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News
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Six gain from

Beacon's efforts

THE SUCCESS of a cam-
paign presented by Bea-
con Radio has led to in-
creased advertising by a
chain of department
stores on six ILR stations
over the next year.
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Radios 3 and 4:
new
programmes

RADIO 3’s further edu-
cation programmes will
be transferred to Radio
4, VHF, and replaced by
a daily one hour At
Home programme featur-
ing classical, chamber
and vocal music.
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RCA strike

SIXTY FIVE of the 350
workforce at RCA’s
Washington, Tyne-And-
Wear pressing factory,
walked out last week
over a three-month pay
dispute. Both sides are
keen to avoid confront-
ation.
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Lux goes disco

RADIO LUXEMBOURG
will begin broadcasting
an hour earlier each day

and introduce a disco-
orientated format this
month.
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Capital vote

ALMOST 10 million peo-
ple were represented in
Capital Radio’s radio ref-
erendum last week to
canvass London opinion
about the Ford’s strike.
Paco 14

LBC lands
£150,000

AUGUSTUS BARNETT,
one of the country’s lead-
ing wines and spirits re-
tailers, has become LBC's
biggest single advertiser
with a 52-week campaign,
worth nearly £150,000,
consisting of three 60-
second commercials a day,
Monday to Friday, start-
ing this week.

The theme is a satir-

LIVE
MUSIC

THIS WEEK
R&RN BEGINS ITS
REGULAR
COVERAGE
STARTS PAGE 20

Johnnie

ical soap opera entitled
The World Of Melanie Par-
ker conceived and written
by freelance comedy wri-
ter and broadcaster Tony
Bilbow, who sold the idea
originally to Brian Barnett.

Augustus Barnett is men-
tioned only at the beginn-
ing and end of each daily
episode. Bilbow  told
R&RN he hopes Melanie
Parker will become a large
minority cult.

Malcolm Grant, sales
director of LBC sales
house RS&M, says that
this campaign, booked
through Davis Gibson, will
be an extremely useful
demonstration of radio as
a thematic medium, and is
delighted that a new adver-
tiser to radio such as Aug-
ustus Barnett should be
acting as pathfinder to
more regular and supposed-
ly experienced national
advertisers.

“I am convinced that a
sales message can be eff-
iciently put across without
shouting, or indeed sing-
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NEWS IN BRIEF

LARRY Uttal is currently
concluding  negotiations
for a deal which will assign
his Private Stock label to
EMI’s licensed records
division. Deal will be for
the world excluding North
America. ‘‘We are not
going out of business,’ he
tells R&RN in response to
recent speculation, adding
that the label will retain a
small staff. Asked about
Mike Beaton’s position as
md Uttal commented:
‘Mike has the opportunity
to remain if he so desires.”’

ICC, Inter Company Com-
parisons, has published a
report on the British music
trades which show profit
margins overall declining
through a four-year period
up to 1976. Sales values are
1976. Sales values are
shown to have risen dra-
matically from £79.6
million to £115.4 million

by 1975 with a slight drop
to £112.5 million in "76.
But actual sales slumped
badly according to ICC
which maps an erratic but
definite decline from 120
millions in 73 to 102.2
millions in '76. ICC blames
the figures on ‘a com-
bination of adverse
factors’ facing the record
industry in recent years,
citing piracy and home
taping as major problems.

TOMORROW (October 3)
Jesus Christ Superstar be-
comes the longest-running
musical in British theatre
history. It opened at the
Palace Theatre in London
on August 9, 1972 where
it will have played 2,620
performances up to
October 3, been seen by
more than 1%  million
people and grossed more
than £6 million at the box

office.

Every house
covered by
Beeb campaign

A MASSIVE house-to-
house distribution of 22

million information and
self-adhesive sticker cards
is being undertaken by the
Post Office throughout the
UK giving details of the
BBC's national wavelength
changes.

By November 23, when
the changes take place,
every home in the UK will
have had delivery. Each
sticker and card carries 16
diamond-shaped stickers,
three are each rnumbered
1, 2, 3, and 4 while four

TOP ACTIO

" NEWTON"’OHN/TRQ,Y,&I;?;&MS 1. VARIOUS ARTISTS Grease
TOP MOVER TOP MOVER
JACKSONS Blame It On The Boogie 8719 CRYSTAL GAYLE When I Dream 43—28
TOP NEW ENTRY TOP NEW ENTRY
DATANDNAW T A MNawann $imon 2 VEO Macamnndn 2

are left blank to mark
local or regional services.

“We considered scores
of schemes,” says BBC
Radio managing director
Aubrey Singer, ‘‘and fina-
lly Stephen Hearst, contro-
ller Radio 3, and his group
planning the information
campaign, decided that the
public would find peel-off
stickers for their radio
dials and a household del-
ivery of information the
most helpful idea.”

He adds: ‘“Once people
have found the new tuning
positions and  marked
them on their radio dials
they can forget about
numbers and just carry on
listening.”

The diamond shaped
stickers have been devised
so that any one of the four
points can be used to mark
tuning positions on radio
dials, which can be vertical,
horizontal or even circular,

Tyla Gang
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Video prices

AFTER COMPLAINTS
to the price commission
an inquiry into retail
prices and margins has
been instigated.

Page 25

Disco news

THE EAST Anglian DJ
Association is launching
a membership drive; in
the US AVI Records,
following Pye here last
week increases its prices
by one dollar for 12-inch
singles; and CBS is to
broadcast disco specials.
Page 25

ALL R&RN depart-
ments are now at:
3rd Floor, Silver House,
31/35 Beak Street,
London W1.
EDITORIAL
Tel: 01-437 8937/8/9
ADVERTISING
Tel: 01-437 8930 &
01-439 4505
TEMPORARY TELEX
266243 RODSHO

Walker
returns

AFTER AN absence of
three years Johnnie Wal-
ker returns to British radio
when he hosts a weekly
two hour rock show- on
Radio Luxembourg from
Wednesday, October 11.

Walker became one of
the most popular off-shore
djs when he presented
Radio Caroline’s 21.00 to
midnight spot and stayed
with the station for seven
months after the Marine
Offences Act outlawed the
Mi Amigo on August 14,
1967.

Following a spell with
Radio 1, which eventually
earned him a weekday
show, Walker decided to
work in American radio
and his Luxembourg show,
to be broadcast, ironically,
at 21.00, will be recorded
in his San Francisco studios
each week.

obviously in mind. “I am
sure that radio advertising
not only can, but should,
be entertaining and
humourous.”

Since the ad was geared
for a commercial radio sta-
tion in London, LBC be-
came the obvious media
choice as the equivalent
booking on Capital would
have cost almost half a
million pounds.

45s still

THE BPI’'s provisional fig-
ures for April to June of
this year show a continu-
ing of the trend for sin-
gles to outstrip albums in
unit sales.

Record companies deli-
vered a staggering 19.7
million singles to record
shops during the quarter,
a 62.7 percent increase
over the same period last
year and with a potential
sales value of £9.09 mil-
lion, representing an inc-
rease of 79.8 percent.

Figures for albums,

Pinnacle to relaunch

PINNACLE RECORDS is
presently undergoing com-
plete revitalisation after
operating on a low-key

level for about three years.

The marketing and oper-
ations manager, Tony Ber-
ry, told R&RN that the
whole operation is being
streamlined, internal ad-
ministration is being re-
vamped and dealer incen-
tives will be offered.

