
Music
Media®

MAY 1, 1999

Volume 16, Issue 18

£3.95
DM11
FFR35
USS7

DR.11.50

Bruce Springsteen's com-
pilation 18 Tracks (Colum-
bia), in at number 8, is this
week's highest new entry
in the M&M European
Top100 Albums chart.
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M&M chart toppers this week

Eurochart Hot 100 Singles
BRITNEY SPEARS

...Baby One More Time
(Jive)

European Top 100 Albums
ANDREA BOCELLI

Sogno
(Sugar/Polydor)

European Radio Top 50
BRITNEY SPEARS

...Baby One More Time
(Jive)

Inside M&M this week

GERMAN BRAND POWER
Strong branding, a common AC for-
mat and integrated advertising
sales: that's the formula which Ger-
many's Hit Radio Antenne chain of
independent radio stations is using
to build the muscle to compete with
TV. Page 6

COCKTAIL SHAKER
Welsh band the
Stereophonics' se-
cond album, Per-
formance And
Cocktails (V2),
shipped half a mil-
lion and has

already spawned two U.K top five
singles. As the third single breaks in
Europe, the band are aiming to sus-
tain the upward trend. Page 8

BATTLE OF THE BRANDS
Italian CHR network RTL 102.5 Hit
Radio claims new laws on station
branding have singled it out for
unfair treatment. Lawmakers say
the move will stop artificial inflation
of ratings. Page 3

Ratings systems revamped
Rajar rewrites the book in U.K; French overhaul cheers music networks
by Jonathan Heasman

LONDON - Official U.K
radio ratings body RAJAR
is making the biggest
changes to its methodology
since it was first estab-
lished in 1992.

Its new research system,
known as RAJAR 99, is the
result of a £500,000
(euro746,000) investment,
and has been developed
over three years by
RAJAR's contractor,
IPSOS-RSL, in consulta-
tion with representatives
from the public (BBC) and

commercial radio sectors
who sit on the RAJAR
board.

RAJAR 99 aims to be
more accurate, simpler for
the public participating in
the survey, and will provide
the industry with more up-
to-date ratings information
for local radio stations.

The RAJAR system will
continue to be based on lis-
tener diaries filled in dur-
ing the course of a week.
However, those diaries will
now be significantly easier
to use, giving each respon-

continued on page 21

by Remi Bouton

PARIS -A new ratings
methodology has done noth-
ing to dent RTL's domi-
nance of the French radio
landscape. But audience
research company Medi-
ametrie's new, more repre-
sentative system shows
that French listeners prefer
music to speech.

Full -service network
RTL remains the undisput-
ed leading French station
during the January -March
1999 period. With 8.2 mil-
lion listeners and 17.5 per-

cent of the total audience,
the full -service radio sta-
tion retains its first place,
but with a diminished lead
over its competitors.

Next in the rankings are
public full -service France
Inter, NRJ (CHR), France
Info (all -news) and Europe
1 (news/talk). Gold station
Nostalgie becomes the sec-
ond-largest music network
in France, followed by
rhythmic AC Europe 2,
CHR/urban Skyrock, AC
Cherie FM and CHR/dance
Fun Radio.

continued on page 21

Geri puts Ginger back in the Spice rack
by Christian Lorenz & Siri Stavenes

MILAN - She said
she would be back,
and ex -Spice Girl
Geri Halliwell kept
her promise with the
launch of her solo
debut single Look At
Me in Europe during
a packed -out press
conference in Milan
on April 15.

Look At Me,
which went to radio
worldwide on April
16 and will be
released on the EMI
label on May 10, "is
about the side in all
of us that screams for attention," Hal-
liwell says, "but it is also about how
we are obsessed with public image."

