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Radio Montecarlo’s
Future In Doubt

by Mark Dezzani

RoME - The future of Italy's
oldest private -commercial
operation Radio Montecarlo is
uncertain following the closure
of operations on July 15 at its
base in the Principality of
Monaco.

RMC Italy's Monaco opera-
tions were shut down following
their failure to agree on a debt
repayment schedule to the
French/Monaco owned Radio
Monte Carlo Group. The sta-
tion was purchased in 1987 by
Alberto Hazan's 105 Group
which owns another of Italy's
major national  networks,
Radio 105. Hazan developed a
national network of FM
repeaters for RMC Italy and
abandoned the expensive AM

relay in 1993.

There has been no comment
from the French RMC Group
on why they have terminated
the Italian service's opera-
tions, however reliable sources
put RMC Italy's debt for studio
rental and transmission ser-
vices at Ffr6 million (app.
US$1.1 million). The debt has
been outstanding for over a
year and the RMC Group had
given Hazan until July 15 to
pay up.

A spokesperson for RMC
Italy said "We are facing an
emergency situation which we
hope to resolve as soon as pos-
sible." Another RMC Italy
source said that Hazan had
offered to pay the debt in
installments, but his offer had
been rejected.

continues on page 19
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European Hit Radio
FUGEES
Killing Me Softly
(Columbia)

Eurochart Hot 100 Singles
FUGEES
Killing Me Softly
(Columbia)

'European Top 100 Albums
FUGEES
The Score
(Columbia)

Bland
Defends BBC
Shake-Up

by Jonathan Heasman
BIRMINGHAM - Delivering the
keynote lecture at the 1996
Radio Academy Radio Festi-
val, new BBC chairman Sir
Christopher Bland attempted
to reassure BBC Radio staff
that the planned merger of the
corporation's TV and radio
interests “(Music & Media,
June 22) will not downgrade
the status of radio.

"BBC radio is too good to
feel threatened any longer,"
Bland told delegates in his
first major speech as chair-
man. continues on page 19
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Highlights from the IFPI
Platinum Europe awards
gala, held in Brussels at the
Albert Hall on July 11. Some
300 industry executives min-
gled with artists and politi-
cians. Top picture, front row
(I-r): Roxette’s Marie Freder-
icksson, Sony Music Enter-
tainment Europe president
Paul Russell, Patricia Kaas,
EC president Jacques San-
ter, IFPI chairman David
Fine and Nana Mouskouri.
Backrow (I-r): André Rieu,
Jenny Berggren and Ulf
Ekberg of Ace Of Base, the
four members of Pur, INXS'
Andrew Farris and Western-
hagen. Below: IFPI chair-
man David Fine delivering
his keynote address.
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Santer Applauds IFPI

This story was written by
Adam White, international
editor-in-chief of Billboard

BrusseLs - When Paul Rus-
sell, president of Sony Music
Entertainment Europe walked
into a meeting room in the
Meridien Hotel, Brussels, on
the morning of July 12, senior
executives of BMG, EMI, Poly-
Gram, and Warner reportedly
gave him a round of applause.

It wasn't a rendezvous to
discuss the European Market
share statistics. Sony's com-
petitors were, in fact, putting
their hands together to
acknowledge the success of the
previous night, when the
International Federation of
the Phonographic  Society
(IFPI) staged its first Plat-
inum Europe awards dinner.
Russell had played a central
role in the introduction and
execution this year of the
awards program, which recog-
nises those albums with sales
(to the trade) of one million
copies across Europe.

The July 11 event, which
took place at the Albert Hall in
the Belgian capital, was
notable for the high-profile
participation of European
Commission president Jacques
Santer. He presented Plat-
inum Europe obelisks to eight
European acts, spoke to the
300 strong audience about the
music industry within Europe,
and bestowed, by his presence,
the strongest political recogni-
tion to date of that industry's
achievements. It was, Santer
said, "one of the most thriving
sectors of business in Europe
and in the world.”

continues on page 19
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Almost There, But...

Between An impressive number of top level

lhe Lines

by Machgiel Bakker

European parliament).

However, not all was quite perfect. Next year, the organ-
isers should look at introducing some live entertainment.
The continuous parade of artists across the stage, accepting
their award and saying their thank yous, does tend to drag
on a bit and the whole event was crying for some action.

A minor point, but one that struck me as against the
idea of European integration, were the seating arrange-
ments. I landed at an exclusively Dutch table. I have noth-
ing against swapping news with fellow Dutchmen, but 1
would have preferred a mix of different nationalities.

