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M&M chart toppers this week

Eurt . ot 100 Singles

Inside M&M this week

SINGLE MARKET HERE NOW?
The pan-European music market is
now a reality, according to Richard
Griffiths, BMG U.K. chairman and
executive vice president, central
Europe. Briton Griffiths says that,
after 11 years working in the U.S,,
he has returned to a “transformed”
European market. Page 4

AUSTRIAN PROGRESS REPORT
On April 1 this year, the Austrian
airwaves were effectively opened for
the first time to commercial radio.
This week, M&M looks at how the
commercial sector is coping in its
fight for audience against the might
of state broadcaster ORF. Page 9

DAFT PUNK ROYALTIES ROW

A row between French techno act
Daft Punk and local authors’
rights society Sacem has
taken a new turn with
the latter’s decision to
allocate money it has col-
lected for the public use
of the duo’s works in
France to its own

IFPI figures reveal a
flat European market

biEmmanuel Legrand rates. One year on, the ‘pic-

ture is the complete opposite
LoNDON — What a difference a According to statistics for
year makes. During the first 1 1 January-June 1998 released
half of 1997 world music sales by the International Federa-

were flat, the European market tion of the Phonographic
was buoyant, U.S. sales were Industry (IFPI), the Euro-
down, while Asia and Latin America pean music market grew by just 1.0
had sustained significant growth continued on page 24
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CHR/dance station Atlantic 252, which broa@lcasts to most of the UK.
from its Ireland base, is launching an advertising eampaign (above) on
MTV UK. & Ireland to promote its new weekend dance programming
strand, bpm. That programme’s presenter¢*Bavid Dunne, is joining the

Trying to second
that ambition?

be a springboard
to the stars, or a
one-way ticket to
the bargain-bins.
Ash, Alisha’s Attic
and, most of all,
Alanis Morissette
are among those
currently hoping
to escape the industry condltlon
known as second album syndrome.

The record business might prefer to
pretend otherwise, but a certain kind of
pressure descends on successful debut
artists when the time comes to repeat
the trick. The pages of pop and rock his-
tory are full of acts that ended up in the
margins because fate decided they only
had one noteworthy album in them.

With a number of notable artists now
releasing that all-important follow-up
set, M&M correspondent Paul Sexton
examines the syndrome that one UK
radio promotions executive refers to as
the industry’s “Bermuda Triangle.”

See pages 10-11

station full-time as programme director, in succession to Al Dunne.

expense account. Page 6

Saving ONYX from extinction

by Scott Roxborough

CoLOGNE — Despite reports to the con-
trary, there are still signs of life at Ger-
man music TV channel ONYX.

Since its launch in 1996, the Dort-
mund-based oldies channel has suf-
fered from poor audience figures and
recurring rumours of imminent col-
lapse. However, ONYX music director

Steve Platzoeder insists better days are
just around the corner for the service.
With a new marketing strategy and
renewed financial commitment from
its U.K. owners Capital Media Group
(CMG), Germany’s “other” music TV
channel is hoping to capture viewers
which it says are being ignored by
Viva and MTV.
continued on page 24

‘Censorship’ claim
in quotas clash

by Rémi Bouton
PaArRis — Jean-Eric Valli, CEO of
Orleans CHR broadcaster Vibration,
claims that a decision by the CSA to
take his station off the air on October
16 is tantamount to “censorship.”

The French radio regulator is shut-
ting down the transmitters of Vibra-
tion for 24 hours as punishment for
the station not adhering to French
quota laws, which require radio sta:
tions to play a minimum of 40 percent
French-language music.

Four other regional stations—

continued on page 24

AN STEVIE WONDER
TRUE TO YOUR HEART

Taken from the Disney Film & Soundtrack
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Griffiths hails single music market

by Mark Dezzani

RoME — The much-anticipated con-
cept of the pan-European market is
now a reality for the music business,
according to Richard Griffiths, BMG
UXK chairman and executive vice
president, central Europe.

A British national who was presi-
dent of Sony’s Epic Records division
until his move earlier this year to
head up BMG’s European operations,
Griffiths says that, after 11 years in
the U.S,, he is returning to a “trans-
formed” European market.

Speaking at the sales convention of
Italian affiliate BMG Ricordi in Rome
on September 25, Griffiths observed
that “Europe has completely
changed—there really is a Euro-cul-
ture. The pan-European market is a
solid market, very different to the mar-

ket 1 experienced
when I last worked
here. If you had told
me 11 years ago that
my biggest artist
would be an Italian
[Eros Ramazzotti]
who  sells from
Finland to Greece, 1

would have told you ' “

that you'd been drinking too much...”
Griffiths pointed out that
Ramazzotti is now on a par with U.S.
superstar Toni Braxton as BMG’s
biggest international seller. Noting
that Italy and Scandinavia are the
A&R hotspots of Europe at the
moment, Griffiths said: “It’s extreme-
ly exciting that foreign-language
product sells across borders, and that
we are moving away from a market
which is dominated by English-lan-

guage productions.”

Griffiths described BMG
Ricordi as “the ideal local affil-
iate.” He continued: “It has an
. incredible catalogue, they are
developing a wide range of
exciting new local artists, and
are successful at breaking new
international artists.”

At the convention, BMG
Ricordi president Franco Reali said he
hoped to achieve a 20 percent market
share in Italy by the year 2000, in line
with the group’s international targets
recently set out by BMG International
president and CEO Rudi Gassner
(M&M, October 3). “We aim to achieve
that target by investing L50 billion
[$30.3 million] in A&R investments
over the next two years, and also in
some major artist acquisitions which
will be announced shortly,” Reali said.

RTE seeking

by Mike McGeever

DuBLIN — Ireland’s RTE is to launch
a national classical music station.

At present, the public broadcaster
only broadcasts classical music
overnight on its Irish language service,
Raidi6 Na Gaeltachta. With a proposed
launch date of May 1 next year under
the working name of Lyric FM and a
provisional frequency of 99.0 FM, the
new station will be based in Limerick,
County Claire. Plans for the service
have been on RTE’s drawing board for
at least five years, but the Irish gov-
ernment only gave its approval for the
project earlier this year.

Chris Vezey, former head of pro-
grammes at national UK. station

a classic hit

Classic FM, has been hired for one
year as a consultant to help set up the
new station. He comments: “There is a
tremendous gap in the Irish [radio]
market for music other than guitars.”

Lyric FM’s planned music/speech
ratio will be 80/20; programming will
include live domestic and interna-
tional concerts and symphonies, plus
some jazz music. According to the
Irish Times newspaper, Lyric FM
hopes to pull in a three percent week-
ly audience share within 12 months,
and a five percent share after three
years. The station will target the 35-
plus age group. As with other RTE

stations, Lyric FM will be permitted

to take limited amounts of advertis-
ing and sponsorship.

EMI/Capitol act the Beastie Boys recently received their first ever Belgian
gold disc, marking over 25,000 sales of their current album Hello Nasty in
that territory. Pictured (I-r): Bea Goedhuys (Capitol label manager, EMI
Belgium); Erwin Goegebeur (managing director, EMI Belgium); Adam
Yauch and Mike D (Beastie Boys); Erwin Listhaeghe (promotion manager,
EMI Belgium); Adam Horowitz (Beastie Boys); Barbara Calligaris (promo-
tion manager, EMI Belgium); and Erik Vervloet (international marketing
manager, EMI Belgium).
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Indie power on
rise in Germany

by Christian Lorenz
HaMBURG — Independent labels are to
increase their influence within German
music industry trade bodies IFPI
Germany and the BV

The boost for German indies follows
the elections of edel president/CEO
Michael Haentjes and Rough Trade
managing director Kurt Thielen to the
associations’ respective boards. The
moves result from decisions taken last
month to extend the IFPI
Germany board from three
members to five, and that of
the BVI from three to four.

Haentjes and Thielen rep-
resent the country’s two
strongest independent compa-
nies. Haentjes, who was
appointed to the boards of
IFPI’s European and world-
wide groups earlier this year, will be
joined on the IFPI Germany board by
Helmut Konig, managing director of
classical label Thorofon.

“To represent the interests of all
IFPI members and to stay open to new
ideas are key to [the board’s] work,”
comments IFPI Germany chairman
and PolyGram Germany president
Wolf D. Gramatke. “The new board
structure reflects this and will
undoubtedly help us to tackle future

challenges for the industry.”
BVI  chairman and BMG
Entertainment  G/S/A  president

Thomas M. Stein adds: “In the light of
the technological developments [which
affect the music industry], we not only
have to move closer together but we will
also need to co-ordinate our interests
within the BVI's agenda to an even
greater degree than before.”

The IFPI Germany board also elect-
ed EMI G/S/A executive vice president
Rudiger Fleige as a member in succes-
sion. to former EMI G/S/A president
Helmut Fest, who moved to EMI
Music Europe on March 31 to take up
the newly created post of senior VP,
artist acquisitions.

1998

Michael
Haentjes
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NEWS —

Open mike
Alex Duthil

Chairman, Commission On
Today's Music (France)

Director of national
music school Stu-
dio des Variétés,
Duthil chaired the
commission, or-
ganised by the
A French ministry of
S0 culture, which recently pub-
\b lished a report on problems
facing the domestic music
1 industry (M&M, September 12). |
| The report subsequently drew
- criticism from labels’ body SNEP.

Q: Your report seems to focus on the
cultural aspects of music rather
than the business side. Why?
A: When we talk about taking a cultural
 approach, it doesn’t mean that music as
lan industry is absent from our
| thoughts—quite the opposite. Europe as
a whole lives with a dual system—pri-
-vate and public—and the cultural sector
is no different. ;
We must remember that two of the
fundamental elements in the music
chain, the artists and the public, are not
superfluous—the creators and the citi-
zens justify any government action. All
the other elements in the chain are nec-
essary, and sometimes indispensable; the
'role of the government is to regulate
their natural activities so that the emer-
| gence of artists and their relationship
with the public is facilitated.