Halliwell's new material is eclectic,
drawing from sources as diverse as

contemporary dance and '50s MOR.
Or, as Halliwell puts it, "it's like Pub-

lic Enemy meet-
ing Marilyn Mon-
roe." Other influ-
ences claimed by
Halliwell-who
contributed lyrics
and top line
melody to Look At
Me-are Judy
Garland, Shirley
Bassey and Frank
Sinatra. "Basical-
ly my father's old
record collection,"
she laughs.

Reaction to the
track among pro-
grammers indi-

cates that it could finally distance
Halliwell from her girl -band past.

"I was pleasantly surprised that
Geri has found her own unique

continued on page 21

Line Renaud, vice-president and
founder of Aids -related charity
organisation Ensemble Contre Le
Sida (ECS), was recently handed a
Ffr 37.5 million (euro5.7m) cheque
from the sales of the album Ensem-
ble. Released by V2 Music in Novem-
ber 1998, the album, which con-
tained the song Sa Raison d'Etre
penned by composer Pascal Obispo
and lyricist Lionel Florence, has
sold to date over 650,000 units in
France. Pictured (1-r): Florence;
Obispo; Renaud; Pierre Berge, pres-
ident of ECS; and Thierry Chas-
sagne, MD of V2 Music France.

This band have sold over 7 million albums....



ATTENTION RECORD COMPANIES/INDIE PROMOTERS

Our installation roll-out has now begun.

Fastrax is offering free delivery of

new releases and product to UK radio

stations during this roll-out period.

ATTENTION PROGRAMME DIRECTORS

If your station would like to be in at the

beginning, and join leading and cutting edge

stations already experiencing Fastrax.

contact us on:

0171 468 6868
Ring us now, and become part of Fastrax.

Smart music distribution starts here... FA tTfAX
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Upfront
by Emmanuel Legrand, Music & Media editor -in -chief

That old debate, research versus "gut feel", was once again
brought centre -stage last week by Paul Conroy's strongly -
worded keynote speech at the Radio Academy Music Radio
conference in London.

Is research really killing radio's diversity, and is it respon-
sible for "blandness" in U.K radio programniing, as the
Virgin U.K president argues? Conroy's comments reflect the
usual frustration which music industry executives experience
when dealing with radio. Research, they claim, is destroying
the "risk facto!" each programmer faces when choosing a new
track, and impedes the search for new talent.

Conroy has a point. Research is a tool which helps radio
stations focus their programming. That's what it's for. And it
works. Radio stations across Europe which rely on research-
and use its results intelligently-have achieved ratings gains
and better focus on their target audiences.

But this doesn't mean stations are not ready to take
chances. In fact, each time they add a new song to their
playlists, it's a risk. And the rapidity with which radio in

Europe has embraced newcomers such as Emilia, Britney
Spears, Billie and many others proves that programmers are
receptive to new artists.

However, Conroy chose the wrong target when attacking
U.K radio. Overall, the sheer scale of musical styles covered
by U.K radio (both public and commercial), the musical cul-
ture of British listeners and the public's constant search for
novelty (at the risk, sometimes, of debunking today what was
adored yesterday) make the U.K a heaven for labels.

In most countries outside the U.K, research should not be
blamed for "bland" programming-listeners should.
Broadcasters realise mostly through research-that listen-
ers are, by nature, conservative.
Outnumbering the small minority
interested in cutting -edge and novelty,
there is a vast majority for which radio
is a space -filling comfort blanket.

If all European listeners had
adventurous tastes, Talvin Singh,
Laurent Garnier and Natacha
Atlas, not Cher, Britney Spears and
Emilia, would be No.1 in M&M's
Top 50 Airplay chart. If this were to
happen, it would definitely be a cure
for blandness.

Battle of the brands breaks out in Italy
by Mark Dezzani

MILAN - A new law intended to pre-
vent ratings for national networks
being artificially boosted by listeners to
local stations which use the same or
similar branding is unfair, according to
Italy's national radio networks associa-
tion, RNA.

