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M&M chart toppers this week

Eurochart Hot 100 Singles
BACKSTREET BOYS

I Want It That Way
(Jive)

European Top 100 Albums
CRANBERRIES

Bury The Hatchet
(Island)

European Radio Top 50
BACKSTREET BOYS

I Want It That Way
(Jive)

Inside M&M this week

ISRAELI EXPOSURE
Israel has been a part of the Euro-
pean popular music scene since the
country's membership of the EBU
brought participation-and signifi-
cant successes-in the Eurovision
Song Contest. In a six -page special
report, M&M examines the current
state of the Israeli market, the
artists to watch and the future
development opportunities.
Pages 11-16

London gets digital choice
by Jon Heasman

LONDON - The first digital radio
licence battle is set to take place in
the U.K., following submission of
bids by three consortia-CE Digi-
tal, MXR London and Switchdigi-
tal-to operate the first of two local
multiplexes in London.

To date, all the digital multiplex
licences advertised by U.K. regula-
tor the Radio Authority (RA) have
only attracted a single application.

The national multiplex licence
was secured last year by sole appli-
cant Digital One (a consortium
headed by the GWR group). CE
Digital-a joint venture between

Capital Radio and Emap Radio-
was the only bidder for the first two
local licences to be advertised, in
Birmingham and Manchester.

The three consortia hoping to
win the London licence all submit-
ted applications to the RA ahead of
its May 11 deadline.

continued on page 29

Maturing from Boys to men
by Christian Lorenz

LONDON - The boys from Florida who
launched their musical career from
Sweden finally cement their interna-
tional star status this week with the
first, simultaneous, worldwide release
of a Backstreet Boys album.

The act's label, Jive, hopes Mil-
lennium, due May 18, will mark a
maturation of the five -piece band
which broke in Europe in 1995 with
the debut single We've Got It Going
On-a full three years before they
found fame at home.

Initially more a live act built
around tight dance routines and
passable harmonies, the Boys have
honed their studio skills since their
previous two albums, Backstreet
Boys (1996) and Backstreet's Back
(1997), to capture some of their

stage charisma on record.
"The group has grown a lot,

musically speaking," says Bert
Meyer, Jive Europe vice president.
"They now have more know-how
when it comes to work in a studio.
Millennium is clearly stronger than
Backstreet's Back."

The first single, I Want It That
Way, was released worldwide on April
12 and debuted at number one in
Germany, the U.K, the Netherlands,
Spain, Sweden, Austria and Canada.
It is this week's No.1 in both M&M's
Eurochart Hot 100 Singles and the
European Radio Top 50 airplay chart.

The driving force behind the
Backstreet Boys' meteoric climb
from U.S. hopefuls to album sales
of 27 million worldwide -5.5 mil-
lion of which were sold in Europe-

continued on page 29

Sacem slams
'scandalous'
war claims
by Remi Bouton

PARIS - Sacem president Jean -Loup
Tournier has rejected allegations by
French composer and Sacem member
Daniel Bangalter- who writes under
the name Daniel Vangarde-that
during the German occupation, the
rights body misappropriated royalties
owed to Jewish Sacem members.

Vangarde claims to have a docu-
ment dated November 7, 1941 in
which Sacem informs all its members
that to comply with the Vichy
regime's anti-Jewish statutes of the
time, the society was no longer enti-
tled to pay royalties to Jewish rights
owners. Sacem is alleged to have said
in the letter that all subsequent royal-
ties due to Jewish rights holders
would be transferred to their frozen
accounts or at the state deposit bank
the Caisse Des Depots.

Vangarde claims that there are no
traces of these funds and is demand-
ing that Sacem gives a full account of
what happened to them.

"Vangarde doesn't provide any
proof of these allegations," Tournier
tells Music & Media. "These accusa-

continued on page 29

The new single
STRANGE FOREIGN BEAUTY
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Upfront
by Emmanuel Legrand, Music & Media editor -in -chief

It's amazing how active dead musicians are these days.
The music industry has already delivered such monu-

ments of creativity as the posthumous Hendrix tapes, over-
dubbed with new recordings by contemporary musicians;
Natalie Cole meeting her father in virtual reality; Elvis in all
sorts of shapes and forms; Marvin Gaye's leftovers from the
Midnight Love sessions; or Charles Aznavour duetting with
Edith Piaf, to name but a few.

