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CSA audit gets thumbs
up from French stations

by Rémi Bouton

stations have welcomed
national broadcasting
. authority the CSA’s
' decision to give the
| final go-ahead to the
’} eagerly-awaited nation-
ENGl al frequency audit of
B el France’s FM band.

The CSA’s July 31
decision to proceed with the project
comes after the government granted

the regulator Ffr 1 million
($158,700) to finance the first stage
of the audit.

The results of the audit are expect-
ed to provide an in-depth picture of
the FM band in France and will iden-
tify additional “spare” frequencies
which can then be reallocated to new
or existing radio stations. According to
most estimates, this should create a
10 to 15 percent increase in the num-
ber of available frequencies.

“The CSA’s decision is a step in the

right direction,” comments Fun Radio
president Benoit Sillard. “I am glad
the government has understood that
this audit was a priority for the whole

radio industry.”
In a statement, the CSA says that
continued on page 28

ltalian ‘Grammys’ set for
RAI 1 debut in November

by Mark Dezzani

MiLaN — The first edition of Italy’s
long-awaited “official” music awards cer-
emony will be broadcast live on prime-
time TV from Turin on November 28.
Although an official announcement

" NUMBER ONE

European Radio Top 50
PUFF DADDY & FAITH EVANS
FEAT. 112
T’ll Be Missing You
(Bad Boy/Arista)

Eurochart Hot 100 Singles

PUFF DADDY & FAITH EVANS
FEAT. 112
I'll Be Missing You
(Bad Boy/Arista)

European Top 100 Albums
THE PRODIGY
The Fat Of The Land
(XL)

International music trade body the IFPI has given Spanish singer Rosana
a Platinum Europe award for her debut album on Universal, Lunas Rotas,
(in recognition of one million sales across the continent). Similar acco-
lades for July went to German pop trio Tic Tac Toe’s second album Klappe
Die 2te (BMQ), Sheryl Crow for her self-titled album on PolyGram, and for
The Preacher's Wife soundtrack (BMG). Toni Braxton received a further
award for Secrets (BMG), now three-times platinum, and Morning Glory by
Qasis (Creation) got an additional accolade for going six-times platinum.

German Net site offers music downloads

by Christian Lorenz

BERLIN — Media consultancy Fritsch &
Friends is set to become Germany’s first

On-line music provider by offering Ger-.

man Net surfers the chance to download
complete music tracks from'its Internet
site on the World Wide Web.

The planned October 1 launch of
the site—called MCY Mediacity—will
mark a historic date in the develop-
ment of electronic music delivery in

Germany. In April, German authors’
rights society GEMA signed a memo-
randum of understanding with Fritsch
& Friends which has opened the door
for Internet users in Germany to be
able to listen to selected music tracks
in full, and to purchase audio record-
ings direct from the Net via mail-
order or through digital downloading.
However, the full launch of these
facilities on the Mediacity site is

continued on page 28

is not expected until mid-September
industry sources say that the event,
which is being dubbed “the Italian
Grammys” until its definitive title is
revealed, will be aired live during a
prime-time slot on RAI Uno, public
broadcaster the RAI's most popular
TV network.

The “Italian Grammys” are being
sponsored by Italy’s IFPI-recognised
music industry federation, FIMI,
which is seeking wider industry sup-
port for the event. The show is being
co-ordinated in collaboration with the
organisers of the Salone Della Musica
(a music fair open to the industry and
the public), which has its second edi-

coniinued on page 28

Village' people
af Popkomm.,

by Gesa Birnkraut

COLOGNE — Europe’s radio stations
are set to take their most active role
yet at this year’s Popkomm. trade fair
(August 14-17) as Radio Village grows
to three times the size of last year’s
Radio Island project.

