
Music
Mediae

AUGUST 22, 1998

Volume 15, Issue 34

£3.95
DM11
FFR35
US$7

DFL11.50

Saved again: Eagle -
Eye Cherry celebrates
a sixth week on top of
M&M's Border Break-
ers chart (page 18)
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Inside M&M this week

AUTE: INVISIBLE IN ENGLISH
Leading Spanish singer/
songwriter Luis Eduardo
Aute is celebrating his 31
year recording career by
releasing a new 31 -song
album-including his first
English -language record-
ings. Page 6

CONSOLIDATION RULES?
Latest ratings figures in the U.K.
show substantial gains made by sta-
tions which have been part of com-
mercial radio's consolidation into
major national groups over the past
18 months. M&M takes a group -by -
group look at those performances
and, in his regular Talk Radio col-
umn, programming editor Mike
McGeever asks where the real bene-
fit of the trend towards consolidation
lies. Pages 4, 14

U.K. MUSIC'S TOP SCORE
British football teams may have
failed to set this summer's World
Cup on fire, but they indirectly
helped light up the second quarter
for their record industry. Page 17

French want radical
music policy change

Mm exclusive
by Emmanuel Legrand

PARIS - A commission of music profes-
sionals is to recommend a series of major
changes in the French government's

policies towards music
The proposals come in a report to be

presented to minister of culture Cather-
ine Trautmann next month from the
`National Commission on Today's
Music," launched at Trautmann's initia-
tive in December last year.

continued on page 17

Warner's Spanish superstar Alejandro Sanz recently played Antwerp's
Sportpaleis venue prior to embarking on a sold -out tour of his home coun-
try. Sanz (centre) is pictured backstage with Warner Music Belgium staffers
(1-r): Peter Van de Velde (product manager); Anne Baugnee (marketing
manager); Kathy Charlier (head of radio and TV promotion); Pascale De
Weerdt (product secretary); Nathalie Dedoncker (marketing secretary) and
Piet Vandevelde (promotion assistant).

Fragments break across Europe
LONDON - The voice of Roy
Orbison and film scores
from the '40s and '50s are
the unlikely combination
which has inspired what
could be the surprise hit of
the summer, writes Christ-
ian Lorenz.

Fragments Of Life, the
debut single from Mercury
U.K-signed act Roy Vedas
(alias Italian/Argentinian duo Frank Di

Maura and Maxi Trusso),
will be released across
Europe on August 24. Early
radio supporters range
from Zoe Ball, breakfast
presenter at U.K. public
CHR station BBC Radio 1
to Tim Verheyen, supervi-
sor at Turkish CHR station
Radyo 5 in Istanbul. "The
song has a great hook and

continued on page 17

Winners shine
on Comet trail

COLOGNE - Anke Grol3 and Wolfram
Kahler, the joint management team
behind public
broadcaster
Hessischer
Rundfunk's
cutting -edge
CHR station XXL,
are among the win-
ners of the fourth
Viva Branchen
Comet awards at this year's Pop-
komm. trade fair.

Grol3 and Kahler were due to pick
up their awards for Music Format of

continued on page 17
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German music
sales fall again
by Christian Lorenz

COLOGNE - Gloomy sales figures
published on the eve of trade fair Pop-
comm.98 had the German music
industry warning of shrinking profit
margins this week.

At a special press conference in
Cologne on August 12, IFPI-recog-
nised German trade body BPW
revealed figures for the first six
months of 1998 which show that total
music sales of BPW's members-who
account for an estimated 91 percent of
the German music market-fell by 5.4
percent (in unit terms) compared to
the same period last year.

Turnover was down by four percent
over the same period, according to
BPW, which only releases monetary
sales figures on an annual basis.
Based on figures for 1997, the drop in
unit sales would put BPW members,
revenues for the first half of 1998 at

continued on page 17
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NEWS

Italy takes action against pirates
by Mark Dezzani

MILAN -After almost two years of inac-
tion, the Italian government is taking
positive steps to crack down on piracy.

Just prior to its summer recess, the
government implemented an emer-
gency decree to penalise vendors of
pirate recordings.

U.S. trade regulatory body USTR
placed Italy on its priority watch list on
piracy in June-a move which, accord-
ing to Enzo Mazza, president of Italy's
FPM (Federation against Music
Piracy), put the country "on a par with
many Third World countries in terms of
the volume of pirate product sold."

The USTR listing followed a num-
ber of delays in ratifying new laws to
fight audiovisual piracy in Italy. IFPI
estimates put the pirate market in
Italy at 20 percent of the official mar-
ket in terms of units. Overall, IFPI val-
ues the legal Italian market at $593m.

The draft legislation, first proposed
in October 1996, was approved by the
Italian parliament, but the senate com-
mission which had to approve the new
law rejected it on the grounds that pro-
posals to raise maximum prison sen-
tences from three to five years were too
tough. Mazza, who is also secretary
general of IFPI-recognised major
labels' body FIMI, says: "Opposition
from elements within the coalition gov-

ernment's own majority rejected the
initial penalties."

The conimission then proposed a
maximum four year jail sentence for
those involved in "higher level piracy"
such as production and distribution,
with a. maximum sentence of three
years for "lower levels," such as retail-
ing illegal product. However, insists
Mazza, "We are dealing with the same
organised crime groups [as] in drug
trafficking, and too low penalties will
not do anything to deter them."

In an attempt to compensate for
his own government's vacillation over
the legislation, Italian prime minister
Romano Prodi used his power of
decree to implement sanctions
against retailers of pirated product at
the end of July.

The power of decree, aimed pri-
marily at unlicensed street traders in
cities throughout Italy, has to be
renewed every six months until it is
ratified or rejected by parliament and
senate. It allows fines of L5 million-
L30m ($2,850-$17,140) to be levied on
retailers selling unlicensed audiovisu-
al product. The decree also sanctions
the confiscation of product, furnish-
ings and equipment.

Luciano Daffarra, Secretary General
of FAPAV (Audiovisual Anti -piracy
Federation) says: "The decree is an
important measure to fight the phe-

nomenon of illegal product sales which
pervades the streets of certain cities,
and against which little has been done
until now."

Concludes Mazza: "It is now up to
the local and regional authorities to
implement this decree without
any delay."

Underlining Mazza's comments
about organised crime and music pira-
cy, IFPI this week announced that it is
offering a $10,000 reward for informa-
tion leading to the arrest and conviction
of armed assailants who hospitalised
Sony Music's licensee in Romania.

The day after he filed a complaint
with the Romanian Copyright Office
about the sale of pirate cassettes of
Sony's World Cup 1998 album (Allez!
Ola! Ole!), licensee Sorin Golea was
beaten and threatened with a gun by
two attackers. Golea's nose was broken
and he lost two teeth during the attack.

lain Grant, IFPI's London -based
head of enforcement, says: "This attack
is clearly linked to Sorin Golea's com-
plaint against music piracy" However,
he insists it will not deter IFPI in its
fight against pirates: "Our message to
anyone producing music illegally in
Romania is that we are now watching
more closely than ever." IFPI estimates
pirate recordings account for 90 percent
of sales in the Romanian music market.
Additional reporting by Tom Ferguson

Ryko in Blackwell's Palm
by Emmanuel Legrand

LONDON - Island Records founder
Chris Blackwell's return to
the music industry has con-
tinued with his acquisition of
U.S.-based company Ryko.

