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Brighten up: Madonna's
Ray Of Light hits the
Eurochart Hot 100, be-
comes the greatest gainer
on the European Radio Top
50 this week. Pages 10, 19
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Inside M&M this week

EMI MAINTAINS CHART LEAD
Exclusive Music & Media figures for
the first quarter of 1998 show that
EMI has held on to its position as
Europe's leading company on
Europe's albums sales charts. Poly -
Gram was the leading singles label
in the same period. Page 9

LIFE AFTER DEAD ZEPPELIN

Pge and Plant

Robert Plant and Jimmy Page talk
to M&M about why they're break-
ing with their previous "no singles"
rule to promote their latest album
outing. Page 7

RADIO: SEXY AGAIN?
Encouraging new ratings figures
in the U.K. have been hailed as
evidence that radio's appeal is on
the rise once more. Page 4

Enter the Dragon: Capital
on $55m expansion trail
by Mike McGeever

LONDON - Radio formats for
everyone "from the cradle to
the grave."

That's the concept behind
this week's £34 million
($55m) expansion of U.K.
broadcast group Capital
Radio. Group programme director
Richard Park outlined Capital's strate-
gy this week, as the group moved to
acquire London alternative rock station

Xfm, and Red Dragon Radio,
which operates two stations ser-
vicing South Wales.

In a deal which was announced
as M&M went to press, the Capital
group acquired Red Dragon Radio
from Emap Radio for £18.25 mil-
lion ($29.6). The broadcaster runs
CHR/rock service Red Dragon FM

and gold broadcaster Touch AM; both
are based in Cardiff, covering the city
and its environs.

continued on page 20

The Lightning Seeds' Ian Broudie (above left) was among those joining Vir-
gin Radio breakfast presenter Chris Evans at the U.K. station's fifth birth-
day party in London on April 30. At the same event, Virgin Group's Richard
Branson (above right), is pictured discussing the station's increase in audi-
ence ratings with Evans, announced the same day (see page 4).

NRJ joins music business
by Remi Bouton

PARIS - NRJ is set to
become the  first major
radio company in France
to enter the business of

,nansic production.
The broadcaster is to launch its own

record label in September. "For the past
18 months, we have received a lot of pro-
posals from indies and majors to jointly
exploit some titles or albums," says NRJ
group programming director Christophe

Sabot, who will head up the new
division. "So far, we have always
refused, but we think that now is the
right time to do it."

Many basic details-such as a
distribution deal-are still to be

worked out before the label's Septeinber
launch. However, it is understood that
the scope of the label will echo NRJ's
pan-European radio activities in Bel-
gium, Germany and Scandinavia.

"There are often products released in
continued on page 20

IFPI Platinums
taking shape
by Emmanuel Legrand
& Christian Lorenz

BRuswt s -
Irish siblings
The Corrs
are the latest
act confirmed
as perform-
ing live at
this year's IFPI Platinum
Europe awards ceremony in
Brussels on July 9.

They will join Danish pop quartet
Aqua and another-yet to be con-
firmed-live act at Brussels' Albert Hall
during a ceremony in which the presi-
dent of the European Commission,
Jacques Santer, will personally present
12 European artists with platinum
Europe awards in recognition of album
sales in multiples of one million units
across Europe.

For the first time this year, a spe-
continued on page 20

Record chart
stay for Wes?

by Christian Lorenz

PARIS - With almost a full
year on the chart, Wes'
Alane 'is challenging the
record for the longest stay
yet on M&M's Eurochart
Hot 100 singles listing.

As predicted (January 17 issue),
Alane (Columbia) is about to set a
Eurochart record just as his new single, I
Love Football, hits French record stores.
Alane is now hard on the heels of All

. continued on page 20

kaos
casanova

 Already playlisted
throughout Germany

 No.4 in France,
over 400,000 singles sold

Top 20 is Belgium
Top 40 in Switzerland

Top 30 in Sweden
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boyzone all that i need

the uk's no 1 single

taken from the new album

'where we belong'

released on monday 25th may
also featuing the hit singles'picture of you'&'baby can i hold you'
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Upfront
by Emmanuel Legrand, Music & Media editor -in -chief

So, by a mere $200 million, North America has overtaken
Europe as the world's biggest music market. Big deal.

Looking back on last week's IFPI world figures, it's hard
to believe that Europe-which sells more or less the same
quantities of records but at a higher wholesale price than
North America-could have been outsold, as those statistics
seemed to show. Currency fluctuations are probably respon-
sible for Europe's slide, and those discrepancies will certain-
ly come to an end once Europe shifts to a single currency.

But that's a mere detail. The real point is that the
European market is almost stagnant. A four percent over-
all growth in value is proof that the music industry is not
in Olympian shape, and that has far more crucial implica-
tions than losing the top slot.

Expenditure per capita on pre-recorded music is lower
in every single European country than in the U.S. That is
where the potential growth is-getting people to buy more
records, and getting more people to buy records.

Getting people to buy more records will certainly require
some pricing flexibility (and why not resuscitate that old
French idea of lowering the VAT rate on records?) and also
more artistic and marketing creativity. For its own benefit,
the music industry has to get its hands on consumers'

money which otherwise would be invested in different cul-
tural goods. To achieve that, it has to make its output
attractive again (something it currently lacks), offer excite-
ment to young consumers (more Spice Girls?), and deliver
good music (a more subjective issue...).

Last week, Sony Music Entertainment Europe presi-
dent Paul Russell rightly pointed out during the IFPI pre-
sentation that the music industry also needs to find new
consumers. Easier said than done, undoubtedly, but let's
face it, what has the industry as a whole done in recent
years to bring new consumers to record stores?

Imagination has not been the main virtue of the music
industry over the past 15 years or so, busy as it was recy-
cling old analogue masters in digital form. But two
recent events should offer food for thought to industry
leaders-Bocelli and lltanic. Both the Italian tenor and
James Horner's soundtrack have scored far beyond the
natural reach of the genre they originate from.

Undoubtedly, removed
from the streams of fashion,
those phenomena have caught
consumers' attention, and
most certainly the attention of
consumers who rarely buy
music. This unconventional
success is living proof that the
industry can still deliver
attractive platters without
recycling old recipes.

New structure for Sony France
by Rerni Bouton

PARis - Sony Music France CEO
Paul-Ren6 Albertini has set up a new
management structure aimed at giv-
ing the company more flexibility.