Radio Village—a joint initiative
between Music & Media, Musik
komm., On Air Digital, On Air Syndi-
cation, Wernesgriiner Brauerei and
Deutsche Telekom—offers broadcast-
ers the opportunity to interview
artists appearing at Popkomm. and to

continued on page 28
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Chrysalis plans ‘researched’
future for Kiss FM stations

by Mike McGeever

LoNDON — The fate of the two Kiss
FM-branded dance stations purchased
by Chrysalis Radio will be dictated by
extensive advertiser and market
research, according to Chrysalis Radio
chief executive Richard Huntingford.
The £17.5 million ($28.4 million)
cash acquisition of Kiss 102/Man-
chester and Leeds-based regional
outlet Kiss 105 from independent
radio company Faze FM was official-
ly announced on August 6. It is the
latest move in the trend of major
broadcasting and entertainment
groups consolidating the U.K. radio
industry by taking over the few
remaining indepen- « .
dent radio companies. Richard
With five licences in ~ Huntin
major markets (includ-
ing the Heart FM AC
brand in London and
Birmingham and the
mainstream dance out-
let Galaxy 101 broad- |
casting to Bristol and
South Wales),
Chrysalis stations will
now cover about 46
percent of the U.K.
adult population, mak-
ing the company
one of the coun-
try’s largest |
radio groups.
“We'll apply |
the same philos- |
ophy that we |
have with the &
Heart and
Galaxy stations, |
which is to |
invest decently |
in regearch to
test musical
preferences and
attitudes to the
stations and
then mould the

name, which it had previously licensed
to Faze FM for use on its two stations
(Music & Media, July 19). Hunting-
ford would not be drawn on whether
or not the one or both of the Kiss
stations would be rebranded with
the Galaxy moniker.
“It clearly makes sense for us
concentrate on rolling out a
single dance brand

around the coun-
try,” he says. “We
have two strong

put to satis-
fy  the listeners’
needs,” says Huntingford.
“The Faze FM shareholders to date
haven’t been prepared to put that kind
of investment
behind them,”
he adds, not-
ing that
Galaxy
101/Bristol
pro-

“classic  and
contemporary
dance”) has a
. 16 percent
. reach com-
i pared to the
more “cutting
edge” Kiss
102/ Manches-
ter’s nine per-
cent and Kiss
105/Leeds’ (projected)
eight percent.

“My three year plan
is to take both stations
to a 14 percent reach,”
reveals Huntingford.
“That’s modest com-
pared to what we are
doing at Galaxy.”

Emap Radio—owner
of the original Kiss 100
FM station in Lon-
don—holds the rights
to the Kiss brand

Gordon
McNamee

brands in Galaxy
and Kiss. So we'll be
talking to people who

understand the youth mar-
ket, such as listeners, record compa-
nies, and particularly advertisers and
agencies. And we’ll be talking to Emap
about the brand.”

Asked whether he would be pre-
pared to allow the Kiss name to be
attached to a more “mainstream” for-
mat, Gordon McNamee, managing
director of Kigs Enterprises and the
founder of Kiss 100 FM/London, replies:
“l want to see the Kiss name live on
[outside London], but under the right
circumstances. I don’t fear this [acquisi-
tion] at all. There are a lot of questions
that need to be answered concerning
branding and programming. So welll
get around the table [with Chrysalis] to
see if we can work them out. If we can,
great. If not, it is more important to pro-
tect the Kiss brand in London, because
London is the most important' market
in the country.”

Chrysalis’ chairman Chris
Wright says the £17.5 million price
tag for the Faze FM stations is in
line with the current climate in the
commercial radio market. “This is
an excellent deal for Chrysalis,” he
says in a statement. “The value of
radio licences will continue to rise
whilst radio spectrum remains
scarce and commercial radio contin-
ues to be the fastest growing adver-
tising medium.”

Publishers firm grip on Vienna radio

by Susan L. Schuhmayer

VIENNA — Local publishing concerns
will strengthen their grip on Vienna
media if the regional radio authority
agrees with recommendations made
on August 1 by the city’s provincial
government.

The provincial government is rec-
ommending to the authority that
Vienna’s two regional radio licences
should be awarded to AC stations
Radio Eins and Antenne Wien, a deci-
sion which the authority is expected
to ratify at its August 28 meeting.

The largest stakes in Radio Eins
are held by Bank Austria and Krone
Medien—owner of Austria's largest
daily newspaper—while the biggest
investors in Antenne Wien are the
publishing group News Verlag and
the newspaper Die Presse.