More recently, we've heard that someone who once
claimed to be more popular than God is going to be resur-
rected. As if enough material hadn't already been extract-
ed from the vaults, excavators have found another "new"
1968 Beatles song sung by John Lennon which will be
released in October, alongside a "remixed" version of the
Yellow Submarine soundtrack album.

Hallelujah! Only in pop music can such miracles happen.
So what's next on offer? Lennon singing Jingle Bells at a

Christmas party at the Dakota building with Yoko and Sean;

or some drunken songs recorded with Nilsson and friends
during Lennon's much publicised drinking binge in L.A. in
the mid -'70s? How about a duet between Jim Morrison and
Janis Joplin? Or Freddie Mercury and Maria Callas?

It is not that these artists are sacred, although, for some,
they are. Reissues of old or previously unreleased material
have brought pleasure to music fans for decades. However,
while this is relevant when the recordings capture the real
essence of an artist-Miles Davis out -takes from Bitches
Brew, for example-if some song,s have remained unheard
to date, there is probably a reason for that.

The Beatles' Free As A Bird was a
pinnacle of bad taste-what else
could be expected from a poorly
recorded demo tape "arranged" by
Jeff Lynne-and would have certain-
ly merited the description: "The
sound you make is muzak to my
ears."

That line is taken from How Do
You Sleep?, and its writer was one
John Lennon, who most certainly
never thought it would apply to one of
his songs...

RTL 102.5 to ignore
Italian branding law

MILAN - National CHR network RTL
102.5 Hit Radio plans to fight a new
law intended to prevent national net-
works artificially boosting their rat-
ings, writes Mark Dezzani.

The legislation aims to stop the
networks extending their branding
to independently -owned local and
regional stations (M&M, May 1).

According to RTL 102.5 Hit Radio
president Lorenzo Suraci, the legis-
lation, introduced April 1, is con-
trary to EU rules.

He says he intends to defy the
law and appeal to the European
Commission

"I just can't imagine something
like this happening in somewhere
like the U.K.," says Suraci. "It is an
absolutely absurd law which goes
against the EU norms governing com-
mercial franchising. For example, can
you imagine Levi's not being allowed
to issue a new range of jeans with
their brand? I intend to appeal

against this anomalous law through
the European courts."

RTL's advertising sales house
Open Space began franchising the
RTL brand to a string of stations in
the major metropolitan markets,

HIT 14.41710

including Rome, Naples, Milan,
Florence, Venice, Turin and Palermo,
earlier this year (M&M, February
27). The move met opposition from
the AER/ANTI and Corallo federation
of radio associations, which repre-
sents local broadcasters. The national
networks association, however,
described the law as unfair, claiming
that it penalises the national net-
works, whilst syndicated networks
are not subject to the same rules.

U.K. music sales
fall in first quarter
LONDON - Record sales in the U.K in
the first quarter of 1999 dropped 3.8
percent in wholesale value to £223.3
million (euros 343.5 million) compared
to the same period a year earlier,
according to labels' body the British
Phonographic Industry (BPI).

Album shipments slumped in vol-
ume 8.7 percent to 39.7 million units,
although value was 4.4 percent higher
at £193.2 million. There was a "dra-
matic" fall in cassette shipments
according to the BPI-down 55 percent
on 1998. CD album shipments dropped
1.5 percent over the same period, but
the market was bouyed by a strong sin-
gles performance, up 9.1 percent to
20.2 million units.

Best selling single in the period was
Britney Spears' Baby One More Time
(Jive), which has shipped 1.2 million
copies. Best selling albums were The
Corrs' Talk On Corners (Atlantic),
which has now shipped over 2.7 million
units, and Robbie Williams' I've Been
Expecting You (Chrysalis), with 1.8
million units to date.

