PRINCE CHARLES meets two of the
stars — Midge Ure and Mick Karn —
of the BPI-sponsored Prince’s Trust
Gala which took place at the Dominion
Theatre, London on Wednesday
night. The star-studded occasion has
already raised tens of:thousands of
pounds and was recorded for TV,
video and record release. During the
evening the Prince presented prizes to
Birmingham reggae band Unity —
winner of the charity’s talent competi-
tion — and said that he hoped the
relationship between the Prince’s
Trust and rock music would. continue.
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Slgmflcant breqkthrough
for BPI’'stape levy hopes

THE INDUSTRY tape levy lobby
received its first glimmer of hope from
Parliament last week when a Minister
announced that he was taking the idea
very seriously.

BPI chairman Chris Wright said that

the statement by lain Sproat, Trade

Department Under-Secretary, consti-
tuted a ‘significant breakthrough’.

In response to a question by Con-
servative MP Michael Shersby — whase
constituency includes WEA’s West
Drayton factory — Sproat announced
that he was treating the matter of
home-taping very seriously and that the
levy was. one suggestion. being consi-
dered.

While this might not appear to bé
dramatic, it represented the first occa-
sion when a Minister had differed from
the line that the idea of a levy seemed too

7

THE ORGANISERS of last
weekend’s WOMAD multi-cultural
music festival went into liquidation
within a day of the end of the event.
Although the festival was de-
clared an artistic success, too few
people made their way to the Bath
and West Showground near Shep-
ton Mallet, and when the debts are
added up, they could exceed
£200,000. Many of the artists
appearing at the festival, some of
whom had travelled thousands of
miles of play, found that their
cheques had bounced. Echo and
the Bunnymen lost £2,500 alone.
A brief statement issued last

~ Artists leff unpaic
promoters go inte liquidation

4 as WOMAD

Tuesday said: “The board of direc=
tors of Music Arts and Dance Expo
Ltd, which organised the WOMAD
Festival, at a rheeting on Monday
19, resolved to liquidate the com-
pany due to its inability to meet its
debts. A liquidator is to be
appointed.”

A list of creditors is currently
being drawn up, and a creditors
meeting has been set for 3pm on
Friday August 27 at a venue to be
decided.
~ Among the organisers were the
Bristol Recorder and Peter Gabriel,
who invested a large amount of his
own money in the project.

difficult to implement.

“It is certainly an improvement on the
previous position. Our position doesn’t
hang on any one debate or question but
itis a step in the right direction. It shows
that our efforts are achieving success,”
Wright added. '

Commenting on a Daily Télegraph

report of the Commons debate which

was optimistic about the prospects for d
levy, Shersby said that there was a long
way to go yet. '

“The Government hds not been terr-
ibly enthusiastic in the past but I wanted
to prod them. again. In lain Sproat we
have a sympathetic Minister,” he told
RB

In early July Shersby succeeded. in

amending the Copyright Act 1956 to the
effect that possession of pirate or coun-
terfeit videos will become criminal.

“I am concerned by the wider ques-
tion of copyright infringement and I had
a lot of help from Iain Sproat in thé
passage of that Bill,” said Shersby.

In the Commons debate Sproat said
he was treating home taping ‘as seriously
as video piracy’.

The deadline for submissions on the
Governmernt’s Green Paper, which re-
commended against a blank tape levy, is
the end of August — 180 responses have
been made — but there is fear that the
Government will take no action pending
a report on the ‘European harmonisa-
tion” of copyright laws.

‘100 Minutes of Music’ on
tape from PRT catalogue

‘THE LATEST indication of the indus-
try’s increasing interest in exploring the
sales potential of pre-recorded tapes is
evident in a new cassette-only series
launched this month by PRT.

The company, which once developed
a highly successful marketing concept
for albums with the Golden Hour series
has released a set of 20 titles under the
heading ‘100 Minutes Of’. The playing
time is equivalent to a triple album, but
by using yetagain its extensively repack-
aged back-cataloge PRT has been able to
set a dealer price of £1.82 for the series.
A special pack of the 20 titles costs
£36.40.

Artists featured include Gladys
Knight, Status Quo, Chuck Berry,
Kinks, Searchers, Max Bygraves, Lena
Martell, Petula Clark, Brotherhood of

Man, plus disco, rock ‘n’ roll, blues and
hits compilations.

_The series will be backed with point+
of-sale material, a poster and a compre-
hensive advertising campaign.

“The industry complains about
home-taping, but I think it hides behind
home taping,” commented PRT’s direc-
tor of marketing Matt Hayward. “If you
offer a package like this, it will be more
of a problem to sit down and tape it, than
it is to buy it.”