"Since 1994," Albertini explains,
"Sony Music France's market share has
increased from 20 to 25 percent; our
pyramid organisation was no longer
able to react quickly to changes in the
market." Albertini has split the compa-
ny's management into three opera-
tional and decision -making groups "to
co-ordinate the strategies of the labels."

The new management groups will
cover all Sony imprints in the spheres
of strategy/management, marketing
and A&R, and will sit as an extra layer
of management on top of the existing
label organisation.

The management group is to be

headed by Jean-Claude
Gastineau (currently
senior VP, Sony Music
France and Senior VP,
Sony Music Europe),
the marketing group by
Olivier Montfort
(Columbia MD and
Sony Music deputy
MD), and the A&R
group by Philippe Desindes, currently
MD of the SMALL imprint. .

Albertini says D6sindes' brief is to
create a more homogeneous A&R poli-
cy throughout the labels. "At the
moment, there are some genres that
we don't cover, such as ral, while at
the same time, we sometimes have
three or four labels devoted to the
same type of music.

"[Desindes] is there to make sure
that we cover all the artistic niches,

but he is not Sony France's A&R
man-that would make no
sense."

Both Montfort and Desindes,
who retain their responsibilities
at their respective labels, are
made senior VPs of the company;
sales manager Jean -Francois
Loury becomes Sony Music
France deputy general manager.

Changes have also been made at
Sony France's LTC/Tristar and Epic
imprints. The Epic management team
of Christophe Lamegniere and Caroline
Diament has been split up, with
Diament joining LTC-Tristar as general
manager and Lamegniere staying as
Epic's sole general manager.
LTC/Tristar chief executive Luigi Theo
Calabrese will extend his input to Epic,
"assisting" Lamegniere on the label's
marketing strategy.

Open mike
Christian Jebsen

Music director,
Radio 1 Norway
Group
Following legisla-
tion allowing Nor-
wegian radio sta-
tions to syndicate

programming, AC commercial
broadcaster Radio l's stations in
Oslo, Bergen, Stavanger and
Trondheim have begun doing so.
Jebsen-ex-head of music at
Radio 1 Stavanger-has been
appointed the embryonic net-
work's music director.

Q: With the Norwegian syndica-
tion law in mind, what kind of
music programming challenges

do you currently face?
A: I don't make many musical com-
promises, but I listen closely to what
the heads of music in Trondheim and
Bergen say. Radio 1 Trondheim is
musically closer to P4 [national, AC]
while Radio 1 Bergen is more similar
to P3 [national, CHR]. Therefore, I
don't schedule the syndicated shows
with the local markets in mind.

I recommend the local heads of
music develop their own music
scheduling procedures which
strengthen the local profile during
morning and afternoon drive shows.

Q: In which ways do you expect
Radio 1 to grow in the future?
A: By attracting more female listen-
ers, because they're under -represent-
ed in our listener base. We've recent-
ly been conducting local audience
research in Oslo to find out what
their musical preferences are. We

have also done a positioning study to
find out how a number of stations are
perceived. There weren't many sur-
prises: females aged over 25 like
music with a slower tempo, and don't
have preferences in terms of male or
female artists. They tend, however, to
be more critical of female presenters
than men are of male presenters.

Q: How would you describe Radio
l's position in the market?
A: We probably lacked some focus
until a couple of years ago. The Radio
1 group encompassed many more sta-
tions than now, and they each had dif-
ferent music styles. We weren't per-
ceived as being one group of stations.
Therefore, we changed our philosophy
to concentrate only on the bigger cities
and on urban, affluent listeners in the
22-37 age group. That's where our core
strength at Radio 1 in Oslo lies.

Interview by Kai R. Lofthus
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ON THE BEAT
BERLIN-BRANDENBURG MERGER REJECTED
BERLIN - The Mayor of Berlin, Eberhard Diepgen, has
ruled out a merger of neighbouring public broadcasters
Ostdeutscher Rundfunk Brandenburg (ORB) and Sender
Freies Berlin (SFB). Diepgen was responding to a recent
proposal to that effect by national broadcasting umbrella
body ARD, comprised of Germany's regional (state) broad-
casters. ORB and SFB have already undertaken a number
of joint ventures together, including the CHR network
Fritz, rock/gold service Radio Eins and classical/jazz Radio
Kultur. ORB director Hansjurgen Rosenbauer expressed
disappointment at Diepgen's comments.

P4 MOVES INTO HUNGARY
BUDAPEST - Norwegian commer-
cial AC network P4 has bought
Hungarian classical broadcaster
Radio M, which holds radio
licences in Budapest and Erd.
Radio M Classic will re -launch in
Budapest under its new owners
on May 13, and will be syndicated
to the city of Erd from June. The
estimated potential audience in
both cities is 2.1 million. Says P4

president Svein Larsen: "This is P4's first positioning in
central Europe, which constitutes a very interesting radio
advertising market. We don't expect good results
overnight, but it's essential to get involved right now if you
want to be a part of this [future] growth."

Svein Larsen

POLYGRAM RAISES RUSSIAN STAKE
Moscow - PolyGram has increased its stake in its Russ-
ian subsidiary from 51 to 90 percent. It follows the acquisi-
tion of additional equity from its local joint venture partner
Boris Zosimov, who moves from chairman to non -executive
chairman of PolyGram Russia following his recent appoint-
ment as chairman and general manager of MTV Russia
(M&M, April 18). Meanwhile, Giedrius Klimkevicius joins
PolyGram Russia from Lithuanian label/distribution com-
pany Bomba as managing director; financial controller
David Junk is promoted to vice-president, finance and
administration.

MOBO SEEKS FRESH TALENT
LONDON - The organisers of the 1998
MOBO (Music of Black Origin) awards, to
be held in London later this year, are look-
ing for demo -tape entries for this year's
Best Unsigned Act award, sponsored by
clothing company Diesel. The categories
are jazz, R&B, hip hop, dance reggae, jun-
gle and gospel, and three of the entries will
perform live in September at the official
MOBO awards press conference. Further
details are available from Nautilus Com-
munications on (+44) 171 833 4144; the
closing date for entries is August 15.

