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VOA Europe falls silent
by Christian Lorenz

WASHINGTON D.C. - Voice of Ameri-
ca's 24 hour CHR station VOA Europe
was due to go off -air in the early morn-
ing hours of Monday, February 3-a
victim of the changing political climate
in Europe.

The station's nine employees,
including six full-time presenters-all
based in Washington D.C.-have been
made redundant. The closure of the
station marks an end to a two-year

period during which efforts were made
to privatise VOA Europe, after the
U.S. government subjected the sta-
tion's parent company to considerable
budget cuts.

"Several parties showed interest in
the station, but VOA could not close a
deal," says VOA Europe programme
director Eric Phillips. The final round of
negotiations fell through on January 20.

With the Cold War long gone and
Eastern Europe seemingly ranking
low among U.S. foreign policy priori-

ties, VOA is shifting its attention to
other areas in the world and re -allo-
cating its dwindling resources.

"The decision to close has more to
do with a change in thinking than
actual budget cuts," says Phillips.
"VOA apparently decided there are
certain areas in the world that do not
require special attention any longer."

VOA will not retreat completely
from Europe, however. The station will
replace VOA Europe with its news/talk
programme, Worldwide English.

IFPI mines more Platinum Awards
LONDON - Since the launch of the
Platinum Europe awards last July, a
total of 21 new albums have qualified
for the IFPI award, which recognises
combined European sales of over one
million units, writes Christian Lorenz.

In addition, according to the IFPI
secretariate in London, 21 Double Plat-
inum, 18 Triple Platinum and 16 Multi
Platinum awards have been made.

The continent's biggest selling

albums, as recognised under the IFPI
scheme, are: Bon Jovi's Crossroads
(Mercury), Celine Dion's Falling Into
You (Epic) and Michael Jackson's HIS-
tory (Epic). Each of those albums has
sold a total over six million units in
Europe The only European artists to
come close to the sales of this trio are
Oasis, with their 1995 release (What's
The Story) Morning Glory? (Cre-
ation/Sony).

Continental European talent does
get a boost, however, with three
albums picking up Platinum Europe
awards in January, namely Florent
Pagny's Bienuenue Chez Moi (Mer-
cury), Zucchero's Best Of... (Polydor)
and Andrea Boccelli's self -titled 1995
debut on Polydor/Sugar.

Europe's rising stars of the moment
are, without doubt, the Spice Girls.

Continues on page 28
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EMAP drops
gold standard
Emap Radio has introduced a new soft
AC music policy at all nine of its AM ser-
vices in northern England and Wales.

The change is the latest in a series of
moves by the radio group during the
past year to shift its AM operations
away from the gold format. The stations
which still had the "Gold" moniker
attached to them have also been given
new names and brand images. The for-
mer Great Yorkshire Gold stations in
Sheffield and Hull have been relaunched
as Magic AM and Magic 1161 respec-
tively, while Preston's Red Rose Gold
becomes Red Rose 999.

"As far as our listeners are con-
cerned, gold is old," says Emap radio's
chief executive Tim Schoonmaker, who
explains that the changes are being
implemented to change the profile of the
stations' audience demographic.

"I wouldn't be surprised that, in some
cases, our overall reach declines from
doing this," he adds. "That's okay,
because we will be reaching more of the
people our advertisers want us to."
Gold's future in the U.K. and elsewhere
in Europe : page 14.
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European Radio Top 50
NO DOUBT
Don't Speak

( Trauma/Interscope)

Eurochart Hot 100 Singles
MADONNA

Don't Cry For Me Argentina
(Maverick/Sire)

European Top 100 Albums
SPICE GIRLS

Spice
(Virgin)