According to the provincial govern-
ment’s proposals, the most powerful
local (as opposed to regional) frequen-
cy in the Vienna region should be
awarded to K4, a station in which
European radio giant CLT has a 25
percent stake. The provincial govern-
ment has yet to make recommenda-
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tions to the radio authority concern-
ing the award of other local licences
in Vienna.

Winning the support of the gov-
ernment in Salzburg for a local
licence is Welle Salzburg, which
since May has already been broad-
casting its output on cable TV. In
the province of Styria, which
already has a regional commercial
broadcaster in the shape of Antenne
Steirmark, provincial government
officials have recommended issuing
a local licence in the city of Graz to
Grazer Stadtradio.

1997

talians give
green light to
digital radio

by Mark Dezzani

MiLAN — Plans for digital radio in Italy
are shaping up quickly following parlia-
ment’s approval of a new media law.
The Maccanico media bill ratified at
the end of last month (Music & Media,
August 2) includes a number of concrete
measures to develop digital radio, with
two digital multiplexes planned to cover
Turin and Milan by the end of 1997.
Meanwhile, eight of Italy’s leading
commercial radio networks have formed
ajoint venture company to invest in the
development of digital radio. Last July,
Club DAB Italia formed a public com-
pany called DAB Servizi Spa with a

capitalisation of L1 billion ($570,000)

to invest in digital radio development.

The new media authority proposed
in the Maccanico bill will be responsi-
ble for overseeing the development of
digital radio, and for proposing further
legislation to regulate and promote
development in the sector.

Initially, digital radio licences will
only be made available to broadcasters
holding existing analogue licences.
Commercial radio firms investing in
digital radio networks will not have to
pay licence fees, and will receive tax
incentives for 10 years. Public broad-
caster the RAT is committed to collabo-
rating in the experimental and develop-
ment phase with commercial radio.

Sergio Natucci, secretary of Italy’s
national networks association RNA,
and a strong supporter of digital radio,
says he is very happy with recent
developments.

“The tax and licence fee concessions
will be very important in stimulating
digital radio in its early period, and the
measures in general are a very positive
step,” he says.

The Turin and Milan digital multi-
plexes (which will have a potential
reach of 15 million adults) will be joint-
ly financed by DAB Servizi Spa and
the RAI, which has previously experi-
mented with digital radio transmis-
sions in the mountainous area of Val
d’Aosta in the north-west of Italy.

Natucei says that these develop—
ments bring Italy
into line with Ger-
many and the
U.K., where digital
radio experiments
are already well
advanced.

“In addition to
the measures in
the new media law
and the initiative g
by the commercial
networks, the RAI's new three year
mandate as Italy’s public service
broadcaster obliges it to activate 172
digital radio installations by 1999,”
he comments. “All of this indicates
that we are on the verge of seeing
the establishment of an important
new service.”
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Capital’s Wildstar label debuts

by Mike McGeever

LoNDON — Capital Radio is the latest
U.K. broadcaster to turn its hand to
the record business.

Wildstar—-a new label venture
between Capital, TV compilation
album specialists Telstar and
London-based artist management
company Wildlife—launches on
August 18 with Conner Reeves’ debut
single My Father’s Son. A Reeves
album is also forthcoming.

Wildstar’s A&R activities are being
undertaken by Wildlife and Capital’s
group programme director Richard
Park, according to Colin Lester, one of
Wildlife’s A&R directors. The distribu-
tion and marketing of Wildstar’s
releases will be handled in the U.K. by
Telstar through Warner BMusic U.K.

“The main thrust of this venture is
looking for new artists—about two a
year,” says Lester. “Particularly, we

are seeking artists like
Conner, who are live-
performing artists. We
want artists who can
perform live, write and
sing,” he explains.

However, the
Wildlife director stress-
es that the new label
will not be a laboratory
for Capital’s program-
ming department.

“This new label is not
only looking to sign acts
that Capital Radio will
playlist. At the same
time, we are not looking
for every act signed to
Wildstar to be playlisted
on Capital’s stations,” he says.

He describes the Capital Radio’s
role—particularly Park’s—as crucial to
the development of the label. “His
[Park’s] experience in marketing and

Conner Reeves

building companies is
incredible. He is also
picking the hits week
in, week out. So he is
one of the greatest
assets to have on board.
We are giving people
[artists] a start to see
what can happen.”
Park himself com-
ments: “The key bene-
fit for us is the chance

to develop
artists, who
we’'ve  heard,

but whose fut-
ure [elsewhere] might
not be so bright.”