And last but not least, did anyone notice that mainland
Europe's best-selling act was not credited during the intro-
duction video collage of the award-winning artists? They
flashed up for a second, then disappeared again without a
mention: Europe's collective shame, the Smurfs.

executives showed up at the IFPI
Platinum Europe awards dinner in
Brussels on July 11.

Anyone who is anyone in Euro-
pean music was there, and the event
was a landmark occasion in the
process of establishing Europe as a
potent region, no longer a second
cousin to the US.

As a first show—and I do hope not
the last—it had everything one could
have wanted: the artists, the bizz, a
stylish hall, good food, enough drinks
and even some politicians, including
the large staff of EC president Jacques Santer.

Pip Dann ensured a pleasant flow of awards, the artists
seemed happy and, in the case of Nana Mouskouri, even
surprised. And who would have thought that it was actual-
ly Mouskouri who came up with the most heartfelt and
Europe-friendly speech. As IFPI chairman David Fine
rightly said, "she embodies the spirit of Platinum Europe”.
Her presence and speech reminded me that Abba can't
claim to be Europe's first true Border Breaker but this
charming Greek artist (and, lest we forget, member of

New Ad-Sales Power
House Is Forged

by Emmanuel Legrand

Pagis - Europe 1 Communica-
tion sales house Europe Régies
and RMC's sales house GEM
have decided to create a series
of joint advertising services
under the banner of Eurogem.

In a statement the two
groups said they will "retain
their independance,” and that
their shareholding will not be
changed, each  company
remaining separate.

Georges Vanderchmitt, who
has been in charge of RMC
since the failure of the privati-
sation process earlier this
year, knew that his sales
house didn't have enough
leverage alone and had since
been seeking a strategic part-
nership with another sales
house.

Although the two compa-
nies announced that they
wouldn't merge their opera-
tions, the two direct competi-
tors, Havas IP and NRJ Régie,
are concerned that the new

partners could become leaders
in the market. As a result,
NRJ and IP are considering
creating a similar venture, in
order to present competitive
offers on behalf of their clients.

Stations represented by
Europe Régies (Europe 1,
Europe 2, Skyrock, RFM, Les
Indépendants) hold some 26-
28% of the national audience
and GEM (RMC, Nostalgie
and Montmartre FM) around
9%. 1P, which sells RTL, Fun
Radio, RTL2, Sud Radio and
Wit FM, has a market share of
around 30%. NRJ's sales
house NRJ Régie (NRJ, Cherie
FM, Rires) accounts for some
17% of the audience.

NRJ is surprised to see that
the broadcasting authority
CSA has not reacted to what
NRJ considers to be a blatant
case of radio concentration.
But even if the CSA is perfect-
ly entitled to rule over acquisi-
tion cases, its powers don’t
include regulation of the activ-
ities of sales houses.
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Cadena 100 Makes Magic
One Million Audience Mark

by Howell Llewellyn

MAaDRID - Cadena COPE's full
service Cadena 100 has broken
the magic one million audience
mark for the first time, accord-
ing to the latest Estudio Gen-
eral de Medios (EGM) survey
for April-May.

Cadena 100 consolidated its
third-spot rating among music
nets with an average daily
audience of 1.08 million, a 17%
rise on the previous survey
which covered January-March.
This is twice as many as just
two years ago and comes four
years after Cadena 100 started
broadcasting its mainly ACE/
rock mix.

Cadena SER's EHR Los 40
Principales remained leader
despite losing 184.000 listen-
ers to 2.73 million, a drop of
6%. SER's all-Spanish Cadena
Dial remained second with
1.81 million, an increase of 2%.
The most startling increase
was SER's ACE/oldies M-80,

messseesss Top Five Spanish stations
(Daily reach in 000's)

Network Jan- Apr- %

Mar 96 May 96 chg.
Los 40 Principales 2.917 2.733 -6%
Cadena Dial 1.782 1.811 +2%
Cadena 100 925 1.085 +17%
M-80 520 703 +35%
Radiole 482 399 -17%
Radio 3 277 344 +24%
Source: EGM

o |

which rose by 35% to reach 70
million.

Cadena 100 director Rafael
Revert, is euphoric. "I'm float-
ing and full of total happi-
ness,” he commented. "Since
day one my aim has been to
reach a million listeners. I've
told all 47 stations to open bot-
tles of champagne and cele-
brate—and I'm paying."

Luis Merino, head of SER
music policy, played down the
results. "We account for a 5%-
6% rise or fall for each EGM

survey, and the drop in Los 40
audience has no importance.
Anyway, the real victor this
time has been M-80."