The company has also released a
second package of 20 albums under the
title ‘Jazz Reactivation’, which have a

recommended retail price of £2.99.
Among the artists featured are Count
Basie, Gerry Mulligan, Thad Jones/Mel
Lewis, Woody Herman, Benny Good-
man, Zoot Sims and Ramsey Lewis.
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NEWS

EMI Music

Division

sparkles for Thorn

“PRIDE OF place”, in the words of
chairman Sir Richard Cave in his annual
review of Thorn EMI’s performance,
“goes to the Music Division”.

In the year to March 31, the Music
Division contributed an additional 16.3
million to group pre-tax, a total of £36.7
million on a turnover of £486.9 million,
an increase of £75.4 million.

The improved EMI results, while
reflecting the benefits of what chief
executive Bhaskar Menon describes as
“a broad-based programme of rationa-
lisation undertaken during the last two
years” are particularly impressive be-
cause they havé been achieved almost
entirely on the sales performance of the
company’s own artists following the
decision to cut back drastically on the
amount of third-party licensed reper-
toire. )

The results also provide the perfect
answer to those industry observers who
predicted the speedy demise of EMI
Records following the Thorn takeover.

In his report, Cave notes that Lhe level

of orders in many sectors of the com-
pany’s business was lower than in the
previous vear. “But balancing this was
the enlargement of our Home Entertain-
ment business, particularly music and
the demand for video cassettes recorders
and pre-recorded video tapes, thus
strengthening our conviction that the
company is pursuing the right strategy
for growth in the years ahead,” com-
ments the chairman, possibly aiming the
remark at the recent article in the
Sunday Express in which City Editor
Kenneth Fleet suggested “The enter-
tainment business is really not for
them.”

However, while TEVP had ‘consoli-
dated its position as a leading UK
distributor’, Cave notes that ‘“‘commit-
ments made in earlier years, together
with recent trends in the film business
have resulted in losses.” While turnover
from films, video software and leisure
was up b_v £5 million to £97.4 million,
last vear’s profit of £2.8 million rurned
into a loss of £10. 0 million.

Cygnus One
goes to Apiril

WHEN YOU sign Britain’s only Bud-
dha-guided music publishing com-
pany, you may as well dress the part.
Pictured above are (left) April Music
manager James Ware clinching an
administration deal with Cygnus One
Music’s Dean- Desi for the UK,
Europe and South Africa. The pub-
lishing company is an offshoot of Keni
St. George’s Sphinx label which de-
buts on August 13 with Ozo’s double
‘A’ side single ‘Skintight’ ¢/w ‘Anam-
bra River (Tranquil Waters from the
Floating Crystal City of Budatan,
Shire of West Heaven)’. Distribution
is via Stage One.

New BPI-MU session rates set

AS EXPECTED, the Musicians Union
has agreed new session rates with the
BPI destined to run for a year from July
1. The agreement gives musicians a
seven percent rise for pop sessions while
the classical rate goes up by just 3.5
percent — a move designed to make
British orchestras more competitive
with subsidised European orchestras.

“The general (pop) recording rate now
stands at £45 for a three-hour session
and £35.60 for two hours.

For listed symphony, opera and ballet
orchestras the rates-are as follows:

3 hour 2 hour
session session
Section Principals £43.00 £34.45
Principals £39.50 £29.55
Sub Principals £37.50 £27.25
Rank & File £35.00 £26.30

Agreement has also been reached with
the MU on new promotional films deal.
In future £30 will be paid to each
musician for the incorporation of a
record track into a promo clip to be paid
when the film is made, regardless of

2

what future useage arrangements are
made. )

A television transmission fee of £35
per musician becomes payable when the
video is broadcast. That fee is to cover
six transmission units (a2 network trans-
mission represenung thrée units and
non-network broadcast one unit).

Negotiations are also under way
‘wherebv commercial recordings made
by BPI members can be incorporated
into TV shows like Top Of The Pops
without the need to re-record them
‘speciallv for the programme.