MOVING CHAIRS
NEW YORK - Thomas D. Mottola has been promoted to
president and chief executive of Sony Music Enter-
tainment -he has been president and chief operating
officer since 1993. A statement from Sony Corporation
president Nobuyuki Idei says: "The new title recognis-
es Mr. Mottola's contributions to establishing Sony Music
Entertainment as a leading entertainment company, and
reflects his current broad responsibilities overseeing the
company's operations."
MADRID - Javier Gonzalez Ferrari, director of Spanish
public broadcaster RNE since May 1996, has been appoint-
ed director of news services at parent corporation RTVE.
His successor at RNE is expected to be named shortly.
PARIS - Sony Music France veteran Jean-Claude
Gastineau has been appointed senior vice-president of
Sony Music Europe, effective May 1. He will remain
vice-president of Sony Music France, which he joined
in 1971 (when it was CBS Records) as sales director.

London's breakfasts get sexy
by Mike McGeever presenter Jonathan Coleman to

the breakfast slot helped attract
LONDON - Listening is sexy a further 38,000 listeners to that
again -and the figures prove it. daypart. Both Heart (with a 5.4

Breakfast radio in London percent share) and, for the first
provided a healthy start to 1998 time this quarter, Vir-
for commercial radio's main- gin FM/AM in London
stream music broadcasters, (5.8 percent share) are
according to first quarter official now ahead of oldies
RAJAR ratings. station 1548 AM Capi-

The combined breakfast tal Gold in terms of
shows of rock station Virgin both reach and share,
Radio, AC outlet Heart 106.2 although Capital Gold's
and market leader 95.8 Capital share was also up this
FM (CHR) added a average quarter, to 5.2 percent.
weekly total of about 500,000 The rise in break -
new London listeners between fast -time listening to London
6:30-10:00 compared to the pre- music stations has been, to some
vious quarter, according to a extent, at the expense of
breakdown of the figures. news/talk services and the

About half of those listeners BBC's national public CHR sta-
tuned in to Chris Tarrant's tion BBC Radio 1. The network's
breakfast show on Capital FM Kevin Greening/Zoe Ball break -
during January 5 -March 29. fast show lost 73,000 listeners in
Tarrant's average weekly audi- the capital.
ence for the first quarter was The increase in London
well over two million. breakfast listening, as well as

Chris Evans' breakfast show
on Virgin 105.8 FM in London
pulled in 172,000 new morning
listeners, reaching a total week-
ly London audience of 777,000.
"People definitely see radio as
sexy again," says Evans. He also
says an increase in breakfast
time listening has benefits for
the rest of the day. "Before we
were seeing a significant drop off
after 10:00. That is starting to
reverse," he says.

At Heart 106.2, the arrival of
former Virgin Radio breakfast

Chris Tarrant

the well -documented increase in
overall radio listening in the
U.K during the last two quar-
ters, has been attributed to a
renewed awareness of radio as a

medium. This has
been partly the
result of extensive
press coverage;
stations like Capi-
tal and Heart also
mounted compre-
hensive marketing
campaigns over
the period.

Nationally,
MOR/AC network BBC Radio 2
reached its highest weekly audi-
ence (9 million) in two years,
and increased its share of listen-
ing to 13.2 percent, the highest
of any U.K national station. But
sister station Radio 1 has been
overtaken by the BBC's talk -ori-
entated local outlets for the first
time, as its market share dipped
to 9.4 percent from 9.9 percent.

U.K. national radio listening
Station (format) Q1 '98 Q4 '97
Local/regional commercial (various) 39.9 39.5
BBC Radio 2 (MOR/AC) 13.2 13.0
BBC Radio 4 (speech) 10.4 10.4
BBC local/regional (various) 9.6 9.6
BBC Radio 1 (CHR) 9.4 9.9
BBC Radio 5 Live (news/talk) 3.9 3.6
Classic FM (classical) 3.6 3.4
Virgin Radio' (rock) 2.9 2.6
Atlantic 252 (CHR) 2.0 2.1
Talk Radio (news/talk) 1.7 1.9
BBC Radio 3 (classical) 1.3 1.4
'Excludes London FM service

All figures refer to percentage share of listening. Source: RAJAR/RSL

Q1 '97
39,7
12.6
10.2
9.9

11.0
3.5
3.3
2.6
2.4
1.5
1.2

New Swedish dance steps
by Keith Foster

STOCKHOLM - This year's
Swedish Dance Music Awards
displayed the new face of Swe-
den's dance music industry.

The Swedish "Eurodance"
artists who broke export records
in the early '90s have made way
for music which is -so far -
proving more popular on dance -
floor than in record stores.

House/techno duo Antiloop
(Stockholm Records) walked
away with four of the nine
awards -Best House/Techno,
Best Album (for LP), Best
Dance Track (In My Mind) and
Best Artist/Group. Eric Gadd
(Strawberry Records) was voted
Best R&B Artist, Denniz Pop
picked up the latest in a string
of Best Producer titles, pop trio
Dromhus (Arcade/ CNR) were
Best Newcomers, and DJ duo
C&N Project won Best Remix
for their work on the huge
Swedish hit Burning (per-
formed by Cue). The Best For-

eign Dance Artist prize went to
Sash! (Scandinavian Records).

The awards, based on votes

from 350 DJs from across the
Nordic region, were presented
as part of Scandinavia's "Big
Bang" dance convention, which
took place aboard a cruise ship
sailing between Stockholm and
Helsinki between April 27-29.
Also presented were the Nor-
wegian Dance Music Awards,

in which Two Gees
(Orange/Scandinavian) won
Best Artist and Clubmasters
scooped Best Song for Give Me
Some Horns (Orange Scandina-
vian), and the Finnish Dee Jay
Awards, where JS 16 won Best
Artist and Best Song for Stomp
7b My Beat (Blue Bubble).

Internet in -site http //wwMwPm3p3 com

Anyone interested in the
MP3 on-line sound format
can benefit from visiting
this spirited and highly par-
tisan site. In particular, it
provides an especially good
and non -condescending "for
dummies" section. Visitors
can learn everything from
the basic terminology, like
what "ripping" means and
how to accomplish it, to the technical goodies, such as how to
put a graphical front end on sound files. On the more philo-
sophical side, there are numerous essays covering the impend-
ing anti-MP3 lawsuit, which the site's creators expect to be filed
by the RIAA, and why MP3's fans believe the music industry is
trying to kill off the format.

ar:Elar.+74-1 =Tr'''.

