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Inside M&M this week

SONY SAILS TO TOP SPOT
Celine Dion helped make it a Titanic
six months for Sony Music across
Europe: sales of her latest album and
James Homer's movie soundtrack
have helped the company sail ahead
of EMI in M&M's quarterly sales
chart round -up. The new figures-
based on our flagship singles and
albums charts-cover April -June and
the first six months of '98. Page 8

CHRYSALIS TAKES £6M CHOICE
The U.K's Chrysalis Radio group
is to pay £6 million ($9.9 million) to
current owner Soul Media for black
music station Choice FM/Birming-
ham. Page 21

SWIMMING WITH THE TIDE?
Early reaction to Irish
singer Sinead Lohan's
second album No Mer-
maid (Grapevine) sug-
gests she might be
about to cross over from
the world of folk to the
musical mainstream.

M&M talks to the artist and her U.K
label about what's next. Page 10

Community 'threat'
to Swedish radio?
by Kai R. Lofthus

STOCKHOLM - Sweden's
commercial radio communi-
ty is claiming that legisla-
tion making non-commer-
cial "community" radio
financially more attractive
will lead to unfair competi-
tion for their stations.

The non-commercial
radio bill was passed by the
Swedish parliament on July
1. It will benefit community
stations by abolishing gov-
ernment licence fees of
Skr15 ($1.8) per hour; per-
mitting certain types of syn-
dicated programming for a

continued on page 21

Capital launches
on-line music store
by Mike McGeever

LONDON - Leading U.K
commercial broadcaster
Capital Radio is strengthen-
ing its foothold in the music
industry, as it prepares to
launch an on-line "music
store" on September 1.

The new operation is a

joint venture with Telstar
Entertainment Group, the
parent company of U.K.
independent label Tel -
star Records.

Neither side would reveal
a price tag on the latest
diversification move by Capi-
tal, which now describes

continued on page 21

Mercury Prize:
brimful of Asia
by Christian Lorenz & Terry Heath

LONDON - For the first time in its
seven-year history, two albums by
British Asian artists have been short-
listed for U.K music critics' award the
Mercury Music Prize.

Asian Dub Foundation's Rafis
Revenge (ffrr/London) and Corner -

continued on page 21

Tuning in to the Radio Village
by Christian Lorenz

FAIR
hottest talent. Radio Village is

N, an initiative of M&M, On Air
COLOGNE -This year's r\onlin Syndication, Deutsche Tele-
Popkomm. will celebrate kom and Popkomm. organis-
both the vitality of the Euro- ers Musik Kormn.
pean radio industry and the O N AIR It offers broadcasters the
success of domestic artists at opportunity to interview
Radio Village, the dedicated artists, file reports back to
broadcasting area which celebrates its their home stations and broadcast live
third anniversary this year. from a state of the art digital radio stu-

Popkomm., the German music and dio with ISDN facilities. Artists avail -
entertainment industry trade fair, takes able for Radio Village interviews at
place in Cologne August 13-16, and presstime include Norman Cook, Gilles
some of Europe's key radio stations will Peterson, Freundeskreis, Die Goldenen
meet in the Radio Village area between Zitronen, Jazzanova, Freestylers, Funf
August 14-16 to talk to PopKomm.98's
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continued on page 21

New global
BMG regime

NEW YORE - BMG Entertainment
chairman Michael Dornemann has
appointed BMG North America presi-
dent and CEO Strauss Zelnick as presi-
dent and CEO of BMG Entertainment,
writes Christian Lorenz.

The move is aimed at freeing more
time for Dornemann's own role as
CEO of Bertelsmann Entertainment,
the corporate unit which controls the

continued on page 21
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'Distant Dream

Upfront
by Emmanuel Legrand, Music & Media editor -in -chief

For anyone interested in radio and music, a trip to the U.S.A.
is always a treat.

Scrolling around the dial in U.S. cities such as New York,
Miami or Washington DC always guarantees an aural expe-
rience. You can hear the expected and the unexpected, rang-
ing from classic rock stations playing over and over again the
same tunes they were playing 10 (even 20?) years ago, to ear -
dazzling dense, modern, upbeat sound such as on DC 101
(rock) or WHFS (alternative) in Washington DC or KROCK
in New York.

As the country which defined the model of modern com-
mercial radio, the U.SA. has pushed to the limit the concept
of niche broadcasting, market segmentation and format-
ting-indeed, there are now so many formats that even the
experts need a map to find their way around. They have even
invented Lite AC-which sounds distressingly like a bad
beer brand...

But what's really striking is that, in a country which
claims to take pride in being a melting -pot of cultures, there
aren't that many cross -format stations-such as Top 40 sta-
tions reputedly were in their golden age-which transcend all
music genres.

The musical output of most radio stations caters for spe-
cific groups whose musical tastes are quite exclusive. A look
at nationwide playlists shows that having a cross -over hit in
the States is now harder than ever. In addition, looking at
U.S. music from a European perspective, it appears that most
of the genres which rule U.S. airwaves-rap/R&B, country
and guitar rock-make comparatively little impact abroad.

That musical segmentation was quite apparent during
Sony Music's international convention, held in Miami in the
middle of July. The flow of products presented during those
three days seemed to bear out the impression that U.S.
record companies produce first and foremost for their
domestic market.

However, in between a seemingly endless stream of
teenage rappers, R&B crooners and alternative guitar -driven
bands, the European -signed acts (including Anouk, Anggun
and Wes) performing to Sony staff in Miami offered a real
breath of fresh air. What they offer
largely has no equivalent in the U.S.
market, and thanks to that, they
stand a chance to break in America,
provided they receive the support of
their record company and increased
radio airplay.

In the rigidly formatted world of
U.S. radio, Europop (call it what you
will!) is currently spicing up the air-
waves-and that's certainly a trend
worth following.

Arcade sells up in France, restructures in Belgium
by Christian Lorenz & Marc Maes

PARIS/BRUSSELS - Dutch multime-
dia group Wegener Arcade is planning
to sell its wholly -owned affiliate
Arcade Music Company France, and
is also undertaking a restructuring
operation at its Belgian operation.

