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Virgin Sweden Calls
For Cooperation

and the
record industry over perfor-

by Keith Foster

STOCKHOLM - Virgin Swe-
den's managing director
Anders Hjelmtorp has
called for radical changes

in the way radio pays

for its music.

In the most public
reaction by a record
company leader to the 20%
drop in sales this year in
Sweden (Music & Media,
August 10), Hjelmtorp has
voiced dismay at the current
daggers-drawn

attitude |

between radio

mance rights revenue.
"Instead of fighting, it's ‘
time to do something |
together,” he told Music
& Media.
"It's obvious we need
a new agreement. The
current deal was worked
out in the '70s when we
only had public service
radio. The advent of com-
mercial radio here means a
new situation.”
continues on page 20
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Stein Demands Political
Recognition At PopKomm

by Christian Lorenz
COLOGNE - Internal squabbles
are diminishing the chance of
the German music industry
securing the political recogni-
tion necessary for future
growth.

In his opening speech at
PopKomm '96, BMG Ariola
president GSA and IFPI Ger-
many chairman Thomas M.
Stein found clear words to

address imminent dangers for

the industry. "We are being
ignored by politicians shaping
the future market conditions
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NUMBER ONE

European Hit Radio
NENEH CHERRY
Woman
(Virgin)

Eurochart Hot 100 Singles
FUGEES
Killing Me Softly
(Columbia)

European Top 100 Albums
ALANIS MORRISETTE
Jagged Little Pill
(Maverick/Sire)

| record business,

If you think you know your
way around the German
think
again. Do you recognise
these trendy new artists?
Between them they sell
more than Eros Ramazzot-

. ti, Bon Jovi and the Rolling

Stones combined. Find out
who they are on page 20!
Photography: Gétz Schwan

for our business,” says Stein.
He identifies media politics
and tax regulations as key
problem areas for
the future develop-
ment of the music

sector.
Protection of
copyright in the

dawn of the digital
media age is the most impor-
tant issue for the development
of the industry, according to
Stein. The hesitancy of politi-
cians to install an appropriate
legal framework causes Stein
to state, "The music
industry is a pillar of
cultural diversity and
vitality in our society.
In this task we receive
no support from our
politicians. On the con-
trary, we are being
tripped up at every
step.”

Stein further fears
that unfavourable tax-
ation could eventually
lead to an exodus of German
pop stars with a negative
effect on new talent. "Only
when our top artists are actu-
ally present in Germany can
they have a model function for
the next generation of musi-
cians."

These issues need the undi-
vided attention of all players
in the market, according to
Stein. He believes collection
society GEMA and retailers’
association GDM to be acting
in a counter-productive man-
ner when they attack the
record industry over issues
such as pricing policy. "We are
all sitting in the same boat,"
says Stein. "We have to use

Thomas M. Stein

PopKomm '96 to take a clear,
undivided position in political
matters relating to our busi-

ness. Only then
can we hope that
politicians will

understand the rel-
evance of our in-
dustry and secure
the conditions
required for our future exis-
tence.”

® Popkomm has aimed to be
the mouthpiece of the German
music industry since its launch
in 1988. This year it seems that
the message is reach-
ing a new, wider audi-
ence. More than
14.000 delegates visit-
ed PopKomm between
August 15-19. Radio,
press and TV made up
a larger share of the
number of visitors
‘ than in  previous
years.

According to Pop-
Komm MD Uli Gross-
maas, the music industry has
been an unknown entity to the
media for too long. "PopKomm
offers media the main issues
and key players in the indus-
try in a nutshell,” believes
Grossmaas. "The media has
recognised this opportunity
over the past few years and
the attention paid to the music
industry itself, as opposed to
its products, has grown since.”

The organisers also register
increased interest from
abroad. PopKomm deputy MD
Ralf Plaschke notices, "suc-
cessful international artists
have put PopKomm on their
agenda.
continues on page 20
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" Too Much In Too Little Time...

Between Morethan 14.000 visitors, over 630
Th Ii exhibitors and some 350 showcases?
€ INE€S Are we still alive? Well, only just.
This year's PopKomm was the most
tiring that I have attended since my
first in 1991. In particular when you
have a stand—and ours was quite big
this time with the added Radio
Island section—there's no escaping
the constant background buzz attack-
ing your senses. The noise levels
were up again this year and it really
had an effect on me.
The number of different bands
playing was frightening. "Who wants
to see 350 bands?" exclaimed one first-time visitor. A fair
point, it's impossible to get a feel of the different musical
styles on offer as one can only do so much in a limited time.
But I guess we can't really complain as the variety was
greater than ever—PopKomm has truly managed to become
an important part in the career planning of many internation-
al artists.

I didn't see much this year, but one event that got me going
well into the small hours was the Dutch Conamus evening on
a boat parked along the Rhine banks, featuring those wonder-
ful, wacky and genuinely inspiring DJs, the Intuners and
Easy Alohas from Holland and DJ Dimitri from Paris.