The body claims that the law-
passed as a series of stop -gap measures
prior to a promised comprehensive new
media law and effective April 1-
penalises national radio networks,
whilst syndicated national networks
are not subject to the same rules.

RNA president Sergio Natucci says
his association is not against the new
rule in principle, but feels that it has
been implemented unfairly for punitive

reasons. "The RNA welcomes new laws
which promote clarity and transparen-
cy. However, they should not be issued
piecemeal but within the proposed com-
prehensive new law which applies to all
types of stations," he says.

The legislation primarily affects
Milan -based CHR network RTL 102.5
Hit Radio, whose air -time sales house
Open Space recently launched a string
of nine regional stations in Milan,
Rome, Florence, Naples, Venice, Turin,
Palermo and Bari with the RTL brand
(M&M, Feb. 27). RTL 102.5 Hit Radio
president Lorenzo Suraci says that he
is considering a legal challenge to the
new rules. "We granted the use of our
brand to [the regional stations], and I
am perplexed by this new law which
appears made especially to stop this

French stations call for quota reform
by Renzi Bouton

PARIS - Eighty-eight
French radio stations
have petitioned France's
culture and communica-
tions minister, Catherine
Trautmann, for reforms of
the territory's quota laws,
which currently stipulate
that broadcasts contain at
least 40 percent French -
language music.

In a statement, the
group, which includes all
France's commercial net-
works except urban -for-
matted Skyrock, says: "Uniform quo-
tas are in conflict with pluralism.
The diversity of formats allows us to
respond to audience and artist expec-
tations. The promotion of French -
language music should help increase
the diversity of radio rather than
impede it."

The move comes as France's par-
liament begins to debate a new
broadcasting bill, presented to the
prime minister on April 21. As part of

consultations during
the drafting of the
bill, France's radio
regulator the CSA
sent a report to
Trautmann in
January, urging that
any new legislation
should incorporate
greater flexibility in
acknowledging for-
mat differences.

The CSA proposed
that stations be
given three options:
uphold the current
law; play more

French music but less new music
(aimed at gold -format outlets); or
play less French music and more new
music (aimed at CHR formats).

Trautmann has yet to respond to
CSA's report or the stations' petition.
According to a government source,
the culture ministry plans to meet
radio and music industry representa-
tives to discuss the issues before par-
liament votes on the broadcasting
bill in May.

project," he tells M&M. "One possibili-
ty is to appeal to the European
Commission, as it appears that this
law contradicts EC rules on the use
and licensing of brands."

Supporters of the law, meanwhile,
claim that local stations have profited
unfairly by using national brands
owned by their parent companies.
Italy's national networks are not
allowed to sell local or regional adver-
tising, while local affiliates of national-
ly syndicated networks sell local adver-
tising, and carry national spots from
the syndicator.

Elena Porta, secretary general of
local radio association ANTI, says that
the law is essential to establish fair -play
in the market, and that it covers all
types of radio networks fairly.

"This law is required otherwise pow-
erful networks-with their brands rein-
forced by major regional stations using
the same brand-would damage the
reliability of the ratings system," she
says. "Newer regional stations such as
RTL's city stations should have changed
their names on April 1 when the new
law came into effect."

advertisement

....they have
played over

500 concerts
to a total

audience of
over 2
million

people....
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NEWS

ON THE BEAT
TESTING TIME FOR DIGITAL ONE
LONDON - The first transmitter relaying a U.K. com-
mercial -sector digital radio multiplex has been switched
on for test transmissions. The national Digital One mul-
tiplex is owned jointly by the GWR Group and NTL, and
will eventually relay 10 national digital radio services,
including existing U.K. national commercial stations
Classic FM, Virgin Radio (rock) and Talk Radio. The
transmitter, at Crystal Palace in south London, will
reach some six million people. It currently only carries
Classic FM, but Digital One hopes to bring the output of
Talk and Virgin on stream shortly as part of the test
transmissions.