According to a statement issued by
the board of Wegener Arcade on July
27, the company expects French
investment company Wagram Equity
Partners to agree to purchase a
majority stake of 80 percent in Arcade
France. Wegener Arcade will retain
the remaining 20 percent of the com-
pany, which after the acquisition will
be known as Wagram Musique.

Wagram Musique will be the exclu-

sive French licensee for all the Arcade
Music Group's international product
in France. The new label's distribu-
tion will remain with Arcade's logis-
tics partner, Dutch company DOC
Data. Arcade Music Group -owned
French labels Wotre and Flarenasch
are not part of the deal, and will
remain part of the Dutch group.

Arcade France had sales of $38 mil-
lion in 1997, but incurred "substantial"
losses, according to its parent company.
The French label employs 75 staff,
whose fate was uncertain at presstime.

The Arcade Music Company
Belgium is grouping its label operations
into two basic divisions following a suc-
cessful merging of its promotional activ-
ities and last October's acquisition of

independent Belgian label Alora Music.
The Creastars label is to become

Arcade Belgium's main pop/artist
development division, headed by
Peter Vanderhallen, while CNR Music
(to be headed by former Alora manag-
ing director Bert Burm) will look after
MOR repertoire and the company's
new Spanish dance label, BlTmusic.
Burm will also be responsible for the
international exploitation of all the
artists in both the CNR Music and
Creastars divisions of the company.

"The [integrated promotions]
strategy paid off, and now we are
extending to the product and A&R
part of the company," explains Arcade
Music Company Belgium managing
director Richard Dedapper.
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Boost for BBC pop services
by Mike McGeever

LONDON - U.K. public broadcaster
the BBC has earmarked £5 million
($8.2m) to be pumped into promoting
its two national pop music networks
and their live music programming.

The money will be spent on music
programming, marketing campaigns
and new on -air talent at national
broadcasters BBC Radio 1 (CHR) BBC
Radio 2 (MOR/AC). Matthew

Bannister, director of BBC
Radio, says: "This is about
creating real impact for our
public service broadcasting.
The BBC's unique invest-
ment in live performances
across its networks is a
major cultural commitment."

Funding for the war
chest to be used to con-
tinue BBC Radio's audi-
ence battle against the
commercial radio sector
will come from trim-
ming the annual oper-
ating budgets of all the
BBC's national radio
networks. A significant

proportion of the £5 million will go on
marketing and promoting mainly
Radios 1 and 2 which, along with
BBC local radio, currently enjoy
cross -promotion on the corporation's
two TV networks.

But some key players in the com-
mercial radio sector say that the cor-
poration is blurring its role as a pub-
lic service broadcaster by moving
Radios 1 and 2 too much into the
mainstream. Radio 1 was reposi-
tioned as a "cutting edge" new music
station by Bannister in 1993, but
many observers argue the station has
recently been drifting back towards a
"poppier" sound during the daytime.
Meanwhile, the historically-MOR

Radio 2 has been subtly altering its
programming mix during the past
couple of years towards more of an
AC/gold sound, in order to attract
younger listeners.

Tim Schoonmaker, chief executive
of commercial radio group Emap
Radio and chairman of the
Commercial Radio Companies
Association, says: "When the BBC's
charter was up for renewal a few
years ago, Radio 1 was falling over
itself to say how distinctive its pro-

gramming  was [from commercial
radio]. Now they are backsliding on
it -outrageous."

He adds: "Radios 1 and 2 should be
privatised. The commercial sector
could rim those stations just as effec-
tively -if not more so -and save the
licence payers £81m [Radio 1 and 2's
combined annual budgets] a year.
Then the BBC wouldn't have to go
around and cut the budgets of Radio
4 [speech] and Radio 3 [classical],
which are truly public services."

Skyrock is Paris' match
by Mini Bouton

PARIS - Rap -friendly CHR/urban
network Skyrock has overtaken NRJ
to become the most -listened -to music
station in the French capital.

The breakdown of Paris listening
from French ratings organisation
Mediametrie for April -June 1998 (the
national figures were published in
last week's M&M) shows Skyrock
chalking up a market -leading 9.2 per-
cent weekly cumulative audience.

National CHR network NRJ has
lost 100,000 Parisian listeners com-
pared to the same period last year,
falling to an 8.8 percent reach. Rival
CHR network Fun Radio
has also suffered capital
punishment, losing more
than 200,000 listeners since
last year.

The Paris ratings are
excellent news for Skyrock
CEO (and 15 percent share-
holder) Pierre Bellanger, who
is currently finalising negoti-
ations for the take-over of the
station. "Bellanger and the
Hachette Filipacchi group

[which owns 85 percent of Skyrock] are
poised to announce, early in
September, the name of the buyer,"
says a Skyrock source.

National AC networks RFM and
Cherie FM have both overtaken the
previous AC leader in Paris, Europe 2,
according to Mediametrie. Amongst the
local stations in Paris, community rap
station Ado FM has made considerable
progress (moving up to a 3.6 percent
reach, level -pegging with established
dance station Voltage FM), while rock
station Otii FM (purchased last year by
the U.K's Virgin Media Group) suf-
fered its worst set of ratings for some
years, down to a 1.3 percent reach.

Top 10 Paris stations (% reach)
Station (format) Apr -Jun 98 Jan -Mar '98Apr-June '97

RTL (full service) 21.2 20.6 20.9
France Info (news) 13.1 15.3 14.6
Europe 1 (news/talk) 10.6 10.9 11.2

France Inter (full service) 9,8 10.8 10.8

Skyrock (CHR/rap) 9.2 8.9 7.5

NRJ (CHR) 8.8 9.6 10.1

RFM (AC/Gold) 6.9 6.2 5.7

Cherie FM (AC) 6.8 5.8 5.3
Europe 2 (AC) 5.7 6.2 6.9
Fun Radio (CHR) 4.5 5.4 7.1

Source: Mediametrie

Open mike
Jon Webster
Chairman,
Technics Mercury Music Prize

As the 12 nomi-
nees for the 1998
Technics
Mercury Music
Prize for the best
U.K./Irish album
of the year were
announced, the

man who conceived the
idea of a new award for

"musical excellence" back in
1991 talked to M&M about the
Prize's origins, progress and current
status (story, page 3).