Q: SNEP president Paul René
Albertini claimed in M&M that you
“deliberately” excluded executives
from major record companies from
the commission. Is that true?

A: In no sense can you say there was an
exclusion; quite the contrary. The voice of
the majors has been heard, with a lot of
intelligence and feeling. Our method of
working has been strictly democratic.
Everyone had an equal voice, whether
the manager of a rehearsal venue in a
small city or a national concert promoter,
an elected member of an assembly or the
manager of an innovative label.

Q: You made some recommendations
in the report regarding radio (the
French music quotas) and TV (ban-
ning record advertising) without
asking the broadcasting industries
for their views. Is that legitimate?

A: Two clarifications are necessary here.
Regarding radio stations, we didn't ques-
tion the [quotas] law—what we wanted
was a re-examination of the way the law
is implemented. TV advertising is just
one element mentioned in the report,
and in this ease, our aim was to find solu-
tions to correct something which has cer-
tain effects, not to ban it.

Those active in music production are
asking for the creation of a permanent
working group on music matters within
[broadcasting authority] the CSA. The
professionals who are concerned by
‘these matters should sit on that.

Interview by Rémi Bouton

Sacem ‘confiscates’ Daft Punk royalties

by Rémi Bouton

MARSEILLE — The conflict between
techno duo Daft Punk and French
authors’ rights society Sacem has
reached a new level of intensity fol-
lowing Sacem’s decision to allocate
money it has collected for the public
use of Daft Punk’s works in France to
its own expense account.

At the heart of the conflict is the
band’s non-membership of Sacem. Its
two members, Thomas Bangalter and
Guy Manuel de Homem Christo are
both members of U.K. collection soci-
ety PRS for the world excluding
France and North America, where
they have joined U.S. society BMI.

The duo had planned to use Sacem
to collect only certain types of royalty.
However, Sacem argues that—accord-
ing to its statutes—members have to
give the society the right to collect all
types of royalty. Therefore, it has not

been possible to grant Daft Punk
Sacem membership.

The body’s president Jean-Loup
Tournier sent Daft Punk’s publisher a
letter on August 4—made public last
week—in which he explains that, in
accordance with rules laid down in
Sacem’s statute book, all performing
rights collected on behalf of Bangalter
and de Homem Christo will be allocat-
ed to Sacem’s general expenses account.

The authors’ rights body’s decision
also applies to works outside Daft
Punk involving Bangalter or de
Homem Christo, such as Stardust’s hit
single Music Sounds Better With You,
co-written and produced by Bangalter.

A source close to Daft Punk describes
Sacem’s decision as a “confiscation of
rights,” and suggests that the case
should be carefully followed by sister
societies and authors around the world.

Daft Punk’s lawyer Jean-Claude
Zylberstein calls Sacem’s decision

“some sort of peculiar mandatory
requirement which is legally and
humanly hardly tolerable.” However,
Zylberstein says the band is not plan-
ning to take legal action against
Sacem at this stage, although he
doesn’t rule out legal developments,
either at a national or European level.

Explains Zylberstein: “What we are
waiting for now is to see how people in
the industry react to this new situa-
tion, and if those reactions can help
solve the case. If we don’t see any
progress, common law will allow us to
protect the. interests of the two
authors-composers.”

Sacem  president Jean-Loup
Tournier admitted during the society’s
congress in Marseille on September 28
that “this is a regrettable affair, but we
can't act otherwise. Our statutes have
been approved by the EU and we will
stand firmly on this, because other-
wise authors’ rights are in danger.”

The Music Factory’s Belgian

by Marc Maes

BRUSSELS — Belgian record
labels are giving a warm
reception to The Music
Factory (TMF), which started
broadcasting a dedicated ser-
vice to Flanders on October 3.

The Flemish version of the
market-leading Dutch music
TV channel launched with a
star-studded party at the
Manhattan studios in Leuven,
near Brussels. “I think TMF will be a
real asset for the Flemish music busi-
ness; it could be instrumental in bring-
ing new acts to the public,” says Guy
Vanhandenhove, managing director of
EMI Music Publishing in Belgium.
However, he cautions, “TMF will
require a new approach from the
record companies, who will have to pro-
vide extra budgets for artist videos.”

Hansbert Van Hove, promotion
manager of Byte, agrees. “TMF will be
very important to us,” he says, “not
only because they broke [Belgian] acts
like 2 Unlimited and CB Milton in
Holland, but also because of their well-
defined audience. They offer prime
time advertising slots directly aiming
at the people we want to reach. With
the other [TV] channels, we pay 10
times TMF’s rate to reach an audience,
80 percent of which is not interested in
our message. TMF brings the cost of
TV advertising down to the level of a
radio campaign.”

TMF managing director Lex
Harding says the intention is to create
a genuinely Flemish channel, with
local presenters and Flemish videos.
“Our strategy is based on the nation-
al character of the music, the low pro-
duction cots and TMF’s particularly
strong image,” he reveals. “We are
convinced that TMF will reach the
core of the 13-30 year-old audience—
the people who actually buy music.”

TMF is aiming to be available in
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| 70 percent of all
Flemish households.
Some cable operators
have yet to take the
service on board, but
Harding is convinced
that, once the exis-
tence of the channel
becomes more widely
known, the necessary
coverage in Flanders
will be achieved.

Jos Van
Oosterwijck, head of music at general-
ist commercial TV channel VTM,
accepts that TMF might take some
advertising away from other commer-
cial channels. Nevertheless, he adds:
“I don’t think that VTM, which gave

output begins

TMF Belgium’s first hour on air
Saturday October 10, 15.00-16.00

Worlds Apart/Close Your Eyes

Venga Boys/We Like To Party

All Saints/Boofie Call

2 Fabiola/Flashback
Jamiroquai/Deeper Underground

KCI & Jojo/Don’t Rush

Steps/One For Sorrow

K's Choice/Everything For Free

Simply Red/Something Got Me Started
Matthew Marsden/The Heart’s Lone Desire
Hanson/MMBop

Robbie Tronco/Fright Train
Five/Everybody Get Up

“Aerosmith// Don't Want To Miss A Thing

Flemish language music a boost since
day one, should be afraid of TMF in
terms of competition—I think MTV
will be the big loser in the ratings.”

Gloria Estefan recently picked up a fourth platinum award to mark
400,000 Spanish sales of her album Gloria! (Epic). Estefan is pictured in
Madrid receiving the award from Claudio Condé, president of Sony
Music Entertainment Spain.

OCTOBER 17,

AmericanRadioHistorv Com

1998



Berlin’s Kiss returns with interest

by Ed Meza
BERLIN — Kiss FM is going back
to its R&B roots.

Last year, the Berlin station
broadened its urban format to
include other forms of dance
music (particularly techno) and
more commercial CHR fare.
But audience ratings show that
the change appears only to
have alienated the station’s
core audience.

According to Kiss FM mar-
keting director Matthias Pradl,
August’'s MA ratings figures
showed a loss of some 1,000 lis-
teners per hour. That was
enough for general manager,
David Schuerger, to seriously
rethink the station’s direction.

“We have gone back to our
initial format, to where we
began,” says Pradl, who admits
that the more commercial
dance format introduced by
programme director Nick Mal-
ony, who has now departed the
station, was not what Kiss lis-
teners wanted to hear.

The new format will be tighter
and restricted to urban dance,

St

hip-hop and R&B. Even the r
guest Dds, who play live in
the studio between 22.00 f
and midnight each day, will £%,
not be playing any techno,
trance or drum ’'n’bass.
“They will only be mixing
music that’s heard elsewhere on
the station,” says Pradl.

Kerstin Lamb, who pro-
motes urban dance and R&B
music for Epic in Germany,
says Kiss FM’s return to its for-
mer format is great news for
listeners and artists alike.
“Hip-hop and R&B is really
under-represented in Ger-
many,” she says. “Unfortunate-
ly there aren’t enough stations
that play that kind of music.”

Although some mainstream
R&B stars, such as Janet Jack-
son and Will Smith, can still be
heard regularly on Kiss FM, the
station is also putting an empha-
sis on specialist hip-hop and rap
artists like Noreaga and Keith
Murray. The return to its origi-
nal programming also leaves
plenty of room for local hip-hop
acts like Fischmob, Moses P. and
Keilerkopf, all currently on the
new-look station’s playlist.

Norway’s P4 on local trail

by Kai R. Lofthus

OsLo — National commercial
AC station P4 has taken the
first steps towards localising its
output in key Norwegian cities.
From September 21, listen-
ers in the western city of
Bergen have been able to
hear—on a trial basis—“opted
out” local traffic information,
weather forecasts and advertis-
ing during P4’s breakfast and
afternoon drive shows.
According to P4 head of infor-
mation Nicolai Flesjg, no decision
has yet been taken on whether to
expand the concept to other cities,
although Tromsp (in the north),
Oslo (east) and Trondheim (cen-
tral) are under consideration.
The station is also still unde-

cided as to
whether it will
introduce loc-
alised news
and music con-
tent. Much will
depend on the results of a listen-
er survey in Bergen which will
measure the effect of the local
opt-out trials.