Jackson found guilty of plagiarism
by Mark Dezzani

MILAN - Rome magistrates have
found Michael Jackson guilty of pla-
giarising I Cigni di Balaka (The Swans
Of Balaka) by Italian singer/song-
writer Al Bano Carrisi.

As part of a long -running legal bat-
tle, Carrisi's lawyers presented evi-
dence to the Pretore di Roma claiming
that Jackson's composition Will You Be
There written in 1991 and released on
his 1993 album Dangerous is virtually
identical to Carrisi's song in melody
and harmonic structure, with a
sequence of 37 out of 38 notes identical.

Jackson was granted extenuating
circumstances by the magistrate on
the grounds that he has no previous
criminal convictions in Italy or else-
where, and payment of a L4 million

(euros 2,066) fine was sus-
pended as long as Jackson is
not charged with any other
crimes in Italy. Jackson was
also ordered to pay costs.
Civil damages are to be
decided at an undetermined
date in the next few months.
Carrisi's lawyers are asking
for L5 billion (euros 2.58
million).

The criminal case in the Rome
Prefecture parallels civil cases in the
Rome Tribunal and the Milan court of
appeal, the former instigated by
Carrisi's lawyers and the latter by
lawyers representing Jackson and
Sony Music Entertainment. .In the
Milan hearing, Jackson's lawyers are
attributing the inspiration for both
Carrisi's and Jackson's songs to a

1939 jazz composition by
Lane & Baker called Bless
You (For Being An Angel)
which they say has a simi-
lar melody but a different
harmonic structure.

"Plagiarism can be both
a civil and criminal offence
in Italy," explains Carrisi's
lawyer Gianni Massaro.
"We will be taking this sen-

tence as evidence in our case to the
proceedings at the Milan court of
appeal. This latest ruling is undoubt-
edly a blow for Jackson, and we are
hoping that it will expedite a conclu-
sion in our favour at the anticipated
appeal hearings and in the other two
ongoing cases."

A Sony Music Europe spokesman
had no comment.
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Sell -it -yourself pays off for GWR
by Jon Heasman

LONDON - Bringing its sales team in-
house has paid dividends for U.K radio
group GWR.

Along with other big British radio
groups, last year GWR moved its nation-
al airtime sales in-house
with the launch of its own
London -based Opus sales
operation in January 1998.

GWR's preliminary results for the
year ending March 31 1999 show that,
in its first full year of operation, Opus
increased the group's national advertis-
ing revenues by some 30 percent. This
was a significant contributor to a 44 per-
cent increase in group profits to £18.3
million (euro 29.3 m), compared to £12.7
m in 1999. Group revenues rose 14 per-
cent, from £73.7m in 1998 to £84.2 mil-
lion this year.

"Commercial radio in the U.K is
growing at an exceptional rate," says
GWR chairman Henry Meakin. "This
inexorable rise reflects a coming of age
of the industry, with a recognition by
advertisers that radio is extremely
cost-effective in delivering large, defin-

GWR

able audiences."
GWR associate company London

News Radio (operator of London speech
stations News Direct 97.3 and LBC
1152) delivered profits for the first time
this year, while the preliminary results
also reveal the size of GWR's commit-

ment to digital radio-
an average of £2 million
per year to be spent in
each of the next three

years. Digital One, the only applicant
for the Radio Authority's national digital
radio multiplex licence advertised last
autumn, is majority -owned by GWR.

Meakin predicts that GWR's interna-
tional division will achieve profitability
in 2001, following reduced losses this
year. The company recently purchased a
large stake in Vienna AC station
Antenne Wein (M&M, March 20), while
revenue is improving at the Classic FM
stations in Finland and the Nether-
lands. Radio FM Plus in Bulgaria and
GWR's South African operations are
now "trading profitably," according to
Meakin, but news/talk station Inforadio
in Poland has been relaunched following
disappointing audience figures.

group plc

Yahoo! enters Internet radio
by Brett Atwood,
new media editor of Billboard

Los ANGELES - Leading search
portal site Yahoo! has launched
an Internet radio service
(http://radio.yahoo.com) with 10
music chan-
nels. San
Francisco -
based online
music company Spinner.com is pro-
gramming the service, with Internet
radio specialist broadcast.com han-
dling hosting and streaming for the
advertiser -supported service, which
will not use live DJs.