Q: How did the Mercury Music
Prize idea come about?
A: I thought of it in 1991, when I con-
sidered the Brit Awards were a bit of a
carve -up between the bigger record
companies. The voting was too exclu-
sive, and musical innovation was not

rewarded. I wanted something inde-
pendent and credible, with a voting
system that would give less well-
known music a chance and reward
excellence. The Brits has since
changed its voting system to give it a
broader base.

Q: So, has the Mercury Music Prize
lived up to your aspirations?
A: Yes. I was warned in 1991 that it
would take six, seven years for it to
become established and have an
impact. Last year was the first really
big effect the prize had on the market.
Roni Size/Reprazent's [New Forms]
album had sold, say, 25,000 copies
before the award. When it won, Roni
Size became a household name -at
least in the music world -and sales
went up to around 250,000. We've
reached a new plateau of maturity and
respect this year. I'm not complacent
but we're getting there. What we need
is more exposure.

Q: How important is radio cover-
age to that exposure?
A: [National public CHR broadcaster
BBC] Radio 1 is very important. It's

easy for the music world to assume
everyone automatically knows about
the Mercury Prize, but they don't.
Radio builds exposure and respect, and
it's good for all the nominees, not just
the winner. Local and regional radio
are also very receptive. With 12 artists,
there are bound to be local connections
they can pick up on.

Q: How has this year's change of
sponsor affected you?
A: Technics took over from Mercury,
whose parent, Cable &Wireless, had
changed its way of doing business.
Frankly, getting sponsorship is not
easy, but with Technics, who seem to
be in for the long haul, there's a direct
symbiotic relationship. They have pro-
motion ideas around the assumption
that people who buy their equipment
need something to play on it.

Q: What's your personal favourite
from the 1998 nominees?
A: Cornershop [When I Was Born For
the 7th Time]. A fantastic album. But,
of course, I have absolutely nothing
to do with the voting!
Interview by Terry Heath
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Heavyweight fight for
new Madrid licences
by Howell Llewellyn

MADRID - Nearly 450 applications
have been received for 25 new FM radio
licences in the Madrid region of Spain.

Madrid's regional government,
which has set up a commission of
experts to examine each application,
is expected to announce the winners
in September.

The new licences are part of the
Spanish government's decision to cre-
ate 350 new FM licences throughout
the country An average of 17 applica-
tions have been received for each of
the 25 Madrid region licences, but 33
applications have been received for
the 106.3 FM frequency in the capi-
tal, the only one of the new licences
powerful enough to reach all three
million inhabitants of Madrid.

The number of applications is by
far the highest for any region that
has so far announced its licence hope-

fuls. For example, there were 80
applications for the 52 licences in
Castilla y Leon, and nearly 300 for
the 32 frequencies in Aragon.

The Madrid applicants include
established radio networks such as
SER, COPE, and Onda Cero Radio,
plus smaller groups such as Radio
Voz and Radio Blanca. There are also
applications from various Catholic
church -related groups, and from sev-
eral newspaper companies.

Meanwhile, the Navarre regional
government bordering the Basque
Country in the north has awarded five
of its eight licences, deciding to leave
three unfilled. None of the major
groups were awarded the licences,
which all went to local applicants,
including the University of Navarre
and the region's first legal Basque -lan-
guage (Euskera) station, Xorroxin
Irratia, which will be based in the town
of Lesaka.

Sud wields axe at RMC
by Renzi Bouton

PARIS - The restructuring plan at
full -service French broadcaster RMC
following its take-over by Sud
Communications-the group formed
especially to do so-will see the
departure of half its 240 employees.

The plan aims to return the station
to solvency by saving around Ffr70 mil-
lion ($11.5m) per year. Ffr5Om will come
from the redundancies, and a further
Ffr2Om from savings on overheads.
During its last financial year, RMC lost
some Ffi.90m on a turnover of Ffr160m.

The lay-offs will affect all areas of
RMC, which has headquarters in both
Paris and Monaco. The Parisian staff
will decline from 51 to 12 (essentially
journalists), while staffing in the
Monaco offices will reduce from 166 to
100. Regional offices will also be cut
drastically, to be replaced by correspon-

dents. The bulk of the redundancies
will take place during the summer, fol-
lowing negotiations with trade unions.

According to a source, the restructur-
ing plans "will maximise synergies
between Sud Radio and RMC in news,
programming and advertising." The
main shareholder of Sud Comm-
unications is Laboratoire Fabre, which
owns full -service regional station Sud
Radio. Sud Communications has
already chosen Sud Radio's advertising
agency, IP, to represent the new RMC.
The source says the creation of an
RMC/Sud Radio joint airtime package
for advertisers should increase RMC's
revenues by Ffr20-25m over three years.

Scheduling manager Jean-Marie
Ferrand and programme manager
Dominique Cantien are currently
working on new RMC programming,
but nothing concrete has yet
been decided.

Sony Music Spain threw an after -show party for Monica Naranjo follow-
ing her recent performance in Madrid, at which she was presented with
an eight -times platinum award (800,000 units) for Spanish sales of her
album Palabra de mujer, by Sony Music Entertainment Europe presi-
dent Paul Russell (left) and SME Spain president Claudio Conde (right).
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ON THE BEAT
NEW COLUMBIA GERMANY TEAM
BERLIN - Sony Music Germany's
Columbia division has completed its
management team with two key
appointments. Ronnie Meister, former-

ly head of mar-
keting, interna-
tional repertoire
at BMG Ariola
Hamburg, joins
Columbia in
Frankfurt as
marketing direc-
tor, effective
August 1. On
the same day,
ex-Edel Records
A&R manager
Sascha Linde-

mann will become
label manager at
Columbia's Dance
Pool imprint, a
position vacated by
Markus Wenzel in
May. Meanwhile,
Wenzel and former
Dance Pool A&R
executive Peter
Aleksander have

launched their own dance imprint,
Superstar Recordings, and have signed
a label deal with Stuttgart -based EMI
affiliate Intercord.

