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Green light for Seagram/PolyGram

LoNDON — At time of going to press on
Thursday May 21, Universal Music’s
parent company Seagram Co. Ltd. was
expected to confirm it was acquiring
PolyGram NV for $10.5 billion,
creating the biggest record com-
pany in the world.

PolyGram  yy

billion for the same period. PolyGram
employs about 12,000 people worldwide,
while Universal has 3,500 employees.
The merger of the two compa-

The joint turnover of Poly-
Gram and Universal Music exceeded $7
billion for the fiscal year 1997/98, which
would place a combined group ahead of
Sony Music, which had revenues of $5.2

nies could result in the loss
of about 1,500 jobs in North America
alone, according to U.S. sources.

The pending deal follows intense cor-

porate activity during the week. First,
the board of Seagram approved the prin-
ciple of the transaction, then the board of
Dutch giant manufacturer Philips—
which owns 75 percent of PolyGram—
met on May 20 and apparently gave
the green light to the sale.

The final step was due to take
place on May 21 in New York, where
members of the PolyGram’s superviso-
ry board and board of management
convened to review Seagram’s offer.

Inside M&M this week

SEX AND CIGARS
There can’t be many 90 year-olds
who still regularly play two-hour
live sets to adoring audiences—and
probably only one
Compcy T~ whose latest
album was rated
by his record label
as its most most
important inter-
national album
launch ever. Meet
Compay Segundo,
the King of “son”
music. Page 7

LICENCE BOOST IN SWEDEN
Good news this week for commer-
cial radio stations in Sweden. A
government proposal which would
have stopped automatic licence
extensions being granted in 2001
has been dropped. Page 21

CHRYSALIS MERGES WITH EMI

The EMI Group has this week fold-
ed the 30-year old Chrysalis label
into its EMI Records UK. label
group. Page 3

U.K. radio wants delay
on sales of new stations

by Mike McGeever

LoNpoN — UK. broadcasters have
renewed their calls for a moratorium
period during which a newly estab-
lished commercial service cannot be
the target of a takeover by a major
radio group.

Concerns are being expressed by
broadcasters and regulators alike in the
wake of the Capital Radio group’s
recent acquisition of London alternative
music station, Xfm, which had been on

the air for only a
matter of months
Xfm  launched

September 1997).
At UK. regula-
tory body, the
Radio Authority,
chief  executive
Tony Stoller says
the regulator feels
a degree of frustration at recent events,
particularly since it strenuously lob-
continued on page 21

EU hits minor chord for music

by Candida Jones &
Andreas Arvanitakis

BRrUSSELS — On May 28, EU minis-
ters of culture will be presented with a
draft proposal outlining the European
Commission’s policy in that sector.
The proposed programme, titled
Culture 2000, combines the activities
of the European Union’s three existing
culture programmes—Kaleidoscope,
Ariane and Raphael—and broadens
the scope of the European Commis-

sion. Culture 2000 was drafted by the
Commission’s DG
X department—
headed by Euro-

pean  Commis-
sioner Marcelino
Oreja—which

deals with audio-
visual and cultur-

al matters.
The new programme recognises all
culture—popular or “highbrow”—as an
continued on page 21

Farewell to
‘voice of the
millennium’

by Christian Lorenz

LoNDON — The best known voice in
popular music may have fallen silent
on May 15, but Frank Sinatra’s songs
were very much alive on European
radio this week.

Sinatra, regarded by many as the
greatest popular singer of the 20th cen-
tury, died aged 82 on Friday, May 15
after a long battle
against  illness.
Within two sales
days, public
demand for Sina-
tra material in
the U.K. and Ger-
many had pushed
the compilation
My Way—The
Best Of, Vol.l
(Reprise/Warner) W
back into the European Top 100
Albums chart at no.72.

However, as might be expected, the
most immediate reaction came from
radio, as stations across Europe broke

continued on page 21
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It’s the end of the world (of music) as we know it—or at
least, as we've known it for the past 10 years. That’s the
prospect facing us if current speculation on the future of
| PolyGram and EMI is proven right.

Over the past decade, the music business has grown and
prospered like few others in the world to become a $40 bil-
lion industry. The interesting thing is that it’s happened
with so few changes in the geographical ownership of the
key players. Two major companies (Warner and Universal)
¢ are North American, one is Japanese (Sony) and the
remaining three are European (BMG, PolyGram and EMI).

All this is seemingly about to change if one, perhaps two,
currently European-owned companies’ sail across the
Atlantic Ocean to fall into their new master’s fold within the
next couple of days—or weeks, or months?

The first consequence—and the most unfortunate from a
purely humane point of view—is the effect of the likely “con-
solidation” if the Seagram/Philips deal on PolyGram goes
through. The tricky part will be deciding who takes over
what and where. Apart from that, there is a risk that with
this shifting of power, those companies will also experience
some cultural changes.