Pubnet Radio Nacional de
Espanas (RNE) alternative
music Radio 3 recorded its
best audience for three years
with 344.000 listeners, an
increase of 24%.

Cadena SER held its lead
in the news-talk field despite a
5% drop to 4.29 million, while
second-placed COPE rose 4%
to 3.45 million.

| Komm attracted close

PopKomm Expands To Meet Demand

by Christian Lorenz

COLOGNE - The programme for
PopKomm '96 is taking shape.
Online services and -
copyright issues fea-
ture prominently at
Europe's largest music
fair which will take
place August 15-18 in
Cologne.

Last year, Pop-
to 12.000 trade visitors
with more than a third
of the fair's 585 exhi-
bitors coming from abroad. This
year floor space was extended to
accommodate a total of 633
exhibiting companies.

"The growth of PopKomm is
largely due to increased interest

Uli Grossmaas

from European and internation-
al exhibitors," says MusikKomm
MD Uli Grossmaas. "We do not
explicitly advertise the event
abroad. At this stage
our reputation seems
to spread by word of
mouth.”  Grossmaas
believes that the Ger-
man music market is
more attractive than
ever for international
companies since 'CD
sales have consolidated
at a high level and
domestic  productions
show strong self-confidence.”
PopKomm '96 is offering a
down-to-earth conference pro-
gramme and a selection of inno-
vative live acts. Panels will be
covering copyright issues in the

/i

Platinum Europe Debuts
In Top 100 Chart

Starting this week, Music &
Media's European Top 100
Albums chart will introduce the
official IFPI Platinum Europe
certifications.  The  newly
launched award acknowledges
the sales of albums which have
reached one million copies or
more throughout the European
region. Multi-platinum albums
will be indicated by a number in
the symbol (see page 13).

The IFPI award is not
applied to albums reaching
sales of 500.000 copies; there-
fore, Music & Media's use of the

"gold" symbol will be dropped.
The IFPI Platinum Europe
qualifications do not extend to
the sales of singles throughout
Europe. Nevertheless, Music &
Media will continue using the
gold (in recognition of sales of
500.000) and platinum (one mil-
lion) indications 1in its
Eurochart Hot 100 Singles, as
they are supplied on a random

| basis by record labels. It should

be stressed, however, that IFPI
is not endorsing the qualifica-
tions and they are only this
magazine's initiative.
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face of the digital revolution, the
new German sales charts and
the trend towards outsourcing
in the music industry. An
important highlight will be the
first official presentation of the
IPS report on sleepers in the
music market. Sleepers consti-
tute an untapped market seg-
ment of 11 million German
music fans who do not actively
buy CDs. Industry insiders will
discuss practical solutions to
target sleepers on the occasion.
Special radio panels, co-organ-
ised by Music & Media, will
focus on niche formats, sponsor-
ing and the forthcoming Ger-
man college radio stations.

For The Record

In last week's table listing the
applicants for the Radio
Authority's London radio
licence, the application from
Soul 104.9 was erroneously
listed as being backed by
Unique Broadcasting. Unique
Broadcasting would like to
make it clear that neither
themselves or Unique Special
Projects (in which Unique
Broadcasting is a sharehold-
er) are involved in this appli-
cation. Indeed, it is the long-
standing company policy of
Unique Broadcasting not to
have shareholdings in any
radio stations. The backers of
Soul 104.9 are, in fact, Unlim-
ited Sound Productions.
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Clockwork Radio Wins
Design Award

A clockwork radio has won the
1996 BBC Design Award. The
Freeplay plays for 30 minutes,
when wound up for 25 sec-
onds, without elegtricity from
any source. Inventor Trevor
Baylis and designer Andy
Davey created the Freeplay
for use in Third World coun-
tries and were delighted when
Nelson Mandela called it "a
fantastic achievement". Its
growing fashion credibility in
the UK both surprises and
pleases its creators. The
portable unit receives FM,
MW and SW, and 10 percent
of its 69 UK pound retail price
is used to purchase other
Freeplay radios for distribu-
tion by the charity War Child.
BMG Shake-up Commences
Jeremy Marsh, president
BMG Music Division has
given all UK labels separate
stand-alone departments. The
first appointment is Anna
Broughton as head of interna-
tional RCA. Other appoint-
ments are expected within the
week. This announcement
coincides with the appoint-
ment of Martin Heath as MD
for Arista and Alison Wenham
as MD of BMG/Conifer. More
news next week.