At the other end of the scale was the mayhem I witnessed
when the Backstreet Boys took the stage of the Sporthalle in
Cologne. I know that Take That were more popular than these
cute boys from the US, but the hysteria, shrill shrieks and
fluffy teddy bears that circulated around my head was beyond
belief.

One disadvantage of PopKomm's newly styled live music
programme—being independently marketed from the trade
fair and conference—were the long queues at the venues. It
was almost impossible to enter the Gloria club to see Kula
Shaker and the Manic Street Preachers, and once in you had
to share the experience with a plethora of fans resulting in a

“very sweaty and suffocating experience. Obviously, for Pop-
Komm it's great to see the concerts being so well attended, but
for spoiled media folk like me it's a bit of a throwback.

The great dilemma that PopKomm is now facing is how to
get on with the fair next year. More growth, more exhibition
space? Personally, I wouldn't like the trade fair to expand fur-
ther. It might lose its charm and intimacy, running the risk of
being too large for it's own good.

WMachg’iel Bakker

Sulletin Board

Industry highlights this week

B HOLLAND

Virgin Opens In Rotterdam
On August 31, Virgin will be
opening its second Dutch
Megastore in Rotterdam. The
1500-square metre space will
be located at the city's new
shopping mall, The Passage,
and will accommodate 60 lis-
tening posts, 40 television
monitors and a selection of
some 60.000 CDs as well as a
broad selection of videos, com-
puter and entertainment
games and multi-media prod-
ucts. The Megastore will also
house Holland's first Cyberia
Internet Café. In 1992 Virgin
Retail debuted in the Dutch
market with the opening of its
Megastore in Amsterdam's
Magna Plaza centre. Next
year, the company intends to

open up in the Dutch cities of
The Hague and Maastricht.
Virgin will launch eight addi-
tional outlets this year in
Europe including sites in Hun-
gary, Portugal and Norway.

B UNITED KINGDOM

Oasis Records For MTV
Unplugged

At presstime, Oasis was sched-
uled to perform for MTV
Unplugged last Friday
(August 23) at a secret location
in London. Performing for a
small studio audience of 400
fans, the show will be broad-
cast by MTV Europe later in
the year. The show follows the
group's recent performance at
Knebworth, billed as the
biggest UK live concert of the
decade, having attracted
250.000 people over two days.
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Czech Council Clamps
Down On Broadcasters

by Michele Legge

PRAGUE - The Czech council
for radio and television broad-
casting has announced that it
is to launch legal proceedings
against Rddio Nova Alfa, TV
Nova, and TV Premiéra for
unlicensed broadcasting.
According to the council,
Radio Nova Alfa is being oper-
ated by the station manage-
ment, rather than the licence-
holder Kaskol. TV Nova, the
council asserts, is operated by
the Czech independent televi-
sion company, whereas the
licence was granted to the

company CET 21. In the case
of TV Premiéra, a licence to
broadcast was signed by FTV,
and the council maintains that
Premiéra controls the i
activities of the televi-
sion station. Under
the broadcast act, fail-
ure to fulfil the terms
of a license could be
cause for withdrawal.
Otherwise, fines of up
to Kc2 million (app
US$75.000) can be
imposed.

If the court rules in
the council's favour, and finds |
that the companies running

Mute, Intercord Renew Partnership
1 eSS ——- S Ny

The UK's Mute Records and German Intercord have signed for
another three years, following a successful relationship between the
two labels for the past 15 years. Pictured, having signed the deal at
London’s Landmark Hotel, (I-r): Mute head of international Donna
Vergier; Intercord label manager Tina Funk; Intercord president
Herbert Kollisch; Mute chairman Daniel Miller; Intercord business
affairs Gerald Deck and Mute commercial affairs Fred de Jong.

Richard Medic

the three stations are not the
companies licensed to broad-
cast, the maximum penalty is
cancellation of the licences.
@8 Speaking on behalf of
the council, Marina
Landov4 said the deci-
sion to prosecute was
made because, "these
three broadcasters are
practically beyond
control by the council.
Through this decision,
we are trying to bring
them back within our
Jurisdiction."

The current Czech Radio
and Television Broadcast Act,
instigated in February 1995,
limits the legal authority of
the parliament-appointed
nine-member council. "It's
quite difficult for the council to
operate now,” said Landova.
"Each broadcaster has the
right to fight each of the coun-
cil's decisions in court. The
system is totally different to
Great Britain, where the coun-
cil can stop a broadcaster if it's

sure it 1is right.” Richard
Medic, director of Radio Nova
Alfa, felt the council's

announcement to be absurd.
"Radio Nova Alfa have been
broadcasting in this constella-
tion for three years, and until
now there has been no com-
plaint about this arrangement.
Now the council suddenly
finds this problem,” he says,
adding that he wouldn't com-
ment further until he received
written notification of the
charges.