What made PolyGram and EMI d1st1nct1ve was their

Chrysalls folded into EMI

approach to the busmess—-although they mmed to be global,
they had a definite European feel (and a specific European
management style). Both PolyGram and EMT’s strengthsg lie
in an ability to develop European local acts and give them
global treatment. And because the decision centres in both
cases remained in Europe, both companies avoided the risk
of becoming too self-centered on a single market—the U.S.

The European music industry would probably have more
to lose in terms of image through the combined effect of the
acquisition of one .or two major companies by North
American interests, alongside the recent nomination of an
American, Jay Berman, to represent the music industry
through the IFPI. This could have a counter-productive
effect with European policy-makers in Brussels, where the
voice of the industry could be fading—if suddenly the music
business is perceived as the preserve of the Americans.

But in the end, the saddest element in all this affair is
surely that not a single European company has expressed
interest in EMI or PolyGram j
(where are Branson, Lagardére,
Kirch, Vivendi/Havas/Canal+, et
al?). The loss of two of the few
remaining jewels in the European
crown could see the global impor-
tance of this continent’s music
industry relegated to minor sta-
tus. And that is certainly not the
most pleasant aspect of this acqui-
sition process.

]

V|CTO|res geta

Claudia Engel

International circulation director:
Tim Freeman

European circulation promotion
manager: Paul Brigden

Circulation assistant: Dan Gennoe
Financial controller: Kate Leech
Accounts assistant: Christopher Barrett
Office manager: Linda Nash

by Mark Solomons,
international editor, Billboard Bulletin

rewards in the late 70s and ’80s, with a
broad-based Anglo-American roster. In
the "90s, it has also enjoyed success with
Sinead O’Connor, Mike Scott and—
most recently—Robbie Williams.

EMI bought the Chrysalis label in
two stages (1989 and 1991) from
Wright. Along with Williams, its roster
now includes Catherine Wheel, Feline,
World Party and Philadelphia Bluntz.

Mark Collen joined Chrysalis as
deputy managing director in 1996
from Parlophone label group. He was
appointed MD last year. Ferris was
appointed EMI label MD
last June by former
EMI Records U.K. presi-
dent/CEQO Jean-Francois
Cecillon, who departed

new president

by Rémi Bouton

LonNDON — The butterfly’s wings have
finally been folded. This week, the EMI
Group brought its Chrysalis imprint
into the EMI Records U.K. label group.
At the same time, EMI appointed
Chrysalis managing director Mark
Collen to head the new label group,
EMI/Chrysalis. Collen replaces Neil
Ferris, who left on May 18 after less
than a year as the EMI label’s MD.
“Nobody’s in any doubt that the
market is changing, and if
it means you have to make
tough decisions, then you
make them,” says an EMI
Records spokesperson.

PARris — WEA Music France manag-
ing director Laurence Le Ny is the
new president of French music
awards body Victoires de la Musique.

Le Ny was elected president by
the Victoires de la Musique board on
May 15, to serve a one year term.
She replaces former Mercury France
MD Yves Bigot who resigned after he
was appointed head of variety, enter-
tainment and special projects at
French public television channel
France 2 at the end of April.

Bigot comments: gy 3
“(Le Ny) has the &
right profile to con-
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R first founded almost 30 (M&M May 9). tinue the work
, ) years ago by Chris Wright Meanwhile, EMI has started last year in
Bilboord Music Group (who maintains a link with named Keith Wozencroft, | reshaping the event
the name via his own currently A&R director at | and regaining com-
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mitment and confi-
dence from the artists.”

The Victoires organise two yearly
music awards shows for classical,
jazz and pop/variety artists which
usually take place in February. The
shows will be broadcast next year on
public channels France 3 and France
2, respectively.

Chrysalis Group, with music
publishing, broadcast and
record label interests—see
story, page 6) and his business partner
Terry Ellis.

From its first hits in the late ’60s and
early ’70s with such acts as Jethro Tull,
Procol Harum and Ten Years After,
Chrysalis went on to reap substantial

y Parlophone, MD of that
Chg)’sahs label group, which includes
the Parlophone, Food,
Capitol and Rhythm Series imprints.
He succeeds Tony Wadsworth, who took
over Cecillon’s position on the latter’s
departure. Wozencroft joined EMI’s
sales division in 1990.
Additional reporting by Tom Ferguson
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Edel restructures its fop level

by Wolfgang Spahr
Billboard Germany bureau chief

HAMBURG — Germany’s Edel group of
labels and related companies has
revamped its top level of management.