T

BRITAIN’S 35 commercial radio
stations have continued their for-
ward surge against the BBC, nearly
nine years after the ILR network
first began broadcasting:
- Figures collated from the twice-
yearly JICRAR research conducted
by RSGB show that ILR has gained
nationally in all aspects. But while
_individual stations’ performance
around the UK. is generally good,
national figures are heavily influ-
enced by the contributions of the
two largest stations Capital Radio
and London Broadcasting. LBC
has shown sizeable increases to
continue a steady growth pattern,
but Capital’s £250,000 promotion
campaign immediately prior to JIC-
RAR has not produced similar
fesults. Although the station in-
creased its weekly audience by
more than 250,000 listeners, the
average hours listened decreased
from 14 iast Autumn to 12.4.
The newest stations, Radio West

ILR stations show audience |
surge in JICRAR survey

(Bristol), Centre (Leicester) and
Aire (Leeds) made unspectacular
starts, with weekly reach and aver-
age hours figures on the low side.
However, CBC (Cardiff), which
opened last year with poor re-
sponse, has shown an impressive
improvement, with weekly reach
growing from 30-42 percent. Of the
other stations, Victory (Port-
smouth) showed a 9 percent in-
crease, while major stations like
BRMB, Piccadilly and City all
made minor gains on last Autumn’s
survey:

Regionally, the Scottish stations
proved to have the strongest grip on
the listening audience. With Clyde
continuing to lead the way, all
stations improved their figures,
with Tay’s gains in the Dundee-
Perth area being the most dramatic
and West Sound (Ayr) surprising
everyone with the strength of its
research figures:

PRT demands better prlnt
planning from its labels

PRT DISTRIBUTION is asking its
various labels for better print planning
in the light of stock problems caused by
shortage of picture bags, labels and
inserts.

Dealérs who contacted RB specifical=
ly mentioned difficulty obtaining ‘Post-
man Pat’ and ‘BBC World Cup Grand:
stand Theme’ at critical times in the
records’ progress.

These complaints were put to PRT’s
distribution general manager, Ian
Holloway, who explained that there
were no pressing problems but there had
been shortages of bags and labels.

On ‘Postman Pat’ there had been a
snag when the record started to be
manufactured by PRT, initial stocks
had come ready-pressed by Post Music,
and then there was a delay while more
picture bags were printed.

The World Cup record suffered be-
cause it took off too quickly to meet the
demand for its special four-colour
labels.

“Generallv we have a reputation for
being very good distributors and cer-
tainly we are a lot more flexible thana lot
of companies.

“Fverybody has to play stocks a lot
tighter today because a major part of our
costs is the stock we have left over after
the life of a record is over. We act very
quickly to out of stock. situations, bur

‘there will always be one or two.

He further pointed out that during
the period dealers were complaining
about PRT had delivered mass quanri=
ties of Imagination and Natasha - both
Top 10 records.

Holloway accepted that PRT shduld
impréss upon its clients the -nesd. ©
deliver materials in good time.

Injunction halts
Rondelet move

SPARTAN RECORDS has won a tem-
porary High Court injunction to prevent
Rondelet Records being distributed or
sold in the UK by Pinnacle.

The ordér is in force until a further
injunction or a trial. Meanwhile Ron-
delet cannot appoint sny organisation
other than Spartan to sell or distribute
its product in Britain. Rondelet has a
sales and distribution agreement with
Spartan that does not expire until April
1984.

Commented Spartan managing direc+
tor Tom McDonnell: “As we have
ifidicated in the past, we are always
willing to ralk to labels who may wish for
whatever reason to move 1o another
distributor. However, anv such move
can only be made with due regard to the
interests of both parties involved.”

Agfa plans £1ﬁﬁ Autumn bleank tape cc¢ @@mpalgn

IN READINESS for an ircreasing
demand for compact cassettes, Agfa-
Gevaert is readying an autumn launch
of a new generation of blank tapes.
The company is not yet disclosing
details of itc marketing plans, but is
admitting that the promotion budget
will be bigger than any previously
allocated.. It is understood that in the,

region of a £1 million spend is contem-
plated with TV advertising thought to
be a likely focus of the campaign.

As well as improving the sound
quality of the tapes, Agfa has also
redesigned the packaging to give an
at-a-glance guide to type, bias and
playing time, as well as making the
cassette itself clearly visible through a

wide transparent pznel.

The tapes are available in Ferroco-
lor HD, Superferro HDX,
Stereochrom HD, Superchrom HDX,
Carat HDX and Pure Metal HDX.

The company estimates that worl-
dwide sales of blank casséttes last year
was 1,170 million, on which on quarter
was bought in Europe.
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MULLINGS

COMPETITORS WHO sought the Arista-Ariola distribution contract showing
differing tinges of envy that PolyGram finally grabbed the account, but equally are
speculating about such apparent generosity . . . and with that deal now locked
away, the distribution fraternity grows increasingly curious about whether John
Howes and Geoff Hannington have a label ace up their sleeve to provide a
turnover base for their new IDS operation . . . defection and departures from the
CBS marketing department could be sorted out in a couple of weeks’ time with a

recently promoted staffer in New Bond Street tipped to take over the senior.

position vacated earlier this year by Kate Mundel . . . TOTP, doings its best for
BBC Records’ The Kids From Fame album, screened an interesting ‘commercial’
which surely gave viewers the impression that Irene Cara’s hit single was taken
from the LP, which of course is not the case. Anyway the four stars, interviewed in
Los Angeles, got the ‘Buy our album’ message across loud and clear . . .
incidentally that ‘Famc’ single is the hottest release since the heyday of Antmania,
claiming a 1:12 ration of all sales registered on the RB singles chart . . . pity that
David Jensen didn’t do his homework better and avoid some of those gaffes at the
BPI concert . . .