Queen Voted Favourite
Web Site

Queen have been awarded the
Reader's Choice award by the
UK Web Awards. The prize
was given to the Internet site
visited most often by users of
the UK search engine YELL.
Set up in November 1995,
Queen's was the only music
site to be recognised in any of
the nine categories.

H BELGIUM

Cuddles All Round With
Sony

With over 40.000 copies sold of
"Knuffel Klassiek/Class' Man-
tique” (Cuddle Classics), a
double classical music compi-
lation, Belgium is leading the
pack in sales with Sony. Orig-
inally released as "Kiischel
Klassik", the compilation was
tailored to the Belgian market
by adding top selling artists
such as André Rieu, Andrea
Bocelli and Flemish Helmut
Lotti. Sony Music strategic
marketing manager Henk
Penseel says the classical com-
pilation, featuring 33 popular
classic pieces, is the first spin-
off of the top-selling "Knuffel
Rock" series. Each of the
seven volumes broke the

100.000 barrier in Belgium,
and Penseel says Sony has
plans to release the series to
new territories in addition to
Germany, Belgium, Holland
and France.

B INTERNATIONAL

Call For Action Against
Bulgarian Piracy

The international record
industry has asked the Euro-
pean Commission to act
urgently against soaring levels
of music piracy in Bulgaria.
The collapse of proper copy-
right law enforcement is cost-
ing record companies in
Europe an estimated US$100
million in lost revenues, and
confronts the European Union
with a piracy problem compa-
rable to China on its own
doorstep. IFPI has called on
the commission to block Bul-
garia's scheduled WTO acces-
sion in 1997 until there is
clear evidence of a sharp turn-
around in that country's anti-
piracy enforcement record,
and a drastic reduction in its
levels of piracy.

MTYV Expands Advertising
Opportunities

MTV Europe is to increase the
number of advertising win-
dows available throughout
Europe. Between July 1 and
September 1 1996, three new
slots will be introduced,
including separate services for
the UK, the Netherlands and
Sweden. MTV is also intro-
ducing the concept of regional
sponsorships for its key mar-
kets.

B SPAIN

Onda Cero Is First Onto
The Internet

Onda Cero Radio has become
the first Spanish private
news/talk net to offer its
sound services on Internet.
OCR marketing director Rail
Domingo, who is also chair-
man of the Spanish Commer-
cial Radio Association (AERC),
said the service would help
Spanish-speaking listeners
around the world, "Establish
more solid links with Spain".
OCR's Internet address is
http//www. adam.es/onda cero.
Spanish Jazz Festival
Cadena SER's ACE/oldies net
M-80 and classical Sinfo Radio
shared the exclusive rights to
broadcast the 20th Vitoria-
Gasteiz Jazz Festival, staged
this year between July 14-20.
Sinfo Radio broadcast all the
concerts performed July 16-20,
and M-80 the Herbie Hancock
Quartet, Al Jarreau, and the
Phil Collins Big Band.

'Fresh Format For

Dutch News Radio

by Christian Lorenz

AMSTERDAM - The speculations
around bankrupt AM station
Veronica News Radio (VNR) are
over. Dutch investment compa-
ny Manaus has acquired all the
station’s assets and plans to
relaunch it using the name AM
1395 on October 1.

Manaus will change VNR's
format and cut costs drastically
to make the station economical-
ly viable. "AM 1395 will be a
talk station with short news
bulletins four times an hour,"
says dJazzradio MD Hans
Krouwels who is preparing the
relaunch. "We focus on regional
and local events. Our news
department will be more cost
efficient since we use no corre-
spondents and no live inter-
views." Cable station Jazzradio
marked Manaus' first steps into

the radio market. But the 1994
takeover of the former Euro
Jazzradio and the present
acquisition of VNR do not put
an end to the company's drive
onto the media scene. "We are
currently setting up a separate
Manaus Radio division which
will control Jazzradio and AM
1395," reveals Krouwels. "There
are plans to extend Manaus
Radio's activities beyond these
two stations, but I cannot reveal
details yet."

Until AM 1395 launches the
frequency is being used for
broadcasts by Jazzradio. "It
won't increase our audience dra-
matically,” speculates Krouwels.
"But it is a good exercise before
Jazzradio applies for a terrestri-
al FM frequency next April."
AM 1395 has more time to fine-
tune its format. The station's
AM licence expires in 1999.