Chief executive officer Michael

| Haentjes and chief financial officer

Jorn Meyer are withdrawing from the
management of Edel Records, Edel
Media & Entertainment (EME), and
CD manufacturing operation Optimal
Media Produktion.

This leaves Chris Georgi as man-
aging director of EME and Jorg Hahn
as MD of Optimal. Jens Geisemeyer

has been appointed new joint MD at
Edel Records, alongside Georgi.

The group’s roots label, Edel-
Contraire, will continue to be MD’ed

by Rolf Baehnk, who in turn will

report directly to Haentjes. The
administrative units of the Edel
Group will report to the respective
MDs as well as Meyer.

Says Haentjes, “With nine domes-
tic and 12 international companies,
we have turned into a small group,
posting external revenues of over
DM200 million [$356million] last
year, and continuing to display strong
growth potential.

“Under the new structure,”
Haentjes continues, “Jorn Meyer and
I will be concentrating on overall
group management. The operating
companies will be managed by experi-
enced executives who have proved
over many years that they can act
responsibly in the group’s interests.”

Haentjes says that he is pleased
that edel is able to find and nurture
management talent from within.

All the Edel group MDs will con-
tinue to report to the group’s manage-
ment board, which represents the
interests of shareholders in the pub-
licly-quoted company.

Regulator disqualifies U.K. licence bidder

by Mike McGeever

LoNDON — UK. regulator the Radio
Authority (RA) has disqualified
Northern Radio Initiative (NRI) from
bidding for the north east regional com-
mercial radio licence.

According to the RA, the North
Shields-based group failed to supply
sufficient details about its proposed
equity finance, in contravention of the
RAs published application procedure.

The RA ruled that it would be

unable to form an opinion on the
applicant’s ability to fund
the establishment of the
proposed rock format ser- R
vice. The regulator
stated it would also be
unable to meet its responsi-
bilities, under current legis-
lation, in determining whether NRI’s
investors would comply with its own-
ership rules.

Information about the proposed
ownership of a licence must—accord-

AUTHORITY

ing to the 1990 Broadcasting Act—

be available to the
public unless
D I O prior  written

agreement has
been obtained
by the appli-
cant from the RA.
Permission was neither sought by NRI
nor given by the authority.
There are 13 applicants remaining
for the licence, which the RA hopes to
award by early autumn,

Open mike
Peter Van Dam

Managing director,
'Radio Handria

Licensed in Luxe-
mbourg, Radio
Flandria went on [%\
air fo Belgian lis-
feners in Flanders ("
via cable Iast =L
November, ahead of its official
launch in March. Currently, the
commercial CHR station is
available on most Flemish
cable networks; around 2.8 mil-
lion households. Here, Flandria
MD Peter Van Dam reporits on its
progress fo date.

Q: Six months after first going on
air, how has the development of
Radio Flandria’s programming—
and business—gone?

A: The whole format has become more
stringent. We started with some 1,100
titles, ranging from Abba to The Verve.
Sometimes we had the impression that
things weren't fitting together, and we
decided to go for the 18-35 audience
core featuring material of 1985
upwards, plus the occasional standard
or classic like Summertime Blues.

~ [On advertising], we've opened
offices in Brussels where Saskia Taks
is heading the sales force. I have the

impression that advertisers don’t so

MUSIC &

much look for new stations rather
than for new outlets to have their
commercials on. Compared to the
public broadcaster, we offer the
advantage of interactivity, allowing
advertisers to link up their cam-
paigns with our programmes.

Q: If you’re now targetting the 18-
35 demographic, how do you plan
to cater for the older audience?
A: We have applied for a second
licence for a new station, called Oldie
FM. We expect approval in June and
hope to go ahead before summer. The
repertoire is there, it’s just a matter
of [the size of the] doses.

Q: You are a music station, but with
a “human-interest” programme
(hosted by Edwin Ysebaert), plus
the usual traffic and weather

reports etc, is Radio Flandria now
moving away from its format?

A: Let’s not forget that radio is made
for people—the essence of what we do
is to supply a service. We care about
the people that listen, and Edwin
Ysebaert’s programme on Thursday
evenings (21.00-23.00) has some 300
callers every week.

Q: Having pioneered private
cable radio in Flanders, do you
still hope to apply for a terrestri-
al frequency?
A: Is the Pope catholic? We have
opened up the cable network—now
everyone wants to be on the cable.
But we will use every opportunity to
broaden our audience and will be
applying for a terrestrial frequency
in Flanders.