On October 6 Pinnacle
is launching with a new
logo and release of asingle,
California Dreaming, by
Italian group Colorado. It
will be issued as a seven-
inch and a limited edi-
tion of 12-inch copies on
blue vinyl will also be
available,

From then on Pinnacle
will release singles on a
fortnightly basis. Dealers
will be offered an extra
single for each five copies
ordered and 5,000 will be
sent a special folder con-
taining the Colorado single,
promotional items, an int-
roductory letter from Pin-
nacle’s managing director,
Paul Lynton, and a flimsy
disc outlining the comp-
any’s operation,

The company has access
to 14 Pinnacle Electronics
salesmen and four regional
managers which Berry says
‘“‘will help us no end to
break our artists.” In addi-
tion, Pinnacle does its own
distribution and plans to
take on other labels are in
the pipeline.

Bowie
campaign

THE promotion campaign
for David Bowie’s long-
awaited album Stage (RCA
02913), began this week
with full-page ads in the
rock press. The album will
be going on Wilde Rock
promotion tapes for two
months, Ads will be fly-
posted in 14 cities, there
will be 280 window
displays, 6000 counter
cards, 6000 gum stickers,
6000 shop posters. Stage
will also be advertised on
the Rainbow Theatre’s
billboard.

SINGLES [l AlRF;LAY_ ALBUMS

1. DEAN FRIEDMAN Lucky Stars

!

1. 10CC Bloody Tourists

MOST ADDED MOST ADDED
DONNA SUMMER Macarthur Park JOAN ARMATRADING To The Limit
BREAKERS BREAKERS

MATHIS/WILLIAMS CLIFF RICHARD
ERIC CLAPTON THIRD WORLD
EARTH WIND AND FIRE KINKS

however, also look health-
ier. Despite an increase of
only nine percent in units
delivered (16,784,000) in-
creased prices have pushed
potential market value up
by 34.1 percent to £29,

surge ahead

915,000,

Full market value of all
product — including cass-
ettes and cartridges — del-
ivered to the trade is £47,
148,000, a rise of 38.4
percent

second album Moonproof
(BSER 16) is obtainable
through most wholesalers
and one-stops, Beserkley
has received so many calls
from dealers regarding the
availability of the yellow
vinyl edition that they are
now making it obtainable
on a c-o-d basis, direct
from the company’s head-
quarters. Dealers can ring
Beserkley on 01-549 9366.

ITV’s DIAL-UP news display unit Oracle now includes
a list of the Top 10 albums and singles from R&RN’s
charts. The charts are part of a programme which inc-
ludes financial news, sports results, book reviews and a
children’s section. It is transmitted 16 hours a day, seven

days a week.

Oracle’s David Kleen says the system has just been
revamped and it is hoped that R&RN’s regional charts
will be included soon. Although no official market re-
search has been carried out as yet an estimated 15,000
already subscribe to Oracle.

Johnny & Deniece

come back with another smash single

“Until You Come BackTo M¢’

Johnny Mathis and Deniece Williams have come up with yet another hit single

that has gone straight into the National Charts.

| S—
Order trom CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10

It was Tony Blackburn’s pop panel pick
and it’s getting lots of plays on
Radio One and Two, as well as

Metro,
Victory,

City,
Pennine,

Hallam,

Swansea,

‘Trent and Orwell.
Nothing’s gonna stop this one
from hitting the top.

Invest in a large order now.

‘Until You Come Back To Me’

Johnny Mathis & Deniece Williams
6700
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Ten original recordings that made hml
a legend-undiluted roots reggae in its
authentlc ]amalcan form.

BEST DRESSED CMICKEN ™ TOWN

Two other recent releases feamring The Revolutionaires

FORMER VIRGIN direc-
tor and co-founder of the
label, Simon Draper, be-
comes managing .director
in the UK. He has been
responsible for Virgin's
a&r policy since it was
formed in May, 1973, and
signed Mike Oldfield, Tan-
gerine Dream, Julie Cov-
ington, the Sex Pistols,
Devo, XTC and the Motors
amongst others. Draper’s
former assistant Arnold
Frolows will replace him.

Ken Berry comes pre-
sident of Virgin  in
America. His successor as
business manager is lawyer
James Ware who has rep-
resented many musicians.
Charles Dimont, until now
the production manager,
is to be marketing manager
and will be replaced in his
former position by Simon

Valley.
John Varnom, pre-
viously marketing

manager and consultant to
the Virgin group of com-
panies, has been appointed
creative director of
Virgin’s leisure division.

In the international de-
partment, Vanessa Mills
will be international pro-
duct coordinator. The
general manager of the
publishing division, Carol
Wilson, has been made a
director of the company
and has appointed Brian
Dunham as business
manager and the former
deputy editor of Sounds,
Dave Fudger, as a&r
manager.

In addition, a joint pub-
lishing venture has been
established in Paris with
Phillipe Constantin, pre-
viously general manager of
Pathe-Marconi Music.

JOHN PASCHE joins
United Artists Records as
head of creative services.

Pasche received his MA
in design from the Royal
College of Art in 1970 and
had three and a half years
as art director for an
advertisement agency.

He then joined Gull
Graphics where he was re-
sponsible for the lips and
tongue logo for Rolling
Stones Records. In 1976
he won the Design and Art
Director Silver Award for
Seventh Wave’s PSI album
sleeve.

Follwing the success of
Trumps Leisure Services
promotional buses,
Trumps has recruited a
regional promotional team
to be headed by Jeff

;—-«ﬂ MOVES

Stuart. It will develop its
record promotion service,
Leapfrog Promotions.

RADIO
MOVES

AIDAN DAY has been
appointed programme con-
troller of Capital Radio
after almost two years as
director of programmes.
Previously head of music
and then music director,
Day has been with Capital
Radio since its inception.
He joined foliowing 14
years with the BBC.
Managing director John
Whitney, who has relin-
quished the programme
controllership, comments:
“In the past five years the
experience we have all
gained means it is possible
to give the top job to
someone who has grown
up with the company,
and has contributed so
greatly to the success that
Capital now enjoys.”

MORNING PRESENTER
Tony Gilham is to leave
Radio Tees at the end of
October to host Radio
Orwell’s afternoon show.
(See Programme News).

His appointment marks
the latest in a line of Tees
presenters who have
moved to other broad-
casting companies.

It was from Tees that
Les Ross joined BRMB
and earned himself a spot
on the Revolver TV show;
Alastair Pirrie vacated his
weekday spot on Tees in
favour of Tyne Tees Tele-
vision, retaining a Satur-
day morning show; and
David Hoare has just de-
parted to take up a senior
presentation post with the
Gibraltar Broadcasting
Corporation in both radio
and TV.

CAPITAL’S SUMMER
relief disc jockey Mike
Smith as joined the

station’s presentation staff
full time.

23-year-old Smith’s first
contact with broadcasting,
apart from hospital radio
stints, was when he was
Noel Edmond’s chauffeur.

From 1975-8 he worked
in BBC research with
occasional on-air spots and
was commentator for
some time at Brands
Hatch. At Capital he will
continue relief work for
the time being as the full
quota of dj holidays have
yet to be taken.



MILLIE
JACKSON

“Sweet Music Man”
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A New Single

from the Temptress of Soul
Taken from the album
‘GETITOUT'CHA SYSTEM’

| spring

CARoL
DouGL A4S

“Burnmin’”

Midsongs | [ -
Debut Singlein the UK |
Follow up to her
Chart Hit
‘NIGHT FEVER’
Breakin’ out in the Discos




RAT TRAP

OVEYNOTOD T1N4 NOLLIGI GILIWIT

S THE NEW SINGLE FRM T

OOMIOWN RATS

DON'TGETCAUGHT WITHOUTIT!

Phonodisc Ltd
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Democracy in action?

HOLDING THE country’s first ‘radio referendum’ was
probably a great idea in terms of popularising a current
affairs programme. And it’s just as likely that those
involved were pleased to be a part of something which
appeared to present democracy in action.