Sacem Rakes In Revenue

by Emmanuel Legrand

PARIS - The French authors
rights society Sacem has col-
lected more revenue in 1995
from radio stations than in
previous years. According to
figures supplied by the
society, radio stations
contributed Ffr161.1
million (app. US$30.9
million), up 7% on
1994's figures.

Income from radio
stations represents 7%
of Sacem's total rev-

to an increasing share of the
total radio advertising market.
Revenue from public radio sta-
tions (Radio France, RFO and
RFI) moved up 55% to
FFr84.1 million, in line with
the stations' growth in budget.

Regarding  com-
mercial stations,
Sacem points out that
among full-service
stations RTL's audi-
ence is stable, having
no effect on its adver-
tising revenues, while
Europe 1's ad rev-

enue. The collecting enues have
system employed by Jean-Loup decreased.
Sacem is based on a Tournier Overall, Sacem

percentage of the

advertising revenues of the
station, or in the case of public
stations, of their overall bud-
get. Sacem notes that the rev-
enue from the FM nets and
private local FM stations, at
Ffr77 million, jumped 10% due

collected Ffr3.184 bil-
lion from music users includ-
ing: TV; radio; mechanical
rights; concerts and public
music use. This figure is up
4.5% on 1994. The organisa-
tion has redistributed Ffr2.534
bilion to rights owners
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(authors, composers and music
publishers), a 3.5% increase on
1994.

Sacem confirms that local
repertoire's share has
increased during the period
considered, both with TV and
radio stations. According to
the organisation, it accounted
for 58.5% of the total rights
linked to radio broadcasting,
with RTL, France Inter,
Europe 1, RMC and Nostalgie
playing more than 55% French
material.

Sacem president Jean-Loup
Tournier says that, "Thanks to
the implementation of a 40%
quota of french 'chanson’, the
drift that was taking place in
our country for the benefit of
Anglo-Saxon productions has
been stopped, amid the
laments of one or two commer-
cial stations which lack any
cultiral project, and are inter-
ested only in their profits.”
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B UNITED KINGDOM

New Release For Earth
Love Fund

Positiva launched the fourth
in its series of Earth Love
Fund compilation albums with
a party at London's trendy
nightspot, The Fridge in Brix-
ton hosted by Return To The
Source. All proceeds from
Earthtrance, which features
previously unreleased tracks
from artists such as Sven
Vath, Eat Static and Banco De
Gaia, will be donated to the
UK charity Earth Love Fund
to help conserve the rain-
forests. Earlier albums in the
series include the 1992 UK
number one Earthrise which
featured contributions from
Elton John, Phil Collins and
Peter Gabriel.

Murphy Moves From MTV
Blink TV, the large-screen
video broadcast system
provider has announced
details of programming and
future plans to extend the net-
work to include the major
indoor arenas throughout
mainland Europe. Justin Mur-
phy, formerly MTV Europe
senior producer, director of
special programming, is join-
ing Blink as executive produc-
er of programming. In his new
role Murphy will oversee all
programming, including art
and style direction, commis-
sioning of new music and the
development of interactive
programming.

B SPAIN

Los 40 Principales Live On
The Net

National EHR leader Los 40
Principales, part of the Cade-
na SER group, is to go fully
Internet in October with
sound reception as well as
several pages in the World
Wide Web with concert infor-
mation and artist biographies
as well as chart news. The
only national net with such
services so far is Onda Cero
Radio and its full service
music net Onda 10. Pubnet
Radio Nacional de Espaia
(RNE) and regional nets such
as Catalunya Radio already
offer non-sound WWW infor-
mation.

Spain 'Ranks' Highly

Rank Organisation, the
British leisure group that
recently bought the Hard
Rock Cafe chain, is to invest
Ptal2 billion (app. US$96 mil-
lion) in Spain in the next
three years as part of a
growth campaign centered on
the country. Rank is to open

Spain's second Hard Rock
Cafe in Barcelona next year
and has bought the country's
largest video tape duplication
company Duplico. Valentin
Corufia, managing director of
the Spanish affiliate Rank
Holding Espana, says the pur-
chase of Duplico was aimed at
strengthening Rank's cinema
and entertainment presence in
the country. Coruna also
states that the Barcelona
Hard Rock Cafe is one of 18
that Rank plan to open in the
next 18 months.