Interviewed by Marc Maes

SO

internet in=siiar. TacpheCass

Remember Christopher Cross?
Back in 1980 he was the focus of
much attention when he came
out of nowhere to win Grammys
for Best New Artist, Best Album
and Best Song (for Sailing). His
slide back into relative obscurity
was just as remarkable, howev-
er. Recently, however, Cross put
up this web site which attracted
so many hits and mail order

RS
the afficial website

iiiEIiAPHy

CROSSTALK
chat page

Crosstalk.

sales that CMC Records offered him a deal on the strength of it. Walking
In Avalon, the resultant album, is due out this June and there’s all sorts
of information about the release here. The site also has the usual assort-
ment of biography, discography, news and a chat area which calls itself

Chris Marlowe
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MAY ROCKS ON FOR POWELL
§ LONDON — Queen guitarist Brian May is paying

tribute to late British drummer Cozy Powell
with the May 25 UK. release of a specially
mixed single The Business (Rock On Cozy Mix)
4 (Parlophone). Powell, who died last month, was
4 a long-time musical collaborator of May’s. The
Business—remixed to highlight Powell’s drum-
ming—is the first single from May’s forthcoming
album Another World, due for international release on June

1. A donation from sales of the single will be made to the}

World Society For The Protection Of Animals charity.

P4 1st QUARTER REsuLTS UNVEILED

OsLo — Lillehammer-based commercial radio group P4 saw
its turnover rise 23 percent during the first three months of
1998 compared to the same period in 1997. However, excep-
tional costs saw operating profits only increase by 2 percent.
Alongside its national AC service, P4 operates two jazz sta-
tions in South Africa and a London-based radio advertising
firm; May-June will also see the launch of two classical sta-
tions in Hungary. First quarter turnover increased from
Nkr48.7 million ($6.5m) to Nkr59.9m ($7.9m); operating prof-
its rose from Nkr13.6m ($1.7m) to Nkr13.9m ($1.8m). P4 has
confirmed it is looking to take over stations in Poland and the
Czech Republic, although no details are yet confirmed.

ROSKLILDE GOES GREEN

COPENHAGEN — Denmark’s Roskilde Festival promises to
be a greener affair this year. Along with bio-degradable
eating utensils, healthy food and a strict recycling policy,
this year’s event will feature the return of grass under-
foot—rain (and the effects of around 200,000 feet) turned
the festival grounds into ankle-deep mud last year. Among
the acts on the June 25-28 event’s various stages will be
the Beastie Boys, Garbage, Portishead, Primal Scream,
Pulp, The Verve, Bob Dylan, Black Sabbath, Kraftwerk
and Iggy Pop. This year’s festival (the 29th) is expected to
be a 90,000 capacity sell-out.

EMI AUSTRIA MERGES SALES, MARKETING

VIENNA — EMI Austria has merged its sales and marketing
departments. The combined departments are headed by
Albert Manzinger, sales director for the company since 1995.
Previously, Manzinger had worked as regional sales director
for EMI Electrola in Germany. EMI Austria MD Erich
Krapfenbacher says he made the change because Austria
faces increasing concentration in the retail sector. “The sales
and marketing departments have to be more synchronized
than in the past,” Krapfenbacher comments.

NosraLGiA FueLs ToPPopr YEAH

AMSTERDAM — From 1970-1988, TopPop was to Dutch youth
what the BBC’s Top Of The Pops still is to their British coun-
terparts, a weekly cornerstone of public broadcaster AVRO’s
music programming. AVRO has now begun broadcasting a
new TV quiz—in a series of 21 shows—based on its TopPop
archives. For the show, dubbed TopPop Yeah, AVRO has
licensed the BBC’s Never Mind The Buzzcocks music quiz for-
mat, with two teams of celebrities taking part in a light-
hearted competition presented by Flemish TV personality
Bart Peeters. An adapted version of the quiz is to be broad-
cast by Belgian public broadcaster BRT.

MOVING CHAIRS

BRUSSELS — Programmer Jan Knudde has been named
station director of VRT’s Radio 2/West Vlaanderen (CHR),
taking over from Elie Saegeman, who retires July 1st.
Elsewhere, journalist Wim Jansen moves from VRT’s
radio news service to head VRTs Radio Vlaanderen
Internationaal full service operation, ahead of the retire-
ment of Monique Delvaux on June 1.

HoNG KoNG — Former Mercury Records France prod-
uct manager Ivan Sellier has been appointed VP of
regional marketing (international pop) for PolyGram Far
East, based in Hong Kong, effective immediately. Sellier
replaces Robbie Dennis who recently relocated to Poly-
Gram International headquarters in London as VP of cat-
alogue marketing.

Spanish TV network Telecinco
relaunches own record label

by Howell Llewellyn

MADRID — Spain’s second most
popular private TV network,
Telecinco, has relaunched its
in-house record label as a vehi-
cle for fresh talent and estab-
lished acts.