On August 7, Palm
Pictures, the entertainment
division of Blackwell's new
umbrella company
Islandlife, paid a
reported $25 million for
Ryko's assets, which
include record label
Rykodisc, its U.S. dis-
tribution arm Ryko
Distribution Partners
and music publishing
company Rykomusic.

In a statement,
Blackwell says: "I am
very excited about this
opportunity to re-enter
the record business with
such a quality indepen-
dent company. I truly believe that an
independent such as Ryko can offer a
viable alternative to the majors for
any artists."

Under the agreement, Rykodisc
will continue to be managed by co-
founders Don Rose and Arthur Mann,
and will distribute Palm Pictures'
music product around the world. In
Europe, Ryko has a network of distrib-
utors and licensees which include Vital
in the U.K., Harmonia Mundi in
France, Rough Trade in Germany and
Munich Records in the Benelux coun-

tries. According to Palm Pictures
spokesman Gerry Lyseight, its music
releases will be distributed through

Ryko, except in France, where
Palm is licensed to Virgin.
"We plan to use Ryko's exist-
ing network. It's a very good
set up," he explains.

At Ryko's European head-
quarters in London, director
of sales and marketing Andy
Childs notes that: "In effect,

our relationship
had already start-
ed with Palm
Pictures, as their
first two releases
[Baaba Maal's
Nomad Soul and
Ernest Ranglin's
In Search Of The

.alga Lost Riddim] have
been through our network."

Childs says "no changes are
planned" in the foreseeable
future for Ryko's European

operations-outside distribution/ware-
housing, the Ryko and Palm Pictures
offices in London will operate indepen-
dently. "But," he adds, "we will proba-
bly work closer on marketing and pro-
motion to a certain extent."

Rykodisc, based in Salem,
Massachusetts, has offices in
Philadelphia, London and lbronto. Its
catalogue includes Mickey Hart,
Morphine, Bruce Cockburn, Bob
Mould/Sugar and the complete works
of Frank Zappa; it's also home to the
Hannibal Records label.

Future is Clear
for Uptown, R2

by Charles Ferro

COPENHAGEN - U.S. media giant
Clear Channel Communications' latest
shopping trip to Europe has yielded a
majority 51 percent stake in
Copenhagen hot AC station Radio
Uptown and its sister national cable
outlet, the soft AC Radio 2.

The purchases were made through
Clear's Danish affiliate, More Group
Danmark. "We are extremely pleased
with the accord we have reached with
our new owners," says Radio 2/Uptown
managing director Glenn Lau Rentius,
who will continue in that role as well as
retaining the remaining 49 percent of
the stations' shares. "This is Clear
Channel's first [radio] acquisition in
Scandinavia, and it will use it as a plat-
form for further developments in
Scandinavian markets."

Clear Channel operates 177 radio
stations in its domestic U.S. market, as
well as 76 overseas-in Australia, New
Zealand, the Czech Republic and China.
It also owns 18 TV stations in 11 differ-
ent markets.

According to Radio 2/Uptown sales
and marketing manager Jim Receveur,
the Danish stations' formats will
remain basically the same: "Uptown
will be harder AC, while Radio 2 will be
soft AC-but since Radio 2 is national, it
will be playing a bit more Danish
music," he reveals. "[The take-over] will
give us the push we needed to become
serious players in the radio business."
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Open mike Local routes lead to RAJAR peak
Dieter Gorny
President, Viva

Five years after launching
as a German -language
alternative to MTV, Viva is
now established as that
country's most popular
music channel. Here,
Gorny, "the man behind
Viva" talks to M&M

about the future of music
TV in Germany.

Q: How did Viva attain its pre-emi-
nent position in the German ratings?
A: From the beginning, Viva tried to cre-
ate really original programming, with a
playlist that truly reflected the situation
in the German market, as regards both
talent and hits; from the beginning,
German kids could better identify with
this. Just seven or eight months after
Viva started, at the end of 1993, we had
a complete turnover of the audience,
from MTV to Viva, and since then we've
an unchanged situation in the German
TV market. Viva continues to perform
better [than MTV].

Q: You're planning a revamp of
Viva 2's programming. What's
behind that?
A: After talking with the record indus-
try, I got the feeling [that] it's a big
opportunity; it's a huge market -let's
go in this direction and try to fill the
place MTV occupied some years before.
Programme Viva 2 as an MTV competi-
tor -more adult, without dance -and
repeat the Viva success. Now, MTV has
no choice but to be a mixture between
mass market and credibility, while we
have two "pure" formats.

Q: Viva has just launched a new
magazine, Comet. How will that suc-
ceed where MTV's German music
magazine, Xtreme, failed?
A: MTV always said "we are MTV and
we can do everything," but I believe in
synergies, so for Comet we went to the
[German] market leader in youth pub-
lishing -the Bravo group -and said
"let's try and do something." Viva's
licensing is much more market -oriented
and geared to make a profit.

Q: At the moment Germany has five
music TV channels -Viva, Viva 2,
MTV, VH-1 and ONYX. Can the
market support such a choice?
A: No. It's too much. One problem is
that in Germany we don't have the
experience of 30 years handling pop
culture, as they have in America or
England where there is, consequently,
more acceptance for a format such
as VH-1.

The other problem has to do with
cable penetration. If ONYX is in 5-6 mil-
lion households, and VH-1 in 9-10 mil-
lion, it's not enough in a situation where
the market is full of channels. I believe
that within two years, we'll be down to
three channels: two Vivas and one MTV.

Interview by Scott Roxborough

by Mike McGeever

LONDON - Commercial radio's record
51.1 percent share of the U.K's radio
market during the second quarter of
this year (M&M, August 15) is largely
thanks to strong performances by local
and regional services.

Many of those stations have been
part of the industry's consolidation
into major national groups during the
past 18 months. A group -by -group look
at the performance of their services
reveals a surge in audience loyalty
compared to figures for the fourth
quarter of '97, the last time the results
for all local services were published:
 The GWR Group posted its best ever
RAJAR; the share of its AM network
Classic Gold increased from 5.2 to 5.9
percent, and national station Classic
FM had its best ever figures (see table}.
Total share for GWR's local FM services
was up from 18.8 to 20.3 percent.
 Capital Radio's Hampshire stations
Ocean FM (AC) and Power FM (CHR)
boosted their combined audience share
to just under 30 percent from 23.5 per-
cent in the previous survey.
 The Chrysalis Radio Group's
mainstream dance brand Galaxy
achieved considerable audience growth.
In Yorkshire, for example, Galaxy
105's market share jumped to 6.9 per-
cent from 4.9 percent. The company's
AC brand, Heart, continues to gain
ground in both Birmingham and
London, where Heart 106.2 is now
clearly ahead of both 1548AM Capital
Gold and Virgin 105.8 FM (rock).
 Scottish Radio Holdings' Radio
Clyde continued to dominate the
Glasgow radio market, taking a com-
bined share of 42.6 percent with

U.K. radio listening
(% marketshare)

Station (format) Q2 '98 Q1 '98 Q2 '97

Local/regional commercial (various) 40.8 39.9 39.5

BBC Radio 2 (MOR/AC) 12.6 13.2 13.0

BBC Radio 4 (speech) 10.3 10.4 10.4

BBC local/regional (various) 9.6 9.6 9.6

BBC Radio 1 (CHR) 9.5 9.4 9.9

BBC Radio 5 Live (news/talk) 3.7 3.9 3.6

Classic FM (classical) 3.7 3.6 3.4

Virgin Radio* (rock) 3.0 2.9 2.6

Talk Radio (news/talk) 1.8 1.7 1.9

Atlantic 252 (CHR/dance) 1.7 2.0 2.1

BBC Radio 3 (classical) 1.2 1.3 1.4

'excludes London service Source: RAJAR/RSL

Clyde 1 FM (CHR)
and Clyde 2 (MOR).
The six public BBC
services available in
Radio Clyde's trans-
mission area scored
just 28.9 percent
between them.