Yahoo! Radio channels will include
Alternative Rock, the '80s, Y! R&B
Jamz, Electronica, Classic Rock, Y!

Wausilas_

Oldies, Y! Classical, Y! Jazz, Y! Coun-
try, and Celtic. The service may also
expand to offer more channels,
according to Erik Schwartz, senior
producer at Yahoo!.

The service will be accessible from
the Yahoo! Music area, and a link will

also periodically
appear on the main
Yahoo! home page.
To tune into Yahoo!

Radio programming, listeners must
first register their name and E-mail
address with Yahoo!. Over 47 million
Internet users have already regis-
tered with the Website.

The player, which uses RealNet-
works G2 technology, contains an
"artist info" button which links to a
Yahoo! site offering the listener more

information on the artist and music
as each song plays. While there is
no official e -commerce partner for
the project, there are links to
CDnow and Yahoo!'s own direct
music commerce site Yahoo! Music
on the artist information site.
Schwartz says that the company
aims to expand its music industry
relationships to form special promo-
tions through the service.
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ON THE BEAT
MANNERS GETS W/C GIG
LONDON - Richard Manners, former
managing director of Polygram/
Island Publishing, is to replace Ed
Heine as MD of Warner/Chappell
U.K. Heine is stepping back from the
day-to-day running of the company to
focus on strategic issues, and will
take the new post of senior VP of
European affairs at the publisher.
Manners, who was appointed Poly-
Gram/Island Publishing MD in 1994,
was a casualty of the Universal/Poly-
Gram merger last year. Both execu-
tives will report to L.A.-based Warn-
er/Chappell Music chairman/CEO
Les Bider, when the appointments
become effective in June.

FABS FEED 'LAST SINGLE' MYSTERY
LONDON - Debate continues about
the identity of a planned "final" Bea-
tles single, the title of which is not
due to be officially revealed until
September, to coincide with the reis-
sue of the Yellow Submarine film
and soundtrack. Apple Corps publi-
cist Geoff Baker tells Music &
Media: "Some people will know this
song, the majority won't. But nobody
will know it in this form." His fur-
ther description of the track as a
"rocker" from Yellow Submarine ses-
sions, with lead vocals by John
Lennon, has encouraged speculation
among Beatles cognoscenti that the
song may be a version of Hey Bull-
dog, recorded in February 1968 and
included in the Submarine sound-
track album released in January
1969, but edited out of most prints
of the film. EMI U.K. managing
director Tony Wadsworth declined to
comment.

DEALS FOR KELLE, GENE, DAMAGE
LONDON - Following Kelle Bryan's
departure from multi -platinum
British R&B/crossover act Eternal,
the vocalist has signed a worldwide
solo deal with 1st Avenue/Mercury,
and is currently recording in Italy
with producer Simon Climie. She will
record as Kelle. In other U.K roster
news, British modern rockers Gene
exited Polydor on May 7 "by mutual
consent." The band released two
albums for the label including the
1997 top ten U.K. entry Drawn To
The Deep End. And R&B act Damage,
which scored three British top ten

singles for the now -defunct Big Life
label in the first half of 1997 with
Forever, Love Guaranteed and Won-
derful Tonight, last week signed a
new U.K. deal with EMI/Chrysalis.

SPEED KINGS ENTER GALAXY

LONDON - U.K garage pioneers The
Dreem Teem (pictured) are moving
from London dance station Kiss 100
FM to join Chrysalis Radio's dance
chain Galaxy, where they will present
a networked show on Friday nights
(21.00-23.00). Tony Portelli, manag-
ing director of The Dreem Teem's
label 4Liberty, says: "Our association
with a station as pioneering as Kiss
has been an extremely successful and
happy one, but I feel it is crucial for
The Dreem Teem as ambassadors of
the U.K. garage movement to have a
national radio profile. It represents
an exciting opportunity for us to
advance British garage."