Laiusa.eanqua

Chris Marlowe
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BEFORE THFSF, OWDED STREE
THE NEW STUDIO ALBUM FROM THE MULTI -PLATINUM, GRAMMY AWARD WINNING

DAVE MATTHEWS BAND
/I/ ( it: biLLBOARD ALBUM CHART

INCLUDES THE 1ST SINGLE "DON'T DRINK THE WATER" THE #1 U.S.RADIO RECORD

European Summer Tour 1998

Dates in June

Saturday 20 June - Hurricane Festival, Germany, Sunday 21 June - Loreley Festival, Germany, Tuesday 23 June - Shepherds Bush Empire, London, UK,
Wednesday24 June - Dusseldorf, Germany* Friday 26 June - Hannover. Germany**, Saturday 27 June - Milkweg, Amsterdam, Holland, Sunday 28 June - Park Pop Festival. Holland Monday 29 June - Amsterdam Stadium Holland**

Dates in July
Wednesday 1 July - Amsterdam Stadium. Holland**, Thursday 2 July - Amsterdam Stadium. Holland-. Friday 3 July - Torhout Rock Festival, Belgium: Saturday 4 July - Rock Werchter. Belgium: Sunday 5 July - Amsterdam Stadium, Holland-;

Monday 6 July - Amsterdam Stadium, Holland-; Thursday 9 July - Out in the Green Festival, Frauenfeld. Switzerland: Friday 10 July - ldroscala Milan. Italy; Sunday 12 July - Dr Music Festival. Spain

NB ** performing with The Rolling Stones
All dates subject to confirmation and correct at time of going to press. Check www.dmband.com website for latest information.

DAVE MATTHEWS BAND1FORF THESE CROWDED TifETS 

IF YOUR MULTIMEDIA PRESENTATION CD IS NOT ATTATCHED HERE. PLEASE CONTACT YOUR LOCAL BMG COMPANY
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May 12: Paris, France
May 13: Amsterdam, Holland

May 16: Bradford, UK
May 17: London, UK

May 18: Glasgow, UK

May 19: Sheffield, UK

May 20: Dudley, UK

May 22: Barcelona, Spain

May 23: Madrid, Spain
May 25: Strasbourg, France
May 26: Zurich, Switzerland

May 27: Vienna, Austria
May 28: Hamburg, Germany

May 29: Dynamo Festival, Holland
May 30: Rock Im Park, Germany
May 31: Rock Am Ring, Germany

INSANE CLOWN POSSE

OESTR011 EUROPE

NEW!

Flemish Minister confirms
radio deregulation plans

by Marc Maes

BRUSSELS - Flanders' new radio
decree, which will significantly dereg-
ulate the territory's radio sector, will
be finalised before the summer-and
a comprehensive frequency plan for
the whole of Belgium will be pub-
lished on January 1 1999.

The timetable was confirmed by
Flemish media minister Eric Van
Rompuy in his opening address at the
first ever Flemish Radio Forum in Dil-
beek on April 22. The event, organised
by Flemish public broadcaster VRT and
advertising sales house VAR, included
nine radio workshops and was attended
by some 350 radio professionals.

The new media decree will permit
networking for the first time on corn-

mercial radio in Flanders, and will also
allow stations to broadcast on cable in
the region (previously, only foreign sta-
tions were given cable access).

In the new frequency plan, drawn
up in collaboration with Dutch consul-
tants Broadcast Partners, the number
of stations in Flanders will be reduced
to between 160-180, compared to the
343 frequencies Flanders was allocat-
ed for commercial radio in 1991.

"This diminution will allow for
improved listening without interfer-
ence," promised Van Rompuy, who
revealed that the plan will divide the
FM dial in Flanders into three sec-
tions: public radio up to 102.2 MHz,
regional commercial radio between
102.2 and 104.8 MHz, and smaller
local commercial stations between

104.8 and 107.9 MHz.
"I think the Minister's address was

very positive," says Radio Contact
(Flanders) network manager Danny
de Bruyn, "and I also believe the
Radio Forum has potential to become
an annual meeting place for all radio
people. I assisted in two workshops
and particularly appreciated the ses-
sion on the new legislation."

Frank Leysen, managing director of
commercial CHR network TOP Radio,
was equally positive about the Forum,
although he suggests that the next
event should be more practical in its
approach. "The success of this year's
Forum paves the way for next year-
but I hope they will include more
stands in the trade fair section and
persuade more companies to join in."

Management buy-out at R2
by Charles Ferro

COPENHAGEN - Denmark's only nation-
al commercial radio station, the satel-
lite -delivered Radio 2, has been acquired
by its own management-yet is still
effectively on the market.

Current Radio 2 managing director
Glenn Lau Rentius, who is also the
owner of Copenhagen CHR station
Radio Uptown, will be the new owner in
conjunction with a number of the sta-
tion's consultants. The station has been
bought from majority shareholder 'Tele
Danmark, the Danish Red Cross and
TV2 Danmark.

However, Lau Rentius says the
arrangements are essentially interim
ones-his plan is to sell up to 51 percent
of the broadcaster and surrender his
control of the company. "Many
[investors] are interested [in Radio 2],
and we will give them the opportunity to
enter this company and form it as they
wish," he says.

"We're open to any possibilities, and
have been contacted by foreign and
domestic investors. I think we have a

great package for a bright investor."
Radio 2 began broadcasting in March

1997, and since then its soft AC format
has won 141,000 daily and 400,000
weekly listeners, despite being confined
to cable and satellite distribution.

The station, in line with projec-
tions, has been losing money, but Lau
Rentius says he expects to be in prof-

it "within a year."
Radio 2 has also applied for Den-

mark's fourth national FM frequency
(the present three are all held by public
broadcaster Danmarks Radio, which
also wants the fourth frequency). "If we
get the national frequency, we'll become
a very interesting business indeed," pre-
dicts Lau Rentius.

The Corrs were recently in Denmark to pick up platinum discs mark-
ing over 50,000 Danish sales of their latest album Talk On Corners
(Lava/Atlantic). Pictured with the four band members are (back row,
l -r): Warner Music Denmark staff Martin Andersen (label manager);
Bent Mouritzen (marketing director), Finn Work (managing director);
Maria Lieth (PA to Finn Work) and Corrs manager John Hughes.