Polish Radio Rocks Again

Polish radio stations flocked en masse to interview artists at the
three day Sopot Rock Festival in the beautiful Forest Opera in
Sopot. Pictured (from 1-r): Polish pubcaster Programme 3 host Piotr
Kaczkowski, Sony Music Poland alternative product manager Mal-
gorzata Taklinska, Joe Satriani, RMF FM head of music and pre-
senter of the festival Piotr Metz and Sony Music Polska marketing

manager Rafal Baran.

Photo by Alina Dragan

P3 Faces
Freelance
Boycott

by Keith Foster

STOCKHOLM -  Freelance
reporters and presenters are
threatening to boycott the
national youth pubcaster P3 in
an action for better pay.

The freelancers are com-
plaining that their fees are
extremely low in comparison to
those paid by newspapers and
magazines, and well below the
minimum recommended by the
national journalists' union. One
angry reporter said working for
the sums paid by some pro-
grammes was "undignified".

P3 is known for paying less
than other channels within
Sveriges Radio, but -editorial
chief Inga Ramsten says that
the problem is due to a very nar-
row market. Sveriges Radio is
almost the only opportunity
provider for new radio talent.

In the last two years Sveriges
Radio has carried out state-
imposed budget cuts of 11%, and
many programmes freelance
budget has borne a large part of
the cogt-cutting burden. Produc-
ers say paying higher fees to
freelancers will simply mean
fewer freelance opportunities.

Even so, the channel is heavi-
ly reliant on freelancers to fill its
programmes, and any boycott
would soon have a noticeable
effect. The question is whether
such an action would hold in the
face of freelancers' natural com-
petitive desire to make their
mark in the radio industry.
Negotiations continue.

Moving Chairs

Zomba Creates New
UK Indie Grouping

This story was written by Jeff
Clark-Meads, European news
editor of Billboard

LLONDON - A new indie grouping
is aiming to reclaim the middle

noisseur Collection compilation
company, the Windsong in Con-
cert lable, Collins Classics and
UK company Pinnacle Imports.
From the end of September,
Zomba will switch distribution

ground of the record industry. from BMG to Rough Trade in
Clive Calder's Zomba records | the Germany, Switzerland, Aus-

and publishing group has tria region and to Pinnacle

bought a majority stake N in the UK.

in  Steve Mason's ZDM H A Calder  argues

Windsong/Pinnacle that this is "the

export and distribution =/ biggest deal an inde-

operations. Simultaneous-
ly, Zomba has acquired Mason's
80% holding in label/distributor
Rough Trade Records Germany
along with 100% of Rough
Trade's Benelux arm.

Other elements Zomba now
controls include the Music for
Nations label stable, the Con-

pendent company has
ever done. Steve and I both
sense that there is such a degree
of frustration among artists,
managers and lawyers with the
bureaucracy of the majors and
the way the majors have bought
up all the other independents
with power in the marketplace."
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UNITED KINGDOM : Head of
music at 96.4 FM BRMB/Birm-
ingham Mark Sadler is mov-
ing within the Capital Radio
Group to become programme
controller at Southern FM/
Brighton.

Presenter Mike Toolan is also
departing the Birmingham sta-
tion, to present breakfasts at
103.2 Power FM/Southampton.
Meanwhile, former Power FM
presenter Jeremy Clarke is
moving to Virgin Radio to host
overnights.

Frans de Wit has decided to
vacate his position as chief
executive of MCPS.

Jesus A. Lopez has been
appointed as senior vice presi-
dent Latin American and US
Latino operations for MCA.
BELGIUM : Promotion manag-
er Klaartje Govaerts has left
her seat with Double T Music to
be replaced by Geert
Poisquet.
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Q: How was the Copen-
hagen Wild Cards semi-
nar originated?

A: Leif Skov, director of the
Roskilde Festival, Fleming
Madsen, former director of
the Danish Music Informa-
tion Centre, and I were hav-
ing coffee and discussing
music seminars we have
attended. We found it
strange that Danes always
meet  their  compatriots
abroad and not in Denmark.
We agreed that we wanted to
create a seminar in Den-
mark. However, we wanted
it to be different from other
seminars. Out of the blue
came the idea to look
into the future. The

past and present are
always  discussed,
and get kind of bor-
ing. We decided to
walk through a
time warp and
prognosticate the
state of music in
2010, fifteen
years from now.
Fifteen years ago
the CD had not
been invented.

Q: What were the

aims of the semi-

nar?

A: The aim was to cre-

ate an  uninhibited
forum where we could cre-
ate scenarios for the future.