However, while it would be somewhat overstating the
case to describe Capital’s presentation of the Marplan
findings (on London’s attitude to the Ford strike) as
dangerous, there is a pocket of thinking which could
find it disturbing.

Most people have no idea of what the Ford’s strike is
about. They know what they are privileged (?) to read in
the national press — and all four mass-popularity dailies
have their own particular political axe to grind — and
what they pick up here and there from TV and radio.
Anyone who believes it is only about five percent pay
guidelines is pretty naive.

In other words, as with all elections, referenda and
political matters of real importance the public is pretty
much in the dark. So the question is begged as to what
contribution Capital felt it might be making with this
presentation of findings which can have come as little
surprise to most people. Was anyone even surprised that
the union faction surveyed went along with the non-union
views?

Certainly the country’s Ford workers are unlikely to
be affected by the opinions of a pack of Londoners
whose views they never sought.

This paper has no opinion one way or the other about
the strike at Ford’s since it is as ill-informed on the sub-
ject as most people who are not actually picketing, nego-
tiating or otherwise passing their time inside the trouble-
hit factories.

But it does hold the opinion that telling 10 million

Londoners that, give or take a dissenter or two, they
pretty much agree with each other on a subject they
know next-to-nothing about is pushing the give-the-pub-
lic-what-it-wants philosophy just a little towards the
edge. .
Could the station’s resources and talents — for which
R&RN has the highest respect — not have been better
used in presenting a truly informative picture of the
problems of workers and management?

We would not like to think that making such a concept
as entertaining as a referendum was beyond Capital’s
abilities.

The cost of video

THE PUBLIC has complained to the Department of
Prices and Consumer Protection about the cost of video
tape recorders and the matter has been referred to the
price commission.

This does not mean to say that prices are too high,
merely that some buyers think they are too high. The
price commission may, in fact, decide that video hard-
ware manufacturers and retailers deserve to make more
profit than they currently do, although this suggestion
could be taken with more than a pinch of salt.

Nevertheless, as the most exciting step forward in
home entertainment for many years the video market
should be.steered clear of such controversy and manu-
facturers would do well to look at their own pricing
structures before a government body tells them what
to do.

There is enough confusion already with differing and
non-compatible systems abounding.

Remember the lesson of quadrophonic sound and its

high-priced equipment.
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Give charities

more freedomto

advertise -1BA

A REPORT issued last
week by the IBA’s Work-
ing Party on Advertising
by Charities recommends
that restrictions on TV
and radio advertising by
charities be relaxed.

TV and radio advert-
sing by charities was pre-
viously strictly limited to
announcements of special
events, with publicity for
the needs and objectives
of charities banned com-

pletely.
The Working Party, set
up last November and

chaired by IBA deputy
director general, Anthony
Pragnell, agreed with the
Annan Reports suggestion
that the IBA should con-
sider giving charities
greater freedom to adver-
tise. It suggests that the
IBA Code of Advertising
Standards and Practice be

relaxed to allow
recognised charities to
advertise within strictly

defined conditions.
300 interested organi-
sations and individuals

were canvassed by the
Working Party, the re-
sponse showing that
charities themselves are

divided on the question.
The Working

Party Re-

l

port includes a review
clause after a period of
three to five years and, if
accepted, will need a go-

ahead fiom the Home
Secretary before imple-
mentation.

Logos
next
double

THE CURRENT success
of Alberto Y Lost Trios
Paranoias (GO 323) has
encouraged Logo to issue
a further double single in
gatefold sleeve.

Set for issue on October
26, the package features
Meal Ticket with Simple as
the plug cut backed by
Funny Farm. Two live
tracks, Son Of The
Creature From The Black
Lagoon and Boogie Queen,
complete the line-up.

The double set (GO (D)
330) will have a limited
pressing of 20,000
following which Logo will
concentrate on the single.
Meal Ticket has an album,
Take Away, scheduled for
December.

ALASKA is releasing adouble-A-sided single by comedian
Ronnie Barker which was produced by md John Schroe-
der, pictured above. Titled Pismonnunciation/The Vicar
Of St. Cain And Abel (ALA 2015), both tracks are well-
known Barker specialities performed live on stage and on

TV.

BEFORE...

“WILL SHAKESPEARE”"

“THE ROCKY HORROR
PICTURE SHOW”

“CITY SUGAR”
“ROCK FOLLIES”

AFTER...

TIM CURRY

HIS MOST EXCITING
ROLE YET

THE NEW SINGLE

“IWILL”

AMS 7383
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RCA:allavoiding |

confrontation

A THREE-month old pay
dispute caused a walk-out
by 65 of the 350 work-
force at RCA's Washing-
ton, Tyne-And-Wear
pressing factory last week
although both sides have
stressed that they wish to
avoid confrontation.

The employees,
members of the Associa-
tion of Scientific, Tech-
nical and Managerial Staff,
were unable to agree with
the management over the
delayed introduction of a
new salary structure and
productivity deal. What
started as a one-day walk-
out, according to RCA in

London, turned into an
indefinite strike.
The new salary

structure and productivity
deal was agreed by ASTMS
members and plant
management last Christ-
mas, but according to
union officials manage-
ment has yet to introduce
the new schemes. The
ASTMS says it has been
negotiating for  three
months but no agreement
on the introduction of the

new schemes has been
reached.

Brian Fox, regional
ASTMS representative

dealing with the strike, re-
ports sources inside the
plant estimate production
is down to 30 percent of
the usual productivity.
Very few vehicles are
going in or out of the
plant because of a 24-

hour, seven-days-a-week
picket. The plant’s tape
production department

stopped work completely
last week and has yet to
restart.

Members of the AUEW
and GMWU in the plant
have not been asked to
take sympathy action
because, says Fox, the dis-
pute is purely ASTMS’s,
GMWU workers did, how-
ever, refuse to handle a
“cowboy lorry” which
entered the factory to try
and break the picket.

Stan White, personnel
chief at RCA, said parts
of Brian Fox’s information
were conjecture, and that
Fox’s informants’ claim of
a reduction to 30 percent
productivity was ‘‘pretty
wide of the mark.”

Although accepting the
picket was having an effect

on in- and outgoing

vehicles, he stated that the
plant uses rail freight
for the bulk of its
materials and shipments.
He declined to comment
on the stoppage of the
tape department, but
added that there were
other contributing factors
to the department’s shut-
down. Although the strike
has effected output, White
added that the plant has
not been at full capacity
for quite a while.

Informal discussions
between both sides took
place  throughout last
week, and Fox was due to
meet the striking ASTMS

members on Friday. Both-

sides stress they do not
want a confrontation, and
hope that a speedy return
to work can be reached.

Arista
ups most

prices

ARISTA HAS announced
retail price increases effec-
tive from October 1. The
only unaffected categories
are the just-released Savoy
Jazz double album SJL
series at £4.99 and 12-
inch singles (ARIST 12) at
99p.

The standard album
category (ARTY, AL 4000
series and BELL) rises to
£4.29, the special package
album (SPART and SY-
BEL) goes to £4.49 and
the joint album cassette
category (TCART and
TCBEL) will now retail at
£4.29.

Regular seven-inch sing-
les (ARIST and BELL) rise
to 90p, the deluxe album
category (DLART) to
£4.79, and double albums
(DARTY and the AL 5000
series) and double cassettes
(TCDAR) to £6.29.