Telecinco’s GET (Grupo Edi-
torial Telecinco) label has
enjoyed substantial success
with  compilation albums
styled on some of the network’s
most popular programmes,
such as Esta Noche Cruzamos
El Mississippi, a late evening
adult show that includes clas-
sic rock tunes to announce ad
breaks. The album based on
the show was a collection of
rock standards by acts such as
Led Zeppelin and Eric Clapton,
and sold 480,000 units.

Bolstered by that success, this
month GET launched its first
non “in-house album,” Déjate De
Cuentos by new singer/song-
writer Carlos Valenciaga.

The new approach was a
direct result of the healthy sales

notched up by albums such
as the Esta Noche
Cruzamos El Mississip-

pi set, according to
GET promotion head Vic-
tor Rodriguez. “[That
album] made

y 4

Two Spanish acts
who enjoyed domestic
success in the 1980s,
Gabinete Caligari and
Los Inhumanos, will
also both have new

albums launched

us Pta300m11 T ELECINCOQO nGET shortly.

lion ($2m) i

profits, and led to the decision
for GET to become a normal
record label,” he explains.

“Our intention is to create
artists and to develop new talent,
as well as sign up artists that are
already consolidated,” Rodriguez
adds. “For this, we are setting up
several joint promotion ventures
with other labels.”

Mikel Herzog, Spain’s candi-
date in the May 9 Eurovision
Song Contest is scheduled to
record his debut album for GET.
Because Eurovision candidate
selection is arranged by a rival
TV station, public broadcaster
RTVE, Herzog was licenced out
to Barcelona label Horus for the
release of the single, which came
16th in the contest.

“We are build-
ing up our catalogue from
zero,” comments Rodriguez.

The label’s staff all have
music industry experience.
Rodriguez has worked in pro-
motion at Warner, Polydor and
various indie labels, and artis-
tic director Alfonso Gonzalez
learnt his craft at Warner, RCA
and Polydor.

Rodriguez also notes that
GET will have a major advan-
tage when advertising its prod-
uct on its Telecinco parent,
which attracts around 20 per-
cent of the national audience
and last year registered record
profits of Pta9 billion ($60m).
“We'll still advertise through an
agency, but at a reduced rate,”
he says.

52m loss for Chrysalis Group

by Terry Heath

LoNDON — Chrysalis Group ple,
the UK-based radio, music and
television conglomerate, ann-
ounced an operating loss of £1.2
million ($1.96) for the six
months to February 28 1998.

The loss was on turnover of
£59.9m, up 14 percent com-
pared to the same period last
year. However, Chrysalis’
deficit is a 38 percent improve-
ment on the £2m lost in the six
months to February 28 1997.

The group’s visual entertain-
ment division produced the best
performance, quadrupling its
profits In a statement, chair-
man Chris Wright also claimed
“excellent progress” for the
radio division. AC-formatted
Heart FM/London is now estab-
lished as number 2 station in
the capital, with a 14 percent
reach and a weekly audience of
1.35 million adults, according to
recent RAJAR figures.

“The signings of [presenters]
Jonathan Coleman [ex-Virgin
Radio] and David Jensen [ex-
Capital Radio] should continue
to raise awareness of the sta-
tion, allowing it to build audi-
ence share further over the next
12 months,” Wright adds.

Chrysalis Radios’ main-
stream dance-formatted Galaxy

-operation also benefited from |

the acquisition of two licences in
Manchester and Yorkshire at
the end of the last financial

year, formerly
franchised as Kiss
FM brands but
now re-branded
as Galaxy outlets.

On the music
front, Wright said
investment in new
writers for Chrysalis’
publishing division, {
together with a
“quiet” six months for
record label Echo,
had “a s1gmﬁcant

effect on the first six months

results.” Sir George Martin’s

| Life, already certified
| gold in the UK, is
expected to contribute
to a better second half
for Echo.

Chrysalis’  other
record company, The
Hit Label, “is also enjoy-
ing high profile success
\| with LeAnn Rimes,” says
J; Wright. Her single How
{ Do I Live “was in the
g UK. top 10 for nine
weeks and has been certified
gold,” Wright pointed out.

Mélanie Cohl, singer of Belgium’s entry in this year’s Eurovi-
sion Song Contest, receives a platinum disc for domestic sales
of her single, Dis Oui (AMC/EMI), which finished 6th at the
Eurovision Song Contest. Belgian sales of the single passed
the 30,000 units mark in less than 6 weeks. Pictured (-r):

Philippe Swan (writer); Cohl; Pierre Mossiat (managing
director of publisher, Templar Music)
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Compay Segundo: sex,
rum and Culban beats

by Howell Liewellyn

“Moderation in sex, rum, and cigars.”

That’s the secret to which Compay
Segundo—the chain-smoking 90 year-
old master of Cuba’s hottest export,
the sensuous rhythm of ‘son’ music—
attributes his durability. Segundo’s
concerts are still frenetic parties of
more than two hours, just as they
were (and must have sounded) back in
the 1940s.