MICK CLERKIN, the Dublin refugee who runs Ritz Records, did the lads from |

Radio-2 proud, by bringing them en masse by bus to Langan’s for a splendid first
birthday lunch at which he presented executive producer Chris Morgan with a
‘thank yow’ Silver Disc for the station’s support on The Furey’s ‘Sweet Sixteen’
hit. The occasion also marked the re-release of Joe Dolan’s ‘More And More’, a
near hit a couple of years back through Red Bus. And with seven plays last week on
Radio 2, maybe Dolan will score properly this time . . . ageless Alan Freeman still
showing his quick-fire style is what listeners like. Fluffs Pick Of The Pops Take
Two show for Capital on Saturday mornings has raised the half-hour audience from
552,000 to 707,000, making it the station’s most successful new programme . . .
after watching Cliff Richard perform ‘The Ony Way Out’ on TOTP those hand
gestures suggested that the song is dedicated to a higher authority than the lovely
Sue Barker . . . personal statement awaited from long-serving Phonogram pressguy
Norman Divall . . .

OUR CHIEF Foreign Cofrespondént, who réturned fo a hero’s welcome after |
bartling his way to Shepton Mallet and back to attend the disastrous WOMAD |

festival, feports that part of the lack of profits could have been due to the profligate
number of back-stage passes issued. PR Mick Houghton lost his and discovered
the duplicate was numbered 863 . . . parting of the ways for veteran a & r man
Jumbo and Virgin after seven years. Jumbo concentrated on black music and
projects like Rip Rig and Panic and PIL ... as part of BBC Radio’s 60th
anniversary celebrations, producer Brian Willey will be reviving Music While You
Work and is looking for bands still able to play those non-stop toe-tapping
sequences . . . Jet Records continuing to send out copies of Loose Talk’s ‘Dan
Dare’ single'and Eagle coniic, which is giving away 1,000 copies — and threatening
to keep the mag coming until we review the record. OK - it’s absolutely wunnerful
and a hit, hit, hit . . .

FROM THE Speedwell Store in Port Stanley, Stiff received an urgent order for
replacement stocks of tapes. “We haven’t a music cassette in stock,” wrote owner
Freda Alazia. “The Argies stole quite a few and having thousands of troops around
demand is high” . . . meanwhile A & M’s man of the moment Captain Sensible is
preparing a follow-up to ‘Happy Talk’, self-penned this time and called “WQT’ as
a forerunner to an autumn album. Also watch out later this year for an interesting
A&M project teaming Andy Summers and Robert Fripp . . . Dave Walters, a
casualty of the WEA a& r department last year, back on the payroll as a temporary
writer of news releases . .. no surprise if Alan Wade’s Promo/Salespeople
operation becomes involved with the TV label being launched by Colin Ashby and
Nigel Mason while opposition promotion. company. Bullett is about to go into
artist management . ., .
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neEws

Dee quits

shed press officer Annie Branson, prom-
otion man Paul Sargent and regional
promotion chief Trish Connolly. Dee

M u g n et q ﬂ@ r was said to be leaving to concentrate on

four months

DAVE DEE has left Magnét Records
after just four months as head of press
and promotion.

His departure coincides with a rash of
redundancies at the label, which has also

his own activities.

Meanwhile Lynne Peacock, who has
been with Magnet for some time, has
béen promoted, and her new areas of
responsibility have been extended to
cover national promotion, marketing
and press, working with a team report-
ing directly to her frpm each of these
areas.

Secondary boost for Digance

INDEPENDENT COAST Records has
moved into the secondary merchandis-
ing field with a Richard Digance cassette
designed to be sold through the chain of
roadside Happy Eater cafes, called Mr.
Happy’s Fun Tape.

The tape features titles from Di-
gance’s current album Backwater as well
as specially-written songs aimed at
bringing items of the chain’s menu fo
life. There are also songs about animals
in Chessington Zoo which currently has

a joint promotion with the eating house
chain running. A 50-off voucher is
included with the package entitling thé
purchaser to a discount on mail-order-
ing Backwater.