Other highlights
of the RAJAR sweep
included the best
ever ratings debut of
a regional station by
East Anglian dance
outlet Vibe FM,
which launched
in February.

Among the
"losers" were alter-
native station
Crash FM in
Liverpool, which
got off to a rocky
start in its first
RAJAR survey with a market share of
just 0.2 percent, and Emap Radio's
AC/gold Magic network, which
showed a significant decrease in

Glasgow's Radio Clyde came up with an unusual
way of drawing attention to their latest RAJAR
figures -the station ordered special cakes show-
ing Clyde's "slice" of audience, which were
despatched to the MDs of more than 20 leading
advertising agencies. Pictured (1-r) are Clyde 1FM
and Clyde 2 presenters Craig Wallace, Mike
Holloway, Dave Marshall and Joe Kilday.

share in most of its broadcast areas,
although its increased its share
amongst its new target demographic
of 35-44 year olds.

BMG: Conroy markets the world
by Emmanuel Legrand

NEW YORK - Strauss Zelnick has
made his first major move since becom-
ing president and chief executive of
BMG Entertainment (M&M, August 8).

Zelnick has promoted current senior
vice president marketing of BMG
Entertainment North America Kevin
Conroy to the newly created position of
senior VP, worldwide marketing.

In addition to continuing to oversee
BMG's marketing initiatives in North
America, Conroy will be in charge of
the company's global marketing
efforts, "working closely with BMG
Entertainment International's mar-
keting team, led by Gary Dale, senior
VP of international marketing,"
according to a company statement.
Conroy is based in New York and
reports to Zelnick. Dale, who was
appointed in July, will continue to
report to BMG Entertainment
International CEO Rudi Gaselier.

Conroy, who will work closely with
Dale, says his new title was created in
an attempt to form "one cohesive
worldwide strategy for marketing
artists." In the past, the international
and the North American divisions of
BMG have traditionally operated

independently from each other.
In a statement, Conroy said: "I look

forward to working closely with our
marketing teams around the world to
build on their success. I hope to bring

the same kind of creativity to our mar-
keting programmes worldwide that
our artists bring to their music."
Additional reporting from Carolyn Horwitz, associ-

ate editor, Billboard Bulletin.

New age for Italy's Capital?
by Mark Dezzani

MILAN -A major revamp of
its programming is being
lined up for Italian AC net-
work Radio Capital.

Although full details will
not be available until
September, the first of the
on -air changes sees the
arrival of presenter Nick
The Nightfly from rival AC
network Radio Montecarlo Italy.

Scots -born Nick (real name
Malcolm Charlton) has spent 10 years
at Radio Montecarlo Italy presenting
Monte Carlo Nights, an evening mix-
ture of New Age, world music, ambient
and modern jazz. His replacement at
Radio Montecarlo is his former co -pre-
senter on. Monte Carlo Nights, New
Yorker Jonny Angel.

Since the L'Espresso publishing

group acquired Radio
Capital in January 1997, it
has expanded to achieve
complete nationwide cover-
age and has signed a string
of established presenters.
Luca Sacchi, assistant to
Radio Capital's programme
director Linus, says Nick
The Nightfly "will be an
integral part of our new pro-
gramme line-up."

Radio Capital hopes that its new
schedule, supported by extensive pro-
motion in L'Espresso's newspapers and
magazines, will improve its current
daily audience reach of 636,000.

Meanwhile, L'Espresso has been
given clearance from Italy's anti-trust
authority to complete its acquisition of
the Rome -based news/talk network
Italia Radio from the Rosabella
Publishing Group.
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New stations score in Austria
by Susan L. Schuhmayer

VIENNA - The first quarterly
ratings since the nationwide
roll -out of commercial radio in
Austria on April 1 have given
the new stations a combined
reach of 18.1 percent.

The figures, compiled by mar-
ket research institute Fessel Gfk
for public broadcaster ORF (from
a survey of 6,000 listeners over
the age of 10) show ORF's
national CHR station 03 com-
fortably maintaining its spot as
the most popular station in most
of the country. It ranked first in
seven of Austria's nine provinces,
with an overall national reach of
36.3 percent.

The strongest performances
from the commercial broadcast-
ers came from CHR station
Antenne Steiermark (in the
province of Styria), with a 24.3
percent share, and AC -format-
ted Radio Melody/Salzburg
(recently purchased by the
U.K.'s GWR Group), which
scored an 18.2 percent reach.
However, both those stations
had head -starts over their coun-
terparts, as they were the only
commercial stations to go on -air
during Austria's abortive launch
of commercial radio in 1995.

In Vienna, the country's
largest radio market, 03's 31.3
percent reach easily outstripped
its new rivals. AC/gold regional
station 88.6, backed by newspa-
per Kronen Zeitung, came in sec-
ond with 17.5 percent, beating
both ORFs local oldies -and -talk
public station 02 Vienna and its
local Blue Danube/FM4 services.

Despite an intensive
marketing campaign,
new commercial sta-
tion Antenne Wien fin-
ished fifth in Vienna.

Of the other new
commercial outlets in
the capital, NRJ's
CHR-formatted Radio
Energy achieved a 2.5
percent reach, while
CLT-UFA's 92.9 RTL
languished with 1.2
percent. RTL pro-
gramming director
Mario Colantonio
says the station's own research
had prepared him for the rat-
ings: "We knew well in advance
where we were." However, he

Vienna radio listening (% reach)

Station(format) Reach
O3 (CHR) 31.3%

88.6 (AC/gold) 17.5

O2 Vienna (gold/talk) 15.0

O2 Lower Austria (gold/talk) 10.7

Antenne Wien (CHR/AC) .9.8
Ol (classical) 7.2

O2 Burgenland (gold/talk) 4.6
Blue Danube Radio/FM 4*
(English/alternative) 2.5
Radio Energy (CHR) 2.5
92.9 RTI. (AC/rock) 1.2

Radio RPN (rock) 1.0

 = Blue Danube and FM4 share a frequency
Source: Fessel Gfk

notes, "It would be foolish to
ignore [the ratings]," adding
that the station is examining
its options.

BMG Ariola Hamburg has inked a licensing deal with Danish
indie Iceberg Records, covering five of the latter's acts: Color-
blind, Natural Born Hippies, Alistair Foster, Independence
and Simona Peron. Pictured after signing the deals are (l -r):
Manfred liihringer (managing director, Iceberg Records);
Eckhart Gundel (MD, BMG Hamburg); Janine Becker (A&R
product manager, BMG Hamburg); and Axel Alexander (A&R
executive, BMG Hamburg).

Swiss station's exotic menu
by Menno Visser

BERNE - Radio Forderband
has been serving up some
unusual lunchtime program-
ming to its listeners in Berne
this summer.