RA HAMMERS PHONE' HOAXERS
LONDON - U.K regulator the Radio
Authority has issued a new program-
ming directive in response to com-
plaints from the public regarding the
increasing use of on -air "wind-up"
phone calls by stations. Complaints to
the authority have revealed that
unwitting victims may suffer some dis-
tress-for example, on CHR station
Viking FM/Hull a man was heard cry-
ing on air after being told (falsely) that
he was being fined £2000 for not pay-
ing his road tax. The new guidelines
require that permission be sought
from "victims" before calls can be
broadcast, and state: "The `wind-up'
call is a technique that, if it is to be
used, requires care. The general idea
behind 'wind-ups' should be that they
are good-humoured and that 'victims'
should not be exploited in an unac-
ceptable way."

BONTON SIGNS BERTLESMANN DEAL
PRAGUE - Czech media and entertain-
ment giant Bonton Holdings has
entered a 50/50 local joint venture with
Bertelsmann's World Of Music And
Video mail order club. Bonton is the
largest film, music and video distributor
and the biggest music producer and
retailer in the Czech Republic and Slo-
vakia. Its interests also include CHR

station Radio Bonton (half of which is
owned by U.S. media group Clear Chan-
nel Communications), and record label
Sony Music Bonton, a joint venture with
Sony Music.

SCANDI BOOST FOR MATTHEWS
STOCKHOLM - BMG Entertainment
is aiming to re -kindle European inter-
est ill Before
These Crowded
Streets, the cur-
rent album by
the Dave
Matthews Band,
with a major
marketing cam-
paign in Scandi-
navia. The campaign is centred
around video rotation with MTV
Europe's Nordic service, which will
feature the album's second single Stay
on high rotation from August 4
onwards. BMG will back up the air-
play with a three-week advertising
campaign on MTV, which is due to
start on the same date. "Of all Euro-
pean markets, the Nordic region is
most open to U.S. artists," says Lon-
don -based BMG Entertainment Inter-
national VP Freddie de Wall. "Before
These Crowded Streets charted in all
the Nordic territories. With Stay,
we're targeting this region directly."
In the U.S., the album topped the Bill-
board 200 chart and still ranks at
number 24 after 12 weeks.

WEIS WINS ORF VOTE
VIENNA - Longtime ORF employee
Gerhard Weis is to be the new general
director of Austria's public broadcast-
er. The 59 -year -old; who has worked
for ORF for more than 30 years, was
elected by the board of trustees in a
28-5 vote, with two abstentions. In a
previous vote during June, Weis nar-

rowly missed being elected to
the position, which becomes
vacant in November when cur-
rent general director Gerhard
Zeiler leaves to head German
commercial TV broadcaster
RTL. Weis will be responsible for
overseeing Austria's four public
radio stations and two TV sta-

tions in his new role.

MANAGEMENT SWITCH FOR COSIELLO
LONDON - Elvis Costel-
lo has signed a new
worldwide management
deal with RPM Music
Productions and will
now be represented at
the New York -based
company by Danny Ben-
nett, the manager for
almost 20 years of his father Tony.
Costello's still -untitled 12 -song collab-
oration album with Burt Bacharach is
now set for release in Europe on Sep-
tember 28 as the first fruit of his
multi -label deal with Mercury, Poly -
Gram Classics and PolyGram Jazz.

New line-up for 3FM
by Robbert 71111

HiLvERsum - Dutch public CHR sta-
tion Radio 3FM is to start its controver-
sial new programming (M&M June 6th)
on September 6.

The changes are designed to "stream-
line" the station's daytime music ouput
and revamp evening and weekend slots,
with less specialist programming.

Evangelist broadcaster EO, one of
the public broadcasting organisations
which contributes programming to
3FM, faces total elimination from week-
day schedules. Ironically, it will get a
Sunday evening slot (20.00-24.00),
which appears to sit uneasily with the
organisation's religious beliefs about
Sunday working.

Comments EO press officer Yolande
Blokland: "On TV and other public
radio stations we have been airing pro-

grammes on Sunday for quite some
time. We just had to be realistic-it was
either take this or get nothing at all."
Another Christian broadcaster, NCRV,
has been further marginalised, reduced
to a two-hour Sunday evening pro-
gramme each week.

VPRO, which has been campaign-
ing for the creation of an "alternative"
Radio 3FM, has been allocated the
22.00-00.01 weekday time slot it had
applied for. The new daily programme
will be hosted by left -field DJ Lux
Janssen. VPRO will also provide a new
Saturday night specialist dance pro-
gramme in the same time -slot, but has
lost its Sunday afternoon programme.

Meanwhile, a newcomer to 3FM's
schedules will be public broadcaster
BNN, headed by ex -Veronica TV celebri-
ty Bart de Graaf, which has been given
two two-hour slots at the weekend.

Internet in -site
Live Radio

http://www.geocities.com/
ResearchTriangle/8875/

Live Radio is another welcome addition to the
family of Internet radio guides. Links for listen-
ing to more than 625 stations are included, cate-
gorised according to genre. Not all of the offerings
are music, either. Police band and other such
non -entertainment broadcasts are here too.
Instructions are reasonably easy to follow, with
links to all of the required or recommended soft- I
ware clearly laid out. Brace yourself to find
everything non -American in origin classified
under "Foreign," however. Chris Marlowe

THE DEBUT SINGLE

www.mercurrecards.com/mercury www.swkr1300.com
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FEAmi
Titanic sales on: Sony takes 2nd quarter

The duel between Sony and EMI
for European chart honours
shifted in Sony's favour during
the second quarter of 1998,
writes Terry Heath.

Fuelled by the ongoing sales of the
Manic soundtrack, Sony was able to
break the U.K. group's dominance of the
charts, which had extended through
1997 and into the first quarter of this
year, with a virtual clean sweep of the
various categories.