Coast chief Kevin Wyatt-Lown said
every aspect of secondary marketing can
be carried out within his organisation,
from writing original material, through
recording in the 24-track Music Works
studio, design by the company’s own art
department and packaging.

£40,000 TV
spend for
Leo Sayer LP

CHRYSALIS RECORDS is mounting |

a £40,000 test TV campaign in the
Granada area next week to promote Leo
Sayer’s World Radio album — first
released in mid-May.

The campaign breaks on July 28 and
runs for three weeks. There will be a mix
of 60, 20 and ten second spots making a
total of 21 spots altogether. If success-
ful, the push will then roll into the
Central TV area.

Display packs for the album are
available from PolyGram free of charge.
Order number is DPLSS.

World Radio contains the recent hit’

‘Have You Ever Been In Love’ and the
current single ‘Heart (Stopped Beating
In Time)’. Sayer’s Greatest Hits TV
compilation was one of the most success-
ful Chrysalis projects of recent years,
racking up sales approaching the million
mark.

Merchandising

Adrian Lee
gets pic-disc
LP fromn DJM

DJM RECORDS 1s to release its first.
picture disc album since Elton John’s
Captain Fantastic on August 6 when it
puts out former Toyah keyboard play-
er Adrian Lee’s debut LP The Magician
(DJF 20578). 7

The disc comes in a limited edition
of 5,000 carrying the same catalogue
number and dealer price as the stan-
dard pressing, followed by a single ‘Do
As The English Do’ on August 20.

DJM has prepared considerable
promotion for the album, including
double front posters on London
Transport buses beginning on August
2, window and in-store displays in 300
independent record stores, co-opera-
tive trade and consumers advertising
in conjunction with high street multi-
ples and a major advertising campaign
in its own right set to include a double
page spread in Record Mirror and
‘display space in the other consumer
weeklies..

TV DIRECT mail merchandiser Tellydisc

'1s emphasising the cassette version of its
next 2LP compilation, Dreams, due on the
small-screen this week.

Dreams, an MOR pop package, costing
£6.99, has been duplicated on chromium
-dioxide tape and the TV commercial has
been devised 1o focus on the in-car enter-

tainment apeal of the collection. Dreams

will also be released on LP.

_Acorrding to marketing director Denis
Knowles, about 40 percent of Tellydisc’s
sales are on rape.

The first station to feature the commer-
cial will be Thames, with 10 screenings
over a two-week period. After that all other
ITV stations will be carrying the commer-

cial, with the exception of Central and TV

South during the Summer months.

A

STEVE WINWOOD’S new album
Talking Back To The Night (ILPS 9777)
is the subject of a major marketing
campaign by Island Records.

~ The promotion includes 150 window
displays, including HMV Ozxford
Street, with full colour posters 10 x 30
logoboards and 30 X 30 sleeve image
boards.

Advertising will be taken ‘in ‘the
¢onsumer press, including co-opera-
tive advertising with WH Smith. Co-op
advertisements with Our Price have
been taken in London’s Standard and
on Capital Radio and Woolworth’s will
be mounting displays in major outlets.

Island has staged regional playbacks
for dealers in Glasgow, Manchester,
Birmingham and London.

PINK FLOYD have a single ‘When The
Tigers Broke Free’ (HAR 5222) from the
film Pink Floyd The Wall. Initial press-
ings will be available in a triple gatefold
sleeve featuring stills from the film. The
film includes a number of new songs and
these will be released on an album The
Final Cut on August 31 on Harvest.

NEW SIGNING Sylvia & The Sap-
phires have their debut single for Stiff
released in a limited edition picture
disc on Friday (July 30). It is ‘Shopping
Around’ (BUY 154).

ALVIN STARDUST has a new single
for Stiff Records, ‘I Want You Back In
My Life Again’ (BUY 152) and it will be

available as a limited edition picture disc.

MUTE RECORDS is releasing a 12
inch disc of Yazoo’s hit single ‘Don’t
Go’, a remixed version. It also con-
tains a second remixed version of the
number (12 YAZ 001). The band will
tour in the Autumn in support. of their
debut album-

THOMAS DOLBY has a new single
released on his Venice In Peril label
through EMI today (Fuly 26). ‘Windpow-
er’ (VIPI03) is released because of club
demand and 1s on 12-inch for the price of a
7-inch.

ELVIS COSTELLO has a new single
‘Man Out Of Time’ released by F-

Beat. The 12-inch version was re-
leased on Friday and the 7-inch follows
this Friday. The single is from the
Imperial Bedroom album but the ‘B’
sides are ‘Town Cryer’ — a different
version from the album — and on the
12-inch orly *Imperial Bedroom’.