Mantec
on show

IN A joint venture, Capital
Radio and dj Mike Allen’s
own company, Mantec, are
launching a complete in-
house radio service for ex-
hibitions at the Earls Court
Ski Show (November 11—

19). L X

Radio & Record News : Page 8
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12 JAZZ album sets were offered by Pye Records as prizes in BBC Radio London’s
recent jazz competition. First prize was awarded to Peter Barnes who is pictured far
right, with Radio London Mike Sparrow, All That Jazz presenter Brian Priestly and

David Yates, US label manager at Pye.

»A specially designed see-
through six-sided studio
module is being built to
house the dj who will
play easy listening sounds
and commercials bought
by exhibitors. Capital on-
air presenters will not be
involved in the project and
two disc jockeys have al-
ready been signed.

The original idea came
from Mike Allen, whose
trucking company also

Standard’s

THE PRESENTATION of
a campaign, acquired by
Standard Sound Produc-
tions, by Beacon Radio
has led to the Rackham
chain of department stores
undertaking substantially
increased advertising over
the next year on six ILR
stations.

Standard Sound acquir-
ed the UK and Eruo-
pean rights to the reper-
toire of campaign theme,
music, jingles and scripts
from TM Productions in
Dallas, written by Chuck
Blore — one of the leading
radio commercial producers
in the States.

The It’s Happening Nov
campaign was then pre-
sented to Roy Taylor,
Rackhams Group Advertis-
ing Manager, by Paul Stev-
enson, commercial cont-
roller of Beacon Radio,

deals in sound equipment,
lighting rigs and manu-
facturing and provides the
equipment for Capital’s
weekly Best Disco In
Town.

Although Capital’s Ex-
hibition Radio has yet to
make its debut in public,
it has already been con-
tracted for the Cars Con-
version Show at London’s
Alexandra Palace inDecem-
ber.

SUcCcess

with the result that Rack-
hams decided to use the
campaign extensively on
Beacon, BRMB, Hallam,
Pennine, Trent and Picca-
dilly.

Standard recorded and
produced the jingles for
the seven House of Fraser
Midland stores affected,
including versions for Chri-
stmas, Sales and the open-
ing of a new store in Al-
trincham, whilethe finished
commercials were produc-
ed by Phil Brice, Beacon’s
commercial production
manager, who also adapted
the scripts.

Says Standard’s mana-
ging director, David Mac-
Kenzie: “I think the cam-
paign is outstanding and

. indicative of what we can

do to help local sales and
production people in sat-

isfying the increasing
demand for persuasive
campaign concepts and
music.”’

Manx

now 4kws
on219

MANX RADIO — the Isle
of Man’s commercial stat-
ion — has increased its
transmitter power from
one to four kilowatts, at
the same time switching its
medium wave frequencies
from 232m to 219m —
nearly eight weeks prior to
the BBC wavelength
changes.

Although at present
boasting a huge 82 per-
cent penetration in the is-
land, the increase in power
enables the station not
only to give full Isle of
Man coverage for the first
time, hampered in the past
by mountainous terrain,
but also to inecrease its
audience in the adjacent
areas of the United King-
dom and Ireland. The
station already boasts list-
eners in Scotland, Cumbria,
the Republic of Ireland
and Wales.

In the latest Manx lis-
tenership survey, to be
published shortly, peak-
time listening is up by 16
percent hetween 07.00
and 09.00 and 20 percent
between 09.00 and 13.00.

Manx’s increased power
will be further enhanced in
the New Year when the
VHF service is converted
to stereo.
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GENERAL NEWS

THIS GIGANTIC cake was presented to Ariolamd Robin
Blanchflower on the River Thames to celebrate the

company’s first birthday.

Wagners Ring in
new classical slot

MAJOR AUTUMN pro-
gramme changes are
planned for Radio’s 3 and
4 in all areas from music
to documentaries.

Radio 3’s further edu-
cation programmes will be
transferred to Radio 4,
VHF, being replaced by a
daily one hour At Home
programme of classical,
chamber and vocal music.

A series of simulcasts
with BBC2 are planned to
relay major works live
from around the world.
The first in the series of
concerts is scheduled for
October 29 with the Los
Angeles Philharmonic
playing Beethoven’s Ninth,

A four-part broadcast of
Wagner’s The Ring will be
broadcast live from Covent
Garden between October 9
and 14,

Continuity on Radio 4
has been retained to a
large extent although by
the time Radio 4 moves to

STIFF RECORDS has
announced a dealer
competition based on
window displays for its
Be Stiff Tour. The
major prizes are £100,
£75 and £50 for the

1500m long wave regular
listeners will have been
introduced to new series,
expanded late-night and
weekend listening and
various alterations to the
basic schedules.

A new 55-minute
version of PM and The
World At One is
lengthened to forty
minutes on the current
affairs side

On the drama side, the
Hi-Fi Theatre series
returns on November 17
with a performance of
Under Milkwood and a 10-
part serialisation of
Thackeray’s Vanity Fair
began on Sunday, Gctober
1.

The Reith Lectures re-
commence on November
1 with the topic Christian-
ity And The World Order,
a new series of orchestral
coneerts begin on October
5 and Sunday mornings
from Novemeber 25 will
feature a series of Hancock
repeats,

most imaginative win-
dow display and £5
notes for dealers play-
ing one of the current
Stiff albums when a rep
walks into the store.




ROD ARGENT

His first solo single

LIMITED EDITION IN FULL COLOUR BAG

MCA RECORDS

MCA Records, 1 Great Pulteney Street, London W.1




Earlier start and disco

format for Luxembourg

WHEN CLIFF Richard appeared on Roger Scott’s
Capital afternoon show to celebrate 20 years in the
music industry, executive producer Tim Blackmore (left)
presented him with an edible commemorative cake iced
in Capital blue. ‘‘He really seemed bowled over by it,”
said Scott.

Midler on Big Night

THE FIRST of LWT's
Bruce Forsyth's Big Night

shows will feature
American singer, Bette
Midler.

Midler will appear on

the show to be broad-

cast on Saturday, October
7, at 19.25. Her appear-
ance is her first personal
one on British television
and comes after her seli-
out concerts at the
London Palladium.

A TWO-HOUR show by
Johnnie Walker, a disco-
orientated music format,
earlier opening broadcast-
ing hours and the intro-
duction of a black female
disc jockey form part of
Radio Luxembourg’s new
programme schedule.

From October 29 the
station will commence
broadcasting one hour ear-
lier each evening, at 19.00,
through to 03.00, but the
rest of the programme
changes take effect next
week (October9).

For the first time in
three years Johnnie Walker
will be heard in Britain on
Wednesday, October 11
when his first two-hour
show will be aired on 208
at 21.00. Recorded in his
San Francisco studio, the
weekly shows will have an
American FM format.

Also from the States,
‘Rosko will now be sending
two shows a week to Lux-
embourg to fill the 21.00—
23.00 spots on Mondays
and Thursdays.

Discovered by prog-
ramme  director Tony
Prince when she guested
on the station’s Celebrity
DJ spot, singer Pearly Gates
will have her own weekly
show, Pearly, on Saturdays
between midnight and
01.00. Currently recording
for Bronze Records, she

has a new single out called
Burning Love.

From October 9 the sta-
tion will operate a disco-
orientated format includ-
ing a new Top 30 Disco
Chart which Tony Prince
will introduce on Sundays,
21.00—23.00. The chart
will be featured throughout
the week’s programming
when more singles and less
albums will be highlighted.

In May last year, when
Bob Stewart was program-
me controller, the station
introduced an album-based
format believing it to be
representative of the record
buying listeners’ tastes.

Specialist programmes
for country, rock and new
wave are retained, Big L
Country now going out an
hour earlier (Saturday
21.00—23.00), Stuart Hen-
ry’s Sound System moving
to Thursdays at midnight
and Street Heat now timed
at 20.00 Saturdays. The
chart show, now returning
to Top 30 Singles, fills the
Tuesday 21.00—23.00slot.