However, some record compa-
ny promotion executives are wary
of P4’s regional plans. BMG radio
promotion manager Jan Henrik
Ohme says: “There are a large
number of local radio stations
which have enough [financial]
difficulties already. I don’t think
it’s healthy if P4 becomes even
more attractive [to listeners] in
selected local areas—it could
steal audience from already-

strained local stations.”
PolyGram radio pro-
motion manager, inter-
national  repertoire,
Gjermund Moastuen,
agrees. “The best thing
for us would be to continue to
deal with one station, rather than
various regional outlets. P4 prob-
ably has its reasons for wanting a
stronger local commitment—for
instance, they could play more
Sigvart Dagsland in Stavanger or
more Bel Canto in Tromsg. But I
don’t think they can accomplish
more by following [public broad-
caster] NRK’s regional policy.
They should stick to local weath-
er and traffic, and keep the music
format as it is today. They've got
their audience share because of
their current music format.”

OIN THE BEAT

STEWART GETS INTERNATIONAL ROLE

LoNDON — Richard Griffiths, BMG U.K. chairman and
executive vice president Central Europe, has appointed
London-based PolyGram U.K. head of catalogue market-
ing Nick Stewart to the newly-created role of vice presi-
dent of international A&R and marketing for the UK.
and Central Europe. Reporting to Griffiths, Stewart will
exploit non-U.S. incoming repertoire on a pan-European
level, with effect from the beginning of November. “This
is a critical role for the company as we have a tremen-
dous international roster,” says Griffiths. Stewart is
replaced by Alan Hodgson at PolyGram.

MTV’s RADIO DIVISION TAKES SHAPE

LoNDON — After several months of negotiations, MTV
Radio Productions—a joint venture between U.K. syndica-
tor Unique Broadcasting and MTV Europe—has been for-
mally established. As previously reported in M&M, the new
production/programming supply company will, among
other projects, offer European stations exclusive live and
recorded performances and concerts. Initially it will be
based at Unique’s London HQ. A managing director will be
named shortly.

ItauA NETWORK: SUCK ON THIS
MiLaN — Italy’s Radio Italia Net-
work, which recently switched to a
more mainstream CHR/dance
sound (M&M, April 25), is

ITALIA
launching a major TV, press "ET“ORK
and outdoor ad campaign to pro-

mote its change. Using the slogan “Suck
The Music,” ads will appear this autumn on music
TV channels The Box, MTV and TMCZ2, in daily newspa-
pers and in magazines.

RADIO

FRENCH DANCE SUCCESS |
LonDON — The U.K'’s Ericsson Muzik Magazine Dance

Awards had a distinctly Gallic flavour this year, with the
two most prestigious awards going to French acts. Air
received the Best Album accolade for Moon Safari (Virgin),
while Stardust picked up the Best Single award with Music
Sounds Better With You (Roulé/Virgin). Other winners
included Freestylers (Best Band), Norman Cook (Best
Remixer) and AM:PM (Best Major Label). Leading club DJ
and BBC Radio 1 presenter Danny Rampling received a spe-
cial award for Outstanding Contribution To Dance Music.

PRESTON HONOURED BY MIDEM

Paris — The Midem 1999 Nesuhi Ertegun “Person of the
Year” trophy will be awarded to Frances W. Preston, presi-
dent and CEO of U.S. performing rights society BMI, during
a ceremony in January at the Midem trade fair in Cannes.
Preston will be the first woman to receive the award, named
after the late Warner Music International CEO. Preston

joined the BMI in 1958 and became its CEO in 1986.

Silent Nachtradio: overnight service closing

by Marc Maes

BrusseLs — Flemish public
broadcaster VRT’s overnight
sustaining service Nachtradio
will cease broadcasting in the
spring of next year.

VRT’s Radio Donna (CHR),
Radio 1 (full-service) and Radio
2 (AC/talk), which all currently
broadcast the service, will
launch their own overnight pro-
gramming instead.

The full-service Nachtradio
was launched in May 1989,
catering for a broad audience
which, until then, could only

listen to commercial or foreign
broadcasters. The service
proved a success, and inspired
VRT man- 4
agement to
offer sepa-
rate night-
time  pro-
gramming
on classical
and, in 1996, on AOR outlet
Studio Brussel.

“If you are trying to give your
stations a clear profile and for-
mat, it's rather useless to keep
broadcasting different night pro-
gramming,” notes VRT Radio

station Radio 3

spokesman Paul de Meulder.

However, fans of the current
Nachtradio should find Radio 2’s
new overnight show
to their liking. “The
idea is to reform the
current Nachtradio
programme under
the Radio 2 flag,”
says VRT head of Nachtradio
Karel De Vijver, “although there
will be more of the Radio 2 format
added to our Selector [music
scheduling] system. We will con-
tinue to have two live pro-
grammes with an hour of oldies
in between.”

internet in-site
Radio 1 (Norway)

www.radiol.no

One approach to radio sta-
tion web sites is to offer
tons of great stuff, present-
ed in lurid colours. Com-
mercial Norwegian Hot AC
chain Radio 1 has chosen
another route, presenting
who they are and what
they do in a simple yet useful way. Visitors fluent in Nor-
wegian can learn about the music, station and presenters
and read a selection of lifestyle-related news and fea-
tures. In addition there’s a small collection of links, a mes-
sage area and a live RealAudio feed in this recently
launched site. Those so inclined also might appreciate the
fantasy game Burning Metal, which can be played in
competition with others on-line. Chris Marlowe
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Geri Allen
The Gathering

The celebrate
pianist, composer,
musicologist,
tor and mother
i make her Verve
ecords debut with

family, mothérhood, and
spirituality, and -p'rg')i/eslp

RO t'zq the' most

o - -ambitious.anti’

suctessti tecording of

~ Allel's career.

Verve 557 614-2

Mari Boine
MARIL

H{Room Of Worship BOINE
Mari Boine's music takes you on a = B8N0

journey, both inside yourself and to o . ' ALVWVOSLATINA
unknown fandscapes. She sings in the
language of the Sami people in Norway
and blends her music with both
Sami tradition & contemporary forms
such as Jazz and Rock. "

Antilles 559 023-2

ANTILLES
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Austrian radio: send off the clones?

The Austrian airwaves were
effectively opened for the first
time to commercial radio on
Apiril 1 this year. Broadcasters in
the rest of Europe waiched with
interest to see how the breaking
of the state’s radio monopoly
and the introduction of new
commercial imperatives would
impact on the Austrian land-
scape. Six months on, however,
as Susan L. Schuhmayer dis-
covers, commercial radio is still
fighting for an audience against
the might of state broadcaster
ORF, and is suffering criticism
from various quarters.

Austrian Power Players : Jérg
Kremer (top) and Bernd Sebor

e problem with the [new] com-
mercial radio stations is they are
not adventurous enough. “If we
thought they would help break
new artists, then we were totally

wrong. They have shown very little
enthusiasm for local product.” So says
Erich Krapfenbacher, general manager
of EMI Austria, expressing the disap-
pointment felt in some quarters of the
local music industry.

When the new stations started
broadcasting last April, many in the
music industry welcomed their arrival,
hoping that the breed of new stations
would bring diversity in a market dom-
inated by public broadcaster ORF’s
national CHR station O3. Six months
later, despite the claimed differences
between the new radio stations, sta-
tions are still being criticised for sound-
ing too similar, or too much like O3.

During a recent public debate on
Austrian music {M&M September 26)
Horst Unterholzner, A&R manager for
EMI Austria, echoed this view and con-
sidered that, with the exception of local
Viennese station Radio Energy, the new
stations are “poorly made copies of 03.”

“The people involved in radio at the
moment shouldn’t think all the people
in Vienna only want to listen to old Rod
Stewart songs,” declares Alexander
Spritzendorfer, label manager of Spray,
a division of BMG Ariola Austria.

Different leagues
However, for the new crop of Austrian
broadcasters, the main reason for 03’
continuing dominance of O3 in terms of
format and in the ratings
is clear.

The state-owned sta-
tion has a huge competi-
tive advantage in being
the country’s only nation-
wide broadcaster. Bernd
Sebor, general manager
of 88.6/Vienna, the high-
est-rated of the new com-
mercial stations, elabo-
rates: “To talk in football
terms,” says Sebor, “O3 is the
Bundesliga [National Premier

manager of Radio Energy, says he is
pleased to hear his station singled out
by Unterholzner as an exception from
the sea of O3 “clones.”

Unlike the other stations in the
Vienna market, which target an older
audience, Radio Energy—whose
investors include France'’s radio group
NRJ—aims at the 10-29 demographic.

Although acknowledging that the
first ratings reflect only the earliest
stage in the new competitive environ-
ment, Thun-Hohenstein contends that
“they send a signal—and for us, this sig-
nal is sensational.

“It surprised me,” he continues,
“that all the other [commercial sta-
tions] are just more or less trying to
copy O3. It surprised me even
more that they haven't changed
very much [in response to the
Fessel Gfk ratings].”

“If we thought they
would help break
new artists, then
we were totally
wrong. They have

shown very little enthusiasm

League]. We just did the summer for local prOdUCf.”

championship in the [local]
Vienna League and are now try-
ing to get into the big time.”

Sebor attributes the strong showing
of 88.6, a soft AC station, to the fact
that “we are the radio station which
has feeling—that’s not something
everybody has in these times. We espe-
cially have a feeling for music and for
people, and that constitutes the suc-
cess of this radio station.”

Life Radio General Manager
Christian Stogmiiller says his adult
contemporary station plays a lot of
oldies, and mixes in a healthy dose of
regional information. “Our strategy is to
be more local than O3, and not to be
that kind of hit radio. On the other
hand,” adds Stégmiiller, “we want to be
more modern than [ORFs Upper
Austria local station] 02.”

More of the same?

Johannes Thun-Hohenstein, general

MUSIC & MEDIA

Erich Krapfenbacher, EMI Austria

Bernd Sebor, however, strongly con-
tests the assertion that all the stations
sound like O3. “If we all sound the
same,” he argues, “why do we have 20
percent of the market?”