One of the Spice Girls (Geri) may
have a Spanish mother, but the level
of their popularity in Spain caught
the Virgin act by surprise. They
planned to spend a couple of hours
signing records in a Madrid depart-
ment store, but ended up staying in
the city for 24 hours and playing
live-in the rain-to 8,000 fans out-
side the store before flying on to
North America, where their debut
single Wannabe has reached num-
ber 4 on the Billboard Hot 100 (page
24). The Girls' visit to Spain, where
they sold nearly 600,000 units of
their album Spice in six weeks,
started at the studio of EHR station
Cadena 40 Principales (see picture),
where they sang five songs.
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Linus & Lucy - The Music Of Vince Guaraldi

On Tour In Europe

February 7th Paris (Virgin Megastore Showcase),10th Amsterdam,11th Milan ,13th -

London ,16th Hamburg,17th Berlin ,19th Mainz,20th Bonn ,22nd Mannheim ,23rd -

Stuttgart ,25th Munich, 26th Vienna, 28th Leon, March 1st Cordoba, 2nd Malaga,
4th Barcelona, 5th Valencia, 7th Madrid.
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Spanish industry launches music academy
by Howell Llewellyn

MADRID - The New Year has brought
with it a surge of optimism within the
Spanish music industry, in contrast to
the air of decline which has surround-
ed it in recent years.

With insiders predicting a record
sales year for 1996, the IFPI affiliate
AFYFE, the authors' society SGAE,
and the artists' association AIE plan
key initiatives this year.

The first ever Spanish Academy of
Music is to be set up in what is
described by SGAE spokesman Carlos
Lopez as "the most important initiative
in the 40 years that Spain has had a
music industry". The Academy is being
formed by members of the SGAE and

AIE as well as producers and arrangers.
Equally important will be the organ-

ising of two major music award cere-
monies. The Spanish market at the
moment has no national music awards
apart from a section in the Premios
Ondas awards held by Grupo Prisa, the
owners of the country's largest private
radio network Cadena SER.

The Spanish Academy of Music
plans to hand out 17 awards in a cere-
mony this April. Members of the
future Academy are already voting to
select nominees in each of the 17 cate-
gories. In a parallel move, AFYVE is
to arrange an industry awards cere-
mony for October or November.

According to Lopez, the SGAE/AIE
project has a specific aim to export

Spanish music abroad. "Our first goal is
to promote Spanish music in any of the
languages of the Spanish State: Basque,
Catalan, Galician and Castilian."

Unlike the SGAE/AIE supported
Academy of Music awards, the AFYVE
competition will also involve non -
Spanish repertoire. Saul Tagarro,
president of both AFYVE and Warner
Brothers Spain, adds that the AFYVE
project will be held on the lines of the
Brit Awards. About 800 industry fig-
ures will select the winners.

Lopez and Tagarro agree that their
projects are a welcome development
for the industry, and that 1996 dis-
played all the signs of having been a
record sales year. Annual AFYVE
sales figures are scheduled to be

released in March.
"You've only got to look at all the

gold (50,000) and platinum (100,000)
sales in the charts," comments Lopez.
The top ten albums in the AFYVE
charts in the week ending January 18
included a sextuple -platinum disc, two
quintuple-platinums, four triple-plat-
inums, and two platinums-that is,
more than three million units sold
among the top ten titles.

Tagarro points out that also for the
first time, unofficial figures show that
Spanish -produced records made up 50
percent of the important pre -Christ-
mas sales in December. "This is spec-
tacular," he says, "and the two new
awards ceremonies can only improve
the situation vastly."

Motor unveils
its new model
by Christian Lorenz

HAMBURG - PolyGram Germany's
Motor Music division is turning its Elek-
tromotor imprint into a stand-alone
department to complement the compa-
ny's dance, progressive and jazz units.

The move comes against a back-
ground of announcements of further job
cuts in Holland as part of PolyGram's
international re -structuring drive.

Elektromotor handles progressive
dance/rock crossover artists. The depart-
ment is headed by Charlotte Goiter-
mann, who will continue to be involved
in the running of Motor -associated inde-
pendent label Ladomat.

Along with German electronic acts
Whirlpool and Andreas Dorau, Elektro-
motor will handle Go!Disc-signed Por-
tishead and ffrr act Goldie as well as all
releases on James Lavelle's highly
regarded MoWax label.