THE ASSOCIATES release a double
‘A’ single on Friday (Fuly 30) on the
Associates/Beggars Banguet label through
WEA. ‘18 Carar Love Affair/Love Han-
gover’ is also available as a 12-inch with
an extra track, ‘Voluntary Wishes, Swapit
Productions’. The 12-inch version of ‘Love
Hangover’, the Diana Ross song, is
extended. Both version come in full colour
bags.

FREDDIE STARR has a new single
released by Towerbell. It is ‘Great
Pretender’ (TOW 24) and Towerbell is
backing it with fly posting, point of sale
material and consumer press adver-
tising.

TWISTED SISTER, from New York,
has its debut single in the UK released by
Secret Records. ‘Ruff Cuns’ (SHH 137-
12) 1s a four track 12-inch single. The
marketing campaign includes fly-posting,
consumer press advertising, T-shirts badges
and point of sale material.

LIQUID GOLD have a new single
‘Where Did We Go Wrong’ (POLO 23)
released this week in a picture bag. Itis
also available on 12-inch (POLO 12 23)
and on picture disc (P POLO 23).

NEW SINGLE from the Rah Band is
‘Tears And Rain’, a I2-inch (KRT10)
coupled with two other tracks. The record
has sold well as a pre-release ‘red label’ and
is being commercially released by KR. The
7-inch (KR 10) has just one ‘B’ side and
both are released on Friday (Fuly 30).

NICK STRAKER returns to the indie’

scene with a single ‘Way Of Life’ on
Tycho Musical Productions’ Firebird
label, through Pinnacle. The single is
available in both seven and 12-inch
formats in picture bags.

NEW SINGLE from Charlene is ‘It Ain’t

Easy Coming Down’ (TMG 1272) on
Morown.

Deals
Polly Brown’s
belafedfoken i

GOOD LUCK token: Polly Brown
receives a belated silver disc from the
men at PRT for her first hit record on
Pye — ‘That Same Old Feeling’ by
Pickettywitch back in 1970 — as a
talisman for signing her Witch Re-
cords label to the company on a new
pressing and distribution agreement.
All previous Witch product will be
availablé from PRT immediately. The
label was previously with Pinnacle.
Pictured left to right are: PRT general
manager Ian Holloway, Polly Brown
and PRT sales manager Tony Smith.

EMI MUSIC Publishing has finalised
two new contracts this week with singer-
songwriter Alexander Fohn and his com-
pany Eye Witness Music which includes
writers Nick Battle and Steve Turner who
have written two songs for Cliff Richard’s
forthcoming LP. EMI has also signed
Cliff Richard’s backing wvocalist Fohn
Perry who contributed two songs to the LP.

THE WAVES have been signed by
Albion Records. A single ‘Brown Eyed
Son’ (ION 1037) is scheduled for July
30 release through Spartan from the
band, which is led by former Soft Boy
Kimberly Rew.

THE SWINGING Laurels have been
signed to a long-term recording deal by
WEA Records. A single is currently being
recorded with a projected late August
release date.

B.K. RECORDS has signed to PRT
for distribution and releases two sing-
les this month. They are ‘Tropicana’
by the Cold Hand Band and “Rocking
With My Radio’ by Lesley Jayne — a
chart topper ir France recently.

FATAL MUSIC and North London’s
JAM Studios have agreed a joint produc-
tion agreement, the first product from which
will be by an act called Shazam. Fatal has
also concluded a deal with Peter Byfield,
owner of London’s Baracuda Club io
organise bookings of the bands for the
Monday night live music night commencing
in August. John Mizarolli, formerlv of
Jody Street has signed 1o Fatal Music. His
debut solo album Message From The 5th
Stone is out on Carrere Records in
September.

GIFT PROMOTIONS has secured
exclusive rights to supply Textlight
moving message machines to the re-
‘cord industry and Ad-Lighting, an
associate company, will be hiring the
units. Both companies are based at 155
Church Street, Paddington Green,
London W2 (01-723 9090/6561).
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NEWS

‘Pop over 25 years’
is theme of TV series

A SERIES of six programmes covering
the history of pop music during the past
25 years 1s in preparation by Central TV
for production later this year.

With the working title of ‘Stars On
45°, the series will feature the music of
every major artist from 1956 t6 the
present day, set against a backdrop of
the events and fashions of the time. Each
show will feature rare film and TV clips
plus specially recorded live perform-
ances from artists whose careers go back

to the 50s and 60s.

The series is being produced for
Central by Gordon Lewis and Mark
Stokes, who run Kine-TV in Berwick
Street, London.

“We need the industry’s help in
putting the series together and we would
like to hear from anybody who can
provide film clips, pictures, tapes,
scrapbooks - indeed anything which
will help us assemble comprehensive
¢overage,” said Lewis.