XTC MOVE TO NOTTING HILL
LONDON - London -based indepen-
dent publisher Notting Hill Music
(NHM) has signed a worldwide deal
with XTC founder members Andy
Partridge and Colin Moulding. The
deal includes the pair's compositions
on the current XTC album Apple
Venus (the first of a two -volume set),
released in the major territories on
Cooking Vinyl and TVT, and by Pony
Canyon in Japan. Notting Hill has
also signed Atlanta -based writer
DeAndre Griffin, whose most recent
success is the new single by Arista
artist Deborah Cox, It's Over Now (co -
written by Griffin with fellow NHM
writer Taura Stinson Jackson and
Hitco writer Alonzo Jackson), which
currently holds the No. 1 spot on the
Billboard dance chart.
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tradesecrets
Tomas Filip

managing
director,

Universal Music
Czech Republic

and Slovakia

What was your first job? I worked
at [former state-owned Czechoslovak
record label] Supraphon as a useless
officer in the export department. It
was before the [1989] revolution, so
the job really was useless and did not
contribute to the overall functioning
of the company.

What was your worst ever job?
That one.

Three words that describe you
best? Work, love, and entertainment.

What makes you mad? When some-
body doesn't fulfill their promises.

What other career would you
have liked to follow? For the time
being I can't imagine a better place
for me than to work at Universal and
be the head of the leading record com-
pany in this country.

What keeps you awake at night?
Nothing.

What radio station do you listen
to most? Evropa 2.

What was the first record you
bought? One by Miroslav Zbirka, a
Slovak pop rock artist famous in the
early '80s.

When was the last time you
bought a record? It was a long time
ago, in 1994. It was an album from
the band Lucie. Yes, they are now a
Universal band, but they weren't in
1994, and it's true, that's the last
record I bought.

How do you relax? I like sport-
football and skiing.

What offends you? When somebody
doesn't believe in my work.

Do you think record company
executives are paid too much? I
think this question is releVant in
other countries, not in the Czech
Republic. Wages here aren't too high.

What's the best piece of advice
you've ever been given? You don't
have to do everything by yourself, you
can delegate.

What's the best gig you've ever
seen? Pink Floyd in Prague.

What's your favourite all-time
album? The Wall, Pink Floyd. And
it's not on Universal.

Interview by Michele Legge

RTE unveils younger, fresher 2FM
by Jon Heasman

DUBLIN - Ireland's most listened -to
music station, RTE 2FM, is making
the boldest changes in its 20 year his-
tory.

The CHR station's new head, John
Clarke, will this month bring in more
new music, more specialist dance and
alternative rock programming, and a
more youthful presenter line-up.

"We are taking [2FM] to the back
end of the 90s," explains Clarke. "By
and large there hasn't been much
change in the schedule in the last 10
years, although we've performed very
successfully."

Despite 2FM's continued presence
at the top of Ireland's music radio rat-
ings table, Clarke admits that the
public station has recently been "find-
ing it a little more difficult to bring in
the 15-25s. There was a need to inject
a certain amount of youth into the
daytime profile, and we needed to
refocus the music. If you don't inject

new talent and new ideas,
you end up a spent force."

The new schedule sees
a major increase in spe-
cialist dance program-
ming at weekends, up
from four to ten hours per
week. There will be four
hours of contemporary
mainstream dance, four
hours of underground/cut-
ting edge material and two
hours of rap/R&B.

Among the presenters to
depart are Lorcan Murray
and Michael McNamara
who have both joined RTE's
new classical station Lyric
FM (M&M, May 8). Tony
Fenton is 2FM's new drive -
time presenter, Michael Cahill moves
from evenings to afternoons, while
indie rock specialist Uaneen Fitzsi-
mons gets a new 23:00-02:00 weekday
late show.

The presenter changes are likely to

influence programming, since
2FM relies extensively on DJ/pro-
ducer choice in its music policy-
something which Clark sees as a
clear point of difference between
2FM and its commercial rivals.