The CHR broadcaster in the
Swiss capital asked hundreds
of stations from around the
world to send it an hour of their
music programming, and has
been broadcasting the tapes
unedited-in their original lan-
guages-on its 13.00-14.00
lunchtime show.

Radio Forderband pro-
gramme director Thomas Eber-
hard reports: "Listeners have
gone absolute crazy about it.
They have even been calling in
to ask what station's program-
ming is being broadcast the fol-
lowing time. Maybe they like it
because of the international feel
of Berne. So many languages
are spoken here: Italian, French
and German."

Radio Forderband first tried

out the idea five years ago, dur-
ing the off-peak evening hours.
But this summer, it has dedicat-
ed the lunchtime slot to the for-
eign programming four times a

week. The show will be continue
to be broadcast once a week each
Friday lunchtime when the sta-
tion's summer schedule comes to
an end in September.

internet in -site IFPI
http//www ifpi org
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The International Federation of
the Phonographic Industry
(IFPI) has come up with a site
that is stylish without compro-
mising its content. It manages
to address the wide scope of the
IFPI's activities without being
confusing, thanks to a well -
designed navigation bar. Visi-
tors can get a good overview of
the organisation, including sec-
tions devoted to such topics as
piracy, industry sales statistics,
how technological challenges
are being met, and the Platinum

Europe Awards. Particularly useful are links to the various IFPI affil-
iates worldwide, and an ongoing archive of press releases.

Chris Marlowe

01\1 T II B AT
ONLINE MUSIC GETS WATERMARKED
BERLIN - German Internet service Online Music Compa-
ny (OMC) is to incorporate the MusiCode audio "water-
marking" technology developed by U.K software house
Aris Technologies as a key feature of its Online Music
Library (OML) site. OML, launched in January, offers a
web -based business -to -business music downloading ser-
vice for film, TV, multimedia and commercial producers.
Under the terms of an agreement finalised earlier this
month, OMC will employ MusiCode technology to water-
mark all tracks downloaded by OML customers around the
world. "Using MusiCode we can properly control the use of
our content partners' intellectual property," explains OMC
president/CEO Gerd Leonhard.

U.K. BUSINESS FACES 'DEMOGRAPHIC' PROBLEMS
LONDON - Retail consultancy Verdict Research is warning
the U.K record industry that it must adapt to demograph-
ic changes if it is to maintain its share of retail spending in
Britain. Verdict predicts that music sales will grow by just
under 3 percent this year, compared to 4 percent last year
and an estimated 3.8 percent rise in U.K. retail spending as
a whole for 1998. Verdict bases its projections on govern-
ment figures showing that the number of 25-29 year -olds is
to fall by 17.4 percent, or 771,000, over the next five years-
the biggest decline of any age group. "If the record industry
is going to be successful, it has to make a fundamental com-
mitment to encourage older people to buy records," says
Verdict chairman Richard Hyman.

RAI TRAFFIC NEWS MONOPOLY ENDS
MILAN - National CHR network
RTL 102.5 Hit Radio has become
the first commercial broadcaster in
Italy to utilise the traffic news ser-
vice provided by the country's motor-
way operating companies. "Previous-
ly only [public broadcaster] RAI had access to
this information," says RTL 102.5 programme director
Luca Viscardi. "But our nationwide single frequency
makes us an ideal provider of this service." The RAI will
continue to run Isoradio, which broadcasts a mixture of
traffic updates, news and AC music, from transmitters sit-
uated alongside Italy's main motorways.

SAINTS, MARTIN MINE MORE PLATINUM
LONDON - The Interna-
tional Federation of the
Phonographic Industry
(IFPI) has announced
the latest recipients of
its Platinum Europe
awards. All Saints' self -
titled debut album on PolyGram has moved to double
platinum status, while Ricky Martin's Vuelve (Sony
Music Europe) receives its first Platinum Europe award,
recognising one million sales across Europe.

GINGER COMBINES TV, RADIO OPERATIONS
LONDON - Chris Evans' Ginger Media Group (GMC) is
bringing together all of its operations under one roof follow-
ing the relocation of Ginger Iblevision Productions to Virgin
Radio's London headquarters. Chief financial officer Andy
Mollett says the move "gives us all the opportunity to inte-
grate our cultures and move forward as a single group."
GMC acquired Virgin Radio from Richard Branson in
December last year. Meanwhile, two leading Virgin Radio
presenters-drivetime host Robin Banks and evening pre-
senter Ray Cokes-departed the national rock station on
August 10.

BMG SELLS RICORDI HQ
MILAN - BMG Ricordi, BMG's Italian affiliate, has
announced the sale of its historic Milan offices. Located in
Via Berchet 2 in Milan, the offices were home to the Ricordi
label and publishing group prior to its acquisition by BMG
in August 1994. The building has been sold to a financial
holdings company, although BMG has signed a contract to
retain three floors of the offices until June 30, 2004.
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Dancegrooves
MIGHTY REAL
With more and more clubs including vintage garage tracks
amongst newer sounds, the time is right to re-release 'Ibni Di
Bart's 1994 classic The Real Thing (Cleveland City/U.K).
Now with a neat, orthodox radio edit courtesy of The
Melonheads plus remixes from Klubbheads, Knuckleheads
and Jonesy (of Dex & Jonesy), this promises to be massive.

SWEDES ON THE MOON
The latest Swedish tune to cause a stir abroad is from
Stockholm Records' dance imprint Fluid. Pinocchio's Flower
On The Moon, or more specifically, Jahr's Whooptastic! Mix
thereof, is ripping it up in U.K clubs despite the lack of an
official release. It's also shaping up to be a favourite with the
influential Mediterranean coastal DJs. The group are cur-
rently on a tour of Sweden, sponsored by CHR radio network
NRJ.

APRES-SKI, '60S STYLE
Based around lyrics by lounge -core artist Philippe Katerine
about the millionaire's ski hang-out of the same name, Val
d7sere by Navis (Rosebud/France) combines a breezy "chan-
son" vocal with a genteel breakbeat. An unlikely stylistic jux-
taposition-'60s meet '90s-creates an off -beat, dreamy pop
moment. The sinuous, instrumental funk of second track
Cyberkraft also deserves a listen.

ALMOST SATURDAY NIGHT

ckwood's Sheila Home
Italian/U.S. soul/dance
act Blackwood's excel-
lent last single Peace
didn't break out of Italy.
However, their third
album, Friday Night
(A&D/Italy), confirms
that singer Sheila
Home has an extraor-
dinarily warm, agile
voice and that the
group, who have
already scored hits in
Japan, France and the
U.K, consistantly pro-
duce solid-occasional-
ly sizzling-tracks.

FREE RANGING EGG
Swapping the situationist techno of inaugural release
Albumen for a warmer, altogether more organic music on
their second album Travelator (Indochina/U.K), Britain's
The Egg have hit on a sound which combines 1960's film -
theme grooves with a dash of nu jazz, some progressive rock
moments, a hint of house, lots of wah-wah guitar and a
clutch of memorable tunes.

This veritable bouillabaisse of an album was produced by
American Tim Holmes, one of dance music's most sought
after names. Apart from producing the Chemical Brothers
and Primal Scream, Holmes is one half of Death In Vegas;
his influence is evident in the depth and breadth of the
sound and the tough, highly ordered instrumentation.