Motor MD Tim Renner says he
believes that, "To market these artists
successfully, you need to approach pro-

motion from two
angles. Next to
club promotion,
Elektromotor
will focus on
touring and
print media
which are clas-
sic rock promo-
tion tools."

The launch of
the Elektromo-
tor department

is one step in a series of structural
changes to accommodate the repertoire
of ffrr, London, Motown and Go!Discs,
distribution of which was taken over by
Motor after the closure of PolyGram's
Metronome division last December
(Music & Media, November 30).

Renner comments that, "The addi-
tion of international repertoire makes
the existence of a separate Elektromotor
department viable at this stage." Fur-
ther details on Motor's new structure
are expected to be revealed soon.

Ritto heads EMI in Scandinavia
by Jeff Clark -Meads, international
news editor of Billboard

LONDON - EMI Music has appointed
Michael Ritto as its new president and
regional managing director for Scandi-
navia and Finland, effective April 1. He
will continue to be based in Copenhagen,
from where he will oversee the creative
and business activities of the EMI com-
panies in the region.

Ritto remains managing director of
EMI -Medley in Denmark, which he
founded with Poul Bruun in 1978, and
sold to EMI in 1992. In his new region-
al role he will replace Rolf Nygren, who

is retiring after 31 years
with EMI.

Despite stepping down
from his regional role,
Nygren will remain manag-
ing director of EMI Sweden
until a successor is found for
that post. At that point, he
will become chairman of the
Swedish company, while
also being free to accept
responsibilites outside the company. As
long as Nygren remains head of the
Swedish company, he will report to
Ritto, as will Michael Manasse in Nor-
way and Hobo Puhakka in Finland.

Ritto's appointment to a
regional role is the penulti-
mate piece in the tier of man-
agement below EMI's Euro-
pean president Rupert Perry.
Ritto joins a team that com-
prises GSA president Helmut
Fest; France, Belgium, and
Netherlands head Gilbert
Ohayon and Eastern Euro-
pean president Jo Govaerts.

The Iberian post has been vacant since
Rafael Gill's move to EMI Latin America
in Mexico in October. EMI Spain manag-
ing director Miguel Gomez is currently
the senior executive there.

German techno act Scooter have
established themselves as consistent
performers in the dance market. Their
string of hits has now been extended
with the award of a gold disc-their
sixth to date-for sales in excess of
250,000 units in Germany of the single
I'm Raving. Signed to Hamburg -based
independent edel, Scooter enjoy con-
siderable popularity in other Euro-
pean territories, notably Ireland and
the U.K. Raving about their success
are (standing, right to left) Ferris
Bueller (Scooter), H.P. Baxxter (Scoot-
er) and edel managing director
Michael Haentjes, with Scooter's Rick
Jordan (sitting, left) and producer/
manager Jens Thele (sitting, right).

Music Control inks Norwegian airplay deal
Ono - Dublin -based company Music
Control has signed a national airplay
monitoring deal in Norway with music
industry body GGF.

Music Control will start by monitor-
ing of eight stations, mainly based in
Oslo, but the company's European Mar-
keting director Marc Russell, says he
aims to raise the number of stations to
16, "as soon as possible." Warner Music
Norway MD Mats Nilsson says he is
pleased with the accuracy of the system
and comments, "We still have to deter-

mine how many stations we actually
want to be included in the sample."

GGF uses the airplay data to pro-
duce a weekly Top 40 airplay chart.
According to Nilsson, the chart is,
"Distributed every Tuesday through
national media partners TV2, full ser-
vice radio station P4 and daily news-
paper Dagbladet."

The Norwegian deal adds to a previ-
ous deal signed by Music Control with
Sweden and Russell says negotiations
are going on in Finland and Denmark.

"Altogether, we monitor 54 stations
in Scandinavia," says Russell who adds
that one of his goals is to produce a
pan -Scandinavian airplay chart.