B ITALY

RAI Appointments
Criticised

New appointments at RAI con-
tinue with the announcement
of Marcello Sorgi as head of
radio news. Sorgi was deputy
editor of La Stampa newspa-
per and will be responsible
for the ongoing transition of
RAI Radio 1 from a generalist
to a rolling news format.
Pietro Vecchione has been
appointed head of coordina-
tion. Italy's opposition right
wing 'Freedom Coalition'
headed by TV magnate Silvio
Berlusconi, criticised the
appointments at RAI's TV &
radio networks claiming the
majority of new executives
were pro-government. Berlus-
coni was accused of politicising
RAI in favour of his own gov-
ernment when he was elected
prime minister in 1994. How-
ever, Romano Prodi, prime
minister of Italy's new centre-
left government, replied that
debate over the RAI appoint-
ments had been blown out of
all proportion and that the
new executives should be left
to work and be judged on their
merits.

B FRANCE

"Free-style" Radio To

Cease Broadcasting
Parisian local station Ici &
Maintenant, one of the historic
stations of the free radio
movement in the early '80s,
will cease broadcasting by
September 3, following broad-
casting authority CSA's deci-
sion not to renew its licence.
Ici & Maintenant, which has a
free-style format, is blamed for
having "broadcast free-speech
programmes which contained
racist, anti-semitic and nega-
tionist comments on several
occasions," according to the
CSA. Ici & Maintenant has
appealed to the high court,
Conseil d'Etat.

E E K

Europe 1 Faces
Format Change

by Emmanuel Legrand

PARIS - Europe 1 is putting the
finishing touches to its new
September schedule which will
see the station switching from
full-service to a news-talk for-
mat after the worst ratings
results in over two decades.

To implement this drastic
change Martin Brisac, director
in charge of radio activities for
Europe 1, has called in Jéréme
Bellay as scheduling director.
Bellay is a respected journalist
and was one of the architects of
the creation and launch of all-
news station France Info. For
the past three years, Bellay has
been director of all-news TV
channel LCIL.

Bellay's priorities are to
make the news segments more
efficient and listener-friendly

and find different hosts for the
talk shows, coherent with the
rest of the schedule. Overall,
the goal is to put an end to the
loss of listeners—over one mil-
lion during the past two years.
It is understood that the
entertainment side of the
scheduling will be dropped—
hosts such as Gérard Holtz,
Pascal Bruner and Francois
Jouffa are believed to be out—
as well as the musical aspects.
Bellay has brought two news
presenters in from LCI and talk
show host Gérard Calvi.
Meanwhile, the  news
department is also going
through some changes, with the
departure of four journalists
including two senior news edi-
tors—Olivier de Rincqueseen,
who has been with Europe 1 for
the past 25 years, and Jean-

Francois Rabilloud. According
to insiders, these firings bear
the hand of Brisac and Bellay,
in a move to cut costs and put
an end to the structure of the
news department, which was
often tipped as a "mexican
army", with as many officers as
field soldiers. It is not sure that
the current news director Gilles
Schneider will survive the cur-
rent slide, especially if the
arrival of Hugues Durocher
from RFI is confirmed.

Sources say these first four
firings are just a first round
and more are to follow, includ-
ing in other departments of the
station such as musical pro-
gramming. It is also believed
that it will be easier to make
other positions redundant if the
news department is the first
hit.

RTBF Revamps La Premiere

by Marc Maes

BRUSSELS - Two years after
the restructuring of southern
Belgian state radio RTBF, the
public station is starting to
counter the erosion of audi-
ence figures.

New measures are under-
way to challenge competition
from private networks, the
first being the overhaul of
RTBF's first channel, the
ACE-slanted La Premiére, in
September, followed by the
broadening of its rock-format-
ted channel Radio 21 next Jan-
uary.

The French language RTBF
has witnessed a decline in
audience over the past 10
years as keen competition
from powerful EHR-formatted
networks has reduced the pub-
lic radio's audience share to
less than 40% (50% in prime
time).

"18 months on, we're wit-
nessing a turn in the tide,"
says Etienne Sevrin, director
of RTBF, "and a clear boost in
audience for all five channels.
Overall, we now achieve 55%
in the morning and a daily
average of 42% audience
share.”

In September, La Premiére
will strengthen its news/ talk
profile while its musical out-
put will be focussing more on
French classics and oldies. The
channel will offer a 80/20
speech/music ratio during the
morning drivetime period,
.moving up to 50/50 between
09:00 and 11:00 hrs. "More
music in the roster but also

- the change,”

more information, direct

sports coverage and audience
define

participation

the
essence of

says Sevrin.
La  Pre-
miére is
being  pro- ,
duced in the g
RTBF's
regional pro-
duction centres in Brussels,
Namur, Mons and Ligége. "We
have set out specific guidelines

Etjenne Sevrin

for each programme and the
channel's station manager
Francis Delvaux will be acting
more as an animator than a
controller, liaising between the
individual production units."
Sevrin says a similar turn-
around occurred with the sta-
tion's classical channel
Musique 3, initially broadcast-
ing for the 'rich and retired'
where the introduction of a
modified profile resulted in
broadening the channel's
appeal to the 35+ age group.