On Willo, tight, funky breakbeats combine with sampled
cello, acoustic guitar and pipe organ (sampled from The
Penguin Cafe Orchestra's Rosasolis) in support of a delight-
ful, wheezing melody while Getting Away With It is a twist-
ed, filtered Traffic-meets-Radiohead jam.

With gigs lined up around Europe throughout the sum-
mer it should be interesting to see how The Egg, who are
'rapidly gaining a reputation as a hot live ticket, reproduce
the sound on stage.

All new releases, biographies and photographs for con-
sideration for inclusion in the Dance Grooves column
should be sent direct to: Gary Smith, c/o. Roger de
Lluria 45 -3° -2, 08009 Barcelona, Spain.

Golden anniversary for Aute
by Howell Llewellyn

How do you celebrate 31 years
of making highly acclaimed
records as a leading European
singer/songwriter?

Release a new album with 31
songs, of course. And to make it
a little different, why not record
15 of the songs in your own lan-
guage-in this case Spanish-
and 16 in English.

That's the tack which Spain's
bins Eduardo Aute has taken
with his double CD Aire 1 Invisible on Virgin
Records Espana. The album has already
notched up sales of 42,000 copies in Aute's home
market, and the release of the second single -5
Minutos backed by Human Alien-at the end of
this month is likely to push album sales past
the gold mark (50,000 copies sold).

Virgin Spain's international exploitation
manager Gema Ventosa says the label is going
to work the album for a comparatively long
period, at leat "until Christmas." She expects
Aire [invisible to be "a classic slow mover" but
that it will continue to sell for a long time.

Up to the release of Aire 1 Invisible, only a
few of Aute's most loyal fans knew that the 55 -
year -old was actually born in the Philippines to
a Catalonian father and a Filipino mother. "I
went to an English -language school," he
recalls, "and didn't start speaking Spanish
until I moved to Madrid when I was 12." In
spite of this early grounding, Aute had actual -

Luis Eduarda,Aute

ly never recorded a song in English until he
began to work on material for the new album.

"I've always written better in English than I
can speak it," he says. "In fact, my first poems
were written in English and I still read a lot in
that language." All songs on the new set were
written by Aute, except for two whose English
lyrics are by the great, late Portuguese poet
Fernando Pessoa. For Aute, the words of one
have a particularly special meaning:
"Fernando wrote the words to What Matters Is
Just You eight days before dying."

Aute says thet making Aire 1 Invisible was
very rewarding for from an artistic point of
view. "Writing and recording in English was
an adventure, and it gave me the sensation of
doing something new," recalls Aute. "The odd
thing is that now I listen more to the songs
with English lyrics than to the CD with the
Spanish material. It's like listening to some-
body else's songs."

Runga's long-distance Drive
by Nigel Williamson

An album of acoustic
sketches from the other
end of the world is being
hotly -tipped as a con-
tender for the European
album charts this summer.

Drive, the debut set by
21 -year old New Zealand -
based singer/songwriter
Bic Runga on Sony Music's
Columbia label (except for
the U.K., where it will be
on Epic), will be released
across Europe on August
24 after topping the charts
at home. Runga also swept
the board at the 1998 New
Zealand Music Awards
earlier this year picking up awards for Best
Album, Female Vocalist and as Songwriter
Of The Year.

"Trends take so long to reach us back home
that we can't jump on bandwagons," says
Runga. This perhaps explains the freshness of
Drive, written and produced by the artist her-
self, based on demos which got her signed to
Columbia in New Zealand two years ago.
Guided by U.S. producer Peter Asher, Runga
re-recorded 11 tracks for the album in New
Zealand with musicians from Auckland, home
to an internationally renowned alternative
rock scene based around local label Flying
Nun, before flying to Los Angeles to suprvise
the final mixdown by Matt Wallace (Faith No
More, Replacements, John Hiatt).

Influenced by bands such as the Smiths
and Crowded House, Runga started writing

songs at the age of 16. "I
prefer to play acoustic,"
she says. "I don't belong
in rock bands. I can't
bring anything new to it.
The [essence of the] songs
is what's most important
to me."

The U.K, with its large
contingent of NZ expatri-
ates, is Runga's passage-
way to Europe. Epic U.K
product manager Ailsa
Robinson says Runga has
"total support form every
department of the label. We
think she has the potential
to become a huge main-
stream artist [in the U.K.]."
A regional radio campaign

and major college promotion are scheduled for
September. Current single Sway has been
playlisted at AC -leaning MOR network BBC
Radio 2, for whom Runga recorded a session for
DJ Johnnie Walker's drivetime show.

Studio time to record the follow-up album is
already tentatively booked. "I'm going to record
it in the middle of next year," says Runga, "but --

I don't know if I'll produce it myself. The stakes
are higher now. I never expected the first
album to get an international release."

In July, Runga played a sell-out date at
London's venue Dingwalls and there are
plans to secure a support slot on a major tour
this autumn and start building her reputa-
tion on the continent. "It's great playing to a
load of homesick New Zealanders-but that's
not the point of the exercise," she adds. "I
came to Europe to reach a new audience."
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week 34/98 Eurochart Hot 100® Singles
TITLE

's" ARTIST
original label (publisher)

Ghetto Supastar AB.DKF.D.IRE.I.NL.NS.CH.UK

® 1 Pras Michel feat. 0DB & Mya  Interscope (Alley Gadlfly1Joe

countries
charted

Viva Forever A.B.DK.F.D.GRE.IRE.LNL.NS.CH.UK0 4 4 Spice Girls - Virgin (Windswept Pacific I PolyGram)

C)
The Boy Is Mine A.RDKF.D.IRE.NL.IV.S.CHUK

2 11 Brandy & Monica - Atlantic (EMI 1 Bran-Bran1Famous

Life AB.DK.F.D.IRE.LNL.N.E.S.CH.UKHUN

®5 9 Des'ree - Sony S2 (Sony ATV I Ogidni)

Come With Me A.B.FIN.F.D.GREIRE.IVL.N.S.CH.UK

5 3 7 Puff Daddy feat. Jimmy Page Epic (Warner Chappell(EMIT Remarkable)

***** SALES BREAKER *****
Mysterious Times B.DE.FIN.D.IRE.INL.N.S.UK

0 31 3 Sash! feat. Tina Cousins - X -IT (Step By Step1Strongsongs)

No Matter What
10 2 Boyzone - Polydor (Really Useful 1 PolyGram)

8 7 8 13, oaoina - Motorci (PolyGram)

IRE.UK

AD.CH

0 La Tribu De Dana
8 14 Manau - Polydor (BMG)

6
21La Copa De La Vida A.B.DKF.D.GRE.LNLIV.S.CH.HUN

10

ELF

Ricky Martin - Mister Columbia (Draco Cornelius IDesmophobial PolyGnim ICalica)

I 1 a TITLE
ARTIST
original label (publisher)

countries
charted

Truly Madly Deeply
34. 28 25 Savage Garden - Columbia (EMI)

Freak Me DIRE

35 34 6 Another Level - Northwestside (EMI I WarnerChappell 'Windswept Pacific)

Needin' U I.UK

®WA, David Morales Presents The Face Manifesto (EMI !Del Mix IVallarta I Richie Rome)

Got The Feelin' B.D.IRE.NL.S.UK

37 33 10 Five - RCA (Windswept Pacific/Sony ATV)

©BPI Communications Inc.