Sony's slight edge over EMI is shown
in data compiled by Music & Media,
based on chart positions in the

Eurochart Top 100 Singles and the
European Top 100 Albums charts.
According to those figures, Sony cap-
tured a 22.5 percent share of the albums
chart during January -June 1998, and a
21.3 percent share of the
singles chart in the same S 0 n
period. EMI also record-
ed a 22.5 percent share of the
albums chart, but failed to improve on
its singles share, holding on to third
place behind Sony and PolyGram (20.5
percent) with a 15.2 percent share. All
three of those companies lost overall sin-
gles and albums chart share, compared

to the first six months of 1997.
Sony's Celine Dion enjoyed a double

chart -topping feat, with Let's Talk About
Love (Epic/Columbia)-although edged
out of top place on the second quarter's

. album chart by James

MusIc Horner's Titanic
soundtrack (Sony

Classical) and Madonna's Ray Of Light
(Maverick/Sire)-still racking up
enough chart points to stay ahead in the
January -June figures. Dion's single, My
Heart Will Go On (Epic/Columbia), beat
off the challenge from Madonna's
Frozen (Maverick/Sire) and Savage

Garden's Truly Madly Deeply
(Columbia) to stay top. Titanic's contin-
uing strength also helps move Sony
Classical up to an unprecedented posi-
tion as the second most successful label
during the first six months.

The chart percentages published by
M&M on a quarterly basis are based
on cumulative points collected by
artists' and labels' charted products
during the period surveyed. The M&M
Eurochart Hot 100 Singles and
European Top 100 Albums listings are
compiled from the national sales
charts of 18 European countries.

Half -year: January -June 1998
Top chart singles

1 Celine Dion/My Heart Will Go On (Epic/Columbia)
2 Run DMC vs. Jason Nevins/It's Like That (Profile)
3 Janet Jackson/Together Again (Virgin)
4 Madonna/Frozen (Maverick/Sire)
5 Natalie imbruglia/ Torn (RCA)
6 All Saints/Never Ever (London)
7 Aqua/Barbie Girl (Universal)
8 Wes/Alane (Saint George/Sony)
9 Aqua/Doctor Jones (Universal)
10 Savage Garden/Truly Madly Deeply (Columbia)
11 Andrea Bocelli & Helene Segara/ Vivo Per Lei (Polydor)
12 Robbie Williams/Angels (Chrysalis)
13 Elton John/Something About.../Candle In The Wind 1997

(Roc ket/Mercury)
14 Lighthouse Family/High (Polydor/Wildcard)
15 Ricky Martin/La Copa De La Vida (Tristar/Columbia)
16 Eros Ramazzotti & Tina Turner/Cose Della Vita (DDD/BMG)
17 The Tamperer feat. Maya/Fee/ It (Jive/Time)
18 Sweetbox/Everything's Gonna Be Alright (RCA)
19 The Rapsody feat. Warren G. & Sissel/Prince Igor (Def Jam/Mercury)
20 Will Smith/Gettin' Jiggy Wit' It (Columbia)

Top chart albums
1 Celine Dion/Let's Talk About Love (Epic/Columbia)
2 Soundtrack/James Homer/Titanic (Sony Classical)
3 Madonna/Ray Of Light (Maverick/Sire)
4 Aqua/Aquarium (Universal)
5 Eros Ramazzotti/ Eros (DDD/BMG)
6 The Verve/Urban Hymns (Hut/Virgin)
7 Spice Girls/ Spiceworid (Virgin)
8 Natalie Imbruglia/Leff Of The Middle (RCA)
9 Backstreet Boysl Backstreet's Back (Jive)
10 Era/Era (Mercury)
11 Janet Jackson/The Velvet Rope (Virgin)
12 All Saints/All Saints (London)
13 Andrea Bocelli/Romanza (Sugar/Polydor)
14 Enya/Paint The Sky With Stars (WEA)
15 Eric Clapton/Pi/grim (Reprise)
16 Lighthouse Family/Postcards From Heaven (Wildcard/Polydor)
17 Savage Garden/Savage Garden (Columbia)
18 Massive Attack/Mezzanine (Circa/Virgin)
19 The Corrs/ Talk On Corners (143/Lava/Atlantic)
20 Modern Talking/Back For Good (Hansa/BMG)

Second quarter: April -June 1998
Top chart singles

BPI Communications Inc

1 Celine Dion/My Heart Will Go On (Epic/Columbia)
2 Madonna/Frozen (Maverick/Sire)
3 Savage Garden/Truly Madly Deeply (Columbia)
4 Run DMC vs. Jason Nevins/It's Like That (Profile)
5 Ricky Martin/La Copa De La Vida (Tristar/Columbia)
6 The Tamperer feat. Maya/Feel It (Jive/Time)
7 Sashl/La Primavera (X -IT)
8 Lighthouse Family/High (Polydor/Wildcard)
9 Die Arzte/Ein Schwein Namens Maenner (Hot Action/Motor)
10 Janet Jackson/Together Again (Virgin)
11 Falco/Out Of The Dark (Into The Light) (EMI)
12 Wes/Alane (Saint George/Sony)
13 All Saints/Never Ever (London)
14 Natalie Imbruglia/ Torn (RCA)
15 Modern Talking/ You're My Heart You're My Soul

(Hansa/BMG)
16 Aqua/My Oh My (Universal)
17 Spice Girls/Stop (Virgin)
18 Eros Ramazzotti & Tina Turner/Cose Della Vita (DDD/BMG)
19 K-Ci & Jojo/All My Life (MCA)
20 Will Smith/Gettin" Jiggy Wit' It (Columbia)

Top chart albums
1 Soundtrack/James Homer/ Titanic (Sony Classical)
2 Madonna/Ray Of Light (Maverick/Sire)
3 Celine Dion/Let's Talk About Love (Epic/Columbia)
4 Eric Clapton/ Pilgrim (Reprise)
5 Massive Attack/Mezzanine (Circa/Virgin)
6 Savage Garden/Savage Garden (Columbia)
7 Modern Talking/Back For Good (Hansa/bmg)
8 Aqua/Aquarium (Universal)
9 Eros Ramazzotti/Eros (DDD/BMG)
10 Simply Red/Blue (East West)
11 The Verve/Urban Hymns (Hut/Virgin)
12 All Saints/All Saints (London)
13 Lighthouse Family/Postcards From Heaven (Wik:laard/Pdydor)
14 Natalie Imbruglia/Left Of The Middle (RCA)
15 Ricky Martin/Vue/ve (Tristar/Columbia)
16 Falco/Out Of The Dark (Into The Light) (EMI)
17 Andrea Bocelli/Aria-The Opera Album (Sugar/Philips)
18 Spice Girls/Spiceworld (Virgin)
19 The Corrs/ Talk On Corners (143/Lava/Atlanfic)
20 Era/Era (Mercury)