Costly campaigning

In Vienna, much criticism has been
levelled at CHR/AC station Antenne
Wien. Many think an station’s aggres-
sive—and costly marketing cam-
paign—has backfired. Since the rat-
ings were released, a number of key
employees, including the programme
director and several on-air personali-
ties, have been dismissed.

Record companies and musicians
remain critical of the stations’ reluc-
tance to play Austrian music. EMI
Austria’s Krapfenbacher enlarges on
his indictment of the commercial sta-
tions’ avoidance of local artists, saying

OCTOBER 17,
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03 is becoming more cooperative
about playing local talent, “as long as
it is in line with the international
stuff. If it's right for O3, it should also
be right for most commercial stations.”

Whilst the record labels are urging
more airtime for local product, the
radio stations claim they aren’t hear-
ing any similar clamour from the lis-
tening public. “There’s not a lot of
demand,” says Jorg Kremer, pro-
gramme director of Life Radio. “We
play the [local] artists who are popu-
lar, but there aren’t that many."”

Among Austrian talent aired on the
station are established local artists
Reinhard Fendrich and Falco, reinfore-
ing Kremer’s contention that “We play
hits, we don’t want to break hits.”

Sabine Neu, programming director
at Radio Rpn, says the station’s output
of rock-oriented pop from the '60s to the
'90s contains around 10 percent
German-language music. She cites this
as evidence that the station goes out of
its way to accommodate local reper-
toire. “It doesn’t fit completely,” she
says, “but we want to do something for
Austrian music.”

Change will come

The Austrian commercial radio
industry may be in its infancy, but
most music and radio insiders predict
some swift growing up is on the way.

Mario Colantonio, programme direc-
tor of 92.9 RTL, says “the battle isn't
over in a few weeks,” and expects to see
more segmentation—particularly in
Vienna—as the market matures.

Just to complicate that picture, how-
ever, legal action against Austria’s new
commercial stations brought by dozens
of companies claiming the licence
awards were “unconstitutional”
remains unresolved.

A decision by Austria’s constitutional
court on the issue isnt expected until
next spring, according to Austrian
Radio Authority attorney Michael
Kogler. In the meantime, commercial
operators must focus all their attention
on the launch of their stations.

“You can't broadcast halfway,” Thun-
Hohenstein says. “If the court overturns
the licence awards we're all in trouble—
but I don't expect, that.”
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grooves

by Gary Smith

URBAN WOMAN BREEZES IN

: Blanket (Talkin’ Loud/
UXK), the second album
from Urban Species, has
provided one of that label's
most broadly programma-
ble releases yet, in the
| shape of Woman. With its
casual rap, ethereal back-
ing vocals, doodling jazz
guitar and a highly hum-

breezy downbeat tune. It’s

currently on rotation on
public station DRS3/Zurich (alternative) and commercial
Radio 24/Zurich (CHR), and is climbing Italy’s singles chart.
The track successfully marries a sophisticated jazz/pop sheen
to a street, semi-acoustic backing. A European tour through
the autumn around the release of the album, Blanket should
see the band re-established, after a four year absence.

' FEEL THE FORCE
Despite their reputation as purveyors of largely hardcore
material, Belgian label Lightning Records/Bonzai has a

softer side. Proof comes with Clonoa’s Can You Feel— |

almost a pop tune over a tech/house groove. The falset-
to/operatic vocal and a playlist-friendly “lite techno”
sound, reminiscent of latter-day Sparks, would seem to
indicate that a radio edit should be seriously considered.

- JACK’N’THRILLS

Riding on a classic disco bassline, Jim Hopkins’ Jack’N, 1

taken from Disco Dubs vol.1 (Twitch-Morbido/U.S.A.), is a
classic party tune. Hopkins’ eccentric but effective
| approach to keyboard playing and the spot-on late 70s
groove guaranteed the track recognition as one of this sum-
mer’s surefire floorfillers. Flip side Disco Dementia is 100
percent hands-up-and-scream-your-lungs-out brilliance.

DARK PARISIANS

Following the doom-laden soundscapes of Photek, Source
Direct et al, it is interesting to see how different mean
and moody drum’n’bass can be in the hands of Frenchmen
Sylex and Delit K. On Sylex Vs. Delit K (Future
Talk/France) the vibe is strictly subterranean and mini-
mal, but thanks to some fine, delicate programming, pro-
foundly engaging. Strong stuff, beautifully presented.

NAUGHTY NAUGHTY

Charly Chicago’s “other job” is as a composer of porn

movie soundtracks on some fairly notorious Spanish skin-

flicks. On Sexy Poya (Moviedisco/Spain) that influence, in
~ the form of much female gasping and panting, appears

fairly oftem, alongside tightly arranged, sophisticated
| downbeat electronica.

With titles such as (first single) Fantastic Latex,
Chicago can hardly be accused of a radical departure from
his roots, but the jokey atmosphere cannot hide the fact
that this is a capable, talented multi-instrumentalist with
some original ideas and a clutch of decent tunes; sophisti-
cated ’90s electronic pop with occasional '80s influences.

According to Moviedisco’s Jose Luis Zagazeta Vinatea,
the artist already has a substantial cult following thanks

| to that “other job.” “There are a lot of trainspotter types,
~especially in the UK, who are really into Charlie’s

music,” says Vinatea. “We're currently talking to distrib-

 utors in all the main European territories.”

- All new releases, biographies and photographs for con-
 sideration for inclusion in the Dance Grooves column
'should be sent direct to: Gary Smith, c/o. Roger de

Lluria 45 -3° -2, 08009 Barcelona, Spain.

1 mable melody, Woman isa
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Seconds

by Paul Sexton

How do some successful debut acts of the past
decade, from Sheryl Crow to the Spice Girls,
manage to take their follow-up release in their
stride and go on to even greater achievements,
while others—like, say, the Stone Roses or Black
Grape—put out album number two and prompt-
ly see their careers swerve into a ditch?

In addition, how can the current batch of
sophomore artists ensure that they not only stay
on the road but change up a gear or two?

Acts that ring the bell of instant acclaim
often only experience the industry’s shark-
infested waters when they release their second
album. The level of their continuing commit-
ment to promotion and touring, and the media’s
attitude to artists they now feel they know, will
help determine whether they sink into those
waters to be devoured, or swim to the shores of
even greater glory.

The old one-two

The latest acts steeling themselves against the
rigours of second album syndrome include Irish
rock quartet Ash, who are addressing the task of
following the instant chart-topper 1977 with
their second album Nu-Clear Sounds, released
October 5 by Infectious.

Alanis Morissette’s task is perhaps the most
daunting for any new artist, as she attempts to
avoid the shadow of her 28 million-selling debut
set Jagged Little Pill with Supposed Former
Infatuation Junkie, coming November 2 from
Maverick/Reprise.

Initial signs for Mansun’s Six (Parlophone)
are that, in cold commercial terms, they could be
the syndrome’s latest victims. Where Attack Of
The Grey Lantern, their first album, debuted on
the British charts at No.1 in March 1997, their

| new release spent only three weeks in the top 40.

For Alisha’s Attic, whose second album
Illumina was released in most European terri-
tories on October 5, the trick has been to remain
relaxed, but ambitious. Their first album may

r |

(above)

: 2

Sod steppers: As
and Alisha’s Attic
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have been called Alisha Rules The World and
gone platinum in the UK, but Shellie Poole
and sister Karen are both subscribers to the
humble approach.

“We still haven't even reached that second
rung of the ladder,” says Shellie. “We did a really
good job with the first album, we were really
pleased how it went, but I'd rather it be a grad-
ual step rather than go ‘wham, here’s the first
album’ and then go into obscurity. It’s really nice
that we've done it in gradual steps, we weren't a
phenomenon.”

With the first hit from the second album, The
Incidentals, safely secured in the UK, plans
include a round of club gigs for Alisha’s Attic to
emphasise their credentials as a performing act.
They start a nine-date UK. tour at the
University of Lancashire in Preston on
November 6, ending at one of London’s “grungi-
er” venues, the LA2, 11 days later.

Fashion victims?

Dave Shack, director of promotions for RCA in
the UK, believes that, particularly in that
country, the music industry’s obsession with
fashion can be destructive. “In the old days, it
used to be, with rock bands, that music didn’t
change over two years,” he says. “Now, if a style
lasts a year, you're lucky. So if a band has had a
medium amount of success, then album number
two arrives three years down the line, they
might find that the stuff they held dear is no
longer working.”

One group to suffer from just such a sea-
change were the Bluetones, who raced from
nowhere to No.l with their first album,
Expecting To Fly, thanks in no small measure to
radio’s all-around support of its key single, Slight
Return, early in 1996. Manager Neil Burrow of
Jam X Management says that album, released
on the band’s Superior Quality imprint via A&M,
has now sold 355,000 copies in the UK.

However, the band had been saddled with the
Britpop tag long before their sequel, Return To
The Last Chance Saloon, came out in March;
domestic sales for that set now stand at 160,000,
according to Burrow. The summer closure of
A&M'’s British operation was a major blow, but
by then the Bluetones had already experienced a
cooler response to their second release.

Had they lost the element of surprise that can
break a band so quickly in the fast-moving UK.
market? “Definitely,” says Burrow. “Part of the
problem is down to the press, because it moves so
quickly in this country. The year before, we were
on every cover. We started off this year on the
[UK. weekly rock magazine] NME cover, then
that was it. To be honest with you, we've just
kept our heads down and kept working, and
we've still sold all right.”

Radio on...
Rock-oriented bands such as the
Bluetones can sometimes find that
radio’s enthusiasm for their material
begins and ends with one particularly
accessible song.