The music policy after
midnight will generally be
softer with djs Barry Alldis,
Bob Stewart and Mark
Wesley. Alldis takes over
the 23.00 to midnight
Sunday slot previously oc-
cupied by the Top 20.

The Celebrity DJ slot
remains in the 01.00 Sat-
urday night position while
Tony Prince’s Gold Mine
now occupies the 21.00—
23.00 slot on Fridays.

Dropped from the sche-
dules are the Stevie Won-
der Show, the Top 30 Al-
bum Chart and the Album
Of The Night show.

Extra
music
hour
on 210

RADIO 210 has introduc-
ed an extra hour of music
each weekday which
means that the main news
programme now starts an
hour later at 19.00.

Revamped and retitled
60 Minutes it is describ-
ed by programme control-
ler Neil ffrench Blake as
a ‘‘very crisp current af-
fairs programme.”

Changes have also been
effected in the presenta-
tion format. Steve Wright
takes over the breakfast
show from Paul Holling-
dale who in turn pre-
sents the extended drive
time slot instead of Bob
Harris who moves to the
weekend mid-day show,
Saturday and Sunday
10.00—14.00, and the late
night show Friday, Satur-
day and Sunday 21.00—
01.00.

Gavin McCoy is now
presenting the weekend
breakfast shows and the
210 Club while Mike Matt-
hews and Tony Fox
remain unmoved. Pete
Drummond will be hosting
the Top 40 show in a
freelance capacity and
Jean Challis (ex-BBC’s
Family Favourites) will be
freelance on Sunday after-
noon for the next few

L

weeks.
1

TVRATINGS

TV Friday will feature soul mop g9 Originating Individuals
g)urp aao G Ton Programme ITV Viewing
ctober 6 at 2‘?'10‘. he  Week Ending 17 September 1978 Company Areas Millions
programme, which is re-
NUI‘ES cord.ed before a student 1. 3—9—1 Yorkshire All 16.50
audience, comes from the 5 TYE BENNY HILL SHOW Thames All 15.20
University of Strathclyde. 3 THE BATTLE OF BRITAIN BBC All 14.55
ERIC STEWART and SINGER MARION Mont- 4. GEORGE AND MILDRED Thames All 14.15
Graham Gouldman of €omery and musician/ 5 THE SWEENEY Thames All 14.10
10CC will be special guests composer Richard Rodney 6. THE RAG TRADE LWT All 14.00
of Noel Edmonds on the DBennett Wlll_ star together 7. THE KRYPTON FACTOR Granada All 13.45
second of a new series of 0 Sounds Like Friday on 8. INTERNATIONAL BOXING: The World ITV All 13.30
Multi-Coloured Swap Shop BBC2 at 22.15 on October Heavyweight Championship (Spinks v Ali)
to be broadcast by BBC1 ©- . 9. CORONATION STREET (Mon 11 Sept) Granada All 12.95
on Saturday, October 7. GET IT Together will 9= CROSSROADS (Thurs 14 Sept) ATV All 12.95
The three hour spec- feature rock band Hunter, 11. MASTERMIND BBC All 12.85
tacular which begins at S$oloist Allan David and 12. CROSSROADS (Wed 13 Sept) ATV All 12.80
21.30 will also star Elaine Chris Blake and Honey 12= CORONATION STREET (Wed 13 Sept) Granada All 12.80
Paige performing her new Brown on Tuesday (10). It 14. COOPER — JUST LIKE THAT! Thames All 12.65
single Dont Walk Away. will be broadcast by 14=STAR GAMES Thames All 12.65
The programme comprises Cranada at 16.20, 16. A SOFT TOUCH ATV All 12.30
its usual cartoons, music, KATHY JONES and Leo 17. BORN AND BRED Thames All 12.10
pop swaps and the Top 10 Dove will be joint pre- 18. CROSSROADS (Mon. 11 Sept) ATV All 12.00
board. senters of Granada’s new 18= THIS ENGLAND Granada All 12.00
series Song Book be- 18=LINGALONGAMAX Thames All 12.00

ROCK GOES To College
screened by BBC2 each

ginning on Friday,
October 6, at 12.00.
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HEAR THE FEAR

...AND DISCOVER THE PRIMITIVE
FORCES INHERENT IN THE DARKNESS

FEAR OF THE DARK THE NEW ALBUM FROM QQQBQN
<llpap

A musical masterpiece on Electric Records and Tapes.

ALBUMTRIX7 CASSETTE ZCTRX7




British radio’s
first refendum

LAST THURSDAY (28)
Capital Radio broadcast
the country’s first radio
referendum, conducted by
Marplan, on the topical
Ford workers five percent
pay dispute. Just under
10 million people were
represented in the Marplan
poll within Capital’s trans-
mission area, from
Windsor to Southend and
Letchworth to Dorking.

London voted over-
whelmingly that the Ford
workers should accept the
five percent pay offer that
strike action would be
wrong and against the
Governments threatened
Ford sanctions.

Following the referend-

ing George Brown'’s regular-

Thursday commentary was
geared to the dispute and
the London Today
programme (19.00-19.30)
was devoted to studio dis-
cussion with Ron Todd,
national organiser of the

Transport & General
Workers Union and chair-
man of Ford’s National
Negotiating Committee
and Geoffrey Robinson,
Labour MP for Coventry,
culminating in the
station’s Open Line phone-
in programme with guest
TUC general secretary Len
Murray.

Brighton:
airline
bulletins

SIX AIRLINE companies
have co-operated with
BBC Radio Brighton to
enable the station to
broadcast 31 Flightwatch

bulletins a week in an
arrangement that has
taken station manager Bob
Gunnell months of
mnegotiations with Gatwick
Airport.

Discussions were

prompted following this
year’s annual phone-in
where Gunnell talks to
listeners about the work
of the station. A local
hotelier rang to ask if the
information currently
being broadcast on rail,
bus and road movements
could be extended to in-
clude air traffic in and out
of Gatwick Airport.
Braniff International,
British Island Airways,
Dan-Air  Services and
Laker Airways now supply
the station with relevant
information via special
coded teleprinter messages
in conjunction with the
British Airports Authority.
These are translated
onto a specially designed
form for use on air, in-
troduced with a new
“sound symbol’ prepared
by the BBC Radiophonics
Unit and built around the
airport concourse chime.
The broadcasts take
place at 06.47 and 07.47
Mondays to Fridays during
Coastwise; at 13.25 during
Noticeboard and at 16.32
and 17.32 in On Our Way.
At weekends Flightwatch
appears at 08.14, 12.50
and 16.33 on Saturdays
and at 08.14, 12.40 and
17.03 on Sundays.
“We believe this fills a

gap in an already very
comprehensive service of
travel information,” says
new editor Bud Evans.
““We are impressed by the
enthusiasm of the airlines
to co-operate with us in
this new venture.”

Two new
presenters
join
Orwell

TWO NEW presenters have
been signed by Radio
Orwell and will be heard
on air at the end of the
month.

Tony Gilham joins the
Ipswich ILR from Radio
Tees to present a daily
show, while Alan West will
be hosting a four-hour
Sunday show of requests
and oldies. (See Moves).

Gillham takes over the
15.00-18.00 afternoon
show from Keith Rogers
who will be presenting the
10.00-13.00 morning pro-
gramme when Andy
Archer leaves.

Previously with Radio

Caroline, Archer has been
at Orwell since it began
broadcasting three years
ago. He is expected to
accept a position with
another radio station in
this country.

Other minor changes in
the programme schedule
are expected to be
announced shortly.