Chart share: singles (by company)

Company share(%)
Sony Music 21.3
PolyGram 20.5
EMI 15.2

BMG 12,9

Warner Music 9.2
Universal 7.4

Others 13.5

Chart share: singles (by label)

Chart share: albums (by company)

Company share(%)
EMI 22.5
Sony Music 22.5
PolyGram 18.9

Warner Music 14.1

BMG 12.0

Universal 4.1

Others 5.9

Chart share: albums (by label)

Chart share: singles (by company)

Company share(%)
Sony Music 24.42
Polygram 17.92
EMI 12.76
Warner Music 11.86

BMG 11.47
Universal 6.61

Others 14.86

Chart share: singles (by label)

Chart share: albums (by company)

Company share(%)
Sony Music 21.7
EMI 21.1

Warner Music 18.2

PolyGram 16.9

BMG 12.6

Universal 3.3

Others 6.2

Chart share: albums (by label)

Label share(%) Label share (%) Label share(%) Label share(%)
Columbia 11.0 Columbia 11.7 Columbia 14.4 Columbia 8.1

Universal 6.3 Sony Classical 6.0 Maverick 5.1 Sony Classical 6.2

RCA 5.9 Virgin 5.8 RCA 4.8 Maverick 5,9

Virgin 5.8 Mercury 5.4 Universal 4.5 EMI 4.4

Mercury 4.1 EMI 3,7 Virgin 37 Mercury 4.1

Polydor 4.0 Maverick 3.6 EMI 3.7 Virgin 4.0

Profile 3.7 Universal 3.4 Profile 3.5 Reprise 3.6

Maverick 3.6 Hut 3.3 Polydor 3.3 Hut 3.1

EMI 2,9 Epic 3.3 London 2.8 Ariola 2.9

London 2.7 DDD/BMG 3.0 Mercury 2.4 Hansa 2.9

Others 50.0 Others 50.8 Others 51.8 Others 54.8
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POPKOMMI PREVIEW

Popkomm. celebrates its golden decade
by Terry Heath & Christian Lorenz

German music and enter-
tainment industry fair
Popkomm. celebrates its
10th anniversary this
year. What began as an

informal get together of the German
music industry in a small community
centre ten years ago has since grown
into the world's largest event of its
kind, with more than 15,000 accredita-
tions in 1997. Organised by Cologne -
based company Musik Komm, the fair,
its conferences and its extensive live
music programme attract more inter-
national visitors and exhibitors every
year. Popkomm.98 is expected to con-
tinue at that high level, while adding
film and new media to its agenda.

Why has Popkomm. fared so well in
a fairly static music market? If you ask
Musik Komm managing director Uli
Grossmaas, the fair's strength is that it
is politically loaded, that it invites dis-
cussion of business conditions rather
than taking them for granted.

"Right from the beginning, pop
music always meant more to us than
retail, licensing and distribution," says
Grossmaas. "Popkomm. fingers much
earlier stages in the value chain. It
started in the late '80s as an industry -
internal dialogue between independent
labels and majors on the then prevail-
ing conditions of the music business.
Now, 10 years on, that dialogue has
extended to take in a much larger
frame of reference."

"This year," adds Musik Komm
deputy MD Ralf Plaschke, "we want to
give a more concrete idea of this new,
expanded framework of the entertain-
ment industry With a focus on spoken
word recordings, film and new tech-
nologies, we're trying to demonstrate
innovative ways for the music busi-
ness without losing sight of the core
skills of the industry."

Grossmaas underlines that core
tasks such as A&R, marketing and
promotion will continue to form the
basis for Popkomm. Widening the
fair's view is part of Musik Komm's
commitment "to nurture an ideological
climate in which people communicate
long before the finished product
appears," says Grossmaas. "Pop music
is a business which thrives on emo-
tions. These emotions have to be re-
evaluated in the light of changing
social and economic conditions."

A political agenda
As European politicians continue to
acknowledge the economic importance
of the music industry, Popkomm.98
highlights the closer relationship
between music, politics and the law in
the digital age.

As well as the plethora of concerts
and showcases, what is proclaimed as
"the world's biggest get-together for the
music industry" also has a strong rep-
resentation from the world of politics,
examining the serious questions of
copyright and accountability posed by
the border -breaking advent of electron-
ic communications.

The party atmosphere generated by
Popkomm.98's welcoming media event,
scheduled for the evening of
Thursday, August 13 and organised
by Musik Komm, EMI and VIVA 2, will
give way the following day to a pro-
gramme of lecture and discussion top-
ics, in some cases featuring top politi-
cians invited to share their view of the
digital future with
record industry execu-
tives anxious to pro-
tect intellectual prop-
erty rights.

Germany's federal
minister of justice,
Professor Dr. Edzard
Schmidt-Jortzig, kicks
off proceedings at
13.00 on Friday,
August 14 with his
opening address on the
theme: "Will record
manufacturers remain
equal partners
with the lords of
the Internet?"

The session,
acknowledging
that the technical
foundations of the Internet are already
in place, addresses the fact that it is
now up to politicians to decide if-and
how-record labels can be guaranteed
a legally sanctioned independent
source of income from on-line services.

Popkomm's Uli Grossmaas

(left) and Ralf Plaschke

POP

komm.

FAIR
POP MUSIC
ENTERTAINMENT

The legal landscape
A subject so close to the business inter-
ests of the music industry is bound to
generate lively-possibly controver-
sial-discussion.

After it, from 15.00-16.30, a presen-
tation on the current legal situation of
music on the Internet will highlight the
future challenges facing the legislators.

Kurt Kember, head of the copy-
right law department of the World
Intellectual Property Organisation
(WIPO) will outline the international
agreements reached by WIPO; Volker
Schofisch, secretary of state at the
German ministry of justice and
Stefan Engel-Flechsig, secretary of
state at the ministry of education, sci-
ence and technology will cover the

government's role in attempting to
combine adequate protection with an
encouraging environment for develop-
ing electronic communications.