1 -I TITLE
`s" ARTISTas

.4 5 0. original label (publisher)

countries
charted

Elisir
69 5 Gigi D'Agostino - BXR I Media (Not Listed)

®El Nifio
95 2 Agnelli & Nelson - Xtravaganza (MCA)

IRE. UK

Niet Of Nooit Geweest
66 7 Acda & De Munnik - Columbia (Not Listed)

NL

0 I Can't Help Myself
49 3 Lucid - London (Sony ATV)

Deeper Underground39 14 4 Jamiroquai - Sony S2 (EMI)

IRE.UK

IRE.E.UKHUN

Intergalactic
40 38 8 Beastie Boys Grand Royal 'Capitol (Brooklyn Dust1PolyGmm 'Soul Urchin Skyview)

# We Are The Champions
84 2 Queen - Parlophone (Queen /EMI)

Stranded
42 42 13 Lutricia McNeal - Siljemark I CNR IWildstar (Peer 'MCA Arcade)

F

A.D.IRE.S.CH

Carnavalera43 39 8 Havana Delirio - Island (Not Listed)

0 I Don't Want To Miss A ThingA.DK.FDI.D.NL.N.S.CH
" 3 Aerosmith - Columbia (Realsongs)

Yakalelo
" 13 Nomads - Une Musique (Not Listed)

B.F

Save Tonight A.F.D.IRE.CH.UK.HUN

11 " Eagle -Eye Cherry - Superstudio I Polydor (Diesel21Warner Chappell)

Immortality B.FD.IRE.NL.S.CH.UK

14 9 9 Celine Dion feat. The Bee Gees Epic) Columbia (Gihb Brothers !Career IBMG)

# Pure Morning
70 2 Placebo - Hut/ Virgin (Famous)

IRE.UK

You're My Heart, You're My Soul B.F.GRES.CH.HUN

16 13 21 Modern Talking - Hansa (Warner Chappell)

C'Est La Vie A.B.D.IRE.NL.N.S.UK

17 15 11 Bewitched. Glow worm'Worm/Epic (chrysalis PolyGram I S.ugarfree Bucks BMG)

Music Sounds Better With You F.D.LNLUK

4a 3 Stardust - Rout e I Virgin (Zomba I Delabel 1 Daf t I EMI)

0 Amokk ADK.F.D.N.S

20 5 666 - House Nation 'Dance Street (I & Ear I Activate)

I Will Survive
AU 16 3 Hermes House Band - Xplo /Scorpio (PolyGram)

F

A.DKD.NL.E.S.CHStand By Me
21. 18 16 4 The Cause - RCA (Melodie Der Welt)

Life Is A Flower
22 19 17 Ace Of Base - Mega I Polydor (Mega)

FIRE.CH.UKHUN

17
No Tengo Dinero A.D.LCH

" Los Umbrellos - Flex I EMI-MedleylVirgin (EMI)

24 23 13 CO
Pata

ba Gawloa - RCA (Not Listed)

B.F

All My Life A.B.DKFILNL.N.S.CH

25 22 19 K-Ci & Jojo - MCA (EMI /Warner Chappell)

0 Lost In Space
27 3 Apollo 440 - Stealth Sonic (Warner Chappell)

IRE.NL.UK

® Angels Crying
53 5 E -Type - Stockholm (Stockholm)

FINNS

Because We Want To
46 37 6 Billie - Innocent 'Virgin (Chrysalis)

IRE.S.UK

(1)I'm Still Waitin' A.D.CH

46 5 Sasha feat. Young Deenay - WEA (Click I BMG Ufa)

Looking For Love D.IRE.I.NL.UK.HUN

8 Karen Ramirez - Bustin' Loose /Manifesto (Sony ATV)

® De Bestemming
49 6 Marco Borsato - Polydor (Not Listed)

B.NL

Belle49 47 9 Daniel Lavoie - Pommel Sony (Not Listed)

All About The Money
10 55 2 Meja - Columbia (Not Listed)

DK.N.S

0 0 Et 2 Et 3-0
14-4'. Les Finalistes - Podis (Not Listed)

® Up And Down
51 7 Vengaboys - Violent/Jive (Violent I Peermusic)

B.F.D.CH

Ein Schwein Namens Maenner A.D.CH

53 48 18 Die Arzte - Hot Action I Motor (Urlaub PMS)

0 Pourquoi?
" 8 Sandy Valentino - 323 Records I Sony (Not Listed)

F

Everything's Gonna Be Alright
Sweetbox - RCA (EMI)

FUK

56
How Do I Live NL.UK

6 LeAnn Rimes - Curb I Hit Label /London (EMI)

Love Unlimited IRE.NL.UK

ig4-' Fun Lovin' Criminals - Chrysalis (BMG.MCA)

Burning
68 2 Baby Bumps - Delirious (Ensign / BMG)

Sommar Och Sol
92 4 Markoolio - CNR (Not Listed)

IRE. UK

S

Brother Louie '98 &D.CH.HUN

LEV' Modern Talking - Hansa (Blue Obsession I Warner Chappell/Intro)

I Wanna Love You
In? Solid Harmonie - Jive (Grantsville Zomba)

D.NL.S.UK

My Oh My
54 3 Aqua - Universal (MCA)

IRE.UK

Amor A La Mexicana
8 Thalia - Virgin (Not Listed)

Teardrops
59 3 Lovestation - Fresh (Zomba)

B.F

D. UK

Terpentin
LOP- &Ilse Onkelz - Virgin (Not Listed)

D

CITurn It Up (Remix)/Fire It Up AB.F.D.CH

82 9 Busta Rhymes - Elektra (MCA/Warner Chappell1Rondor)

Free
96 2 Bacon Popper - S.A.I.F.A.M. (Not Listed)

Laura Non C'E'
82 52 13 Nek - WEA (Don't Worry I Sugar Music)

D.CH

Cafe Del Mar '98 IRE.UK

58 4 Energy 52 - Hooj Choons (Babelfish 1 Freibank)

Feel It B.DKFGRE.S

69 25 The Tamperer Feat. Maya  Jive Time (Mi-Jac I Siggy 'Warner Chappell)

GloriaYe Estefan - Epic (Not Listed)
O FE

Happy People AD.CH

72 7 Mr. President - WEA (Hanseatic /Warner Chappell)

To The Moon And Back
la" Savage Garden - Columbia (EMI)

UK

0 Under The Bridge/Lady Marmalade BECK
lli I- P All Saints - London (Warner Chappell I Jobete I EMI)

Lola
97 12 Allan Theo - EMI (Not Listed)

B.F

57 36 4

5

7

58 45

*64

You're The One That I Want AIRE.NL.UK

John Travolta & Olivia Newton -John - Polydor (Warner Chappell)

Be Careful DAIL.UK

Sparkle feat. R. Kelly - Jive (Zomba)

The Music I Like
Alexia - DWA I Dance Pool (Not Listed)

Horny '98 ABFRIRE.INL.S.CH.UK

27 25 14 Mousse T. Vs. Hot'N'Juicy  Peppermint Jam/Edel (Mergrnusic I Rondor)

0 Die Flut
29 8 Witt/Heppner - Epic (Warner Chappell)

AD

My All A.B.F.D.GRE.IRE.NL.N.S.CH

29 21 12 Matiah Carey - Columbia (Sony ATV Rye Sony ATV Tunes Wallyworld)