Clarke dismisses any paral-
lels with the radical changes
imposed across the Irish Sea at
the BBC's national CHR station

Radio 1 in 1993. "Most people
in hindsight would say that
was a bit too radical," he says.
"Besides, [BBC Radio 1] had
the luxury of saying 'we are a
public service, and that's who
we are going to aim at.' We
have to take commercials, and
therefore have to deliver an
audience."

Clarke says he plans to back up
the changes with a major advertising
campaign later this year, once the
new programming is "honed and
primed, when we know we have some-
thing serious to sell."

MNW buys Dolores as veteran quits
by Kai R. Lofthus

grocKnoLm - 'rorgny Sjob, Malmo -
based managing director of MNW Inde-
pendent Label Representation, has quit
after 20 years with the company. He has
overseen the Scandinavian rights to
labels such as Mute, XL, Rykodisc, Palm
Pictures, Beggars Banquet and 4AD,
and the formation of local MNW offices
in Norway, Denmark, and Finland. His
exit comes on the heels of the departure
of MNW Records Group former presi-

dent/CEO Jonas Sjostrom and head of
international John Cloud earlier this
year.

"[Sjoo] had assured us that he was
going to stay, so we're saddened about
his decision," says MNW chairman Dag
Haggqvist.

According to Haggqvist, and unrelat-
ed to SjOo's exit, MNW has acquired
100% of the share capital in Gothen-
burg -based record company Dolores, a
part of the independent label coalition
United Technology (UT), for an undis-

closed sum. Haggqvist is also chairman
of UT, which MNW's board of directors
is expected to consider fully incorporat-
ing into MNW Records Group.

Dolores, which has been distributed
by MNW since its launch, was founded
and owned by Klas Lunding, who as
part of the agreement to sell Dolores will
become local A&R manager at MNW.
Lunding will report to MNW Records
Group president/CEO Peter Yngen.

Sjoti and Yngen were unavailable for
comment.

Robertson bounces back with Reverb
by Christian Lorenz

LONDON - Justin Robertson, the mas-
termind behind U.K dance act Lion -
rock, has set up his own label, Master
Detective, in partnership with London -
based indie Reverb.

With immediate effect, Robertson
becomes head of the new label and is
responsible for its A&R, while Reverb
managing director Mark Lusty takes
on additional duties as label manager.

Robertson, who was previously
signed directly to BMG Entertainment
U.K. & Ireland, left the major last
summer. He had a Top 20 U.K hit in

1998 with Lionrock's Rude Boy Rock
(Concrete/BMG) but according to
Robertson's manager Netty Walker,
"we never felt that BMG gave us the
backup needed to break Lionrock
internationally."

The next Lionrock album will be
released through Master Detective.
Distribution for the label in the U.K.
is through 3MV. Master Detective is
currently looking for licensees in all
territories outside of the U.K., espe-
cially in Europe and North America,
according to Walker-who together
with Robertson is a partner in Master
Detective.

Internet in -site GEMA
www.gema.de

Germany's music rights organisation has
a web site that manages to be very prac-
tical while maintaining a generally wel-
coming atmosphere. The news and press
release sections are the most immediate-
ly interesting, but the general informa-
tion area also contains a wealth of details
about the purpose and functions of GEMA that visitors will find very use-
ful. Users and providers of music should also peruse the Services pages for
more specialised material. There is also a selection of more in-depth, arti-
cles from the association's newsletters and yearbooks. Much of the site is
in the visitor's choice of German or English, although a few major articles
have not been translated.

Chris Marlowe

Anglia Polytechnic University in
Cambridge, England has awarded
veteran BBC Radio 1 DJ John Peel
an honorary doctorate of music in
recognition of his "contribution to
the popular music culture of
Britain." Peel, pictured here after
receiving the honour from the Uni-
versity's chancellor, Lord Prior, is
patron of Anglia's Music Therapy
Appeal, which is raising funds to
build a research and treatment cen-
tre in Cambridge.
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