Segundo is now putting Spanish
label DRO/East West on the interna-
tional map with his album Lo Mejor
De La Vida (The Best That Life
Offers). According to DRO/East West
product manager Katiuska Medina,
Lo Mejor is the label’s most important
international album launch ever.

“We had never invested so much in
a world music or a traditional album
[beforel,” she declares. The album has
sold over 100,000 units in Europe
since its release in March—despite
all its songs being sung in Cuban
Spanish, Segundo’s album is proving
popular outside Spain.

“[We've sold] nearly 20,000 in both
France and Germany,” says Medina.
Lo Mejor will be released later this
year in the U.S. on Nonesuch, which,
like DRO/East West, is an affiliate of
Warner Music International. )

Compay Segundo—or Francisco
Repilado according to his passport—is
the master of the ‘son,” a danceable,
older cousin of salsa which, for many
purists, is at the heart of traditional
Cuban music, alongside bolero, conga,
guaracha, and guajiro.

On Lo Mejor, Segundo plays his
way through most of the styles men-
tioned, with guests such as singer
Omara Portuondo, Nueva Trova’s
Silvio Rodriguez, Pio Leyva, Spanish
singer Martirio and gypsy flamenco
guitarist Raimundo Amagdor.

Compay Segundo achieved interna-
tional acclaim with the album Buena
Vista Social Club (World
Circuit/Nonesuch), on which American
guitarist and producer Ry Cooder
brought together several Cuban musi-
cal legends such as Segundo, the 79-
year old pianist Ruben Gonzalez and
70-year old singer Ibrahim Ferrer.
Buena Vista sold over 500,000 albums,
entered the Billboard 200 chart and
was awarded a Grammy earlier this
year (M&M, April 25).

Cooder’s fascination with Cuban
music certainly opened doors in the
industry for Segundo, who has seen
more hard times than high life in his
76 years in the music business. The
trade-mark cigars stuck between his
lips are silent witness to that past. “I
smoke the brand Montecristo,” he
says. “[They’re made in] the same fac-
tory where 1 worked for 18 years
without taking a single day off!”

In 1927 Segundo invented the
“arménico,” a six- ing guitar with a
double-strung thira string, to combine
the tonal quality of the traditional

Cuban “tres” and the Spanish guitar.
“It’s the piano of the poor,” he jokes,
“and I'm the last man who knows how
to play it.”

The first breakthrough in his per-
forming career came in 1942, when he
formed the duo Los Compadres with
Lorenzo Hierrezuelo. A radio presen-
ter named them Compay (Cuban for
‘mate’) Primo and Compay Segundo.
The name has stuck ever since.

The 1959 Revolution of Fidel
Castro and Ernesto ‘Che’ Guevara
had more important priorities than
music, and Segundo subsequently fell
into what his Spanish manager Luis
L4zaro calls “unjustified oblivion.”
Asked how he feels about this,
Segundo says, “I'm not political... but
1 say this: why did Fidel triumph
when he started out with just seven
men in the mountains? Think about
it! Yes, there are one million Cubans
[living] abroad, but there are 11 mil-
lion who stayed here, like me.”

Compay Segundo’s musical resur-
rection can be dated to 1994, when
Cuban musicologist Danilo Orozco
arranged for him to attend a flamenco
festival in the southern Spanish city of
Seville. The local gypsy musicians
were taken with the old man from
Cuba who stayed up with them night
after night playing and talking. Soon
after, he began performing in small
clubs around Spain. Word-of-mouth
travelled fast, and he ventured into
neighbouring European countries
where he has often proved as success-
ful as in Spain.

“I play traditional music,” says

Segundo, “and you can see that young
people want to know what happened
before them. In the old days, we knew
how to serenade senoritas, and they
knew how to fall in love.”

Not many of the new Compay
Segundo new fans—even in Cuba,
where he became a household name
again last year after his song Chan
Chan was chosen as the theme tune to
a TV soap opera—have been around
long enough to remember his heyday
in the 1940s and 1950s. “After Chan
Chan, 1 can’t walk pass the schools any
more,” says Compay. “All the kids ask
me to sing the song.”

The revival of traditional Cuban

music is reportedly causing bad feel-
ing in Cuba among the new genera-
tion of salsa bands, envious of the
international acclaim of the “oldies.”
However, in Europe, it’s that older
generation which has put Cuba back
on the world music map after an
absence of some 30 years.