O Just The Two Of Us
32 3 Will Smith - Columbia (BMG I Chelsea)

@
Bye Bye

35 Menelik - S.M.A.L.L. (BMG)

IRE.NL.UK

EF

Calcutta
60 61 3 Dr. Bombay - WEA (Not Listed)

S

0 Charanga
80 4 Cubaila - Une Musique (Not Listed)

F

# Formula
63 3 DJ Visage - Dancelab / (NR)

B.FINF

High D.I.NL.CH

63 41 33 Lighthouse Family - Polydor I Wildcard (PolyGram)

64
Kung Fu Fighting B.F.IRE.S

" 13 Bus Stop feat. Carl Douglas - All Around The World (Edition Gauen IBucks)

CIDance The Night Away
65 16 The Mavericks - MCA (EMI)

DIRKNL.UK

Let The Music Heal Your Soul D.NL.IV.CFI

79 12 Bravo All Stars - Edel (Petersongs / Warner Chappell Alex C. 'EMI)

91
Water Verve AD.NL

83 9 Mark Van Dale With Enrico - Club Tools (ABICCO 'EMI I Essex I BMG)

Love Parade 199892 75 6 Dr. Motte & Westbam - Low Spirit /RCA (BMG Ufa)

With This Ring Let Me Go
' Molella & Phil Jay - Time (Not Listed)

Surfin' USA
94 99 7 Aaron Carter - Edel (Good Tunes)

A.D.CH

Money UK

95 67 3 Charli Baltimore - Untertainment I Epic (Mighty 3IUn Rivera Clark True Funk /WC)

Diva B.F.S.CH

96 85 12 Dana International - CNR /Dance Pool (Sony ATV)

La Ola Tout Le Monde Se Leve97 91 10 Jessy - Podis (Scorpio)

F

Vill Ha Dig
""' " Driimhus - Dr. Records1CNR (Not Listed)

88
Out Of The Dark (Into The Light) D.CH

hu Falco - EMI (Gluck /Intro 1 X-cellentl Sony ATV)

DKN

32
How Much Is The Fish? A.D.NSCH

°u Scooter - Club Tools (Loop Dance I Hanseatic)
This Is How We Party B.FNL

62 S.OAP. - S.O.A.P. /Sony (EMI I Copyright Control)
Ton Invitation
Louise Attaque - Atmospheriques1Sony (Not Listed)

F

AB.F.D.IRE.INL.C11Carnaval De Paris0 24 11 Dario G - Eternal 1 WEA (PolyGram)
I Wanna Be Your Lady UK

Hinda Hicks - Island (Warner Chappell /Big Life)

A. Austria. B. Belgium ME Czech Rebulak DE Denmark, FIN =Finland F =France, D.GennaryfltL beland.1
HUN. Hungary. NL =Netherlands. N. Norway.. E= Spain, S.Sweden CH Switzerland UR . United Kingdom

0 it SALES MOVER /9 .NEW ENTRY r, RE-ENTRY

*air*** SALES BREAKER ****Wit indicates the single registering the biggest increase in chart points.

The Eurochart Hot 100 Singles is compiled by Music & Media and based on the following national singles sales charts: ChartTrack WEI; Ireland; Full chartservice by Media Control GmbH 0049-7221-366201 (Germany); SNEP/IFOP Tite-Live (France);

singles: Musica E Dischi/Mario De Luigi, albums: Firni-Nielsen (Italy): &Wilting Mega Top 100 (Holland); Stichting Promovi (Belgium); GLF/IFP1 (Sweden): 1E1'1/Nielsen Marketing Research (Denmark,: VG (Norway,:ALEF MB/AFYVE (Spain,: YLE 2 Radiomafia/IFPI (Finland); Austria Top 30 (Austria,:

Full chart service by Media Control AG 0041-260 4455 (Switzerland IPSOS/Mahast-IFPI (Hungary: 1E1'11 Czech Rapublic,
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27 28 71 Aquarium - Universal

week 34/98 European Top 100 Albums
ARTIST

`8 TITLE
3 g original label

countries
charted

Beastie Boys A.B.DK.F7N.F.D.GRE.IRE.NL.NS.CH.UKHUN.CZE
1 1 6 Hello Nasty - Grand Royal /Capitol

Modern Talking AB.DKFIN.F.D.GRE.LNP.E.S.C.IIHUN.CZE
0 2 19 Back For Good - Hansa

® Soundtrack
4 4 City Of Angels - Reprise

A.B.F.D.IRENL.N.S.CH

0 Soundtrack
8 10 Grease - Polydor

ARDEEDIRE.NL.N.UK

Celine Dion B.DK.F.D.GREIRE.LNL.N.P.E.S.CILUKHUN.CZE

5 3 39 Let's Talk About Love - Epic/Columbia

The Corrs B.FINFIRE.PESUE

©7 42 Talk On Corners - 143 I Lava I Atlantic

*****SALES BREAKER *****

0 Soundtrack
17 4 Armageddon - Columbia

°
Lighthouse Family A.DKD.IRE.NL.P.E.CH.UKHUN

" Postcards From Heaven - Wildcard I Polydor

A.ED.GRE.N1..N.E.S.CH

C)
Eros Ramazzotti

9 42 Eros - DDD

Ricky Martin A.FI1V.D.GRE.LNL.N.P.E.S.CH.HUN.CZE®10 23 Vuelve - Tristar I Columbia