Certainly, After Slight Return, local
commercial stations did not embrace
subsequent Bluetones singles such as

“I'd rather it be a gradual
step rather than go ‘wham,
here’s the first album’ and
then go into obscurity”
—Shellie Poole,
Alisha’s Attic
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Marblehead Johnson, although Burrow says
programmers were quite supportive of If..,
released in May as the second single from Last
Chance Saloon.

“That did all right at ILR [UK. independent
local radio stations). It didnt just go in the chart
and drop out, it stayed in the top 40 for four
weeks, and that was down to ILR play. But you
can see, with a record like Slight Return, that
was such a big record for them. With If..., it was
nearly five minutes long, and we didn’t want to
do a radio edit. Pluggers don’t like that.”

Shack agrees that a big radio hit can be a
double-edged sword when a plugger arrives at a
station with the follow-up. “You do almost
inevitably get that ‘not as good as the last one’
thing. People have rose-tinted glasses, they
remember how good [Natalie Imbruglia’s] Torn
was or what they were doing when it came out.
Whereas if they listen [to a new release), they'll
realise it has better production, more confident
vocals. It’s tricks of the mind.”

Twice as nice

The “too much too soon” theory suggests that a
gradual, organic debut success can lead to an
unforced explosion second time out.

Two acts currently experiencing that pleas-
ant phenomenon are the Corrs and Catatonia.
The Corrs seized on the momentum of their
Atlantic/Lava/143  debut Forgiven, Not
Forgotten and, adding hit singles to their
armoury, have watched sales of the second
album Talk On Corners soar to more than three

million worldwide. Catatonia, similarly, built on
the positive response to, if modest sales of, Way
Beyond Blue (blanco y negro/WEA) and are
now at the double platinum levcel in the UK.
with International Velvet.

It's also true that an act can have a second
album with a sales profile which many would kill
for, only to be deemed a failure by comparison
with their first release. Dina Carroll fell foul of
such a reaction with her platinum-selling second
album Only Human in 1996, a platinum album
in the UK. but dwarfed by the million-plus cre-
dentials of 1993’s So Close. Her third, self-titled
set arrives November 2 on 1st Avenue/Mercury.

But any artists who become victims of second
album syndrome—whether through media bias,
lack of airplay or even just inferior material—can
still take heart. At least two major British rock
bands of the late 90s have gone through the
process and emerged the better for it.

After bursting into contention in 1991 with
Leisure, Blur experienced something of a luke-
warm response to their 1993 follow-up Modern
Life Is Rubbish. But
far from heading ©
down the river of no
return, they went
back into the studio,
made the  Brit
Award-winning,
career-changing
Parklife, and never
looked back.

The Charlatans,

meanwhile, tore up the charts in 1990 with the Above: Soph-
No.1 debut Some Friendly, then looked all
washed up when their second set, Between 10th
and 11th, was in and out of the bestsellers with-
in a month. Yet they regrouped
on a third album, Up To Our
Hips, and by 1995 had made a
full recovery, returning to No.1
with their self-titled fourth
long-player.

To paraphrase an g
old philosopher, if sec- §
ond album syndrome 8
doesn’t kill you, it’ll &8
make you stronger. i

omore survivors:
The Corrs (left)
and Catatonia

Would you trust these men with a
third album? (from left) Blur (circa
1991); Mansun; and the Bluetones
(both circa 1996)

Born Under Northern Lights

r p ) - . :
3SOME
The debut single

"Merry-Go-Round"

Ready to cross borders!

The Album out in November

Contact: Mark Fry/Warner Music Fintand +358 9 435 011 records
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Eurochart Hot 1002 Singles
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7 1§ TITLE wwe | § 1 TITLE w11 TITLE
= 22 ARTIST e 2% ARTIST : 25 ARTIST
3 3§ original label (publisher) E & £ original label (publisher) 8 & £ original label (publisher)
IDon't Want To Miss A Thing ~ ABPKFRGREIREINLNSCHUKHIN This Is How We Party £ Hou Me Vast Kb
1 Aerosmith - Columbia (Realsongs) 4112 SO AP.-SOAP/ Sony (EMI | Copyright Control) Volumia! - RCA (Not Listed)
Life ABDKFD.IRELNLNE.S.CHHUN Simarik BF Tequila Sunrise - NCH.UK
2 27 Des'ree - Sony S2 (Sony ATV /Ogidni) | 43 8 Tarkan - Podis (Not Listed) @ x> Cypress Hill - Ruffhouse /Columbia (Various)
|
The Boy Is Mine AEDICEDCREIRELVESCH] Finally Found BEUKS That's My Way To Say Goodbye DG
33w Brandy & Monica - Atlantic (EMI/Bran-Bran | Famous | Henchi) 356 Honeyz - Ist Avenue/Mercury (PolyGram { Ist Avenue/Copyright Control) | 706 2 Christian Wunderlich - Chlodwig (Chlodwig / Grundy | Ufa)
God Is A DJ A BDKFINDIRENLN.S.CH UK HUN Everybody Get Up B.DIRENLS.UK Question Of Faith DNLUK
T 6 Faithless . Chocky) Zomba Intercord (Champion Warner Chappell/BMG) | DA 33 © Five - RCA (Rak/Sony ATV Mega) TL5> ishthouse Family - Wildeard / Polydor (PolyGram)
Come With Me A.BFD.GRE.IRE.NL.N.S.CHHUN Calcutta (Taxi Taxi Taxi) DKDNS | Panique Celtique BF
4 15 Py Daddy feat. Jimmy Page - Epic Worner Chappell/EMIRemarhable) | @8 31 11 Dr. Bombay - WEA (EMI/TG) 7 3 Manau - Polydor (BMG)
No Matter What e LN NS UK HUN We Like To Party ELNL Up And Down AR
6 s Boyzone - Polydor (Really Useful | PolyGram,) 39377 Vengaboys - Violent/ Jive (Violent | Peermusic) 13 6515 Vengaboys - Violent/ Jive (Violent / Peermusic)
Rollercoaster BESUE Bye Bye B Yakalelo ZENL
7T 11 3 Bigiched - Epic (19/ SugarFree  Bucks/BMG/ PolyGramChrysaliss | ‘W0 2° 18 Menelik - SMALL. (BMG) 74 68 21 Nomads - Une Musique (Une Musique)
Ghetto Supastar  ABDKFDGREIREINLESCHHUN Die Flut D.CH Relax UK
5 18 Prag Michel feat. ODB & Mya - Interscope (Alley Gadifly/doe P) 51 16 Witt/Heppner - Epic (Warner Chappell) 75 60 3 DeeTah - ffrr (Rondor/Chrysalis | Murlyn)
Viva Forever ABFDIRELNLNSCH.UKHUN Stay DCH Love Song 1
9 912 Spice Girls - Virgin (Windswept Pacific | PolyGram) 53 6 94 Family - Epic (Sony ATV) RES X-Treme - Dance Factory (Not Listed)
Belle = Bootie Call URENLS UK The Music I Like UK
10 12 17 Daniel Lavoie - Pomme/Sony/ Universal (Not Listed) | @8 28 5 Al Saints - London (MCA/EMD) B Alexia - DWA/Dance Pool (Not Listed)
Millennium A BDIEDIRE LN NES CHUKHUN) Someone Loves You Honey URENLN.SUK The Rockafeller Skank AT
13 s 5 Robbie Williams - Chrysalis (EMI/BMG) A4 34 5 {15 Mol - Silomark VR Wildsar (Peer MCAAreade/ Masic CiyEMD 76 6 FatBoy Slim - Skint/ Epic (PolyGram/MCA/EMI)
Music Sounds Better With You  SDKEDGREIREINLNSCHUK The Way DS CHUEY Looking For Love AT
12 10 11 Stardust - Roulé/Virgin (Zomba / Delabel /Daft/EMD) | WD 42 3 Fastball - Holiywood/ Polydor (EMI) | 79 71 5 Karen Ramirez - Bustin’ Loose | Manifesto (Sony ATV)
La Tribu De Dana BENL > On A Day Like Today DUEENLCHUKS Ich Bin Wieder Hier e
13 1422 Manau - Polydor (BMG) Bryan Adams - A&M (Badams | Testatyme) 87 2 Blimchen - Edel (Peer Music)
I Will Survive & Put Your Hands Up SDNECH

wxxkw SALES BREAKER *% %%

47 30 1

Hermes House Band - Xplo/Scorpio (PolyGram)

The Black & White Brothers - United Music/Edel (Copyright Control)

6 2 You Don't Care About Us U Come Back Darling LK Chanter Pour Ceux Qui Sont Loin De Chez Eux ¥
Placebo - Hut/Virgin (Famous) IIB UBA40 - DEP International (Greensleeves) EB Laam - DLA/EMI (Not Listed)

Immortality AP EDIRESCH] Personne Ne Saurait a4 Stranded L]
1717 (eling Dion feat, The Bee Gees - Epic/ Columbia (Gibb Brothers  Careers/ BMG) | 5T 7 Poetic Lover & Carole Frederick - M6 Int. (Not Listed) 83 72 21 [iricia McNeal - Siljemark/ CNR | Wildstar (Peer | MCA | Arcade)

Cruel Summer ABFDIRE.NLS.CHUKHUN | Freak Me BIRENLNS Je Marche A L'Envers B
5 8 Ace Of Base - Mega /Polydor (Mega) B0 39 14 gnother Level - Northuestside (EMI{Warner-Chappell | Windswept Pacific) 81 2 Ophelie Winter - East West (Not Listed)

Perfect 10 DIEEUK Angels Crying DRFINNS | Ton Invitation &
15 3 Beautiful South - Go/Discs (Island) 56 13 B.Type - Stockholm (Stockholm,) | 85 7 9 Touise Attaque - Atmosphériques/Sony (Not Listed)