Compay Segundo has just finished
a tour through six European countries
at London’s Barbican Theatre on a
May 9 show, but in August and
September he will return to play sev-
eral European festivals. Lazaro adds
that there are plans for a July concert
of the full Buena Vista Social Club line-
up, featuring Segundo, in New York.

ltalian DJs ‘tamper with the Jacksons

by Mark Dezzani

Infectious house sounds from
Italy are once again cracking
M&M’s Border Breakers chart,
indicating that the recent dance
records drought from this once
prolific peninsula is officially over.

Two producers at Milan-based
CHR dance network Radio
Deejay-Mario Fargetta and Alex
Farolfi are The Tamperer feat.
Maya, whose smash hit Feel It
(Time Records) picked up M&M’s
Road Runner award for the
fastest moving track on the
European Border Breakers chart
last week.

Feel It is based on The
Jacksons’ 1981 disco hit Can You
Feel It (Epic), which blazed the
trail for the classic sound of Michael
Jackson’s 1982 solo album Thriller.
“Alex [Farolfi] went to Ibiza last
summer,” explains Fargetta, “and
when a club DJ played the original
by the Jacksons’ the crowd went
wild. We made a version using a
sample of the original and tested it

-
TAMPERER
ans MAYA

(a7

the sample.”

Club re-mixes from U.K.
DJ/Producer Sharp and Dirty
Rotten Scoundrels caught the
attention of U.K. DJ Pete Tong, who
featured a different re-mix each
Friday night for six weeks on his
Essential Selection dance music
show on CHR network BBC Radio
1. MTV Europe and Germany’s Viva
are also giving the track rotation.
France and Germany are next to
feel the new Italian vibe with
releases via  Scorpio and
Orbit/Virgin respectively.

The track is a prime example of
Brescia based  Time
Records’ new direction in
dance production. “It is
=/ more Euro-house than the
classic Italo-house music of
acts like Blackbox in the late

in Italian clubs.” The
track went down a
storm with Italian
punters, so Fargetta &=
and Farolfi decided =

to re-record it properly “We re-

recorded the track using an orches-
tra and vocals by Maya instead of
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1980, comments Time
Records promotions director
Paolo Caputo. He adds that
the new label policy is to pro-
duce less releases and focus

more on quality and international pro-

duction standards.



Dance

grooves

by Gary Smith

SMOOTH FINNISH
Koneveljet's Man On The Moon (Sauna
Connections/Finland) takes a down beat
- orbit. A smooth groove, a sprinkling of
pleasantly off-the-wall vocal samples and a
lazy horn riff are moulded to fit this duo’s
vision of progressive entertainment. Music
in the chilled style of 1abels like Ninja Tune
or MoWax from the Nordic region is becom-
' ing increasingly common—and usually WSSESCN
well executed, as is the case here. Solid lounge-funk.

STERN BUT SOULFUL

Beat Boutique’s Sternschanze (Blauw/Germany) combines
| elements of the Stax/Volt sounds of '60s soul with wah-wah
guitar and a strong lounge-core feel. Opening with grinding
percussion and dramatic orchestral punctuation, it devel-
ops into a laidback deep house number with a haunting,
memorable tune. A perfect ambient/beat combination for a
lazy summer afternoon.

FRENCH HARDSTEP
Delit-K’s debut for French drum’n’bass label Future Talk,

Like/Scherma, is probably best described as acid-space- |
funk. Minimalist with an industrial-strength breakbeat |

and big, sweeping synth lines, this is serious—and serious-
ly strange—music. Tough enough for the hardstep commu-
nity and good enough for any drum’n’bass aficionado.

TECHNO LIVES

While the phrase “techno is dead” has re-emerged on a regu- |

lar basis since 1991, evidence to the contrary continues to pop

" up every year, mainly from Germany. Fueled by the enthusi-

asm of a new generation of rave kids, the genre seems to have
found a fresh boost of energy. .

Marco Zaffarano’s new album, Minimalism, on Berlin

indie MFS is a fine example of the human face of techno. It’s

no pop record, but an above average, original piece of work

which has sold a respectable 3,000 copies in Germany in two

weeks. “This is not the sort of material we’d ever push to
radio,” says MFS co-founder Mark Reeder, “even though it’s
not only a club record.”
Something of a specialist imprint for crossover material
' thanks to artists like Paul Van Dyk and Jay Ray, MFS has
found that, with some tracks, a four minute edit can work
wonders. But in Zafarano’s case, the prescription is live work.
So far this year, he has visited South Africa, Serbia,
Scandinavia, Austria, Switzerland, Italy and the U.K... and
there's more to come.
“We'll keep him on the road until after this summer’s
[Berlin dance music/street festival] Love Parade,” says

| Reeder, “then he’ll be recording new material for a single.”
| RIMINI CALLING

Perhaps the best of the current crop
of tracks featuring the rugged
vocals of Michelle Weeks is Give Me
Love, released as DJ Dado vs.
Michelle Weeks (EMI/Italy). The
track’s violins and disco bassline
create a potential summer anthem,
with a strong, sinuous, rhythm and
shades of Chic in the string parts.

enough for daytime programming
and grooves phat enough for long,
DIESE ot club nights.