EMI -MEDLEY NAMES HOHNE'S REPLACEMENT
COPENHAGEN - BMG Den-
mark exploitation manager
Mikkel Bagger will replace
Thomas Hohne as director
of international exploita-
tion at EMI -Medley from
May 3. Hohne is leaving to
set up a Danish arm for
EMI Music Publishing on
May 1 (M&M, April 24).
Bagger will report to mar-
keting director Mik Christensen. Bagger worked at Mega
Scandinavia before joining BMG, where he was associat-
ed with Ace Of Base, among others. Freddie de Wall,
recently -appointed managing director of BMG Denmark,
will temporarily assume Bagger's duties until a new
exploitation manager is hired.

MANAGEMENT BUY-OUT AT PLANET 24
LONDON - Bob Geldof's radio
production company Planet 24
Radio has been sold to a man-
agement buyout team. It fol-
lows the recent sale of sister
company Planet 24 television
to London -based TV broadcast-
er Carlton. The radio company
will be re -named 10 Alps
Broadcasting, and will be
headed by Geldof-who will

continue to have a "central creative role" in the compa-
ny-and former Planet 24 executives Des Shaw and Alex
Connock. 10 Alps will also pursue TV interests, in addi-
tion to its existing radio activities, which include pro-
grammes for BBC Radio 2, BBC Radio 5 Live and com-
mercial radio news provider IRN, to which it supplies a
daily entertainment news service.

MW COMING BACK
AMSTERDAM - MTV is confident that it can win back the
half a million viewers it has lost during its nine -month
absence from Amsterdam's cable network, according to
MTV Benelux general manager Casper Keller. The
broadcaster is set to return to the A2000 network on May
1, after the town's council intervened in a dispute over
broadcasting fees. Cable fees are a political hot potato in
Amsterdam, where the majority of homes are wired up,
paying for the service along with their general utilities.
Local music channel The Music Factory already has
around three times the number of viewers as MTV
nationally. Keller says that a big relaunch campaign is
planned for MTV in Amsterdam to run until June or
July-but would not reveal details.

MUSIC RADIO GOES TO UNIVERSITY
MADRID - The Spanish capital's Francisco de Vitoria
University organised a week of activities and debates
dedicated to music radio April 12-16, which included the
transmission of several programmes from the main hall
by public alternative broadcaster Radio 3, Cadena SER's
CHR network Los 40 Principales, Cadena COPE's
AC/rock network Cadena 100, and CHR Cadena Top
Radio.

Lloyd Webber hoovers up RUG
by Mark Solomons

LONDON - Andrew Lloyd Web-
ber has agreed terms to buy
back the 30 percent stake in
his Really Useful Group (RUG)
held by Universal, for $75 mil-
lion (euro 69.5 million). Uni-
versal inherited the stake from
PolyGram, which paid $110
million for it in 1991 in order to
relieve RUG of debt.

The company, which controls
rights to Lloyd Webber's compo-
sitions including the musicals
"Phantom Of The Opera,"
"Cats," and "Starlight Express,"
made a profit of £12.5 million
(euro 18.7m) last year, revers-
ing a loss of a similar amount in
1997, but well short of the
financial performance seen in

earlier years. Lloyd Webber is
understood to have secured
loan financing through a major
bank to buy the stake.

As part of the deal, Univer-
sal has renewed its licensing
deal for music, video, and pub-
lishing rights with RUG. Music
& Media understands that the
pact is for the world and-for
the music copyrights-the
unusually long term of more
than 10 years.

An output deal covers forth-
coming recordings, including a
cast video of "Joseph And The
Amazing Technicolor Dream -
coat," due later this year. The
video of "Cats" has sold three
million copies worldwide since
its release last October, accord-
ing to Universal. The company

was unable to provide sales fig-
ures tor other recordings.