METRO RADIO’s round
the clock broadcasting
starts this week and inc-
ludes seven hours of rock
music in the new format
with Jeff Brown’s Keep
On Truckin’(23.00—02.00)
on Saturday night followed
by John Coulson with con-
temporary rock 02.00—
06.00 Sunday morning.

The remaining nightslots
will feature music, news,
information and chat
hosted by Rod Lucas on
Monday and  Tuesday
mornings and Andy Grah-
amme Wednesday through
to Saturday.

Lucas also relieves Marc
Paul of the weekend break-
fast shows and Grahamme
takes over the Sunday
evening 17.00—19.00 pro-
gramming leaving Paul free
to take up permanent relief
duties throughout the year.

TCHAIKOYSKY
At last the NEW single
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Tchaikovsky, on€
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You ain’t played Rock 'n’Roll

until you've played

TCHAIKOVSKY



A KILLER IS OUT

A surprising new departure:
DAVID BYRON'’S “BABY FACED KILLER”...
Don’t turn your back on it.

ARISTA

Includes the Single “Rich Man's Lady' ARIST 218. SPART 1077

CASSETTE TCART 107




SINGLE REMEWS

THE MIDNITE FOLLIES ORCH- I FEATURED SNGLES M FOUR TOPS I Can't Help Myself.

ESTRA No Strings. EMI ODO
101. Production: Chris Kelly /Kev-
in Daly. Following the Pasadena
Roof Orchestra and Pennies From
Heaven comes another ‘authentic’
slice of nostalgia which is actually
pretty unconvincing. The PRO
does it better.

WHITESNAKE Lie Down (A
Modern Love Song). EMI Inter-
national INT 568. Cynical song
(the title says it all) which if there
was any consistency in policy-
making wouldn’t get one play.
Cleverly it doesn’t once mention
s-e-x so it’ll probably pass the
hypocrisy test. Kind of hard-rock
version of Move Over Darling.

ERIC CLAPTON Promises. RSO
21. Production: Glyn Johns.
‘Slowhand’ goes more c&w with
every release. Simple guitar and
organ backing is similar to the
Don Williams sound, but the song
is not quite strong enough to do
it.

ALAN PRICE I Love You Too.
Jet 124. Production: Alan Price.
First material in ages that suggests
that Price is returning to his ex-
cellent Oh Lucky Man period.
This ballad taken from his forth-
coming album England My Eng-
land is pretty but hardly devastat-
ing.

‘LEGS’ LARRY SMITH Spring-
time For Hitler. Arista 194. Pro-
duction: Gus Dudgeon. The man
who tap danced his way through
America with Elton John and
Bonzo’d through the UK has
come up with an uninspired ver-
sion of the Mel Brooks classic.
Back to Rusty.

DUNCAN BROWNE The Wild
Places. Logo GO 329. Production:
Adrian Boot. Ex Metro man with
the whispering voice comes up
with another interesting non-
commercial song which develops
into nothing.

EARTH, WIND AND FIRE Got
To Get You Into My Life. CBS
6553. Production: Maurice White.
No longer chart strangers in the
UK, Earth, Wind and Fire’s soph-
isticated brand of funk has
found airwave acceptance, and
this clever remake of the Beatles
classic will notch up another hit
for them.

LEN BARRY 1—2—3/Like A
Baby. MCA MCEP 3, Charted for
Brunswick in '65 and '66 with
these two high pitched dance
numbers, and being directed again
at the discos. Original enough to
secure some radio play.

PEARLY GATES Burning Love.
Bronze BRO 61. Production:
Tony Eyers/Mike Vernon. Not the
old Presley hit, but a new funky
dance number complete with jaz-
zy- overtones currently in vogue.
Well worth some action.
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BOB DYLAN Is Your Love In Vain. CBS 6718. Production: Don De
Vito. Instantly familiar from the Street Legal album and already
sounding great on radio. Headed for the Top 10, needless to say.

TALKING HEADS Take Me To The River. Sire SIR 4004. Production:
Brian Eno/Talking Heads. First 15,000 pressed include bonus single
Love Goes To Building On Fire and the hypnotic Psycho Killer taken
from their debut album ’77, it's also attractively packaged complete
with a Pete Frame group family tree which traces the band back to
’69. Possibly the most exciting American band to emerge in the past
12 months, Talking Heads and leader David Byrne have attracted only
a cult following in the UK so far, that should be rectified soon.

TOM PETTY AND THE HEARTBREAKERS Listen To Her Heart.

Shelter WIP 6455. Production: Denny Cordell/Noah Shark/Tom
Petty. Second cut from the band’s second album You're Gonna Get
It — and by far the most commercial song on the album. Oddly Petty
seems to have died after his initial impetus last year, and although his
US success more than makes up for UK apathy, he deserves more
attention than he has been getting. Well suited to all playlists.

Motown TMG 1120. Production:
Holland/Dozier. Re-issued for the
third time (’65 and '70 previously)
and coupled with Its The Same
Old Song, it’s out to promote the
TV album Big Wheels Of Motown,
but the song is so strong, and the
tambourine, sax and strings back-
ing so dramatic, that it might just
work again.

BONEY M Rasputin. Atlantic
K 11192, Production: Frank Far-
ian. Chart success is but a mere
formality for this ridiculously
successful band. Adapted from
their Night Flight To Venus al-
bum, the opening drums and pea-
sant guitar evoke pastoral peace,
but then it all gets going, the rest
is brilliant as usual.

LINDA RONSTADT Ooh Baby
Baby. Asylum K 13139. Produc-
tion: Peter Asher. Pure soul from
Ronstadt’s Living In The USA
album. Not hit material but
undoubtedly a fine production
with her breathy vocals mingling
sensuously with some superb
lilting sax playing and delicate
backing vocals. Has much appeal
for smoochy autumn nights.

JOHN TRAVOLTA Sandy. Poly-
dor POSP 6 (2001 809). A natural
choice from Grease, Travolta per-
forms in mock Fifties style rela-
tively well although his enigmatic
solo outings cannot compare with
the dynamics generated with his
female counterpart. With so
many sales already generated by
the movie there may not be
enough pocket money left for this
to make much impact.

JIM RAFFERTY This Time.
Decca F 13797. Production:
Gerry Rafferty/Hugh Murphy.
Extremely pleasant if not earth
shattering offering from Gerry’s
brother (in places strangely remin-
iscent of R. Dean Taylor’s Indiana
Wants Me,) where much has been
made of a rather ordinary, dated
song. He'll need a lot of luck to
make it this time,

THE ABDUL HASSAN ORCH-
ESTRA Arabian Affair. Decca FR
13807. Production: Corduroy/Bir
Hucker. Apparently a hit in Hol-
land where it’s out on Mercury,
and could repeat the exercise
here. It’s catchy and different
enough,

MARK MIDDLER Sad Song. War-
ner Bros K 17230. Production:
The Candyman. It’s such an ordin-
ary song, but by the end it’s firm-
ly embedded in the brain. Sounds
like a Bonnie Tyler reject with
vogueish throaty vocals.

WPIONEER

A single

reviewed on
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ON TOUR WITH
THE RAMONES

OCTOBER:

2nd — LONDON, Hammersmith Odeon

3rd CARDIFF, University

4th  — LEEDS, University

5th ~ COVENTRY, Warwick University

6th EDINBURGH, University

7th GLASGOW, University, Queen Margaret's

Union
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ALBUM AVAILABLE NOW!

LIMITED EDITION PRESSED IN

BLUE VINYL

p JETLP 212
Jou AVAILABLE ON CASSETTE

wiToret Monstor,

Distributed by CBS Records ~ Order from CBS Order Desk, Tel: 01-960 2155, CBS Distribution Centre, Barlby Rc.. London W10.