Former Mountain chief
launches new label

FORMER MOUNTAIN Records chief
Derek Nicol has formed a new label
called The Next Record Company
which releases two singles this month.

They are ‘Watching The Tears’
(WEX 701) by London band The Pen-
cils, our this week, and ‘Harry’s House’
(NEX 702) by Andover outfit Vam-
pires. Both are packaged in picture
bags.

The label will be sold into stores by
Salespeople, manufactured. and distri-

buted by CBS and promoted by Prom-
opeple. London promotion will be
handled by Ray Stock.

Nicol told RB: “It will be a manage-
ment-oriented label which I hope to use
as a launch platform for bands in their
early stages. It will maintain an indepen-
dent profile in this country but I will be
looking for licence deals around the rest
of the world whether for the label or on
an aritst-by-artist basis. I expect to sign
at least one more act.”

Melkonian’s Word Song
Festival set for London

THE MELKONIAN Foundation, an
organisation dedicated towards help-
ing deprived children; is planning to
stage the World Song Festival in Lon-
don next Februarv. Part of the occasion
will incorporate a song contest, for
which the first prize will be $10,000.
The Melkonian Foundation was
formed by Vartan Melkonian, better
known under his professional name as
TV director and composer Jo Vartan. It
has offices at 67-68, New Bond Street.
Vartan was brought up at the Bird’s
Nest Orphanage in Lebanon, one of the
two charities to benefit from the event -

the other is Britain’s National Chil:
dren’s Home.

According to a press release from the
Foundation, Charles Aznavour, Georgie
Fame, Lena Zavaroni and the Nolans
have “agreed in principle” to appear,
along with the Royal Philharmonic
Orchestra and “an ultra-modern rock
group” which will jointly accompany
both the arusts and the composers
participating in the competition.

The organisers are not asking for any
publishing rights, but will be seeking
clearances for TV fransmission and a
recording.

i & Outs
Price is MCA'’s
new prome head

PETER PRICE has been appointed
head of promotion at MCA Records.
He joins them from Virgin, where he
worked for six years initially in sales
and latterly in promotion. Before that
he was with Record Merchandisers.
Phil Smith, recently appointed promo-
tions manager reports to Price. Price
will have special responsibility for
MCA’s video promotions and would
welcome showreels from  vidéo
makers.

INDEPENDENT DISTRIBUTOR
Pinnacle Records has reshuffled its middle
management and taken on a number of
record specialists to increase sales force
penetration in the major urban centres.
Dave Whitehead has been upgraded
from the Pinnacle strike force to act as
internal sales manager at the Orpington
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headquarters, working alongside distribu-
tion manager Dave Roberts. Promotions
have also been given to David Cross, who
becomes sales and marketing assistant and
10 Beverley Harvey, who, in a new sales
promotion capacity, will work with labels
in the retail and radio areas.

In the sales force, Brian Whitby has
moved from Spartan to Pinnacle to look
after the Midlands. Stefan Aitkenhead
from Spartan and Malcolm Packer from
Stage One have both joined Pinnacle
recently, while Roger Dimmock, ex
Promopeople, has joined the firm to handle
the South-West territory in a specialist
capacity.

On the export side, ex Vixen employee
Kevin Barry has been engaged as export
and operations manager, although Pinna-
cle continues to operate through the estab-
lished UK exporters too.

RAYMOND P. MINSHULL has
been appointed executive vice presi-
dent of Decta International, London.
Reinhard Klaassen has been made
president of the company:

WOMAD
may wield
Influe

W.0.M.A.D.

Royal Bath and West Show Ground
WHETHER OR not the World of
Music, Arts and Dance festival held last
weekend at Shepton Mallet was a finan-
cial disaster, it certainly succeeded in its
primary aim of exposing a huge variety
of music to a curious section of the
British public which braved the train
strike and holiday traffic jams to find the
Royal Bath and West Show Ground.

Largely inspired (and backed with
personal finance) by Peter Gabriel, the
festival was a relaxed affair showcasing
musical styles from no less than 25
countries performing on five stages over
three days. Some of the artists were very
well known indeed, like The Bear,
Gabriel himself, Echo and the Bunny-
men, the Drummers of Burundi, Pigbag
and the Chieftains. Most were new to
British ears and covered classical sitar
players to African percussion outfits via
innovative jazz from Don Cherry’s
Codona and a group of Indonesian court
musicians and dancers.