Russell says all European territo-
ries are now covered by Music Control
operations, with over 500 stations
throughout Europe monitored on a
daily basis. He says the next step will
be to move into Eastern Europe mar-
kets, with the Czech Republic and
Hungary as primary targets, "For the
second half of 1997."
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TAKING THE WORLD BY STORM IN JUST 2 MONTHS!

EUROPEAN CHARTS NEW SINGLE OUT:

# 1 in Italy - 7 x platinum

# 1 in France - platinum

# 2 in Switzerland - platinum

# 7 in Austria

# 10 in Germany

# 26 in Belgium & Holland

TOURING

LATIN AMERICA
including Vifia del Mar Festival

from end of February to

end of March.

CD - NIC -1-10MEN'IDEO
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TO COME VERY SOON !



bulletin board
HOLLAND
Another prize for Eboman
After winning the Dutch Popprijs
award on January 11 (Music & Media,
January 25), progressive dance music
artist Jeroen Hoffs-a.k.a. Eboman-
will take home a Silver Harp as one of
Holland's most promising young tal-
ents on February 24. The Silver Harp
awards are organised by the Conamus
foundation for the promotion of Dutch
music Eboman will share the honour
with fellow winners Total Touch and
Skik. Conamus also hands out Golden
Harp awards to personalities who have
contributed to the development of
Dutch popular music throughout their
career. This year's Golden Harp win-
ners are Youp van't Hek, Ruth Jacott,
ex-Conamus director John de Mol Sr.
and rock band The Scene.

INTERNATIONAL
Island prepares for anniversary
Island Records has announced details
of a three year campaign, working up
to the label's 40th anniversary in Octo-
ber 1999. As part of the campaign,
Island plans to release seven compila-
tion albums highlighting the label's
development from its very first single,
a jazz side by Jamaican guitarist
Ernest Ranglin in 1959. The first of the
compilations, covering the years 1959-
63, will be released in June. The second
album is scheduled for release in Octo-
ber. In addition to the compilation
series, Island plans to issue three trib-
ute albums of contemporary artists cov-
ering the hits of the label through the
ages. The first tribute album will be
released in September.

ITALY
MCE extends European network
Digital cable music service Music
Choice Europe (MCE) has launched in
Italy, initially in Rome. The service is a
partnership between MCE and cable
provider Stream-itself a joint venture
between the domestic telecommunica-
tions holdings company STET and
Telecom Italia. MCE will be a core part
of Stream's digital cable package as it
rolls out to 19 other cities over the next
several weeks. By the end of this year,
MCE and Stream hope the service will
be available in 41 additional cities.
MCE has now extended its reach to 11
European countries.

SPAIN
RNE celebrates anniversary
Public broadcaster Radio Nacional de
Espana (RNE) turned 60 on January
19. RNE, which now has four national
nets, was born in the middle of the
1936-39 Spanish Civil War in Fascist -
held Salamanca. After the war, RNE
gradually opened studios across the
country but did not become a national
net until 1951. Until 1977, two years
after the death of dictator General
Franco, every station in the country
had to link up to RNE at certain times
of the day to broadcast the only news
allowed to be heard on the air.

Dutch stations clash
in Borsato 'ads' row
by Robbert Tilli

AMSTERDAM - Private CHR
broadcaster Radio 538 has accused
public station Radio 3FM of sneak-
ing advertising spots for Polydor-
signed singer Marco Borsato's new
album De Waarheid (The Truth)
onto public TV.

Radio 538 managing director
Erik de Zwart has filed a com-
plaint with the Dutch Media
Commissariat, claiming that
CHR-formatted Radio 3FM ille-
gally plugged the new Borsato
album during the week of Janu-
ary 13-17 by using public TV set
aside for programme promotion.

Public TV stations in Holland
run advertising spots in dedicated
blocks, administered by indepen-
dent sales house STER. Between
those blocks of advertising, the TV
stations are allowed to run promo-
tional trailers for radio or TV pro-
grammes. Radio 538's complaint is
based on a series of trailers promoting
Radio 3FM's exclusive preview of Bor-
sato tracks preceding the January 18
release of De Waarheid.