Remix problems
On the theme of legal rights, a session
organigd by German music publishers'
association DMV on August 14 (begin-

ning at
14.00) will
feature apanel
including
artist/pro-ducer
Mousse T
a n d
Polygram
Gmbh
director Dr.
Torsten
Siefert in a
discussion
sessiontitled
"Remixing,

Sampling, Publishing."
Although remixes have

been a feature of the
music scene for some time, they have
developed to the point where they can
have little in common with the original
beyond the title. This can lead to a host
of legal problems, and the panel will
attempt to answer key questions such
as: where should remix authorisation be
sought?; Who owns the copyright/sam-
pling rights?; Are additional rights nec-
essary?; Can lyrics legally be altered?;
Who benefits financially from remixes?

The session will be moderated by
Billboard's Wolfgang Spahr, German
bureau chief of M&M's sister publication.

Soundtrack successes
Saturday, August 15 has as one of its
themes the exploitation of recordings
from film soundtracks, opening with an
address at 11.00 by Randy Gerston of
Rysher Entertainment U.SA, music
supervisor on the phenomenally suc-
cessful film and soundtrack Ttanic.

Supported by Filmstiftung
Nordrhein-Westfalen Gmbh, one of the
regional German bodies responsible for

A taste of KommiUnity

allocating government grants to film
makers, the address and following
panel discussions Will examine the
dynamic crossover trend between film
and pop music. Panelists will include
Dieter Kosslick of Filmstiftung
Nordrhein-Westfalen Gmbh and
Christoph Ott of international film dis-
tributor Buena Vista, and the films
Trainspotting and Lola rennt will be
highlighted in specific case studies.
Stars of Lola rennt will also visit the
Radio Village stand (see page 3).

Radio focus
Music radio comes into its own from
11.00 on August 15 with two discussion
sessions: "Campus On -Air" and "Is
Radio Killing The Video Star?"

The first of those looks at the
progress of college radio in Germany
over the past two years, and discusses
whether, with stations such as the Ruhr
University in Bochum already on -air,
we are seeing the emergence of an inno-
vative "independent" radio format.

In the second, a panel including
Gerald Baars, managing director of
German network Eins Live, and
Christian zu Salm-Salm of MTV
Networks Gmbh, leads discussion on
the development of radio brands and
multimedia concepts.

The Komm.Unity live music festival which accompanies Popkomm offers a mix of bands and DJs at venues throughout the
city. Highlights this year include the following.

Thursday, August 13
Venue: E-Werk. Opening concert with Four Music label's Freundeskreis and Hausmarke, plus unspecified "special guests.'
Venue: Live Music Hall. Nina Hagen, Dover, Anouk and Superlesus
Venue: Wartesaal. VIVA 2's presentation "Big Beat Full Monty" featuring 10 -Fidelity Allstars, Fatboy Slim, Cut'n'Paste and DJ Touché
Venue: Stadtgarten. First of German international radio network Deutsche Welle's "Global Nights" world music series of concerts, featuring Habib
Koite, Rokia Traore and Daude
Venue: Kiff Club. Solar Penguin and Public Propaganda presentation featuring Fauna Flash, Beanfield and Rainer Triiby,

Friday, August 14
Venue: Live Music Hall. The L'Age D'Or label's 10 -year celebration featuring Tocotronic, Die Sterne and Die Aeronauten.
Venue: Wartesaal. SPEX's "Friendly Electric Meets Talkin' Loud" presentation, with 4 Hero plus a 21 -piece orchestra
Venue: Stadtgarten. Deutsche Welle's "Global Nights" concert: Spanish Night with Sintesis, Cuarteto Patria and Cirius.
Venue: Flora, Black Music Night featuring Swedish -signed Lutricia McNeal and Dutch act Flip Da Scrip.

Saturday, August 15
Venue: Live Music Hall. MZEE's "Beats & Peaces" with Fettes Brot, FUnf Sterne Deluxe and DJ Zeb-Roc-Ski & Stieber Twins
Venue: Visions. MTV/East West presentation featuring Missy Elliot, MC Lyte and Weather Girls,
Venue: Stadtgarten. Deutsche Welle "Global Nights" concert: Drums & Tribes with Yalla Sound System.
Venue: Schwimmstadion Mungersdorf. Kickzone's "House Area" featuring Marshall Jefferson Alex Reece, Doc Scott and DJ Die plus many others.
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by Gary Smith

VEDAS POPS IN
With its fey, lo-fi originality, weird vocals and strong hook,
Roy Vedas' debut single Fragments Of Life (Mercury) is des-
tined to be one of this year's memorable pop moments. In its
original form it's not much of a club tune, so the remixers
drafted in for this project have provided a rhythm for every
type of disco on two 12-inchers. For house fans, the PF
Project's Omega Mix stomps along Italian style, while break -
beat lovers can rock to the hardstep vibe and sub -audio bass
of the D.O.S.E. Mix. Vedas' own Roymix adds big drums and
a touch of sleaze.

COMPOST SMELLING SWEET
The latest release from Munich's Compost is the Jazzanova
ER. The fruit of a new collaboration with Berlin -based label
Jazzanova Records (also known as JCR), each of its three
tracks is fresh, sassy, melodic and pleasantly challenging.
The music is risque, with tasteful splashes of complexity and
some fine arrangments. Contrary to what Frank Zappa once
said, jazz is smelling rather good these days, thanks to
tougher beats culled from the fringes of dance culture.

LIFE IN THE FREEZONE
Over the last five summers, a July ritual has established
itself-checking out the latest Freezone compilation.
Compared to the funky, electro-tinged Dangerous Lullabies
Vol. 5 last year, The Radio Is Teaching My Goldfish Ju-Jitsu
is a laidback affair dominated by the deep'n'mellow side of
instrumental hip -hop and house. Across the 23 exclusive
contributions by the likes of DJ Q, Eddie "Flashin"'
Fowlkes, Funk D'Void and others, the overall tone is sophis-
ticated enough for home or club listening.

RAPPING IN THE U.K.