Stand By Me BFIRE.NLS.CH.UK Beach Ball IRE.UK Doodah B.DKNL.S
38 24 4 The Cause - RCA (Melodie Der Welt) 82 4 3 Nalin & Kane - ffrr/Motor (GZM  Warner-Chappell & Cartoons - EMI-Medley (Not Listed)

Crush ADKD.IRENL.NES CHUKHUN If You Tolerate This Your Children Will ~D/RENLSUK RES Storm LN
195 Jennifer Paige - Edel (Various) 83 9 7 Manic Street Preachers - Epic (Sony ATV) Storm - Positiva/ Columbia/ Zomba (All Star 11 {Sony ATV /Subliminal |BMG)

Top Of The World DIRENLUES R Oye ZEUKS Supa Richie 2
N g Brandy feat. Mase - Atlantic (EMI/Ensign | Zomba /M. Betha) Gloria Estefan - Epic (EMI) 88)w ¢ Richie - Ariola (Oktave)

Only When I Lose MyselfAPXFINFD.GREINLESCH Zora Sourit BENLCH | o Jesus Says [RE.UK
16 4 Depeche Mode - Mute (EMI) 85 5¢ 3 Celine Dion - Epic/ Columbia (IRG/Duffield/Sony ATV) B9 64 2 Ach- Infectious (Island)

I Want You Back BDEDIRENLS UK You're My Heart, You're My Soul EECREIRE SHIN) Ti Amo '98 a
13 4 lare B, feat Miss Misdemeanor Bl Viogin Warner Chapel Winiuep Pocifi) | DO 46 29 Modern Talking - Hansa (Warner Chappell B3 Rapublic - EMI (Not Listed)

Doo Wop (That Thing) BDIRENLSUKS To The Moon And Back CRETRENLUK Pressure On L
203 Tauryn Hill - Columbia (Obverse Creation/Sony ATV) | B * 9 Savage Garden - Columbia (EMI) N Roger Taylor - Pariophone (Nightjar/ EMI)

Si Tu M'Aimes L7 Save Tonight i Ich Wiinscht Du Wirst Bei Mir al
24 4 Lara Fabian - Polydor (Not Listed) 58 48 20 Foglobpe Cherry - Superstudio/ Polydor (Diesel 2] Warner Chappell) 100 2 Superboys - Rough Trade (Not Listed)

Deeper Underground ABFDIREINLS.CH C'Est La Vie ABEIRENES > Strong In Love LES
2212 amiroquai - Sony S2 (EMI) 59 3 1 B*witched - Glow Worm /Epic (Chrysalis| PolyGram [ Sugarfree [ Bucks |BMG) Chicane - Xtravaganza (Copyright Control/ 19/ BMG)

Brother Louie '98 AFDGRENLE.S.CHHUN Solo Una Volta 1 Truly Madly Deeply 2
26 9 Modern Talking - Hansa (Blue Obsession/ Warner Chappell {Intro) 73 4 Alex Britti - Universal (Not Listed) 94 633 Savage Garden - Columbia (EMI)

Mysterious Times BDRFDIREINLNS.CHHUN > Big Big World s Half On A Baby DRLER
18 11 Sash! feat. Tina Cousins - X-IT (Step By Step) Emilia - Rodleo/ Universal (Not Listed) 95 52 3 R Kelly - Jive (Zomba/R. Kelly)

Flugzeuge Im Bauch D Réster Femme 4 Drowned World/Substitute For Love AFDGRE
32 2 OV P. - Hansa (Gronland) 62 «7 3 Apyelle Red - Virgin (Not Listed) 97 7 Madonna - Maverick Sire (WCRondor | Stanyan Group | Anita Kerr)

Wish (Komm Zu Mir) ADCH Protect Your Mind 2 The Incidentals g
25 8 Franka & Thomas Potente - Four/ Columbia (EMI/BMG Ufs/ /MdF) &> D.J. Sakin & Friends - Club-Tune/Intercord EMD | I ™ 4 Alisha's Attic - Mercury (PolyGram)

One For Sorrow BIRENLS.UK Hello How Are You a ADCH . Everything's Gonna Be Alright UEEUE
2L 7 Steps - Jive (All Boys Music) | 64 58 8 N Mercy - MCI (FMP) 98 75 9 Sweethox - RCA (EMD)

Sex On The Beach JREUE She Knows You LCH) Why? cH
27 4 "T.8poon - Ala Bianca/Control | Edel (Ala Bianca/More/EMI) 70 4 DJ Tonka - Club Culture] WEA (Copyright Control) 99 95 6 Kisha- Loutstark/BMG (Diana/Lucky| Genius/ Intro/ Step By Step)

Bailando ADNECH Amokk BDEES Future Of The Future I
23 16 [ o0na - Motor (PolyGram) 66 = 13 666 - House Nation [ Dance Street (I & Ear | Activate) 100 1 2 Deep Dish With E.B.T.G - Deconstruction (EMI/Sony [ATV)

Egoist ADCH Say It Once T e P =i e

@ 40 5 Yaico . EMI (Gliick / Diana) 89 5 Ulira - East West (EMI) “‘O’”ﬁﬁf};vm ENC»N o, ﬁi’%'i’f&ﬁ’um

%k k% SALES BREAKER ##-+# %+ inticates the single registering the biggest increase in chart points.

The Eurochart Hot 100 Singles is compiled by Music & Media and based on the following national singles sales charts: ChartTrack (UK); Ireland; Full chartservice by Media Control GmbH 0048-7221-366201 (Germany); SNEP/IFOP Tite-Live (France);
singles: Musica E Dischi/Mario De Luigi, albums: Fimi-Nielsen (Haly); Stichting Mega Top 100 (Holland); Stichting Promuvi (Belgium); GLF/IFPI (Sweden); [FPL/Nielsen Marketing Research (Denmark}; VG (Norway); ALEF MB/AFYVE (Spain); YLE 2 Radiomafia/IFPI (Finland); Austria Top 30 (Austria);
Full chart service by Media Control AG 0041-61-2718989 (Switzerland); IPSOS/Mahasz-IFPI (Hungary) IFPI (Czech Republic).
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week 42/98

European Top 100 Albums

YALES

©BPI Communications Inc.

7 11 ARTIST i | 1 11 ARTIST s ] 11 ARTIST s
: + 3 TITLE 2 3T = &5 TIT
2 8 & originallabel £ & § origitallabel 2 8 § originallabel .
Depeche Mode  4BDKFIND.GREIRELNL.NCH.UK.CZE Manau BF | Era BFNLPCH
@ [P EZ Singles '86 - '98 - Mute @ 36 12 Panique Celtique - Polydor 68 5150 Era - Mercury @
Lauryn Hill BDKFDIRENLNS.CHUK | Lucio Battisti 1 Beastie Boys ABFD.GRENLS.CH
@ EB The Miseducation Of Lauryn Hill - Ruffhouse/Columbia 35 a1 3 Pensierlemozioni - Ricordi 69 4 1 Hello Nasty - Grand Royal/ Capitol
Sheryl Crow A.B.DK FINFDIRELNLN.S.CH.UK Soundtrack A B.FIN.D.GREJRE.PCH.CZE Lara Fabian BF
3 22 The Globe Sessions - A&M 36 27 12 Armageddon - Columbia 70 63 51 Pure - Polydor
Manic Street Preachers APKFINDGRERENLNSCHUKCZE | Brandy ABDKFDNLSCHUK | Camela E
4 1. This Is My Truth Tell Me Yours - Epic @ 4717 Never Say Never - Atlantic @ M3 Solo Por Ti - Producciones AR
Bee Gees ABFDJRENLN.PE.CH.UKCZE Phil Collins BNL.UK The Verve F.GRE.IRE.UK
@ 4 4 Live: One Night Only - Polydor B> Hits - Virgin/ WEA @86 54 Urban Hymns - Hut / Virgin a3l
Celine Dion A.BFIN.FD.GRE.NLPS.CHHUN.CZE Des'ree ABDEFD.NLE.S.CH.CZE Renato Zero T
6 35 STl Suffisait D'Aimer - Epic/Columbia 39 26 14 Supernatural - Sony S2 @ 83 26 Amore Dopo Amore - Fonopoli / Epic
Faithless ABDKDIRENL.N.CH.UK Bo Kaspers Orkester NS Ricky Martin D.GRE.E.S.CH.HUN.CZE
14 2 gunday 8 PM. - Cheeky | Zomba [ Intercord @ > 1 Centrum - Columbia 74 «» Vuelve - Tristar /Columbia m
Marilyn Manson APDKFINFD.IREINLNPESCH.CZE Five B.GRE.IRE.LNL.S.UK.HUN Acda & De Munnik NL
8 5 ¢ Mechanical Animals - Nothing | Interscope 41 3 15 pive. pea 75 76 5 Naar Huis- SMART /Columbia
Savage Garden NI RT IR HANS Robbie Williams IRE.UK Anne Dorte Michelsen DK
9 s Savage Garden - Columbia m 42 35 Life Thru A Lens - Chrysalis m 76 77 3 De Store Og De Stille - CMC
Boyzone TR TR UL Mina & Adriano Celentano L Andrea Bocelli AR
@ 15 20 Where We Belong - Polydor 43 37 Mina & Adriano Celentano - RTI T7 545 Romanza - Sugar/ Polydor @
The Corrs B.FINFIRE.PE.S.UK.CZE Xaxier Naidoo D Ash UK
11 w050 Talk On Corners - 143/Lava/Atlantic @ 44 2 v Nicht Von Dieser Welt - 3P/ Epic @ > Nu-Clear Sounds - Infectious
Soundtrack ABFD.GREJRE.NL.S.CH.UK HUN.CZE Bliimchen DCH Brunner & Brunner AD.CH
12 7 6 Back To Titanic - Sony Classical N> Jasmin - Edel 79 © ¢ Wegen Dir... - Koch
Béhse Onkelz L@ All Saints ETRRIR{I Hammerfall 2
13 w2« Viva Los Tioz - Virgin 46 « All Saints - London N Ed Legacy Of Kings - East West
g
ADCH