"It is not the premiere (of Borsato's

new album) that bothers us," claims
De Zwart, "it is the way it was pre-
sented, with pre-release commercials
on public TV-not in STER-time but
during official public airtime."

Media Commissariat co-ordi-
nator Hans Ottenhof says that
the regulator's verdict will
depend on, "What kind of deals
have been made between Radio
3FM and Polydor." He adds, "If
we feel that the spots are only
promoting the station, we will not
take any measures."

Radio 3FM co-ordinator Paul
van der Lugt insists that, "The
TV spots promoted our Borsato
Week and not the new album
itself. A new Borsato CD is an
important journalistic event.
Even if we would not have had
the exclusive preview rights, we
would have done something big
about it."

A similar complaint by Radio
538 against Radio 3FM spots pre-
ceding the release of the Beatles'
Anthology Volume 1 (ApplefPar-
lophone) was turned down by the
Media Commissariat. This time, De
Zwart is more optimistic about the

outcome and hopes that, "At least the
Commissariat will come up with a guide-
line." In the meantime, Borsato went on
to sell 330,000 copies of De Waarheid in
Holland in the week after release.

Jenkins joins RAJAR

as Arbitron clocks in
by Mike McGeever

LONDON - Peter Jenkins, a former
BBC researcher and TV ratings execu-
tive, is to take over at the helm of
Radio Joint Audience Research
(RAJAR). At the same time, U.S. rat-
ings giant Arbriton has unveiled plans
to conduct research in three major
U.K. markets currently covered by
RAJAR's contractors.

Jenkins will succeed Roger Gane as
executive director of the U.K. radio
industry ratings body in early March.
He will report to RAJAR's board,
which is comprised of senior execu-
tives from the public and commercial
radio sectors. He brings to the growing
radio industry a background in mar-
ket and media research.

From 1982-1990, Jenkins worked
at the BBC, where he was responsible
for its audience reaction service, and
subsequently moved to RSMB Televi-
sion Research as operations director.
Currently, he is working as a consul-
tant on media and transportation
research projects.

Gane is leaving RAJAR after
almost five years to become interna-

tional media director of Paris -based
research group, IPSOS, the parent
company of RAJAR research contrac-
tor, Research Services Limited (RSL),
in London. His brief will be to imple-
ment IPSOS's development plans for
western and eastern Europe radio, TV
and print markets.

The last release of RAJAR results
overseen by Gane-for the fourth
quarter of 1996-is scheduled to be
sent to radio stations on February 6.
The figures will be made public the
following day.

Meanwhile, leading U.S. ratings
company Arbitron is planning to con-
duct research in three major U.K.
markets parallel to RAJAR's fieldwork
during the second quarter of this year.
RSL's contract with RAJAR expires at
the end of the third quarter 1998.
However, the bidding process for the
U.K. radio ratings contract is expected
to get under way before that time.

Last November, Arbitron stated that
it is pursuing expansion outside the
U.S. (Music & Media, November 30,
1996), and that it intends using the U.K.
as a springboard into other countries,
including Germany, Italy and China.

Sales house
adds 54 stations
by Marc Maes

BRUSSELS - RMB, the sales house of
Belgian French -language public broad-
caster RTBF, now represents 54 private
stations in Flanders, grouped under the
Spirit banner.

The move follows an EC ruling that
sales house VAR-associated with
Flemish public broadcaster BRTN-is
no longer allowed to represent both
Spirit and BRTN in Flanders. The rul-
ing is in response to complaints by pri-
vate sales house IP, commercial broad-
caster Radio Contact and Belgian radio
associations VEVORA and VFLR. They
claimed VAR had acquired a position in
the Flemish radio advertising market
which could result in the sales house
being able to offer better terms for spots
on private stations than its competitors.