Eagle -Eye Cherry
11 5 26 Desireless - Superstudio I Polydor

Brandy AB.DKFD.IRE.NL.NS.CH.UK# 13 9 Never Say Never - Atlantic

AF.D.IRE.NL.CHUK

B.DKED.GRE.IRE.NL.N.E,S.CHUK.HUN.CZE

0 14 24
MadonnaRay

Of Light - Maverick /Sire

Simply Red
14 11 13 Blue - East West

A.B.DKD.IRE.I.NL.E.CH.UKHUN

0 Des'ree
15 6 Supernatural - Sony S2

A.B.F.D.ERE.LNL.N.E.CH

Catatonia@ 33 2' International Velvet - Blanco Y Negro
IRE. UK

Smashing Pumpkins AB.DK.FIN.F.D.GREIRE.INLNPE.SCHCZE

17 16 11 Adore - Hut /Virgin

Garbage A.B.DK.FIN.F.D.GRE.IRENL.N.P.E.S.CH.UKCZE

1.8 18 14 Version 2.0 - Mushroom

Savage Garden DK.FIN.D.GRE.IRE.LP.S.CH.UK.CZE®36 30 Savage Garden - Columbia

0 Scooter
24 3 No Time To Chill - Club Tools/Edel

0
A.FIN.D.S.CHJIUN.CZE

Manau
23 4 Panique Celtique - Polydor

B.F

Ace Of Base A.DEFIN.F.D.GRE.S.CH.VILHUN.CZ

n 21 8 Flowers - Mega Polydor

Era23 20 42 Era - Mercury

Die Arzte
-'-'- 13 - Hot Action /Motor

B.ED.NL.P.CH.HUNCZE

A.D.0

Five
25 22 7 Five - RCA

B.FIIV.GRE.IRE.I.NL.N.S.UfC

26 26 5 t7i3Anni - RTI
ICH

Aqua B.DKF.D.GRE.IRE.NL.NE.S.CH.UKHUN

0
Nek
In Due - WEA

AMICH

0 Louise Attaque
29 25 Louise Attaque - Atmospheriques I Sony

B

Natalie Imbruglia
37 38 Left Of The Middle - RCA

# Lenny Kravitz
35 13 5 - Virgin

RED.GRE.IRE.I.NL.E.UK

AB.DKED.GRE.LNL.CH

Jane McDonald
Jane McDonald - Focus/Gut

UK

@
Mina & Adrian() Celentano

'38 12 Mina & Adriano Celentano - RTI
ICH

40 34 41 Spiceworld - Virgin

W
ARTIST
TITLE
original label

countries
charted

Original Cast BF

0 49 10 Notre Dame De Paris - Pomrne /Sony I Universal

Boyzone RDEFINIRE.UK

0 40 12 Where We Belong - Polydor

Soundtrack B.DK.F.D.GRE.IRE.NL.E.CH.UKHUN.CZE

®45 31 Titanic - Sony Classical
CI

Renato ZeroO53 18 Amore Dopo Amore  Fonopoli /Epic

Massive Attack AB.F.D.GRE.IRE.IVL.N.S.CH.UKCZE

36 41 17 Mezzanine - Circa/Virgin

The Verve RDKED.GRE.IRE.NL.UK

39 32 46 Urban Hymns - Hut 'Virgin Cl
Spice Girls A.B.DK.FIN.F.D.GRE.IRE.NL.UK

CI
All Saints

41. 39 37 All Saints - London

B.DK.F.GRE.IRE.NL.E.CILUK

IJ
Herbert Gronemeyer
Bleibt Alles Anders - Electrola

A.D.C11

John Fogerty
43 43 19 Premonition - Reprise

DENS

Snoop Dogg F.D.1VL.UK0 161, Da Game Is To Be Sold, Not To Be Told - No Limit /Virgin

Vasco Rossi
45 42 15 Canzoni Per Me - EMI

Gloria Estefan
48 44 10 Gloria! - Epic

E.CH

0 Monica
51 4 The Boy Is Mine  Rowdy/Arista

F.D.IVL.S.CH

Robbie Williams48
48 32 Life Thru A Lens - Chrysalis

IRE. UK

0
Soundtrack

WU 47 4 Godzilla The Album - Epic
AD.GREIRE.UK

Frank Sinatra B.DKD.GRE.IRE.NLNE.S50 31 13 My Way - The Best Of Vol 1- Reprise

./".;;\ Lara Fabian
58 43 Pure - Polydor

RF

0 Mecano
52 4 Ana, Jose, Nacho - Ariola

BEE

Fear Factory
53 27 2 Obsolete - Roadrunner

A.B.F7N.D.NL.S

Freestyle
54 54 2 Guldkom - Metronome

S

®Will Smith
98 2 Big Willie Style - Columbia

B.EIRE.NL.UIC

0 Manolo Garcia
57 13 Arena En Los Bolsillos - Ariola

E

CDAlejandro Sanz
64 48 Mao - WEA

PE

0 Super Moonies
tilP Sailor Moons Welt - Edel

D

0 Various FD.S

11V For The Masses (Depeche Mode Tribute) - A&M

CI Witt
61 5 Bayreuth -Epic

®The Rolling Stones
70 6 Bridges To Babylon - Virgin

A.DEFIN.D.GREJVL.N.S

Pino Daniele
62 46 16 Yes! I Know My Way - CGD

I

Xaxier Naidoo
83 2 Nicht Von Dieser Welt - 3P I Epic

D

Ilse De Lange
ug4-4' World Of Hurt - Warner Brothers

NL

aff Secteui A
gu 59 4 Live A L'Olympia - Hostile 'Virgin

F

CDLars Lilholt Band
86 3 Gi Det Bla Tilbage - CMC

DK

Florent Pagny
67 4 Savoir Aimer - Mercury

BF

1

©BPI Communications Inc.

ARTIST
TITLE

2 original label

countries
charted

Demis Roussos
68 3 Best Of - Norske Gram

N

The Mavericks*80 23 Trampoline - MCA
D.IRE.NL.UK

,*1, Music Instructor
Is43. Electro City - Fuel /East West

D

Andrea Bocelli B.DIKEGRE.NL.NE.S.HUN.CZE

60 81 Romanza - Sugar/Polydor

Soundtrack
I 59 19 The Blues Brothers 2000 - MCA

AB.D.NL.CH.HUN

Austria 3
56 9 Austria 3 Vo12 - Ariola

A

# Peter Cetera
92 2 Collection: You're The Inspiration - Columbia

Acda & De Munnik
62 9 Acda & De Munnik - S.M.A.R.T. /Columbia

Jette Torp
65 4 Here I Ain - CMC

N

DK

Santana
!LIP The Ultimate Collection - Sony Music TV

UK

99 Posse
76 2 Corto Circuito - RCA

# Wolfgang Petry
96 5 Alles - Hansa

Backstreet Boys
72 6 Backstreet Boys - Jive

CI

CI
Nek

66 17 Lei, Gli Amici E Tutto Il Resto - WEA
AD

0
0 Various F.GRE

95 9 Allez!Ola!Ole! The Official Music Of The World Cup - Work 'Columbia

77 6 New Power Soul - NPGIRCA
AB.D.GRE.NL.CH

Manu Chao
84 74 9 Clandestino - Virgin

EE

K's Choice
85 75 6 Cocoon Crash - Double T Music /Sony

B.1VL

Nena AD

88 81 4 Nur Getraumt - lure Grobten Erfolge - Columbia

Ska-P
87 55 2 Eurosis - RCA

88
Pascal Obispo

87 14 Live '98 - Epic
B.F

Richard Marx
`" Greatest Hits - Capitol

N

Lutricia McNeal A.IRE.S.UK
90 82 4 My Side Of Town U.S. Version - Siljemark I CNR IWildstar

Lionel Richie
94 7 Time - Mercury

0 Supreme N.T.M.
u-1, Supreme N.T.M. - Epic

AD.NL.CH

B.F

Emma Shapplin
85 4 Carmine Meo - EMI

RF.GRE.NL.P

Embrace
71 19 The Good Will Out - Hut 'Virgin

IRE.UE

Bad Boys Blue
tEtr Back - Coconut

FIN.D.HUN.CZE

Yuri Buenaventura
90 2 Herencia Africana - Mercury

F

loos Hj
A!ISIIF

& Heavy
2:A97 asongen - Start Klart I MNW

Falco
89 12 The Hit -Singles - East West

D.CZE

CD Michele Zarrillo
L'Amore Vuole L'Amore - RTI

Radio Futura
11-1, Memorias Del Porvenir - Ariola

E

A =Austria, 11 Belgium, C72Z = Czech Republk, DE Denmark, FIN= Finland, F Frame, GRE Greece, D= Gelman, IRL = Ireland,

I My, HON. Rummy, NT.= Netherlands, N u Norway, 1' u Portugal, E Spain, S Sweden. CH = Switzerland. UE= UMW Kingdom.

SALES MOVER ley =NEW ENTRY .RE-ENTRY

****** SALES BREAKER ****** indicates the album registering the biggest increase in chart points.
IFPI Platinum Europe certification for sales of 1 million units, with multi -platinum titles indicated by a number in the symbol.

The European Top 100 Albums is compiled by Music & Media. All rights reserved. Compiled from the national album sales charts of 18 European territories.
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