All new releases, biographies and photographs for con-
sideration for inclusion in the Dance Grooves column
should be sent direct to: Gary Smith, c/o. Roger de
Lluria 45 -3° -2, 08009 Barcelona, Spain.

The track has a chorus strong

Bring it on home: Spaniards
reclaim adopted Mexican’

by Howell Llewellyn

Recognised as the world’s
best selling Spanish singer
at the World Music Awards
in Monaco on May 6, Ménica
Naranjo is only now becom-
ing well-known in her home
country, despite having sold
nearly 800,000 units of her
second album Palabra De
Mujer (Women’s Words)
(Epic) there.

Until recently, the gener-
al public in Spain seemed to
be under the impression
that the singer with the
powerful voice was Mexican.
This situation largely came
about because her debut album—released four
years ago when she was barely 19—sold one
million units in Mexico yet flopped completely
in Spain.

Naranjo’s initial support at home came
from Spain’s gay community, but her career
received a major mainstream boost at the
Premios De La Musica awards ceremony in
Madrid on April 16, where she was the only
one of 15 acts performing live to win a stand-
ing ovation. Now, after relatively little media
exposure, she is on her first ever concert tour
of Spain, covering more than 60 cities and
lasting well into the autumn.

Epic Spain president Claudio Condé, says
he is convinced that Naranjo’s Spanish sales
will top one million albums during this tour. In

Mexico, Palabra has
already sold 700,000
copies, according to Epic.

Naranjo was born in
the Catalan town of
Figueres—also the birth-
place of surrealist artist
Salvador Dali—and lives
on Spain’s eastern
Mediterranean coast at
Alicante. Not surprisingly,
she regards Mexico as her
second home. “I didn’t
really want to release the
second album in Spain
| after the first one flopped,”
she said during a recent
d press conference at the

- Spanish authors’ and pub-
lishers’ society SGAE in Madrid.

Naranjo writes her own material, and her
album was co-produced with her husband,
Crist6ébal Sansano, whom she married six years
ago at the age of 17. Asked to explain her suc-
cess second time around, she says: “Look, I
don’t believe in false modesty. I'm gorgeous, I
sing like nobody else, I perform like nobody
else, I compose like nobody else, and I produce
like nobody else.”

Naranjo’s chutzpah and staying power are
now paying off big time in her home market.
The Spanish press is already calling her the
country’s new diva and SGAE executive presi-
dent Teddy Bautista has declared that she is
“the most important [female] singer in the
Spanish language.”

. N
Ménica Naranjo @
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Michiels finds way to the charts

by Marc Maes

After 10 years, Belgxan smger/songwnter
Paul Michiels has finally stepped out of the
shadow of his previous act, Soulsister.
Michiels’ career began back in the ’60s,
when he recorded his first album as part of
Belgian band Octopus. However, it wasn’t
until the late '80s, when he teamed up with
Jan Leyers to form Soulsister, that real suc-
cess knocked on his door for the first time.
Their biggest hit, The Way To Your Heart
(EMI) even broke into the Top 40 of the U.S.
airplay chart in 1989 and reached number 41
on Billboard’s Hot 100 singles charts. By the
time Michiels and Leyers split up, they had

HiE

Paul Michiels

sold over one million albums worldwide, large-
ly on the strength of that hit.

Now Michiels is back with The Inner
Child (CNR), the album he says he “always
wanted to make.” That may sound like a
well-worn cliché, but coming from Michiels,
it carries a certain ring of truth. “This album
really is my inner child, because it combines
a number of different musical styles which
influenced my career,” says Michiels.
“Producer Wouter Van Belle,” he adds, “put
them in the right perspective.” |

The album, Michiels’ first solo effort, was
released internationally through CNR Music
on April 3 and has sold 13,000 copies to date.
Its release was preceeded by the single One
Day At A Time, which enjoyed “tremendous”
airplay support in the Netherlands, according
to CNR Music Belgium General Manager
Peter Vanderhallen. Arcade affiliates in
Norway and Sweden will release the single in
September and the song is beginning to make
inroads into Spain. :

“We had been aware of Paul Michiels since
his stint with Soulsister,” says Santiago
Alcanda, vice president of Spanish AC/CHR
radio network M80. He adds: “His mix of
R&B, soul and pop and his clear voice are
ideal for our audience.

“At M80, One Day At A Time is currently
on the ‘Maximum Rotation’ list, with up to
four plays a day.”

The album was released on May 15, and

- Michiels will be promoting the album at

showcases in Barcelona on June 18 and
Madrid on June 19.
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