Accolade For Amsterdam’s ‘ArenA’

August 14 marked the day when Holland's prestigious new sports and
entertainment centre Amsterdam ArenA opened its doors. Attended by
the royal family and prime minister Kok, the event was broadcast live
on national television and featured the Ajax-AC Milan match (uncere-
moniously lost by the Dutch), followed by live performances of several
top-selling national artists. EMI Music Holland has just released the
music of the opening ceremony, which includes the opening hymn De
Zee by John Ewbank, sung by Total Touch singer Trijntje Oosterhuis.
The release is issued on the Amsterdam ArenA Entertainment label, a
special joint-venture agreement between BMG Nederland and EMI
Music Holland who will, in turn, handle marketing and distribution of
music events related to the new venue. Receiving the first copies of the
new CD are, (I-r): Ruth Jacott, Guus Meeuwis, Willke Alberti, Marco
Borsato, Oosterhuis, Gordon and Ewbank.
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Bits n' Pieces

® This year's Popkomm award for
AIDS awareness (where were the free
condoms?) goes to Red Hot + Rio, a col-
laboration between the New York
based Red Hot Organization and the
Verve label. A stellar cast of artists
such as Everything But The Girl,
David Byrne, Milton Nascimento, and
Gilberto Gil
attracted atten-
tion to the pro-
ject, but eone
couldn't  help
the

lured to the pro-
ject's press con-
ference by a trio
of stunningly

~ beautiful
Bebel Gilberto  Brazilian
"ladies" distributing bucketsful of

caipirinha (a highly combustible cock-
tail). Maybe that's how a timid female
reporter found the nerve to ask Red
Hot hot-shot Roberto Dranoff whether
the lyrics were all related to sex, which
sent singer Bebel Gilberto's guitarist
Paulo Noronha into a giggling fit. Even
more impressive, however, was the
(too) short performance by him and
Gilberto.

® Copies of a Spiegel insert were circu-
lating with Neneh Cherry exclaiming
"Techno Makes People Stupid” on the
cover. Inside, she is quoted on the
topic. "I like almost all kinds of music,
except techno. Techno makes people
stupid.”

® East End X Yuri, Japan's biggest-
selling rap group (signed in Japan to
Epic/ Sony), kicked off their first Euro-
pean promotion tour by performing a
two song set at PopKomm's opening
ceremony.

@ If popularity can be measured in
alcohol consumption...insiders esti-
mate that MTV Europe went through
some 2.000 glasses or 600 litres of beer
at its PopKomm stand.

® The staff of MCA Music Enter-
tainent Germany was quite candid
about the imminent split of their
label's flagship rap act Rodelheim
Hartreim Projekt (RHP). A planned
live performance at Midem '97 in Janu-
ary has already fallen through because
of the rumours.

® On the other hand, RHP archrivals
Die Fantastischen Vier had a good
time in Cologne. The band's new label
Four Music, under MD Fitz Braum,
signed a deal with Sony Music at Pop-
Komm.

® German music TV stations Viva and
Onyx are pooling expertise in a liaison
that covers music fans from the young
to the old. The two channels Viva and
Viva 2, which reach a potential audi-
ence of 18 million Germans, are aimed
at viewers up to the age of 40, while
Onyx, available to 3.8 million house-
holds, plays schlager, country, classi-
cal, R&B and easy listening to fans
between 30-55.

® After a rather quiet PopKomm in
1995 all amps were turned up full blast
again this year. PopKomm deputy MD
Ralf Plaschke acknowledges that noise
was a big problem this year. "I am
quite annoyed with people who inflict
their music on neighbouring stands
and drown out every conversation,” he
revealed to Music & Media. "Popkomm
is a place to meet up and talk to each

continues on page 7

College Radio: Not Rocking Yet

by Thessa Mooij
Music & Media's Radio Master
Class panel on college radio
was optimistically entitled
"The Rocking Campus". It
became quickly apparent that
European college stations are
still far from having the same
trendsetting role their US
counterparts already have for
some decades. Most of the
problems plaguing college
radio in Europe are matters of
financing, acquiring the proper
licenses and having to deal
with  limited broadcasting
hours.

In the US, college radio has
played a significant role as a
trendsetting tool for the music
industry. CMJ New Music
Report associate editor Cheryl
Botchick recounts how college
radio blossomed at the height
of punk in the '70s and grunge
in the '80s. "College radio does-
n't sell records, but grass roots

marketing is still important.
At the moment, US college
radio is figuring out what to
do, because commercial radio
now plays a wide range of gen-
res, like underground rock,
blues and world music. Hip
hop is getting massive support
at college radio.”

For the fledgling German
college stations present at the
discussion, like
UniRadio Berlin-
Brandenburg,
Bochum-based
Radio c.t., Campus
Welle Koln, US

from competing with its local
cousins by not allowing adver-
tising. As LfR representative
Wolfgang Hahn-Cremer points
out, "if universities want their
own radio station, they should
be prepared to invest and try
to find sponsors."