Lloyd Webber's relationship
with PolyGram dates back to
the 1970s, when he started to
release records through Poly-
dor. However, the composer
has had a series of disagree-
ments with the label, most
recently over the company's
handling of the single No Mat-
ter What by Boyzone, taken
from his show "Whistle Down
The Wind."

Lloyd Webber has long
wanted to recover the stake,
over which he had pre-emption
rights. Sources say that the
takeover of PolyGram by Uni-
versal, once completed, provid-
ed a new impetus to finding a
deal that suited both parties.

MTV struggles on after Camden fire
by Christian Lorenz

LONDON - MTV Europe escaped
the fire which hit its studio and
office complex in Camden, north
London on April 14 without seri-
ous damage to its broadcasting
suites. But the station's output
will be impeded for up to two
months by logistical problems.

Some 150, mainly adminis-
trative, staff have been working
since April 19 out of temporari-
ly -leased offices on an industri-
al estate near Kings Cross Sta-
tion in central London. The first
floor and a side wing of MTVs
Hawley Crescent premises in
Camden were damaged by
smoke, according to a spokes-

woman for the station, and the
clean-up work is expected to
take six to eight weeks.

The fire apparently started
due to an electrical defect in a
graphical office in a side wing of
the Camden complex near MTV's
recently -installed digital broad-
casting suite. The £5 million
(euro 7.5 million) suite itself,
which currently broadcasts three
on -air channels-MTV Central,
VH 1 Germany and M2, as well
as six experimental channels-
was undamaged. The broadcast-
er's five analogue suites, which
handle the rest of MTV's Euro-
pean output, are also unaffected.

The station was forced to
switch to back-up tapes for "a

couple of hours" on April 14 due
to water damage to the power
supply which occurred during
the London Fire Brigade's efforts
to extinguish the fire, according
to MTV.

The broadcaster's Central
feed and VH 1 Germany seem to
be the most seriously affected in
the aftermath of the fire.

According to sources close to
the station, it is currently not
possible to programme the two
channels from Hamburg
because the respective computer
lines are down. As a result, the
two feeds will run the playlist of
week 15, the week of the fire,
until an alternative arrange-
ment is made.

Warner sets up historic Montreux imprint
by Owen Hughes

HONG KONG - Atlantic
Records Group co-chairman
and co -CEO Ahmet Ertegun
and Montreux Jazz Festival
founder and CEO Claude Nobs
have confirmed plans to issue
recordings of performances
drawn from the gathering's 33 -
year history on a special
imprint, Montreux Sounds.

Speaking at a Warner Music
International (WMI) worldwide
managing directors meeting in
Hong Kong on April 19, Ertegun

and Nobs said that the first
release on the label was likely by
the end of 1999.

Nobs says he wants to release
between six and 12 CDs and
DVDs annually. He is to meet
executives from Warner Music's
major international territories in
Montreux in May to agree
release schedules.

The executive, who is also
Warner Music Switzerland's
managing director, said there
were 2,500 hours worth of music
and video footage recorded since
the inaugural festival in 1967.

These include performances by
Aretha Franklin, - Stephan
Grappelli, Stevie Ray Vaughan,
Sonny Rollins, Elvis Costello and
Ray Charles.

The Fondation du Festival de
Jazz de Montreux holds the
audio and video rights to the
material; Montreux Sounds
must now obtain the artists'
rights to their performances.

Nobs also plans to put the
Montreux WEA library, contain-
ing 17,000 video clips, on the
WMI intranet, allowing world-
wide access.

Italian singer Laura Pausini collected a
gold album award, marking 25,000
units sold in Switzerland of her
CGD/East West album La Mkt Rispota,
during her Zurich stopover on her cur-
rent European tour. Pictured with
Pausini are (1 to r): Ralf Brachat (pro-
motion manager, Warner Music
Switzerland); Michael Buechel (prod-
uct manager, Warner Music Switzer-
land) and Reto Lazzorotto (marketing
manager, Warner Music Switzerland).
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