AL STEWART Time Passages.
RCA PL 25173. Production: Alan
Parsons. More thoughts about
the flow of time from the ex bed-
sit hero now residing comfortably
Stateside, and still pursuing the
same successful Year Of The Cat
formula. Stewart fans will be de-
lighted by the new material but
there’s hardly a hit single on it
to break him to a new audience.

DAVID BOWIE Stage. RCA PL
02913(2). Production: David
Bowie/Tony Visconti. With the
absence of any new studio mater-
ial, at least for the time being, its
safe to assume that the legions of
Bowie followers who witnessed
his staggering live displays earlier
in the year are going to want this
immaculate live showcase. Of
course, Bowie the performer is
half of the magic, but tracks like
Five Years, Fame, Heroes and
Soul Love capture all his brilliant
intensity.

RAMONES Road To Ruin. Sire
SRK 6063. Production: T. Erdelyi/
Ed Stasium. Captured on res-
plendent yellow vinyl are twelve
new waxings including the old
Searchers hit Needles and Pins,
Performed with the nihilistic rock
'n’ roll”attitude that has become
the band’s trademark the album is
already a high chart entry. The
single Don’t Come Close, their
recent tour, TOTP and OGWT
appearances all add up to one
thing, lots of sales, and another
Sire success.

CAMEL Breathless. Decca TXS—
R 132. Production: Camel/Mick
Glossop. Probably the most satis-
fying release from troopers Camel;
pleasant, bright and enjoyable.
The Breathless period was uneasy
for them with the departure of
Pete Bardens, but they’ve pro-
duced some very lovely melodies
and stirring romantic rockers (not-
ably Wing And A Prayer). Includes
a startling jazz-rock syncopation
on The Sleeper.

GENTLE GIANT Giant For A
Day. Chrysalis CHR 1186. Prod-
uction: Gentle Giant. The Ameri-
canisation of Gentle Giant con-
tinues apace. Earlier American
period Giant leant towards straight
commercial funk, but this part-
icular giant is more of a wimp
than gentle. The plain and anony-
mous rock numbers on this al-
bum suggest Giant are trying to
follow the Fleetwood Mac/Super-
tramp path. Quite disappointing.

JADE WARRIOR Way Of The
Sun. Island ILPS 9552. Produc-
tion: Tony Duhig/dJon Field.
Some gorgeous and very accessible
elegiac music, reminiscent of Yes’s
epic romanticism and the atmos-
pherics of Eno. They mix rarified
technoflash rock and exotic mood
pieces with great originality and
style. Jade Warrior deserve more
exposure and success than the
backwater they inhabit affords
them.
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N FEATURED ALDUMS

JOAN ARMATRADING. To The Limit. A&M AMLH 64732. Produc-
tion: Glyn Johns. Without a shadow of doubt this is Joan’s finest al-
bum yet. It’s full of power and feeling — almost as if she had taken a
leaf out of her own gospel Show Some Emotion’ and finally commit-
ted to record the exact way she wanted to sound, relaxed, reflective,
yet tough and confident. She’s also fused her music within a band
context to a more skilful degree than on previous albums. All in all a
fabulous outing offering more guts and rock 'n’ roll than before. Best
Cuts: Barefoot And Pregnant, What Do You Want, Let It Last.

DEAN FRIEDMAN “Well, Well,” Said The Rocking Chair. Lifesong
LSLP 6019. Production Rob Stevens. After two turntable hits, Ariel
and Woman Of Mine, Friedman has finally arrived with a monster, the
boy/girl record of this year, Lucky Stars. His second album has all the
distinction and style of his debut work but has a maturer recording
approach. The songs are still quirky and lyrically individual, but the
sound is tighter and more accessible. A fine album from a fine young
singer. Best Cuts: I've Had Enough, Lucky Stars, Lydia.

BUZZCOCKS Love Bites. United Artists UAG 30197. Production:
Martin Rushent. If there were any doubts about Buzzcocks' chart
debut with their first album this release will dispel them forever. It is a
fresh, tight, imaginative package proving that the band have unlimited
staying power in a market thankfully shedding their more dichromatic
colleagues. The excellent single, Ever Fallen In Louve (With Someone
You Shouldn’t've?), already climbing the charts, is present, as well as
possible follow-ups in an infectious track called ESP and the mellow,
good kumoured Love Is Lies. The inclusion of two excellent instru-
mentals are pointers to an exciting future for this hard working band
whose current 33 date British tour will do sales of Love Bites no harm
at all.

-

ULTRAVOX Systems Of Rom-
ance. Island ILPS 9555. Produc-
tion: Ultravox/Connie Plank/Dave
Hutchins. One of the more inter-
esting bands to emerge with that
German sound — possibly because
they’re an English band. Musically
they’re similar to others who use
Plank’s facilities although they
have a little more imagination.
But it’s with their lyrics that they
score heavily. To some extent a
make or break album, but already
showing in some charts.

CLIFF RICHARD Green Light.
EMI EMC 3231. Production:
Bruce Welch. There are one or
two good songs and the produc-
tion is as strong as we’ve come to
expect with recent albums. The
singing, too, is excellent. So
what’s wrong with the album?
Basically that the majority of the
songs are only just ordinary.
Seven of the 11 originate from
those involved in the album and
that seems to be an awfully res-
trictive approach for such a fine
and consistently successful artist.

YES Tormato. Atlantic K 50518.
Production: Yes. An exemplary
album endorsing not only the un-
beatable line-up of last year’s
Going For The One, but ten years
of Yes sounds, culminating in
their current world tour. It in-
cludes the hit single, Don’t Kill
The Whale, Madrigal — a beautiful
Anderson/Wakeman song utilising
harpsichord and Spanish guitar to
enchanting effect, and the power-
ful On The Silent Wings Of Free-
dom to be one of the highlights of
the group’s new stage show.

ALBERT HAMMOND Greatest
Hits. Embassy CBS 31643. Best
known in this country for his
Free Electric Band chart success
and the much appreciated It
Never Rains In Southern Califor-
nia and Down By The River,
Hammond has nevertheless co-
written a multitude of hits for
other artists — 99 Miles From LA
with Hal David, The Air That I
Breathe with Mike Hazlewood and
When I Need You with Carole
Bayer Sager.

THIRD WORLD Journey To
Addis. Island ILPS 9554. Produc-
tion: Alex Sadkin and Third
World. Including the smash single
Now That We've Found Love,
their third album is full of the
magic melodies, harmonies and
rhythmic patterns that especially
typified 96 Degrees In The Shade.
They’ve notched up meagre sales
until now — due in part to the
band’s reluctance to tour in the
UK and partly through their lack
of a hit single, but now all doors
are open,

OPoNEER
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‘England My England’
is the new album from
Alan Price which also
includes his new single
‘I Love You TooO' JET124

=
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AFTER READING vyour
article on the non-appear-
ance of FM radio, with
sadness, it's easy to con-
clude that creative radio
and programming will go
the same way as the post
office.

To take the case of the
United States as a semi-
guideline for FM radio in
the United Kingdom is in-
appropriate for a number
of reasons as much to do
with the British way of
settling business and law as
with the suspected lack of
people in the field that
was implied.

As was pointed out by
David Pinnell, BRMB’
managing director, there is
most certainly a lack of
drive about broadcasting
in this country and with
this there is a continual
search for the reasons
behind it.