Next move sees EMI axe A&R deal
by Susan L. Schuhmayer

VIENNA- EMI Austria has ended its co-
operation agreement. with Next Music
Department, an agency which acted as a
de -facto talent scout for the label.

The two companies linked up in
1996, with Next performing an A&R,
marketing and promotion functions for
EMI Austria. At the request of Next
owners Gitti and Ernie Seuberth, EMI
and Next decided not to renew the con-
tract when it expired on April 7. EMI
Austria managing director Erich
Krapfenbacher says: "Artistic differ-
ences' led to the end of the co-operation.

EMI Austria mar-
keting manager
Horst Unterholzner
was chosen to head
A&R activities at the
label last year, when
it was decided to put
more emphasis on
grooming local tal-
ent. According to
Krapfenbacher, with Unterholzner in
charge of A&R, there was less need to
use an outside agency.

Three Next discoveries-dance act
Two In One, pop artist Steve Nick, and
the electronic duo Shanti Roots-

remain under contract with
EMI. Contracts with other
artists had already been termi-
nated because, says Krapfen-
bacher, their first singles failed
to meet expectations.

Two in One are the most
successful Next discovery to
date. The band's second single,
Makeema, is close to going gold

in Austria, with nearly 25,000 copies
sold. Talks are now under way to
release the song in Germany, Hungary,
Poland and the Czech Republic. The
act's debut album, Now and Forever,
was released in Austria on April 27.
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Page and Plant adopt single
minded approach to radio
by Sally Stratton

Winning radio support in a CHR-dom-
inated European market is a
challenge for any rock act, even
if you were the core of one of the
biggest rock bands of all time.

That's one of the reasons why
Jimmy Page and Robert Plant
have broken with their album -
oriented past as Led Zeppelin
co-founders to endorse radio -
friendly single releases. This
year sees the 30th anniversary
of the founding of Led Zeppelin,
but with no major releases
planned to mark the event in
the wake of last year's BBC
Sessions compilation (Atlantic),
Plant and Page seem to have
finally left the "good old days"
behind and moved onto new
musical pastures.

In contrast to the no -singles
strategy enforced during Led
Zeppelin's reign over the album charts
on both sides of the Atlantic between
1969-1979, Page and Plant have
embraced singles as an important tool
in the marketing of Walking Into
Clarksdale (Mercury). Their first full
album of new material in almost 15
years, it was released on April 20 and
jumped into the Tap 10 of M&M's
European Top 100 Albums chart at
number six last week.

"There's no point in hiding in a cor-
ner once you've made a collection of
songs," says Plant, "we want it to be
heard by people. We're proud of it,
we've got egos. I do admire artists who
are quite obscure but I wish that peo-
ple could hear more of them and the
only way that could be would be by

record companies sticking singles out
and grabbing people's attention; that's
the game."

The album's first single, Most High,
was released on March 30 and it will be
followed up on May 25 by the album
opener, Shining In The Light. In the
U.K, radio support has come from an
unexpected quarter: London's alterna-
tive station Xfm, probably the last sta-
tion liable to be swayed by any "classic
rock" reputation. Elsewhere in Europe,
airplay has ranged from from Finland's
Radio Mafia, through Studio Brussels
and Radio 21 in Belgium, Oui FM in
France and, most notably, on to Cadena
100 in Spain, where Most High has
been playlisted for seven weeks and is
currently garnering four plays a day.

Unlike their 1994 album No
Quarter, which coupled new versions
of Zeppelin classics with four new

Page/Plant compositions, there are no
remakes on Walking Into
Clarksdale-but there is a distinct

nod to the past. "When we write
songs, there's a lot of Led
Zeppelin in them because it's the
way we interact," explains Plant,
who says he wants people to
make the link and then look
beyond it.

"[Especially] in England,
there's sometimes a problem with
the idea of artists having been
around so long that they've got
nothing to offer, even when
they're offering diamonds," notes
Plant. "[The English press] are
saying 'we didn't expect this,'
which is great," he continues.
"Well, what did they expect-
Kashmir, Whole Lotta Love,
Stairway To Heaven? How much
similarity is there in all those?
They're all radically different and
this collection of songs is differ-

ent again."
Page and Plant believe the

strength of the songs lies in their
quest for a contemporary sound with
the help of producer Steve Albini
(Bush, Nirvana, The Pixies), drum-
mer Michael Lee and bassist Charlie
Jones. "Michael and Charlie's contri-
bution has been really strong-it's a
band," says Plant. "As a rhythm sec-
tion... they bring a real fresh view-
point to some stuff.

"Thank God we don't have some
old fart playing the drums who hasn't
heard any drum'n'bass or anything
that is around now which helps you
shape music for the present, never
mind the future. Those guys are real-
ly important, as is Albini."

Bragg, Wilco bound for Guthrie
by Nigel Williamson

The first "new" Woody Guthrie songs
to be heard in almost 40 years are to
be unveiled in a collaboration by U.K.
singer/songwriter Billy Bragg and
U.S. band Wilco next month.

The album Mermaid Avenue-
named after the street on Coney
Island, New York where U.S. folk leg-
end Guthrie lived during the '40s and

1950's-will be released on EastWest
in Europe and Atlantic in the U.S. on
June 22.

It's the result of a project which
began when Bragg was invited by the
Guthrie estate to put music to
unrecorded lyrics found among the
papers of the renowned protest singer
who died of Huntington's Chorea
in 1967.

The lyrics were found by Nora
Guthrie, Woody's daughter, in dusty
boxes in the home of her mother
Marjorie. Nora first met Bragg at a
concert in new York in 1990 commemo-
rating what would have been Woody's
80th birthday. At the time, she was
looking for someone who could set the
lyrics to music in the spirit of her
father. "The first time I heard Billy I
knew he was the one," she says.

"Woody asked [U.S. society] a lot of
questions which they still can't
answer," comments Bragg. "Maybe it's

easier for an English person born in
the 1950s to get a feel for this than an
American." Most of the lyrics chosen
by Bragg come from the post -1945 era,
whereas Guthrie is usually most asso-
ciated with the depression era of the
1930's in the U.S.

Bragg explains: "I wanted to move
it on and set the songs in a music
reminiscent of the traditions of the
1940s and early 1950s like R&B and
early rock'n'roll." Accordingly, the
British singer then approached U.S.
country/folk rockers Wilco to collabo-
rate with him on the album.