Prior to taking over sales for the
Spirit group, RMB gained experience
in the private radio market by han-
dling advertising for French language
NRJ Belgique network in Wallonia.

"For RMB, this is a very important
strategical change, as it gives us access to
the Flemish audience for the first time,"
says RMB director of radio Catherine
Servaes. "From now, we will be able to
offer combined advertising packages
with the 14 NRJ stations in the South
and the Spirit group in the North."
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European Promotional Tour
Jan 29th - Feb 22nd

European Concert Tour
March - April - May

Taken from the forthcoming album

"Take A Look Over Your Shoulder"

Also includes
"What's Love Got
To Do With It"

g BL CKSTR

Debut Single from
America's Hottest New Female Artist

European Promotional Tour
Jan 30th - Feb 9th

Platinum US Album
1.2 Million Sold
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Loud to head ffrr; London Motors on
by Dominic Pride

LONDON - The U.K's London Records
has beefed up the staffing of its ffrr
imprint with the appointment of club
promoter Lisa Loud as label manager
(Music & Media, February 1). Also
joining the label, as an A&R manager,
is DJ and remixer Phil Faversham,
who has already brought the label the
single Ride A Rocket, by Lithium, fea-
turing Echobelly's Sonia Madan.

The appointments follow the depar-
ture last year of five staff, including
ffrr label manager Nick Raphael and
Christian Tattersfield, head of Lon-
don's Internal imprint. They have now
set up Northwestside, a label within
BMG U.K

London Records is independently
owned by a company in which PolyGram
Music Group president Roger Ames
holds a stake; in the U.K, it is distrib-
uted by PolyGram. ffrr handles all of

London's dance -related
product as well as acts
on the Systematic and
Internal imprints, such
as Orbital, The Advent
and CJ Bolland.

Pete Tong, head of
A&R for ffrr and a
director of London
Records, says Loud's
first priority will be
"to guide the records
through the company.
Previously all the peo-
ple we've had here
have been A&R dri-
ven." Loud has run
independent club pro-
motions company
Loud & Clear for the
last six years. Two of
her co-workers will
also join ffrr.

In the longer term, Tong says ffrr s

Next stop: America. Before heading off to begin their North American
tour, Columbia act Kula Shaker, were presented with discs to commemo-
rate their album K reaching double platinum status (600,000 units) in the
U.K. The alternative rock band will return to Europe in March before
heading back to the U.S. where they will finish their road trip in late
April. Pictured backstage after the band's recent Brixton Academy show
in London (from left): Ged Doherty, MI) Columbia Records U.K.; Paul Rus-
sell, president Sony Music Entertainment Europe; Alonza Bevan, Crispian
Mills, and Jay Darlington of Kula Shaker; Bob Bowfin, president of Sony
Music International; Kula's Paul Winter -Hart; Paul Burger,
chairman/CEO Sony Music U.K., and the act's manager, Kevin Nixon.

Spain's live launch pad
by Howell Llewellyn

MADRID- The second Artistas En Ruta
(Artists On The Road) programme,
organised by Spanish artists' rights
association ME, is under way.

A string of concerts featuring Span-
ish performers is being held, covering
at least 14 venues in eight cities and
running until the end of June. One
long-term aim of AIE's project is to set
up an exchange system with similar
organisations in France, Portugal and
Italy, whereby acts from those coun-
tries would perform in Spain and vice
versa. According to AIE chairman Luis
Cobos, the French artists' association

ADAMI and the Reseau Printemps tal-
ent scouting network-linked with
annual music festival Printemps De
Bourges-have already promised finan-
cial assistance.

Artistas En Ruta, organized jointly
with Spanish authors' society SGAE, not
only aims to boost the popularity of live
music but also aims to induce artists to
play in areas of Spain which are far
removed from their home territory.

The first Artists On The Road pro-
ject in 1995 attracted some 18,000
fans to about 100 concerts in 33
venues, spread over 18, cities. This
year's programme already involves
more than 40 acts.

new signings

priorities will
be to concen-
trate on album
acts. In working
with artists
such as drum
'n' bass act
Goldie and sta-
dium techno
duo Orbital, ffrr
has been suc-
cessful in creat-
ing album acts
from genres
which are dri-
ven by singles.