Playing predominantly
music would also get German
college radio into trouble

because they are
obliged to pay
GEMA rights.
Whereas Botchick

remarks that US
record labels can be
"too hands on’,

college radio is
miles ahead in its
development. The
German state of North Rine-
Westphalia (NRW) will issue
four licenses this autumn.
Obstacles in Germany seem to
be the legal restrictions
imposed by the state media
authority LfR, which are
designed to keep college radio

New Chart Combats
Manipulation

by Christian Lorenz

Cheating the charts has
become more difficult in Ger-
many. Computerised album
and singles charts are putting
an end to phoney sales figures
biased by retailer sympathies
(see Music & Media, June 29).

In his PopKomm keynote
speech opening the presenta-
tion of the new chart, MCA
Music Entertainment Ger-
many MD Heinz Canibol
makes clear where he sees the
benefits of the point of sale
(POS) system. "Sales data will
not just be more up-to-date,
first and foremost it will be
more accurate.”

The old system of filling in
sales estimates on a question-
naire made sympathy votes
easy, according to EMI Music
GSA head of business plan-
ning and chairman of the IFPI
chart task force  Carl
Mahlmann. "By using POS
data we cannot stop manipula-
tion altogether,” says Mahl-
mann. "But we will make it
more difficult.”

Even more significant, the
POS system affects chances of
new titles to enter the charts.
Each week the questionnaires
contained a number sugges-
tions for next week's entries
and rewarded retailers with
prizes if they tipped the right
title. "Titles which were not on
this list have been clearly
handicapped,” says Lahmann.
"Our key motive behind the
introduction of the new system
is to keep the chart open for
new talent."

Airplay data will continue
to be included in the singles
charts with increased weight
from rank 51 onwards. Cani-
bol believes that the inclusion
of airplay increases chances
for new titles to stay in the
charts long enough to max-
imise promotional impact and
sales. "We do not want the
German market to become as
fast as the UK," says Canibol.
"By preference we like to see
airplay integrated into the sin-
gles charts for as long as possi-
ble."

The Chart Route
Sep'93  First tests with POS data
May '94  POS data integrated into Media Control charts
(50 retailers connected)
Jul '95 112 retailers on board
Aug'96 253 retailers plus Saturn chainstores join
Jan'97  Scheduled: 350 retatlers, plus Saturn,
WOM, Karstadt and Hertie

IASTAR

European  college
radio seems to have
the opposite problem.

Bob James, of UK's inde-
pendent promotion company
Music House, has hands-on
experience with college radio.
"We work for a lot of indies like
Mushroom, Creation and
dance labels, because that's the
biggest growing genre on UK
student radio. But a lot of peo-

" tronic

ple in the music industry still
approach student radio like
club DJs—they're trendsetters
who are expected to buy their
own material."

Panelist Lars  Rykart-
Jensen is general secretary of
TIASTAR (the International
Association of Student Radio &
TV) and station manager of
Denmark's XFM radio. It took
him five years to start receiv-
ing product on a regular basis.
"When we announced that we
were going to change our for-
mat from EHR to rock, sudden-
ly the companies were interest-
ed in sending us their material
which wasn't being played by
the major radio stations in
Denmark." TASTAR is organis-
ing the first conference for elec-
student media in
Europe, which will take place
in Copenhagen from October
17-20. The conference will
cover numerous subjects, rang-
ing from management to serv-
ing the campus community
and record company relations.

No Money For
German Rock Radio

Although there is an audience
for alternative rock radio,
advertisers turn their backs on
the format. A panel of German
radio programmers and MDs
at PopKomm arrived at the
conclusion that commercial
niche radio is hemmed in by
advertisers' prejudices.

Contemporary radio for-
mats are based on lifestyles
not age groups. Torsten Engel,
PD of Hamburg based EHR
pubcaster N-Joy, believes "it is
impossible to define your tar-
get audience in terms of age
anymore. To make a good pro-
gramme you have to have a
specific lifestyle in mind."
Radio’s re-orientation towards
lifestyles makes niche formats
look like the next logical step.
However, some lifestyles seem
to have a negative image in the
eyes of media buyers and
advertisers.

Media entrepreneur Frank
Otto is convinced that an alter-
native rock station would find
an audience in markets like

Berlin or Northrhine West- |

phalia. "I would like to do it,"
says Otto. "But I can't get any
advertising spots targeting
rock listeners. The agencies
don't see this audience as a
lucrative market, yet."

A possible way out is to
make radio as cheap as possi-
ble and rely on direct response

spots or ads by record compa- -

nies. The bottom-line of this is
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that a niche station has to be
run on a shoestring budget.
"This is the way format radio
survives in the USA," says
Jam FM MD Frank Nord-
mann. "But legal guidelines for

private  broadcasters  do
restrict us in our programming
policy."