Freestylers

The U.K's rap scene has
come a long way in the last
two years. With Wai Wan's
debut album on Capitol
due shortly plus
Grouphomelivinproof
(Payday) producing music
that is undeniably excel-
lent and unmistakably
British, 1998 looks set to
be an important year for
Britain's head-nodders
and motormouths.

Amongst the cream of
the new crop is London -
based label Freskanova.

The label debuted in the charts last year with the
Freestylers single B -Boy Stance, which sold 46,000 units in
the U.K alone, and has just put out its first label compila-
tion, Rough Technique Vold . Across 18 tracks ranging from
the pop/ragga of B -Boy Stance, the jazzy Real Heavy Science
by Mad Doctor X and the R&B pop of Bill, Ben & Baggio's
Pusherman, the unifying factor is high quality-both in the
rhyming and the old skool electro-funk.

Freskanova promotion manager Amanda Sinclair
observes: "We've even managed to get established house DJs
like Judge Jules, Graham Gold and Pete Tong playing our
breakbeats and we're getting amazing support from [London
dance specialist station] Kiss FM." The mainstream media
are also waking up to the sound of U.K hip hop. On July 23,
MTV recorded a Freestylers' concert-complete with break
dance crew and local guest rappers-at London's Subterania
club for its PartyZone programme for later broadcasts.

All new releases, biographies and photographs for con-
sideration for inclusion in the Dance Grooves column
should be sent direct to: Gary Smith, c/o. Roger de
Uuria 45 -3° -2, 08009 Barcelona, Spain.

No Mermaid, but Lohan
makes waves
by Paul Sexton

If early retail reaction is any indicator, Irish
singer Sinead Lohan's second album, No
Mermaid (Grapevine), will be the one to take her
from the shallows of the specialist section into
the pop -rock mainstream.

The confident 12 -song collection is out on
Grapevine across most of Europe on August 10
(Germany has to wait until September). In the
U.S. Lohan is signed to Interscope, which will
release No Mermaid simultaneously with
Europe; she has already played a month -long
club tour stateside.

No Mermaid is the follow-up to Who Do You
Think I Am?, which sold some 40,000 copies in
Lohan's native Ireland. That debut was origi-
nally released on Irish indie Dara before
Grapevine signed Lohan and gave it a full U.K
release in 1995.

The new album will be followed by the single
Whatever It Takes, already an Irish airplay
favourite since its release there in May.
Grapevine are taking great encouragement from
a positive press and radio reception to No
Mermaid, with BBC Radio 2 swift to playlist the
title track. But as Grapevine international mar-
keting director Jo Donnelly says, the label is
especially heartened by the number of retailers
who believe the album can perform well in the
rock racks, not just the folk music pigeonhole
that many chose for its predecessor.

"Retailers from Holland and Germany have
said to me there's no question of the album going
anywhere other than the rock and pop section,"
says Donnelly. 'That'll make a huge difference.
Internationally, this is Lohan's first proper
album release, so these countries don't have the
baggage of having known her as a folk artist."

Lohan, now 27, says anything which lets her

get away from the "rootsy Irish singer -song-
writer" stereotype is welcome. "There's no point
in me saying 'no, I'm not your standard stereo-
type,' " she reflects. "The best thing is to go out
and do it. I felt very restricted on the first album
because of my lack of experience. It was started
eight years ago, and recorded before I had any
live gig experience. I felt a lot more confidence
this time."

Lohan recorded No Mermaid between April
and September last year at the New Orleans stu-
dio of Malcolm Burn, whose credits include Peter
Gabriel and Shawn Colvin. "I knew what he was
into," she says. "The record has a definite New
Orleans influence and some of the tracks are
quite laid back because it was so hot there."

European media, retailers and label licensees
were out in force at Lohan's July 19 concert at
London's Olympia Theatre which served as a
launch party for the album. Lohan will start a
European showcase tour in the first week of
September, which Donnelly says is likely to
include half a dozen shows in Germany and
"maybe 10 to 12 dates altogether."

With Interscope extremely upbeat about the
record, her U.K label is having to cope with
heavy demand for Lohan's time. "We have to
share her with the Americans," says Grapevine's
Donnelly. "They want her lots."

Vengaboys' magical mystery tour
by Robbert Tilli

Four hit singles in the
Netherlands in just over six
months have drawn interna-
tional attention to the
Vengaboys-a Dutch pop act
headed by one of the country's
most popular CHR DJs.

According to their label
Breakin' Records, the
Vengaboys are two Spanish
"underdog" club DJs-Danski
and DJ Delmundo-who tour
local holiday resorts in a
clapped -out bus during sum-
mer holidays to spin discs in
seedy bars for the tourists.

However, in Hilversum, the heart of the
Dutch record and radio industry, it's no secret
that DJ Delmundo is actually the artist name
of Wessel van Diepen, a popular radio DJ on
CHR station Radio 538 and VJ on Holland's
music TV station The Music Factory (TMF). To
confuse things further, neither Danski nor Van
Diepen feature in the Vengaboys' on-stage line-
up. the latter is a 50/50, male/female quartet
fronted by vocalist Kim.

At presstime, the Vengaboys' third single
Up & Down, the title track to their debut
album, was at number 13 in Germany.
Meanwhile, in the Netherlands, their fourth

single release We Like To
Party-which peaked at num-
ber 2 in the Mega Top 100
chart in June-is still at no.5.

Up & Down, the album, is
on its way to gold status
(50,000 units) in the
Netherlands. Dutch album
sales were boosted briefly by
a publicity stunt master-
minded by Van Diepen,
which involved a fake press
release claiming that the
master tapes of the album
had been stolen.
Internationally, Up & Down
has been released in

Germany (Motor/PolyGram), Italy (Time),
Belgium (Jive), Spain (Max Music), France
(Scorpio) and across Asia (Avex).

Van Diepen began his career as a produc-
er/recording artist in the early 1990s with a
string of dance hits, including James Brown Is
Dead by LA Style (1991), and-more recent-
ly- Rhythm Of The Night by Nakatomi.
Combining the careers of a radio DJ and a
recording artist might be considered a conflict
of interest by some. However, says Van
Diepen: "Having a hit single with Up & Down
in Germany proves that my music hits a note
with the fans, regardless of what else I do for
a living."
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