Westernhagen
Radio Maria - WEA

14 1 7

Orchestral Manoeuvres In The Dark BD.UK
The O.M.D. Singles - Virgin

@

Jacques Higelin 4
Paradis Paien - Tot Ou Tot/ WEA

8L 65 2

Modern Talking BDKFINFD.GRENLNPES.CHHUNCZE | Kastelruther Spatzen AD.CH Gomez IRE.UK
15 s = Back For Good - Hansa m ‘ @ 57 2 Dje WeiBe Braut Der Berge - Koch 82 7 3 Bring It On - Hut/Virgin
!
Celine Dion BDK.FD.GRE.IRENLNE.S.CHHUNCZE | Eels BFDIRENLNS.UK | Lucio Battisti I
16 © 47 Lets Talk About Love - Epic/Columbia 49 32 2 Flectro Shock Blues - Dreamuworks ! 90 3 Gli Anni 70 - RCA
Original Cast B Garbage BECRENLNEES UK Cypress Hill UK
@ 22 18 Notre Dame De Paris - Pomme /Sony [ Universal 50 » 2 Version 2.0 - Mushroom EB IV - Ruffhouse/Columbia
P.J. Harvey LD IEENLLES U The Mavericks HARIHI Blof L
@ Is This Desire - Island REZ Trampoline - MCA @ EB Helder - EMI
Kiss AFINDNLNSCHCZE | Joan Manuel Serrat £ Dr. Hook DE
19 NEZ Psycho Circus - Mercury @ > Sombras De La China - Ariola 86 &7 2 The Complete Collection - CMC
Lenny Kravitz EDICEDCRETNES ¢ Lara Fabian Ll Uno Svenningsson S
20 1621 5 - Virgin 53 w3 Carpe Diem - Polydor @ EB Maiss & Ménniskor - Bolero/Metronome
Madonna B.DK F.D.GRE.IRE.NL.S.CH.UK HUN.CZE Michel Sardou BF Florent Pagny BF
2 193 Ray Of Light - Maverick /Sire E] | B4 43 Bercy '98 - Trema / Sony 2 Savoir Aimer - Mercury m
Steps BIRENEUR] J.B.O. 2 Manu Chao FE
22 17 4 Step One - Jive @ 70 3 Meister Der Musik - Ariola 98 17 Clandestino - Virgin
Simply Red A BDIREVICHUN Elvis Costello & Burt Bacharach URE VK]
*f K sk SALES BREAKER ¥ s ¥k | 56 521 Biue. Zoat West (1] 90) T Painied From Memory - ercury
Ladysmith Black Mambazo IREUK | 57 « Carreras/Domingo/Pavarotti ABFDGRE.CHHUNCZE 91 2 Nomadi y
43 2 The Best Of - PolyGram TV 8 Tenors In Paris '98 - Decca Una Storia Da Raccontare - CGD
- Franco Battiato Z Helmut Lotti al Lars Lilholt Band DA
> Gommalacca - Mercury 58 52 2 Goes Classic II - RCA/EMI E> Gi Det Bla Tilbage - CMC
Schlitmpfe ADCH Soundtrack ABFDIRENLSHUN | Charlie Landsborough RELKS
25 » s Fette Fete Vol.7 - EMI 59 w1 Grease - Polydor 94 2 The Very Best Of - Ritz
‘ Soundtrack ABDCREIRENBECH] Jarabe De Palo iz Die Flippers 2
26 = 1 City Of Angels - Reprise 60 53 3 Depende - Virgin 94 s0 2 Das Leben Ist Ein Wundertiitte - Ariola
666 DK.FIN.EN.S.CZE Gola CH | Nek AICH
27 > 7 Paradoxx - Dance Street 61 s 3 Ut U Dervo - Sound Service | 95 117 In Due - WEA
Sash! B.DK.FIN.DIRE.NLN.S.CH.UK Claudio Baglioni T 883 T
28 24 7 Life Goes On - X-IT @ &> A-Live - Columbia 96 5 13 G Anni - RTI
Hole ABFD.IREINLESCH Marco Borsato BNL STS A
29 s ¢ Celebrity Skin - Geffen 63 ¢ s De Bestemming - Polydor 97 = 2 Volle Kraft - Amadeo
Lighthouse Family DIRENLPEUKHUN 64 © Fun Lovin' Criminals ABDGREIRENLUK | Soundtrack DCk]
35 51 pogteards From Heaven - Wildcard/ Polydor @ 7100 % Colombian - Chrysalis B> Lola Rennt - Ariola
Louise Attaque BF | Eagle-Eye Cherry AEDIRECH] Axelle Red 4
3 %03 Louise Attaque - A¢tmosphériques/Sony 65 5534 Desireless - Superstudio | Polydor E2 A Tatons- Virgin
Mike Oldfield ADEE CHHUNCZE Gianna Nannini LCH Ella Baila Sola E
32 20 5 Typular Bells I11 - WEA &> Cuore - Polydor 1200 6¢ 2 Elia Baila Sola - Hispavox
Soundtrack A.BFD.GRENL.PS.CH.CZE Eros Ramazzotti BED.GRENL.CH | A=Austris, B = Belgium, CZE - Casch Repubhc, DK = Denmark, FIN = Flad, ¥ = France, GRE = Grecoe, D - Germany, IBL = Ireland,

33 »12

Godzilla The Album - Epic

Eros - DDD

67 50
!

ol

1= Iraly, HUN = Hungary, NL = Netherlands, N = Norway, P = Portugal, E = Spein, § - Swedn, CH = Switzerland, UK = United Kingdom.

= SALES MOVER = NEW ENTRY = RE-ENTRY
O [NEZ JRES

##k %%k SALES BREAKER w#wwx+* indicates the album registering the biggest increase in chart points.
IFPI Platinum Europe certification for sales of 1 million units, with multi-platinum titles indicated by 2 number in the symbol.
The European Top 100 Albums is compiled by Music & Media. All rights reserved. Compiled from the national album sales charts of 18 European territories.
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op National Sellers

UNITED KINGDOM GERMANY FRANCE ITALY

TW LW SINGLES TW LW SINGLES TW LW SINGLES TW LW SINGLES
1 1 B*witched - Rollercoaster (Epic) 1 3 OliP.- Flugzeuge Im Bauch (Ariola) 1 1 Daniel Lavoie - Belle (Pomme) 1 1 Aerosmith-IDon't WantTo Miss AThing  (Columbia)
2 5 Aerosmith - I Don't Want To Miss A Thing (Columbia) 2 1 Aerosmith-IDon't Want To Miss A Thing  (Columbia) 2 2 Manau - La Tribu De Dana (Polydor) 2 4 Alex Britti - Solo Una Volta (Universal)
3 18 Placebo - You Don’t Care About Us  (Virgin) 8 2 Celine Dion feat. The Bee Gees - Inmortality  (Columbia) 3 3 Brandy & Monica - The Boy Is Mine (East West) 3 5 Ultra-Say It Once (CGD)
4 2 Beautiful South - Perfect 10 {Mercury) 4 4 Faithless - God Is A DJ (Intercord) 4 4 Des'ree - Life (Epic) 4 7 X-Treme - Love Song (Dance Factory)
5 NE Brandy feat. Mase - Top Of The World ~ (East West) 5 7 Witt/Heppner - Die Flut (Epic) 5 5 LaraFabian - Si Tu M’Aimes (Polydor) 5 2 Spice Girls - Viva Forever (Virgin)
6 NE Ace Of Base - Cruel Summer (Polydor) 6 11 Falco - Egoist (EMI) 6 9 S.0AP.-ThisIs How WeParty (Saint Germain) 6 23 Storm - Storm (Universal)
7 7 T-Spoon - Sex On The Beach {Control) 7 21 D.J.Sakin & Friends - Protect Your Mind (Intercord) 7 11 Tarkan - Simarik (Podis) 7 8 Robbie Williams - Millernium (Virgin)
8 6 Lauryn Hill - Doo Wop (That Thing) (Columbia) 8 12 2-4 Family - Stay (Epic) 8 16 Modern Talking - Brother Louie ‘98 (Ariola) 8 3 Des'ree - Life (Epic)
9 9 Honeyz - Finally Found (Mercury) 9 5 Puff Daddy feat. Jimmy Page - Come With Me  (Epic) 9 7 Menelik - Bye Bye (SM.ALL) 9 6 Stardust - Music Sounds Better With You  (Virgin)
10 3 MelanieB, feat MissyMisdemeanorElliot - [ Want YouBack - (Virgin) 10 9 Spice Girls - Viva Forever (Virgin) 10 8 Aerosmith - I Don’t Want To Miss A Thing (Columbia) 10 9 Jamiroquai - Deeper Underground  (Epic)