Nordmann, who runs a
black music station in Berlin,
explains that "we are request-
ed by law to provide extensive
news and information ele-
ments and these make the pro-
gramme expensive."

If low-budget radio is not
possible, a relatively large
advertising income is a
prerequisite for commercial
radio in Germany. The only
argument that convinces
advertisers to place a spot with
a station are hourly ratings,
which are directly related to
the technical reach of a station.

"If it comes to technical
reach and licensing decisions,
private radio plays the role of
the underdog,” believes Otto.
"Germany's media politicians
have little time for niche radio.
Their whole attention is
focused on projects with strong
economic and political benefits
like digital TV."

It seems that under present
conditions in the German radio
market a scenario with a niche
station for every persuasion
following  the  US-model
remains wishful thinking.




German Industr
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y Fights

Stagnant Music Sales

Regulate Market

The German record market is
being undermined by practices
that have been abolished in
neighbouring European Union
countries, according to Wolf-D.
Gramatke, president of Poly-
Gram Germany and IFPI Ger-
many chairman.

Gramatke says VAT r
and the squeezing of
small retailers by the
multiples are combining
to put jobs in the music
industry at risk. At an
IFPI conference before
PopKomm he cited Ger-
many's flat 1995 market
figures as a first clear
warning sign. Gramatke also
called for extended copyright
control for record companies
regarding use of their material
on the Internet.

In his address to an audience
that included German and EU
politicians, he expressed his
view that the information high-
way can be a spur to the enter-
tainment industry, but warned
of the associated copyright prob-
lems. "Multimedia without
music, film and games is about
as useful as a car without an
engine,” he stated. "However,
authors, music publishers and

Wolf -D
Gramatke

record companies must make
sure that they do not sacrifice
their copyrights through blind
trust in technology."

Continuing the theme, Gra-

| matke said he foresaw online

services allowing consumers to
avoid buying product by
giving them the power to
download music via their
computers. "In the future
we are likely to see the
onset of  music-on-
demand services. These
involve electronic orders
rather than broadcasting
or performances as is the
case with traditional
radio." He called for the record
industry to be given exclusive
rights, as in the case of the film
industry, to determine who is
permitted to use their music on
new online services.

Gramatke concluded by say-
ing that creative people must
not be allowed to be the losers in
the field of these new technolog-
ical developments. "The destruc-
tion of many creative people's
existence would also be the
death of music.”

by Wolfgang Spahr,
German bureau chief
of Billboard

Get Sleepers Back

New outlets for pre-recorded |

music and voluntary cuts in the
number of new releases. These
are the measures German
labels have called for to boost
stagnating album sales, writes
Christian Lorenz.
Disappointing sales figures
for the first six months of 1996
(Music & Media August 24)
have sparked critique within
the German music industry
against the retail sector. A
recent study commissioned by
the six major labels identifies an
untapped market of 11 million
so-called sleepers, who like
music but are not motivated to
shop for it (Music & Media, May
4). Olav Parge, MD of research
institute IPS, identifies the flood
of new releases coupled with

BMG International German
speaking territories senior VP,
Christoph Schmidt is concerned

| that "the industry has failed to

insufficient information on new |

product and the lack of compe-
tent service in retail outlets as
the main reasons for sleepers to
shy away from buying CDs.
"Many sleepers believe that the
sort of music they like does not
exist anymore,” explains Parge.
"This development sets in as
early as in the mid-'20s. Based
on our findings, music market-
ing seems to focus on the 16-20
year olds."

Comet Draws Kiss, Backstreet Boys

Viva TV's Comet awards show
kept an appreciative audience
entertained for the best part of

] "
v ™ ]

show.

Viva MD Dieter Gorny presens Eins Live MD Ger-
ald Baars (far right) with a Comet for the best radio

four hours. Only in its second
year, the event has already
established itself as the unoffi-
cial PopKomm
gala.

Rock veter-
ans Kiss drew
the biggest
applause of the
evening for
putting in a per-
sonal experience
at Cologne's
Akropolis. The
chart and heart-
breaking Back-
street Boys

Lifetime Achievement Kiss

The Comet Awards (Selection) s

Best Act Int'l Everything But The Girl (Virgin)
Best Act Nat'l Die Toten Hosen (JKP/East West)
Best Newcomer Int'l Skunk Anansie (Virgin)
Best Newcomer Nat'l Tic Tac Toe (RCA)

Best Rock Act Sepultura (Roadrunner)

Success Of The Year Backstreet Boys (Jive)

Midnight Special (Selection) s—

Radio Show Of The Year Sonderbar, Eins Live
A&R Man Of The Year George Gliick, SingSing Records
Producer Of The Year Ralf Hildenbeutel, Eye-Q Records

‘ came second in terms of audi-
ence appreciation.