Q: What do you feel was
achieved by the seminar?
A:We managed to put an
interesting focus on the
development of radio in
AfricA: A number of situa-
tions were described as like-
ly for African radio in 2010.
The most interesting sce-
nario proposed that a lot of
radio repertoire, be it live
broadcast or release on
sound carrier, will come from
the African radio industry.
The world will discover the
enormous pool of talent in
AfricA:

Q: What was your person-
al highlight of the semi-
nar?

A:That's tough. Africa was
one highlight.  However,
Jaron Lanier, the inventor of
virtual reality, had a non-
techinical approach to the
. development of music and

@
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Face To Face With Europe’s Newsmakers

Mikael Hajris, through the Danish Rock Council,
is a founder of Copenhagen Wild Cards—
a seminar for the future.

the music industry.
Although we live in a highly
technical society, real devel-
opment requires the devel-
opment of the mind and the
soul as well. Technology
can't do it all.

Q: How has radio influ-
enced your career?
A:If it had not been for radio
I would not have got into the
business. I started listening
to The Beatles and became
totally absorbed by them.
Radio was my source of
information. I was the ideal
consumer. Ifheard a track
I liked, I went and bought
it. Now I use radio as
any promoter would.

Q: What type of
music do you lis-
ten to at home?

A:Obviously it's
cliché to say

everything. I sel-
dom listen to
rap, hip-hop and
dance and [
must confess
that I'm one of
those people who
has the radio
turned on all day.
The station I lis-

% ten most to is Dan-
5 ish P3 where I get a

broad spectrum of
music.
Q: What would you

change about radio?
A:For the sake of music I
would prohibit format radio.
Format radio is a gift from
hell. I don't favour that type
of mono-culture. I would do
away with it.

Q: As a forward thinking
person, how do you
envisage the future of
radio ?

A'If radio takes responsibili-
ty for its role, then it has a
good future. I still think
radio is the major source of
music for 99% of the popula-
tion. Radio must provide a
varied repertoire that will
give people a chance to lis-
ten to all types of music.
Radio needs to give people
what they don't know they
want!

Interviewed by
Andrew Slayton

SER Launches DAB 'Club'

by Howell Llewellyn

MADRID - Augusto Delkader,
director general of Spain's
largest private radio network
Cadena SER, has proposed the
foundation of a "Spanish Club"
to include public and private
nets, radio manufacturers and
the government, to monitor the
development of digital radio.

Delkader was closing a
three day debate organised by
SER at El Escorial near Madrid
called "Live Radio", in which
several speakers commented on
aspects of radio in seminars
moderated by the new director
of pubnet Radio Nacional de
Espana (RNE), Javier Gonzélez
Ferrari.

Delkader said that spokes-
men for the new conservative
Popular Party (PP) government
had indicated that they would

meet with radio sector repre-
sentatives after the summer
break to discuss the formation
of such a "club". He said he
hoped the group would be set
up before the end of the year.
At the same debate, Joaquin
Estefnia,  publica-
tions director of the
media holding com-
pany Grupo Prisa, to
which SER belongs,
complained at the
drop in moral stan-
dards of Spain's pop-
ular "tertulias”,
intellectual chat
shows, which domi-
nate news/talk nets.
Calling for the creation of a
style book to regulate "tertu-
lias", he said the chat shows—
inherited from the 19th-century
cafe society tradition— "Reflect
and extend an ideclogy, a

'KISS' At Donington This Year

ke

This year's Castle Donington rock festival on August 17 boasts “One of

the best rock bills ever,” combining established names with some of the
most innovative acts around—a total of 14 bands in all. The festival will
be headlined by two of the world's classic live rock artists, KISS and

Ozzy Osbourne,

Augusto Delkader

lifestyle, that sometimes repre-
sents a false vision of reality."

Daniel Gavela, SER news/
talk director, said that often on
Spanish radio, "There is an
excess of trash and a lack of
intellect [and some radio jour-
nalists] have expressly
renounced impartiality
and decency.”

University professor
and director of SER's
Radio Barcelona, Josep
Maria Marti, was wor-
ried about the youth
audience. He predicted
that in a future of more
networks  due  to
telecommunications lib-
eralisation, digital radio, cable
services and the Internet, for-
mats aimed at young people
would lose out to, "news-based
formulas and adult music for-
mats".

The three-day event ended
with an unplugged concert in
an El Escorial theatre by fla-
menco-salsa band Ketama,
which was broadcast on SER's
EHR Los 40 Principales.

Commercial Channels
Prepare For War

by Keith Foster

STOCKHOLM - A government-
backed study on radio and
television broadcasting in time
of war or national emergency
has declared that commercial
radio channels should share
the responsibilty of keeping
the public informed.