East West believes that Mermaid
Avenue could become Bragg's biggest
selling album ever, crossing over folk,
rock and new country markets as well
as appealing to the artist's own loyal
following. According to Bragg, a sec-
ond album of Guthrie songs recorded
together with Wilco is likely to be
released in the near future.
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grooves
by Gary Smith

BUZZING FOUNDATION
After Cornershop, Asian Dub Foundation were always the
next most likely U.K.-based Asian crossover stars. On
Buzzing (ffrr/Delabel), the Foundation's patented blend of

guitar, uptempo break -
beats and politically -
charged but thoughtful
wordplay combines with a
truly insidious chorus to
produce a potential hit
with attitude and class.
It's already causing a stir
in the clubs and if radio
goes for it, Buzzing could
become the soundtrack of
the early summer.

WORTH THE WAIT
J Raq's Waiting For The BassiMolecule-on Roni Size's Full
Cycle label-is the perfect antidote to the blunted edges of
coffee table drum'n'bass. Spiky rhythms which take their
time to resolve and earth -shaking bass form the core, while
dark, jazz -tinged samples add colour. J Raq's take on
drum'n'bass is truly an original one, neither hardstep nor nu -
jazz; he makes bold, sensual music that doesn't take itself too
seriously.

VERSATILE'S CHARTER
Paris -based Versatile Records, founded by French DJ Gilb R,
has just released 5500 A -R, the new Pepe Bradock EP. Five
tracks of sublimely funky downtempo house including The
Charter, a tune which could have been written by Herbie
Hancock in the early 1970's. Bradock's bag is sophisticated,
underground hip-house/soul laced with urgent voices, clatter-
ing percussion and subtle horn arrangements. Yet more evi-
dence of France's strength in depth.

CLOSE AND KINKY
The Kinky Plant's Closer (Premium/Netherlands), with
its disco and Giorgio Moroder references and handbag
vibe is one to watch this summer. A cheesy but catchy key-
board motif, some well-timed drops and a minimal but
memorable vocal contribution add up to a fine party
record. There is also a radio edit which might turn Closer
into a crossover tune.

THE PHANTOM STANDS UP AGAIN
Released May 4 for the second time with new mixes,
Phunky Phantom's Get Up Stand Up (Distinctive/U.K.) has
had more success in the U.S. than Europe-until now.

Why Get Up Stand Up (no relation to the Wailers' classic)
failed to crossover into the pop charts last summer remains
a mystery. However, undeterred by low feedback in '97,
Avex's U.K. dance imprint Distinctive serviced the track to
U.K. radio last month. Thus far, playlist uptake is healthy, at
least on the specialist front. London -based Kiss 100 FM is a
big supporter with Brandon Block, Graham Gold and Pete
Wardman on the case while BBC Radio 1 DJ's Dave Pearce
and Judge Jules have been playing the track on their respec-
tive weekly dance shows.

Feedback from regional U.K. stations has also gener-
ally been positive, with several putting the track straight
on to their A -lists, with others such as Galaxy 105/Bristol
and Forth FM/Edinburgh holding back from full commit-
ment until the track crosses over into the pop charts.
Outright rejection has been rare for a track with real
broad -based appeal.

All new releases, biographies and photographs for con-
sideration for inclusion in the Dance Grooves column
should be sent direct to: Gary Smith, c/o. Roger de
Lluria 45 -3' -2, 08009 Barcelona, Spain.

Norway's jazzers join the dance
by Kai Lofthus

A volatile liaison between
big beat and improvised
music is beginning to cause
ripples across Europe.

Dance -oriented material
by Norwegian artists on
established German label
ECM and recently
launched, Oslo -based
imprint Jazzland is making
its mark on the vibrant
Norwegian jazz scene.

Norway has produced renowned jazz musi-
cians like Jan Garbarek and lerje Rypdal in the
past. Now Norwegian jazz musicians such as
Nils Petter Molvr (ECM), Audun Kleive, Bugge
Wesseltoft, and Eivind Aarset-all signed to
Jazzland/PolyGram-are aiming to attract a
younger audience by adding dance rhythms,
techno, drum'n'bass and other related styles to
their music.

"Norway belongs to the top three jazz markets
in Europe [along with France and Austria],"
remarks PolyGram International VP interna-
tional marketing/jazz Wulf Muller on the inter-
national impact of the country's local jazz scene.
With their new style, Norwegian artists have cre-
ated "music for a younger generation," adds
Muller. "You can dance to it or play it at home."

Wesseltoft is one of the driving forces behind
the new musical style. Along with his work as a
musician and composer, he owns and operates
the Jazzland label-licensed to PolyGram
Norway for the world. Currently operating from
Wesseltoft's recording studio, Jazzland plans to
open a larger office in Oslo on June 1 to co-ordi-
nate promotion, marketing and international
exploitation. PolyGram Norway international
exploitation manager Yngve Nwss, will be
assisting the label in setting up a five-year busi-

Nils Pefter Molvcer ness plan.
Exports to other

European territories
are a firm priority for
Norway's jazz artists;
Germany, France and
Italy are the key mar-
kets for big beat jazz
from Norway, according
to Nmss. Jazzland's
marketing abroad is co-
ordinated locally by
Christian Kellersmann

at PolyGram's Motor Music division in
Germany, by Patrick Votan at Verve France and
by Patrizio Romano at Verve Italy.

Looking further afield, Nss also sees future
export potential in Japan. "[Japanese audiences]
are used to the slick jazz of people like Lee
Ritenour, but among young people there's also a
market for different types of jazz."

ECM -signed Molvr earned the Norwegian
Spellemannpris music award in March for his
album Khmer, released last September and
which has sold 6,000 copies in Norway to date,
according to ECM-roughly double the average
domestic sales for an major jazz release.

A separate four -track EP containing remixes
by U.K dance producers The Herbaliser and
Rockers Hi-Fi was released at the same time as
Khmer and found its "relevant audience", accord-
ing to ECM Norway product manager Rune
Kristoffersen. "[The project] could have easily
fallen between the two chairs [of dance and
jazz]," adds Kristoffersen "but [in the end] we
sold more than we expected."

It remains to be seen whether Molvr,
Wesseltoft, Aarset and their collaborators can
come up with a breakthrough single with real
hit potential, but in the meantime, Norway's
jazz elite is producing some fine music for those
in the know.