‘ Viva MD Dieter Gorny per-
sonally handed out seven

industry awards at a midnight
special. After much specula-
tion, the prize for the best
radio show went to Cologne-
based pubcaster Eins Live.

The Backstreet Boys in action.
Note the teddy bear at front of
stage!

¥

Y &,
Viva VJJ Minh-Khai and Viva Zwei
VJ Christof Arnold present Kiss
with their Lifetime Achievement
Award.

make it clear to the consumer
that there is repertoire for every
age group on the market at this
very moment." PolyGram Ger-
many director strategic plan-
ning Jiirgen Preiser postulates,
"our aim is to make it easier for
customers to find their type of
product. To achieve this we
should consider restricting the
number of annual releases on a
voluntary basis to make the
market more transparent.”

In addition to a more selec-
tive release policy the majors
are looking for new ways to sup-
plement sales through tradition-
al retail outlets. Schmidt says,
“if we can't get sleepers into the
record stores we have to offer a
limited number of suitable
releases where they do actually
shop: bakeries, garden centres
and petrol stations.” Both
Schmidt and Preiser do not
believe that these outlets can
replace specialised music shops.
"DIY markets or petrol stations
can only serve as bait to lure
sleepers back into record shops
and expose them to a larger
range of repertoire,” explains
Preiser.

OM POPKOMM

Bits n' Pieces

continued from page 6

other. If anybody acts the monkey next
year we will resort to pulling plugs
again."

@ The European music industry has to
make more of an effort to promote its
product to Japanese record companies
and music publishers, according to
Katsumi Nishimura, executive director
of Japanese music publisher J-WAVE
Music. In a speech at PopKomm,
Nishimura advised Europeans to make
their pitch directly to Japanese compa-
nies instead of going through their US
affiliates. "There's never been a better
time for European record companies
and publishers to promote their prod-
uct in Japan. With the right product
and marketing know-how, Japan can
be a very lucrative territory," he said.

@® German pubcaster SWF 3 has
linked up with the supplier of a classic
pop status symbol. Mercedes Benz is
turning an assembly hall into a live
venue for SWF 3's third New Pop Fes-
tival on September 19-21 this year.
Among the acts invited into the heart
of German car manufacturing are the
Fugees and Faithless.

@ Heinz-Rudolf Kunze seems tired of
defending his much maligned demand
for a quota of German music on the
radio. Kunze declined to partake in a
long expected PopKomm discussion on
radio quotas at the very last minute.

@ The undisputed stars of this year's
PopKomm were the Backstreet Boys.
Thousands of teenagers waiting for
their idols at the Sporthalle made
unloading a pain in the backside on
Friday. Groups of  teenage girls
besieged Cologne hotels 24 hours a day
to catch a glimpse of the desirable
smoothies. Some resorted to even more
desperate measures. One particularly
persistent caller must have phoned her
way through a few hundred rooms at
the Maritim Hotel before she demand-
ed from an irritated Music & Media
staff member to talk to the boy stars.

Talking To Thessa

One of the most prominent fea- |
tures of the Radio Island, apart
from the high tech equipment and
the flowing dark beer, were four
luxurious white couches. In fact,
they were so comfy that the occu-
pants, artists waiting to be inter-
viewed by radio, felt the need to
share some intimate observations
with Music & Media music editor
Thessa Mooij.

Tracy Bonham (Island) on
recording her debut album The
Burdens Of.Being Upright in the
Boston Fort Apache studio, "You
get there in the mornings, you
have arguments, you have coffee
and you have fun. I learned to put
my foot down. Sometimes it was
me against the two producers, but
I found that usually they were [
right." She's still a little bowled
over by the fact she's a rising star
in the US. "I wasn't prepared, I
mean, my nephews now want my

autograph!"

The Sands (MCA) singer/
guitarist  Michel  Vander-
haeghen recorded in Fort

Apache too. Enthusiastically, the
Belgian recounts his Beantown
adventures. "We were there for
three weeks to record our album,

which left us with some time off |
to submerge ourselves in the
whole music scene. We already
knew Bill Janowitz from Buffalo
Tom, but gradually we got to
know a lot more people. Hopefully
we can record our next album in
Boston too. It's hard because we
received a lot of good press and
expectations are quite high."

Dutch Hallo Venray (Van
Records) singer Henk Koorn
(looking slightly frazzled) is won-
dering what he's doing at Pop-
Komm: "I don't think musicians
have any business at industry
fairs. It's like loose sand. You get
the feeling there are a lot of deals
being made, but you don't know
exactly what's going on.”

Fun Factory's (Regular/
Marlboro/Edel) Steve is happy
with the Japanese gold status
and Polish platinum for their
Fantastic album: "Our next single
is coming up in two or three
weeks. Itll be more pop and
swing, but I'm not saying any
more because it must stay a sur-
prise." Actually, a little bird
revealed the title will be Here We
Go.
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