With so much going on - often
simultaneously as the timing got out of
phase — it was possible to spend up to 13
hours a day seeing novel new artists go
through their paces, while in the smaller
exhibition rooms there were workshops
1o instruct musicians in the delicate art
of sitar plucking or the more robust
forms of African drumming. The In-
donesian Gamelan workshop promised
to teach novices the technique of this
plangent bronze-keyed xylophdne with-
in 15 minutes.

The Western bands were carefully
booked to reflect the influence that
foreign styles have already had on pop
culture, Theé guitar, after all, is a
descendant of various African stringed
instruments. After watching people like
Les Musiciens Du Nil (exponents of the
traditional folklore music of the Upper
Nile) and some of the more frantic¢

LIVE MUSIC

African stylists, it was plain to see where
groups like Rip, Rig and Panic —~ who
played a strong set despite the absence
for half the time of pianist Mark
Springer — and new Chrysalis signing
King Trigger get a lot of their ideas.

On Saturday evening, for instance,
The Beat opened the show with ele-
ments of West African highlife music
now cropping up in their fast blend of
ska, rock and reggae. Then came the
15-piece Drummers of Burundi ~ mas-
ter musicians to whom Adam and the
Ants and BowWowWow owe a certain
debt. Beating drums made from hol-
lowed-out treé trunks covered with a
taut skin, with drumsticks the size of
rounders bats they developed a pattern
of powerful svncopation which practi-
cally blew the roof off the 4,000 capacity
Showerings Pavilion. The drummers
took it in turns to dance and strike a
giant central drum, raising the excite-
ment by performing prodigious leaps.
The drummers use tremendous energy,
and work so hard they cannot sustain a
performance past 45 minutes. A rare
appearance from Echo and the Bunny-
men followed, using three of the drum-
mers on a couple of numbers, but while
they plaved with admirable fire and
passion, they could only equal the shegr
force generated by the drummers.

Sunday saw Nigerian ‘High Life’ pop
singer Prince Nico Mbarga rouse the
crowd with the aid of the excellent
London-based band Ivory Coasters.
Large and attentive audiences saw the
very formal Tianjin song and dance
troupe of China, and the Indonesian
court musicians and dancers perform
their mysterious art.

Also on during thé weekend Wwas 4
group fronted by Indian violinist Shank-
ar with disco guitarist Bill Lovelady,
Rico, Talisman the vibrant Salsa De
Hoy and the mesmeric Virgin recording
artists Konte Family from The Gambia
-‘who play the traditional 2l:=string
-guitar-harp called the kora.

Itcan only be hoped that someone can
turn the WOMAD festival into an
annual event. Its good humour and
unusual music made for a colourful
aurally eclectic weekend which is likely
7o influence musical thinking for the
next 12 months.

JOHN HAYWARD

e

King Trig

ger have acquired ideas from Africa
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FAME .
IRENE CARA RSO RSO(X) 80 POLYGRAM

DA DA DA -
TRIO MOBILE SUIT CORP.CORP 5 POLYGRAN

ABRACADABRA
STEVE MILLER BAND. MERCURY STEVE 3 POLYGRAM

IT STARTED WITH A KISS
HOT CHOCOLATE RAK RAK 344 EMI

DON'T GO
YAZOO MUTE (12)YAZ 001 SPARTAN/CARTEL

COME ON EILEEN

DEXYS MIDNIGHT RUNNERS & EMERALD EXPRESS MERCURY |

DEXYS 9(12) POLYGRAM

SHYBOY o o
BANANARAMA DERAM NANA(NANX)Z POLYGRAM

DRIVING IN MY CAR
MADNESS STIEF (P)BUY 153 CBS

A NIGHT TO REMEMBER
SHALAMAR SOLAR K12162(T) WEA

INSIDE OUT
ODYSSEY RCA RCA(T) 226 RCA

1 SECOND THAT EMOTION

“JAPAN HANSA-ARIOLA HANSA(12)12 PRT

IKO-IKO . o
NATASHA TOWERBELL TOW(X} 122 PRT

NIGHT TRAIN
‘VISAGE POLYDOR POSP(X) 441 POLYGRAM"

NOW THOSE DAYS ARE GONE
BUCKS FIZZ RCA RCA(P) 241 RCA

MUSIC AND LIGHT
IMAGINATION R&B RBS(L) 210 PRT

HAPPY TALK
CAPTAIN SENSIBLE A&M CAP(P) 1.CBS

NO REGRETS
MIDGE URE CHRYSALIS CHS 2618 POLYGRAM

ME AND MY GIRL (NIGHTCLUBBING)
DAVID ESSEX MERCURY MER 107 POLYGRAM

THE ONLY WAY OUT
CLIFF RICHARD EMI EM! 6318 EMi

MURPHY’'S LAW -
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