U.K. radio walks with the Woodys
by Mark Hagen

Depending on your frame of reference, a
woody is a half-timbered motor vehicle for
taking your surfboard down to the beach, an
insanely chirpy member of the Bay City
Rollers or something best not discussed in
polite company. Well, not for much longer,
because there's a new Woody in town-or, to
be more precise, a pair of them.

Michael and Dyann Woody are a
Colorado -raised, Nashville -based, husband
and wife duo whose debut album is causing a
stir in roots circles-and picking up some
handsome airplay on the way. The 12 tracks
on The Woodys (Rounder) blend refreshing
originals like A Hundred Years Of Solitude
and Alabama Shine with astute covers of
Gretchen Peters' High Lonesome and the
Everly Brothers' Like Strangers.

"What we tried to do," explains Michael
Woody, "is to give a whole picture of the Woodys,
and if I didn't have a song myself for a particu-
lar mood, I went looking for one that did."

Joining the pair on record are country
names such as Albert Lee and Emmylou
Harris. The latter's presence-along with a co -
writing credit for Chris Hillman, places The
Woodys at the front of a line which stretches
back through country rock in the '70s to the
Byrds and Flying Burrito Brothers. It was
hearing those bands that made Michael realise
that: "Here was a voice that I could relate to, a
type of music that spoke to me. I'd listened to

country muse as a lit-
tle kid, but then I'd
gone more into rock,
and it was those
bands that brought
me back."

With country
related acts making
an increasing impact
in Europe, it could
be that the Woodys
have arrived at just
the right time.
Certainly radio and TV programmers in the
U.K-where the album has been handled by
independent press/plugging outfit Frontier
Promotions-seem to think so.

The band have enjoyed a two month stint
on the playlist of national AC -leaning MOR
network Radio 2 with the album's lead track,
Mama And Them. Radio 2 head of music
Geoff Mullin describes the track as "a great
piece of up -tempo country," adding: "Our lis-
teners love it."

The Woodys have also enjoyed significant
support from stations in Scotland-notably
BBC Scotland, Radio Clyde/Glasgow and Scot
FM-and RTL Country1035/London. A live
session for VH-1 is also in the pipeline.

European concert dates are on the horizon
in the summer, although the recent cancella-
tion of Hal Ketchum's tour, on which the
Woodys were to support has pushed those
plans back.
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Sony chases EMI across European charts
LONDON - EMI's dominance of
Europe's charts throughout 1997 was
strongly challenged by Sony Music
during the first quarter of 1998.
However, the U.K. group remains the
leading company in Music & Media's
quarterly analysis of the European
Top 100 albums chart.

During the first quarter of 1998,
EMI maintained its lead with a 23.6
percent share of album sales as mea-
sured on the charts, up from 21.4 per-
cent during the same period of 1997.
Sony Music emerges as a close second
with a 23.1 percent share, up from the
first quarter of 1997's third position,
achieved on an 18.1 percent share.

Sony scored with the top two lead-
ing albums of the quarter, Celine
Dion's Let's Talk About Love and

James Horner's Tit-
anic soundtrack -
which incidentally
also helps Sony Cla-
ssical become the 4th
most successful label
overall, with a 5.9
percent share. Dion's
staying power pus-
hed Columbia to the
top label spot in the
album chart share table.

Once again Virgin, scoring
with the Spice Girls, The Verve
and Janet Jackson, was crucial
in helping EMI grab the
albums crown. PolyGram dropped
from second to third place in the
album charts share, while Warner
Music, despite fresh releases from

Titanic and its
soundtra
composer,
JartiOs.Hornei;71

-eV 1 -

Madonna and
Eric Clapton, lost
album share, slip-
ping from a 1997
first quarter fig-
ure of 12.4 per-
cent to 10.6 per-

cent in 1998.
In the sin-

gles charts,
BMG lost the
top slot to
PolyGram,
and has also
been over-
hauled by

Sony Music EMI; the German
company has now dropped back to
fourth place. Universal, with an 8.0
percent share buoyed by Aqua's sin -

and

Albums 1st quarter 1998 Top 25 albums artists
Weeks 1-13, 1998

1 Celine Dion/Let's Talk About Love
(Epic/Columbia)

2 Soundtrack/ Titanic (Sony Classical)
3 Aqua/Aquarium (Universal)
4 Eros Ramazzotti/Eros (DDD)
5 Spice Girls/Spiceworld (Virgin)
6 The Verve/Urban Hymns (Hut/Virgin)
7 Backstreet Boys/

Backstreet's Back (Jive)
8 Enya/ Paint The Sky With Stars (WEA)
9 Janet Jackson/

The Velvet Rope (Virgin)
10 Natalie Imbruglia/

Left Of The Middle (RCA)
11 Era/Era (Mercury)
12 Andrea Bocelli/Romanza (Sugar/Polydor)
13 Madonna/Ray Of Light (Maverick/Sire)
14 All Saints/All Saints (London)
15 Pearl Jam/Yield (Epic)
16 Bryan Adams/Unplugged (A&M)
17 Metallica/Re-Load (Vertigo)
18 Lighthouse Family/Postcards From Heaven (Wildcard/Polydor)
19 Sting & The Police/The Best Of Sting & The Police (A&M)
20 Purl Machtig Viel Theater (Intercord)
21 John Lennon/Lennon Legend (Parlophone)
22 Robbie Williams/Life Thru A Lens (Chrysalis)
23 Eternal/Greatest Hits (1st Avenue/EMI)
24 Radiohead/OK Computer (Parlophone)
25 Wham !/The Best Of Wham! (Epic)

gles Barbie Girl and Doctor Jones,
moved into fifth place, ahead of
Warner Music.

Overall, "girl power" seemed to
dominate the upper echelons of
Europe's charts, thanks to a string of
successful albums and singles from
Celine Dion, Natalie Imbruglia, Janet
Jackson, All Saints, Madonna and the
Spice Girls.

The charts compilation figures are
published by Music & Media on a
quarterly basis. The percentages are
based on cumulative chart points col-
lected by artists' and label's charted
products during the period surveyed.
The M&M Eurochart Hot 100 Singles
and European Top 100 Albums listings
are compiled from the national sales
charts of 18 European countries.