TW LW ALBUMS ™ LW ALBUMS ™ LW ALBUMS ™ LW ALBUMS
1 1 ManicStreet Preachers - This Is My Truth Tell Me Yours  (Epic) 1 NE Depeche Mode - Singles ‘86 - ‘98 (Intercord) 1 2 Original Cast - Notre Dame De Paris (Pomme) 1 NE Franco Battiato - Gommalacca  (Mercury)
2 33 Lauryn Hill - The Miseducation Of Lauryn Hill ~ (Columbia) 2 1 Westernhagen - Radio Maria (WEA) 2 1 Celine Dion - STl Suffisait D’Aimer (Columbia) 2 NE Depeche Mode - Singles ‘86 - ‘98 (BMG Ricordi)
38 3 Sheryl Crow - The Globe Sessigns (Polydor) 3 2 Bohse Onkelz - Viva Los Tioz (Virgin) 3 NE Lauryn Hill - The Miseducation Of Lauryn Hill  (SMALL) 3 1 Lucio Battisti - Pensierlemozioni (BMG Ricordi)
4 &5 Savage Garden - Savage Garden (Columbia) 4 4 Sheryl Crow - The Globe Sessions (Polydor) 4 3 Louise Attaque - Louise Attaque (Atmosphériques/Sony) 4 3 Mina & Adriano Celentano - Mina & Adriano Celentano  (RTI)
5 9 Ladysmith Black Mambazo - The Best Of  (PolyGram TV} 5 7 Bee Gees - Live: One Night Only  (Polydor) 5 6 Manau - Panique Celtique (Polydor) 5 4 Lepony Kravitz-5 (Virgin)
6 6 Boyzone - Where We Belong (Polydor) 6 6 Faithless - Sunday 8 P.M. (Intercord) 6 4 Lara Fabian - Carpe Diem (Polydor) 6 NE Claudio Baglioni - A-Live (Columbia)
7 8 The Corrs - Talk On Corners (East West) 7 3 Xaxier Naidoo - Nicht Von Dieser Welt(Epic) 7 5 Michel Sardou - Bercy ‘98 (Trema/Sony) 7 8 Renato Zero - Amore Dopo Amore (Epic)
8 2 Various - Big Hits ‘98 (Warner.esp/Global/Sony) 8 NE Bliimchen - Jasmin (Edel) 8 8 Lara Fabian - Pure (Polydor) 8 10 Lucio Battisti - Gli Anni 70  (BMG Ricordi)
9 NE Depeche Mode - Singles ‘86 - ‘98 (Mute) 9 NE Lauryn Hill - The Miseducation Of Lauryn Hill ~ (Columbia) 9 32 P.J. Harvey - Is This Desire (Island) 9 NE Gianna Nannini - Cuore (Polydor)
10 7 Steps - Step One (Jive) 10 12 J.B.O. - Meister Der Musik (Ariola) 10 7 Jacques Higelin - Paradis Paien (WEA) 10 2 Nomadi - Una Storia Da Raccontare (CGD)

SPAIN HOLLAND BELGIUM SWEDEN

TW LW SINGLES TW LW SINGLES T™W LW SINGLES T™W LW SINGLES
1 1 Depeche Mode- Only When I Lose Myself (RCA) 1 1 Boyzone - No Matter What (Polydor) 1 1 Vengaboys - We Like To Party (Zomba) 1 10 Emilia - Big Big World (Universal)
2 4 Julio Iglesias - La Gota Fria (Columbia) 2 6 Volumia!- Hou Me Vast (BMG) 2 3 Aerosmith - I Don’t Want To Miss A Thing (Sony) 2 2 Aerosmith-IDon't Want To Miss AThing  (Sony)
3 8 Des'ree - Life (Epic) 3 4 Faithless - God Is A DJ (Zomba) 3 2 Boyzone - No Matter What (PolyGram) 8 1 Dr.Bombay - Calcutta (Taxi Taxi Taxi) (Warner)
4 NE Robbie Williams - Millennium  (Chrysalis) 4 3 Des’ree - Life (Epic) 4 11 Faithless - God Is A DJ {Zomba) 4 3 Boyzone - No Matter What (PolyGram)
5 5 Gloria Estefan - Oye (Epic) 5 2 Another Level - Freak Me (BMG) 5 4 Daniel Lavoie - Belle (Universal) 5 5 Graaf-You Got (What I Want) (BMG)
6 NE Molotov - Puto (Universal) 6 13 Manau - La Tribu De Dana (Polydor) 6 6 Steps- One For Sorrow (Zomba) 6 6 Des'ree - Life (Sony)
7 6 PrasMichel feat. ODB & Mya- Ghetto Supastar (Universal} 7 5 Aerosmith - I Don't Want To Miss A Thing (Columbia) 7 7 Des’ree - Life (Sony) 7 21 The Cardigans - My Favourite Game (PolyGram)
8 7 dJennifer Paige - Crush (Edel) 8 11 Blof - Wat Zou Je Doen (EMI) 8 10 Puff Daddy feat. Jimmy Page - Come With Me  (Sony) 8 9 4The Canse - Stand By Me (BMG)
9 10 Molotov - Gimme Tha Power (Universal) 9 8 All Saints - Bootie Call (Mercury) 9 8 Mackenzie feat. Jessy - Falling In Love  {Import Partners) 9 14 Fastball - The Way (PolyGram)
10 3 Modern Talking - Brother Louie ‘98 (Ariola) 10 9 Anouk - Sacrifice (Dino}) 10 5 Brandy & Monica - The Boy Is Mine (Warner) 10 25 Five - Everybody Get Up (BMG)

TW LW ALBUMS TW LW ALBUMS ™ LW ALBUMS ™ LW ALBUMS
1 NE Joan Manuel Serrat - Sombras De La China (Ariola) 1 1 Acda & De Munnik - Naar Huis (S.m.a.r.t) 1 1 Steps-Step One (Zomba) 1 NE Kiss - Psycho Circus (PolyGram)
2 1 dJarabe De Palo - Depende (Virgin) 2 4 Blgf- Helder (EMI) 2 2 Celine Dion - 871 Suffisait D’Aimer  (Sony) 2 NE Bo Kaspers Orkester - 1 Centrum  (Sony)
3 NE Camela - Solo Por Ti (Producciones) 3 2 Marco Borsato - De Bestemming  (Polydor) 3 3 Original Cast - Notre Dame De Paris (Universal) 8 1 Manic Street Preachers - This Is My Truth Tell Me Yours (Sony)
4 3 Mike Oldfield - Tubular Bells IIT (WEA) 4 9 Volumia! - Volumia! (BMG) 4 4 Manau - Panique Celtique (PolyGram) 4 2 Celine Dion - Let’s Talk About Love  (Sony)
5 2 Ella Baila Sola - Ella Baila Sola (Hispavox) 5 3 llse De Lange - World Of Hurt (Warner) 5 20 Depeche Mode - Singles ‘86 - 98 (PIAS) 5 NE Uno Svenningsson - Miss & Manniskor (Warner)
6 5 Gloria Estefan - Gloria! (Epic) 6 13 Frans Bauer - Live In Ahoy (Koch) 6 5 Marco Borsato - De Bestemming (PolyGram) 6 5 Andrea Bocelli - Romanza (PolyGram)
7 4 Manolo Gareia - Arena En Los Bolsillos  (Ariola) 7 10 Faithless- Sunday 8 P.M. (Zomba) 7 53 Helmut Lotti - Romantic (BMG) 7 3 Electric Banana Band - Electric Banana Tajm (Warner)
8 NE Enrique Iglesias - Cosas Del Amor(Mercury) 8 NE BZN - A Symphonic Night IT (Mercury) 8 7 Louise Attaque - Louise Attaque (Distrisound) 8 8 Bjorn Rosenstrdm - Litar Som Ar Sadér (Bjorn Rosenstrpm)
9 7 Isabel Pantoja - Isabel Pantoja (Polydor) 9 NE De Dijk - Het Beste Van De Dijk  (Mercury) 9 8 Axelle Red - Con Solo Pensarlo (Virgin) 9 19 Sheryl Crow - The Globe Sessions (PolyGram)
10 NE Medina Azahara - Tanger (Avispa) 10 5 Modern Talking - Back For Good (BMG) 10 10 Eels - Electro Shock Blues (Universal) 10 NE Lauryn Hill - The Miseducation Of Lauryn Hill (Sony)

DENMARK NORWAY FINLAND IRELAND

T™W LW SINGLES T™W LW SINGLES TW LW SINGLES T™W LW SINGLES
1 1 Infernal - Kalinka (Flex’EMI-Medley) 1 1 Boyzone - No Matter What (PolyGram) 1 1 Apulanta - Toit Meistid Kauniin (Levy) 1 1 Robbie Williams - Millennium  (Chrysalis)
2 2 Boyzone - No Matter What (PolyGram) 2 2 Dr.Bombay - Calcutta (Taxi Taxi Taxi) (Warner) 2 2 Tehosekoitin - Pillits Elli Pillita (Levy) 2 2 B*witched - Rollercoaster (Epic)
3 4 E-Type - Angels Crying (PolyGram) 3 3 Aerosmith - I Don't Want To Miss A Thing (Sony) 3 38 Rasmus- Liquid (Warner) 3 5 Aerosmith - I Don't Want To Miss A Thing (Columbia)
4 5 Drimhus - Vill Ha Dig (Arcade) 4 4 Faithless - God Is A DJ (Scandinavian) 4 6 E-Type- Angels Crying (PolyGram) 4 3 Boyzone - No Matter What (Polydor)
5 10 Faithless - God Is A DJ (Scandinavian) 5 5 LeAnn Rimes- HowDoILive (PolyGram) 5 4 Stratovarius-S5.0.8. (Next Stop) 5 4 Steps - One For Sorrow (Jive)
6 8 666-Amokk (Remixed) 6 7 Meja - All About The Money (Sony) 6 10 Depeche Mode - Only When I Lose Myself (MNW) 6 13 MelanieB. feat MissyMisdemeanorElliot - | Want You Back ~ (Virgin)
7 6 Des’ree - Life (Sony) 7 6 E-Type - Angels Crying (PolyGram) 7 5 Klamydia - Onnesta Soikeen