The Capital pro-
grammer adds: “This is a long term
thing. In the case of Conner Reeves,
there is an album coming up and the
next two singles from him are strong.
Sure the single is being played [on

wildstar records

CAPITAL RADIO

/—(;;;al FM
and other stations in

London], but we are not des-
perate for chart position. We are
interested in musical credibility. Of
course, we will have to do well to bol-
ster the bottom line.”

Sometimes listeners can take things a little
too literally. National Dutch station AM 675
Radio 10 Gold..?s been running a daily
competition during its
current summer tour around Holland.

"Crack The Safe’

In the on-air contest, listeners are
asked to gyiess the amount of money
in the s n’s safe, which they can
keep if ey correctly identify the

However, sometime
idnight on July 25,
decided to quite liter-

ainer, pictured) which
residing at a parking
it in Eindhoven. The
oty? Not a single
guilder! The oldies sta-
tion is now advising
aspirant robbers to try
their luck during the
show itself, as this is
the only time the
cheque is actually
inside the safe. _

Crack The Safe” (a big /|

Radio City hands

back its |

by Michele Legge

PRAGUE — The Czech Broadcast
Council has revoked the licence of
Prague’s Radio City—at the station
management’s own request.

Marina Landova, a spokesperson for
the Broadcast Council, says the station’s
official licence-holder demanded the
licence was cancelled following “finan-
cial disagreements” between Radio
City’s Czech share-holders and its for-
eign partners. Luxembourg-based
broadcaster CLT has a 49 percent stake
in the Czech station.

Radio City spokesperson Lukas
Nadvornik says it is too early for him to
comment on reasons behind the move,
and that Radio City (which, according
to official ratings, is the second most
popular commercial broadcaster in
Prague) is currently awaiting the out-

icence

come of talks with a potential new part-
ner. The outcome of these discussions
should be known by the first half of
October, he predicts.

According to Landovd, Radio City
can continue to broadeast until October
31. Meanwhile, the Broadcast Council
will convene in September to consider
applicants for the re-advertised licence,
which may include applications from
groups who presently hold a stake in
Radio City.

Meanwhile, the outcome of a long-
running dispute between the Broadcast
Council and Prague-based national sta-
tion Radio nova Alfa, should be known
by September. The Council wants to
revoke nova Alfa’s licence after the sta-
tion switched its format from news to
music without approval. A decision on
the station’s fate should be reached at
the Council’s September meeting.

New Spanish Radio Plan faces further delay

by Howell Llewellyn

MADRID — At its weekly Council of
Ministers (cabinet) meeting on
August 1, the Spanish government
has once again postponed approval of
the biggest shake-up in the country's
FM radio sector for nearly a decade.

The development ministry has
spent months putting the final touch-
es to the Radio Plan, which will see
the granting of 634 new FM licences
on top of the 2,000 or so which
already exist.

However, radio industry insiders
say that the cabinet’s delay in approv-

ing the plan is merely a sign that the
main commercial radio groups are posi-
tioning themselves to be able to apply
for a maximum number of licences.
The next possible date for the
Radio Plan to receive the govern-
ment’s nod of approval is August 29.
One of the main aims of the Radio
Plan is to “re-balance” the number of
FM licences in- favour of the private
sector. Spain currently has several
hundred public stations, ranging from
the four national networks of Radio
Nacional de Espaiia (RNE) to innumer-
able regional and local stations which
receive a dual income of both public
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money and advertising revenues.

One of the likely consequences of
the Radio Plan is thought to be the
emergence of a fourth commercial
radio group to challenge the grip on
the sector by Spain’s “Big Three” com-
mercial radio operators—Cadena
SER, Cadena COPE and Onda Cero
Radio. The most likely contender to
fill such a role is Cadena Iberica,
which is owned by Mexico's Televisa
media group and the Spanish pub-
lishing company Prensa Espafiola.

An alternative scenario is that the
“Big Three” could further concentrate
their power and take ever-larger

slices of the radio advertising market.
Both Cadena COPE spokesman Pedro
Perez and Cadena Iberica managing
director Jose Maria Martin confirm
that their companies will be “opting
for the highest possible number” of
licences, and each hopes to gain
between 70-90 new stations.