To  appropriate the
cause on the public body
or the broadcasters is, in
my view, the easy way out
and I feel the case for the
extension of the radio
services can only be

strengthened by a degree
of open-mindedness and
straight forward thinking
by all sections of the com-
munity plus a real willing-
ness by us all to experi-
ment and to allow ex-
periment and perhaps re-
discover drive,

It’s in these areas that
the real argument for radio
on VHF only can be at its
most plausible. The tech-
nical advances made by
both the BBC and IBA
into the quality and avail-
ability of VHF trans-
missions to larger sections
of the country has, to-
gether with a renewed
interest in the sales of
both technical periodicals
and VHF sets, given the
right foundation to a re-
appraisal of the way we all
use our radio, at home, in
the car, for leisure, for
education and entertain-
ment.

Our personal require-
ment for varying types of
music and speech at part-
icular times of the day,
and our preferences for
the presentation of the
service, made the exten-
sion I mentioned earlier

more than just a passing
phase or the music maker’s
dream.

Because of the tech-
nical advantages of VHF
and its ‘image’ with the
public, those broadcasters
who choose this medium
would have much more
selection in music and
‘people participation’ pro-
gramming.

There would be the
possibility of selecting
specifics and not so often
the generals in pro-
gramming. This, in con-
junction with the current
radio services, would pro-
vide greater choice and an
added depth of real public
responsibility on the part
of the broadcasters.

One of the central
points put forward for the
lack of FM radio is the
current lack of interest
shown in the concept by
the general public.

Of course this is so with
the vast majority. Such,
I'm sure, was the case be-
fore the advent of tele-
vision and the steam train,
but both have afforded us

better communication be-
tween ourselves as indi-
viduals and as com-
munities scattered
throughout the country.

If properly conceived
and discussed FM radio,
with creative programming
in specifics, would better
define the ‘picture’ of
radio by, perhaps, bringing
into focus the background
as well as the principal
players and give the kind
of ‘steam’ to new areas
of music and education
programmes much dis-
cussed in your article.

Give people something
new and they will try it.
It’s up to the broadcasters
to make the fleeting kiss
into an engagement and
finally a lasting marriage.
This, given the oppor-
tunity, could and would
be done as the success of
ILR has proved.

In four national net-
works, twenty BBC local
stations and nineteen ILR
stations, plus numerous
hospital radio services and
university stations, the
talent is up and coming
and needs a positive

avenue for development.

A possible solution for
the broadening of this
talent and a facility for
experiment within the
boundaries of positive
management committed to
the concept, must be one
of the strongest consider-
ations for FM radio.

Much of this is pure
speculation and must be so
for the present until much
more of the United King-
dom is served by both of
the local radio services.

These plans are, we are
told, being discussed at the
moment and, hopefully,
will mean a total increase
in service channels soon.

But is it not possible
to consider the parole of
FM radio from the prison
of speculation and issue an
extended welcome into
the greater community to
an idea which could work
alongside the local station
and become ‘the station
down the road.’

Steve Merike
(Deputy Programme
Controller)

Radio Trent.
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" DOES LIVEMUSIC

SELL RECORDS ?

WITH THE recent, and some might say alar-
ming, instances of concerts taking place
quite independently of any group (a laser
show and a recording of the band’s latest
album being sufficient to satisfy at least two
different audiences so far), the current Tra-
volta inspired disco fever and the increasing-
ly far-reaching success of local radio, the cor-
relation between live music and record sales
becomes even harder to discern.

While no-one in the music business would
deny that the current expense of a British
tour is daunting enough to deter all but the
bravest of those bands not backed by a rec-
ord company there are encouraging signs
that the industry is more convinced than
ever of the importance of live music.

It is a widely accepted fact of life these
days that an average British band is going to
lose a fairly sizeable amount of money tour-
ing and, except for new wave bands operat-
ing on the lowest of budgets, such a tour is
more likely to be concerned with selling a
current album or single than playing for the
sheer joy of it.

The real value of tours lies in their ability
to generate interest in a band, as Simon Por-
ter, press officer of The Bron Agency con-
firms: “‘Obviously the most important med-
ium for selling records is radio but the im-
portance of touring should not be underest-
imated. Don’t forget that touring can gen-
erate interest from local radio and press as
well.

‘“We recently brought over a band called
Suicide from the States and due, perhaps, to
their name they received very little radio
coverage. So we arranged a fairly lengthy
tour for them and within a short time their
record sales had increased dramatically.
Their sales were far superior to the Real Kids
who had an album out on the same label at
the same time and who didn’t tour.”

Record companies see touring as an essen-
tial starting point for a successful marketing
campaign and few companies are interested
in a band that won't agree to tour, unless,
that is, they belong strictly in the pop cata-
gory.

Contracts differ from artist to artist but
most companies are like A&M in having a
tour support agreement applicable to each
artist.

A&M promotions man Tony Burfield
stresses their belief in touring: ‘“We attach
110 percent importance to touring. Most of
our acts, like Elkie Brooks and Supertramp
have more than proved themselves in a work-
ing situation. Peter Frampton did five
albums and a lot of touring before he struck
success with the live album.

‘““We believe that a working band stands
much more chance than a band created in
the studio and marketed in the media.

“Chris De Burgh is a good example of
that. Up to recently Chris had done very
little live work and none of his three albums
had broken, so we sent him out on a 36 date
headlining tour and within three weeks his
album had charted.

“We don’t force bands to tour but we
know if an act is good enough to perform,
that quality will transfer to vinyl. We occas-

‘Few companies are interested in a
band that won’t agree to tour....
unless they belong strictly in the

pop category.’

ionally float an album, as in the case of Joan
Armatrading, where we can guage media
reaction before deciding what, if any, sort
of tour is warranted.”

The success of a marketing campaign lies
in good co-ordination and a perfect sense of
timing which means that a good working rel-
ationship between the acts and marketing
directors, like Peter Buckleigh of EMI, is
essential.

Buckleigh stresses upon his acts that the
most beneficial time to tour is at the early
stage of an album though he admits this is
not always possible with an overseas act:
“It’s nearly always hard to get these groups,
especially American ones, because of their
commitments to their home markets and a
simultaneous release is essential to prevent
imports making serious inroads into import-
ant early sales. We have to arrange marketing
campaigns for when their acts do come over.

“‘We recently had success with Dr Hook
whose tour broke their album and single and
Bob Seger whose back catalogue and current
album and single sales were doubled.”

Record companies see touring as a long
term investment, in most cases, and it is
Buckleigh’s belief that a company doesn’t
recoup money spent on a band’s first tour
until their third or fourth album: *“Our pol-
icy towards putting an act out on the road
depends on our evaluation of that act. If
we see the act as a long term investment we
will foot the bill in total. If we see them as
being successful in the short term it’s more
likely to be an advance against royalties.”

While employing the same kind of cont-
racts WEA has what is probably a unique ad-
vantage over its competitors in financing
tours thought to be important in an artist’s
development. Every WEA company world-
wide contributes to an international fund
used purely for financing tours. WEA’s
marketing director Dave Clipsham points
to the quality of the product as being the
determining factor in the success of a mar-
keting campaign.

“In the final analysis it all comes down to
good product. It is certainly possible for a
band to come out of press and advertising
as we proved with Television.”

Clipsham’s reference to Television reveals
an interesting distinction in the importance
different kinds of bands place on touring.
There is little doubt that, despite a recent
improvement, radio has been very cautious
in its approach to new wave and subsequently
these groups must place almost total reliance
on live work.

Apart from The Clash the most notable
and, perhaps surprising, absentees from the
airwaves are Britains’ biggest selling new
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wave act The Stranglers. Their publicist,
Alan Edwards, has no doubts about the
reason for the band’s success: ‘“Well before
The Stranglers had a record deal they had
played at least four hundred gigs up and
down the country. In fact in 1976 they em-
erged as the second hardest gigging band in
the country.

“At the time they had no money at all
behind them and they were going up and
down the country in a second hand ice
cream van living on 