The commission has been
the first to consider private
stations, which only became
legal in Sweden in 1993.
Chaired by the former
supreme commander of the
armed forces, the debate was
among politicians and journal-
ists.

The report, which has been
presented to Minister of Cul-
ture Marita Ulvskog, said that
society as a whole has a
responsibility to supply citi-
zens with information they

need to protect their lives and
property. It also says private
channels should be given the
same support the state cur-
rently reserves for public
broadcasters and the daily
press in wartime. At the same
time, all channels would be
required to include state-pro-
duced announcements. The
commission gave radio the
highest priority, pointing out
the heavier demands on power
supplies posed by TV broad-
casts.

The report will be evaluat-
ed by the ministry of culture
before it has any chance of
becoming law, but it is unusal
for such a high-powered com-
mission to be ignored by gov-
ernment. Stations around
Sweden are likely to begin
planning their wartime cam-
paigns now,
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Chirac To Bé
Confronted
By SIRTI

by Emmanuel Legrand

Paris - The radio organisa-
tion SIRTI, responsible for
regrouping independent opera-
tors, is to write to French pres-
ident Jacques Chirac urging
him to ensure that the broad-
casting authority CSA, "Will
have the time and means to
establish itself in the long
term as the regulation body
and judge of the French audio-
visual system.”

SIRTI also aims to point
out how important it is for
local and regional independent
stations to see a stabilisation
of the legal regulations repre-
sented by the CSA. "Today,
the CSA is criticised by some
operators for its radio regula-
tion, and there are rumours of
possible changes in the legisla-
tion in this field,” writes SIRTI
president Philippe Gault.

Gault agrees that the body
"can be improved" but he says
that to guarantee a diversified
and pluralist radio field, there
is a need for a strong and
respected authority with clear
rules.

"If the CSA is criticised, it
is because it has to arbitrate
the needs for frequencies by
local independant stations and
national operators, in order to
preserve the balance of the
radio landscape.”



The Test Of Time

How do programmers at contemporary radio stations choose the oldies to play
alongside today's chart hits? Does the roster of all-time classics remain fairly
constant, or do listeners’ tastes change over time? Music & Media talks to
programmers of EHR and ACE stations in the UK, France and Spain.

T KENT'S Invicta FM in
the UK, programme
manager Sandy Beech
casts a careful eye over
backcatalogue  research
I conducted by Invicta's
=== parent company, Capital
Radio/London. Tlook out for songs which
register high positive or high negative
scores,” he says, "but I don't use the [Cap-
ital Radio] figures for 'burnout, because
this can vary widely from market to mar-
ket, depending how much airplay a track
has received in the past from stations in
that area. A track which is burnt-out in
one market may not be in another."

Beech says that he programmes the
oldies on Invicta FM through a combina-
tion of research and "gut feel”. He pays
close attention to whether an oldie fits in
well with contemporary chart hits,
“although I won't play an oldie that I
think fits well, but tests badly,” he says.
He is also careful not to programme
records which he feels are particularly
associated with rival radio stations. "Dif-
ferent oldies are owned by different
[radio] brands, and we are careful not to
play our competitors'."

Working for a small independent radio
company, MFM/Wrexham programme
director Terry Underhill has to pro-
gramme by "gut feel,” as he doesn't have
access to music research data. But he
claims that even if he did have access to
such figures, they would only be used to
confirm or reject his gut feel—he would
not programme oldies purely on the basis
of raw data.

"Wedding Records"

"Often tracks which score very highly
in music research, such as Summer
Nights, don't sound good alongside !
current records, even though they
are undoubtedly extremely popular,”
he explains. "They are what I call
‘wedding reception records’. People
love to hear them very occasionally—
which is why they score well in
research—but they wouldn't like to
hear them all the time. On the other
hand, there are tracks which don't score
so well in research—like the Dooby Broth-
ers' What A Fool Believes—which don't
sound dated, and sound really great
alongside current material.”

Underhill describes his job in selecting
oldies as "recognising naffness—people
really do notice when you play something
weak."

Both Underhill and Invicta's Beech
say they update and review their oldies
data-bases at regular intervals. But
although Underhill believes that listen-
ers' all-time favourites can change over
time, the real classics rarely change.
"Even those who don't like songs like
Bohemian Rhapsody will put up with

| Rick Astley (left) and Jason Donovan (right): definitely not on the playlist at MFM.
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hearing it on the radio, because they
recognise it as being a classic."