1 Celine Dion/Let's Talk About Love, Falling Into You (Epic, Columb
2 Aqua/Aquarium (Universal)
3 Eros Ramazzotti, Eros (DDD)
4 Spice Girls/Spiceworld, Spice (Virgin)
5 The Verve/Urban Hymns (Hut/Virgin)
6 Backstreet Boys/Backstreet's Back (Jive)
7 Enya/ Paint The Sky With Stars (WEA)
8 Andrea Bocelli/Romanza, Viaggio Italiano, Bocelli (Sugar/Polydor)
9 Janet Jackson/The Velvet Rope (Virgin)
10 Natalie Imbruglia/Left Of The Middle (RCA)
11 Era/Era (Mercury)
12 Madonna/Ray Of Lighti(Maverick/Warner Brothers)
13 All Saints/All Saints (London)
14 Pearl Jam/Yield (Epic)
15 Bryan Adams/Unplugged (A&M)
16 Metallica/Re-Load (Vertigo)
17 Lighthouse Family/Postcards From Heaven, Ocean Drive

(Wildcard/Polydor)
18 Andre Rieu/ Valses Et Compagnie, Mein Weihnachtstraum, Strauss &

Co, In Concert, Wiener Melange (Mercury/Philips)
19 Sting & The Police/The Best Of Sting & The Police (A&M)
20 Purl Machtig Viel Theater (Intercord)
21 Radiohead/OK Computer, The Bends, Pablo Honey (Parlophone)
22 John Lennon/ Lennon Legend (Parlopone)
23 Eternal/Greatest Hits (1st Avenue/EMI)
24 Robbie Williams/Life Thru A Lens (Chrysalis)
25 Florent Pagny/Savoir Aimer (Mercury)

Singles 1st quarter 1998 Top 25 singles artists
Weeks 1-13, 1998

1 Celine Dion/My Heart Will Go On (Epic/Columbia)
2 Janet Jackson/Together Again (Virgin)
3 Natalie Imbruglia/ Torn (RCA)
4 Run DMC Vs. Jason Nevins/ It's Like That (Profile)
5 Aqua/Barbie Girl (Universal)
6 Aqua/Doctor Jones (Universal)
7 All Saints/Never Ever (London)
8 Madonna/Frozen (Maverick/Sire)
9 Ron John/Something About.../Candle In The Wind 1997 (Rocket)
10 Andrea Bocelli & Helene Segara/ Vivo Per Lei (Polydor)
11 The Rapsody teat. Warren G. & Sissel/

Prince Igor (Def Jam/Mercury)
12 Robbie Williams/Ange/s (Chrysalis)
13 Wes/Alane (Saint George/Sony)
14 Spice Girls/Too Much (Virgin)
15 Celine Dion & Barbra Streisand/Tell Him (Columbia)
16 Various Artists/Perfect Day (Chrysalis)
17 Hanson/I Will Come To You (Mercury)
18 Florent Pagny/Savoir Aimer (Mercury)
19 Sweetbox/

Everything's Gonna Be Alright (RCA)
20 Midge Ure/ Breathe (Arista)
21 Backstreet Boys/

As Long As You Love Me (Jive)
22 Backstreet Boys/All / Have To Give (Jive)
23 Usher/ You Make Me Wanna... (Laface)
24 Nathalie Cardone/Hasta Siempre

(Columbia)
25 Pappa Bear/Cherish (Universal)

a)

1 Aqua/Barbie Girl, Doctor Jones, Turn Back Time, My Oh My (Universal)
2 Celine Dion/The Reason, My Heart Will Go On (Epic, Columbia)
3 Janet Jackson/Together Again, Got Til It's Gone (Virgin)
4 Natalie Imbruglia/ Torn, Big Mistake (RCA)
5 Run DMC Vs. Jason Nevins/Vs Like That (Smile)
6 All Saints/Never Ever, I Know Where It's At (London)
7 Spice Girls/Too Much, Spice Up Your Life, Stop (Virgin)
8 Madonna/Frozen (Maverick Warner Brothers)
9 Elton John/Something About.../Candle In The Wind 1997, Recover

Your Soul (Rocket/Mercury)
10 Backstreet Boys/As Long As You Love Me, Everybody (Backstreet's

Back), All I Have To Give (Jive)
11 U2/ If God Will Send His Angels (Island)
12 Andrea Bocelli & Helene Segara/ Vivo Per Lei (Polydor)
13 The Rapsody feat. Warren G. & Sissel/Prince Igor (Def Jam/Mercury)
14 Robbie Williams/Angels (Chrysalis)
15 Wes/Alone (Saint George/Sony)
16 Celine Dion & Barbra Streisand/Tell Him (Columbia)
17 Will Smith/Just Cruisin', Men In Black, Gettin' Jiggy With It (Columbia)
18 Various Artists/Perfect Day (Chrysalis)
19 Florent Pagny/Savoir Aimer, Chanter (Mercury)
20 Hanson/I Will Come To You (Mercury)
21 Sweetbox/Everything's Gonna Be Alright (RCA)
22 Midge Ure/Breathe (Arista)
23 Usher/ You Make Me Wanna... (LaFace/Arista)
24 Nathalie Cardone/Hasta Siempre (Columbia)
25 Pappa Bear/Cherish (Universal)

Chart Shares Albums
Weeks 1-13, 1998

Company Percentage
EMI 23.6
Sony Music 23.1
PolyGram 20.5
BMG 11.5
Warner Music 10.6
Universal 4.8
Others: 5.9

Chart Shares Albums
Weeks 1-13, 1998

Label Percentage
Columbia 9.8
Virgin 7.3
Mercury 6.9
Sony Classical 5.9
Epic 5.5
WEA 4.2
Universal 4,1
DDD 3.8
Hut 3.5
RCA 3.1
Others: 45.9

Chart Shares Singles
Weeks 1-13, 1998

Percentage Company
PolyGram 22.6
Sony Music 18.7
EMI 17.1
BMG 14.0
Universal 8.1

Warner Music 7.1

Others: 12.4

PolyGram

Chart Shares Singles
Weeks 1-13, 1998

Label Percentage
Columbia 10.2
Universal 7.7
Virgin 7.5
RCA 6.7
Mercury 4.7
Polydor 4.5
Profile 3.9
Chrysalis 3.1
Jive 3.1
London 2.7
Others: 45.9
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