Perez says that the time lapse
between the government’s approval of
the Radio Plan and the inauguration
of the stations should be about six
months, a figure which the Spanish
Commercial Radio  Association
(AERC) puts at nine months, “but in
no case more than a year.”
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PART 1 : MOWAX RECORDINGS LIVE

ALTER WARTERSAAL. JOHANNISTR. 11. S0608. COLOGNE.
AUGUST 16TH 1997. DOORS OPEN 22:00.

ANDREA PARKER
ATTICA BLUES

JAMES LAVELLE

PESHAY

PSYCHONAUTS

& VERY SPECIAL GUEST

&

L/
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PART 2 : MOWAX EXHIBITED

GALERIE SCHUPPENHAUER. BISMARCKSTR. 70. 53225. COLOGNE

OPENING NIGHT: AUGUST 14TH. 17:00-20:00.
AUGUST 1STH-17TH. 14:00-20:00.

A VISUAL REVIEW OF MOWAX RECORDINGS 92-97




Czech CD manufacturer
bounces ‘Nazi’ contract

by Michele Legge
PRAGUE — The largest CD-producing
plant in the Czech Republic has can-
celled its contract with music distribu-
tors Agentur fiir Kommunikation (AFK)
following allegations in the German
press that AFK was using the Czech
manufacturer to produce illegal neo-
Nazi music for the German market.

The contract with AFK was can-
celled even though Czech police inves-
tigators said no illegal activities had
been carried out at the Lodenice-
based plant. Zdenek Pelc, general
director of the Lodenice Gramophone
Company (the plant’s owners) says
his company is the victim of a media
witch hunt.

“Unfortunately, we were the scape-

goat in this case [...] because neo-
Nazism is a very sensitive topic,” says
Pelc. “We will lose several million
crowns from this, but we simply had
no other option [...] because we do not
support {neo-Nazi music].”

The reports in German weekly Der
Spiegel linking the plant with Neo-
Nazi music follows a new crackdown
by the German government on
extreme right-wing bands (Music &
Media, July 26).

Adrian Preissinger, head of AFK,
says the case had been blown out of
proportion by journalists, “influential
Jews, and German liberals; those who
won the war, basically.

“Influential circles wield power
over German youth and when these
people see evidence of an alternative

influence on youth, the influential fig-
ures are very sensitive towards that.”
Preissinger describes the “alterna-
tive” music distributed by AFK (which
includes material from bands such as
Sturmwehr and Die Templars) as
“German national music.” He contin-
ues: “It is a matter of democratic tradi-
tion that I can produce German nation-
al music, while other companies are
able to produce black music and jazz.”
AFK is not blacklisted by the
German government, according to
Elke Monzen-Engbreins, director of
Germany’s Federal Office for the
Examination of Publications Endan-
gering Young People. Preissinger says
that his lawyers check the lyrics of
the music he distributes to ensure
they do not infringe German law.

In a few months time, the Danish
ministry of culture will determine
who will occupy the country’s fourth
national FM channel. Public broad-
caster Danmarks Radio (DR) cur-
rently has a monopoly of national FM
services with its three stations, and
it has permission to use the fourth
national frequency for experiments
related to digital radio. DR is fight-
ing to make this experimental chan-
nel permanent, thereby maintaining
its monopoly of national terrestrial
radio. However, Monica Krog-Meyer,
a presenter at commercial cable sta-
tion Radio 2, argues in an opinion
column for the Danish daily newspa-
per that the fourth national frequen-
cy should be handed over to a com-
mercial broadcaster. “What other
countries still have radio monopo-
lies?” she asks. “it is important that
the airwaves get another product and
that Radio 2 gets a chance. When
[commercial channel] TV 2 arrived, it
broke DR’s television monopoly and
affected the quality, for the better, of
TV broadcasting.”