Upcoming
priorities in-
clude the new
album by its
biggest -selling
act, the Brand
New Heavies,

Life's Addiction a new

album from Goldie in the summer and
Orbital's theme for the forthcoming
Val Kilmer film, The Saint.

After London's German distribu-
tion partner within the PolyGram
group, Metronome, closed down on
December 31 (Music & Media, Novem-
ber 30), the label switched to Poly -
Gram's Motor Music. Tong says he
and Motor MD Tim Renner will co-
operate closely: "Based on what we've
heard so far, there's a lot more records
that will travel," says Tong. "Not all
European things will make it here,
just as not all British dance music
makes it there. But I hope that now
we're working together [Renner]
should feel more confident about sign-
ing things for more territories."

ffrr has already put out Darkman
by Nana, a top 20 hit for Motor, and
will look at other material handled by
Motor. "We will promo everything they
give us," says Tong.

New format for Italia
by Mark Dezzani

MHAN - Following an injection of capi-
tal from new shareholders, Radio Italia
Vera has introduced a new music format
and live presentation for the first time
since its launch in 1993.

The syndicated network, which
broadcasts across Italy from Milan via a
network of regional affiliate stations,
had previously been operating a Italian
music -only format, with just one interna-
tional hit featured each hour. The new
format will see a 70/30 split between
domestic and international artists. With
the introduction of live presenters, the
station is also moving away from its pre-
vious total reliance on automation.

Radio Italia Vera's station manager
Mauro Darn says the network's prime
target will be the 15-25 demographic.
"We will be playing over 90 percent new
music and supporting
emerging artists," he
promises. "We invested in
comprehensive market
research to create an orig-
inal format which would
effectively compete with
the other networks who
are targeting the same
demographic." He adds,
"The introduction of live
presentation will not
interrupt the daytime
music flow too much-the
presenters are there to add value to the
music, not to detract from it."

The station has hired ex -Radio Dee -
jay and Radio Capital jock Mila to host
mid -mornings, while newcomer Lazzaro
is presenting the mid -afternoon show
"Yo -Yo" in rap style. Former Rai 102.5
Hit Radio presenter Beppe Cogliandro is
hosting the breakfast show, while
evenings are taking on a more talk -ori-
ented emphasis with satirical news, vox
pops and a live phone-in show from
Rome called "Talk Radio."

Italia Vera's management is hoping
that the radical format changes will
boost recent disappointing ratings fig-
ures. Despite critical acclaim for its
polished music programming from
both Italy's record and radio indus-
tries, the network attracted an aver-
age daily audience of just over 600,000
listeners in the Audiradio survey for
the third quarter of 1996.

The changes in format coincides with
recent changes in Italia Vera's owner-
ship structure. A Luxembourg holding
company (owned by Turin -based pub-
lishing group Monasterolo) has acquired
a 35 percent stake in the network
through a buy-out of minority partners
and part of the stake owned by the sta-
tion's founder Enzo Palazzolo, who has
reduced his former majority sharehold-
ing to 45 percent. The remaining 20 per-
cent of the company remains in the

hands of the independent Italian
music publisher Cappuc-
cino Music.

Italia Vera is one of
several national syndi-
cators currently exploit-
ing a loophole in existing
broadcasting regulations
in order to circumvent
restrictions which would
otherwise limit them to
supplying just six hours a
day of live networked pro-
gramming to their affili-

ate stations. The network's affiliates
currently employ a three second delay
before re -broadcasting the satellite feed
from head offices in Milan, enabling
them to claim that they are not relay-
ing live broadcasts.

New broadcasting legislation, expect-
ed before the end of July this year, is
expected to close those loopholes. How-
ever, at time of going to press, no one
from Italia Vera was prepared to com-
ment on how the network would deal
with such changes.
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