However, Underhill is quick to dump
records (or even whole genres of music)
which may have been extremely popular
in their time, but which he feels have not
stood the test of time. He cites the
Stock/AitkeryWaterman hits of the late
'80s by the likes of Kylie Minogue, Rick
Astley and Jason Donovan as examples.
"Cheap, quickly produced soap-opera pop
is dead—I have no time for it."

Beech agrees with Underhill about the
less-than-enduring qualities of many
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Sandy Beech

Nicolas Du Roy

PWL releases. He also adds, "Some of the
commercial radio classics, like Peter
Gabriel's Sledgehammer, which was the
classic out-of-the news track a few years
ago, have just died because they have
been overplayed. Also, I think a lot of the
early '90s pop—stuff like Shabba Ranks
and Color Me Badd—was not of good
quality.

Beech suggests a couple of possible
reasons why records which were consid-
ered highly playable at the time have not
stood the test of time. "Sometimes a song
was popular because it was released at
the height of summer, and fitted in well
with the mood of the time. Play the same
record a couple of years later on the mid-

dle of winter, and the magic has gone.
Also, some records which are of a distinct
style can sometimes be affected by subse-
quent poor quality releases in that same
style. For example, I think Ace Of Base
records have been tainted by the subse-
quent development of low-quality Euro-

pop'"

Size Matters?

A further dilemma facing programmers is
how large to make their oldies data-bases.

Should they go for a numerically small, |

high-rotation database restricted to
the "true” classics, or should they pro-
gramme a wider backcatalogue which
will give the listener more variety?

Beech believes it very much de-
pends on the type of station and its
stage of development. "I think that for
a new station, it's important to have a
tight database with a few big songs
that people will start to associate you
with. Then when the station starts to
grow, you can be more adventurous
and put in a few unique oldies which
nobody else is playing—but you have
to be careful; this is a difficult game to
play. I liken it to recommending a restau-
rant to a friend who is a fussy eater. If you
recommend a safe restaurant to him ini-
tially, you will gain his trust, and will
then be in a position recommend some-
thing a little more exotic."

Rafael Revert, director of Spain's full-
service network Cadena 100, uses the ser-
vices of the US syndication company
Radio Express for his oldies program-
ming. Radio Express provides the station
with a "Gold Hit" every 90 minutes. These
range from the love songs of 20 years ago,
greatest hits from TV series of the '60s
and '70s, and eternal favourites such as
Elvis and Boney M.

In-house at Cadena 100, the oldies are
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selected by programme director Carlos
Finaly. "Our oldies go as far back as the
’50s, from Rock Around The Clock," says
| Revert. "No preference is given to partic-
ular artists. An oldie is simply an all-time
favourite, and they do not tend to change.
If you like Elvis now you'll almost cer-
tainly like him in 10 years time—and if
you love a particular song you'll like it for
life. For that reason I think it's stupid to
drop tracks from your oldies list."

Restrictive Quotas

For music programmers in France, the
choice of oldies is complicated by the
recently introduced quota laws which
require stations to play a minimum of
40% French language music. For EHR
stations, this can be a real problem, as
there are limited number of oldies in
French which appeal to a young public.

Of the oldies played by the ACE-for-
matted network Europe 2, 40% are by
local acts and 60% by international
artists. Music programmer Nicolas Du
Roy says the core of the station’s oldies
data-base consists of 600 tracks which
receive consistent and regular airplay.
There is also another field of 200 less
heavily rotated tracks which are "not as
strong," and a "back catalogue" of some
1000 oldies which are currently "burned”
or awaiting a vacancy on the main lists.

Like most French stations, Europe 2
relies on music research to test its oldies.
Du Roy says that the research is very
important to enable the station to spot
titles which are no longer part of the lis-
teners' repertoire of favourites. Music
research was used extensively when
Europe 2 redefined its core target audi-
ence to 25-34 year olds about a year ago.
| Consequently, the bulk of the oldies are
now drawn from the 1982-91 period.

"We have completely dropped songs

from the '60s and now play very few from
the '70s," he says. "Our oldies are the
I songs that today's 25-34 year-olds were
listening to when they were 18-25."
Du Roy reports that the policy has had
| some drastic effects on artists such as the
Beatles, who were previously at the heart
of the station's programming. "Before, we
regularly used to play two Beatles songs
in a row. Now, only half-a-dozen Beatles
| songs test well amongst our target demo-
graphic, such as Come Together, Help,
Yesterday and Penny Lane. The new gen-
eration is no longer aware of the Beatles
repertoire.”

By Jonathan Heasman, Howell
Llewellyn and Emmanuel Legrand.
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The Beatles—facing the final fade-out
at Europe 2?2