Berlingske Tidende (Denmark),
July 28

Music & Copyright

The Financial Times fortnightly
newsletter publishes a double page
profile on leading Dutch independent
music production and distribution
company Arcade, which was acquired

’

by Dutch publisher Wegener at the
beginning of 1996. “Since being
bought by Wegener, the Arcade Music
Company has pursued an aggressive
expansion policy in Europe through
the signing and licensing of local and
international repertoire and the
acquisition of local independent label
groups,” writes Music & Copyright.
However, the publication adds, “in
the past 12 months, the company has
suffered from increased competition
from the major international record
companies in compilation album
sales in Europe, an area in which
Arcade previously had little competi-
tion.” M&C points out that, according
to analysts, “synergies so far between
Arcade and Wegener have been mod-
est” and that “the company has had
considerable problems bringing the
two groups together.”

Music & Copyright (U.K.), July 30

The Guardian

BBC director of Radio Matthew
Bannister takes an opportunity pro-
vided by the U.K. daily to personally
outline the
current
program-
ming
philoso-
phies
behind the
UK. public
broadcast-
er's five
national
radio net-
works.
Bannister’s piece follows criticism
from some traditionalists concerning
the reshaping of speech station BBC
Radio 4's programme schedule.
“Radio 1,” Bannister writes, “will put
new music first, embracing the lead-
ing edge of contemporary popular
music, continuing to support new
styles and new bands and developing

Matthew Bannister
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them through the mainstream.” In a
tacit admission that this program-
ming strategy will continue to lose
Radio 1 audience share, Bannister
writes that: “In an increasingly com-
petitive market place, Radio 1’s share
will come under even more pressure.”
Bannister promises that Radio 2,
which has recently been the subject
of much speculation concerning the
continual evolution of its music poli-
cy, “will reflect the heritage of popu-
lar music and culture, [...] but bring-
ing it up to date by giving it greater
prominence to the era of the Beatles
and beyond. Melodic music from clas-
sic artists, from Ella Fitzgerald and
Frank Sinatra through Simon and
Garfunkel through to Sting and
George Michael, will be the main-
stay.” Of the changes at Radio 4,
Bannister says, “We are not chasing
younger listeners or non-listeners.
We simply want to persuade people
who occasionally listen to Radio 4 to
listen more often.”

The Guardian (U.K.), August 4

Billboard

Radio stations in the U.S. are discov-
ering the enhanced value of using
RealAudio to broadcast their pro-
grammes on the Internet, says Music
& Media’s sister publication in a
report describing how broadcasts on
the Net are affecting radio listener-
ship. “More and more stations tap
their audio lines for a RealAudio feed
for increasingly savvy Web surfers,”
writes Marc Schiffman, who quotes a
programme director from Atlanta
who believes that “Internet listening
has become a bountiful source of pro-
motional, liner and ID ideas.”
Schiffman adds: “Everywhere, people
are tuning into stations from halfway
around the globe on what has become
the world’s most expensive radio—
the personal computer.”

Billboard (U.S.), August 9

The Voice
joins EMI for
lovers rock

by Charles Ferro

COPENHAGEN — Danish broadcaster
The Voice understands that a song can
often become the theme music to a
flourishing or floundering love affair.

That’s why the commercial CHR
outfit’s popular late-night show, Den
Intime Time (The Intimate Hour),
has released a CD of love songs and
ballads based on the programme in
conjunction with EMI Medley. Artists
appearing on the album include
Simply Red, Lisa Nilsson, Michael
Learns To Rock and Wet Wet Wet.

The Voice—Den Intime Time
marks the station’s second branded
CD. The first, Voice Dance Hits (on
the Dutch Arcade label) had a four-
week run at the top of the Danish
compilation album chart, and has
now gone platinum following sales of
57,000 units.

“We share common interests with
the radio station, and The Voice
brand is recognised by our target
group,” explains EMI-Medley sales
and marketing director Thomas
Bjgrn. “We discussed the feasibility of
a joint venture where each company
contributes from its own area of
expertise: the station had the music
platform, and we have got the mar-
keting apparatus.”

The Voice programme director Erik
Frederiksen says the CDs are a means of
strengthening the station’s brand
identity as well as earning extra rev-
enue. And for the label, the concept
makes for a good marketing ploy.
“After Dance Hits, a lot of labels
wanted to jump on the bandwagon,”
Frederiksen notes.

Lisa Nilsson

¢
3
-

Michael Leams To Rock







