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KRZR/Fresno's 
Wild Hare 
The station mascot has a 'hare -story' of bad puns 

f you've ever toyed with the notion of having your own 
station mascot, I'm sure a wild hare is the last thing you'd 

think of, right? Well, KRZR/Fresno's Wild Hare, the brainchild 
of Clear Channel /Fresno Director /Programming E. Curtis 
Johnson, has enjoyed a colorful history of fun and excitement 
based on one major concept: bad puns. 

But, seriously, a wild hare? "I've always 
been intrigued by mascots, but most of them 
don't make sense or have any- 
thing to do with what the prod- 
uct is," says Johnson. "If you 
talk about an Active Rock sta- 
tion and you talk about having 
a wild hair up your ass, it's ob- 
vious." 

When Johnson came up with 
the wild hare concept in late 
1993, he found it was truly an 
original idea. "I was absolutely 
shocked that no one had a trademark on it and 
no registration on it at all," he says. "I thought 
this would have been done already, but I 

couldn't find anybody who had done it." 
Johnson and the station subsequently regis- 
tered the Wild Hare, and they have a federal 
patent and a trademark registration in Cali - 

fomia. 
But, hey, hold it now: 

Isn't a hare only a few 
degrees of separation 
from a rabbit or a bunny? 
"I have slash marks on 
my wrist from all the 
times I've been reminded 
of this," Johnson says. 
"Our whole radio station 
is not about this mascot. 
The mascot is just one 

way we press the flesh with the audience. 
"It's a way to get them to put our logo on 

and think they're cool and want to be identi- 
fied with us because, for a brief moment, they 
think something we've done is funny." 

A Little 'Hare-story' 
The original rendition of the Wild Hare was 

created in 1994. It was simply 
a hare holding a guitar and 
jumping into the air and was 
designed as a basic logo for 
the station. "The idea was to 
change the logo every year," 
says Johnson. "But I realized 
that would have been too fast 
and too much. The best op- 
portunities for using the con- 
cept really came in one -shot 
parodies and not so much as a revolving logo." 
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The station has used three versions of the 
Wild Hare as a logo. The second one came out 

in 1997, and the current in- 

carnation has been in use 
since 2002. Going to the sta- 
tion's website at 
ruww.krzrcorn and clicking on 
"Hare Wear" will take you to 
several hilarious renditions 
of the Wild Hare in various 
poses. From Hare-Roids to 
Sup -Hare Bowl, the Grim 
Reap -Hare to Van Hare-len - you get the idea. 

"If you read the list, they're just bad puns," 
says Johnson. "All of these are snapshots for 
events, and some of them were very short- 
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"I've always been intrigued 

by mascots, but most of 

them don't make sense or 

have anything to do with 

what the product is." 
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lived. The Bat -Hare Forever is one of my favor- 
ites. If you look at it, his ears are ripping through 
the top of his cowl. It's from 1995, when the Bat- 

man movie came out. It was a hot movie, and 
we marketed this thing for about a month, then 
moved on to something else." 

Hare Wear 

KRZR markets various Wild 
Hare items as Hare Wear, and 
each concept calls for a diffe_- 

ent approach creatively. "Oer 
Slack -Hare shirt came out in 
1998 when the whole rap -rock 

thing was starting," says 
Johnson. "We actually used this 

concept to introduce the debct 
Limp Bizkit CD. If you bougl-.t 

the CD at a local Wherehouse 
music store, you got the Slack -Hare shirt for free. 

The Wild Ha re circa 1997 

Wild Hares Through History 
Here's a list of the shirts associated with the Wild Hare. KRZR /Fres- 
no has produced other station merchandise during this period, but 
these are the ones that feature the Hare. 
1994 Hare -Mary 
1994 Original Wild Hare Logo 
1994 Puck Off 
1994 Hare -Heads 
1995 Born to Be Wild Hare 
1995 Hare -Roids 
1995 Bat -Hare Forever 
1995 Hang Six 
1995 Hare -line of Scrimmage 
1995 Hare -ly Davidson 
1995 Hareosmith 
1995 Haresman 
1995 Pearl Hare 
1995 Van Hare -len 
1996 Haretallica 
1997 Harecules 
1997 Second -Generation Logo 
1998 Slack -Hare 
1998 Harey Punt 
1998 Hare Jordan 
1999 Grim Reap -Hare 
1999 Ref -Hare -Ree 
1999 Tig -Hare Woods 
1999 Hare Witch Project 
1999 Choice of a New Gen -hare -ation 
2002 Current Logo 
2002 Sup -Hare Bowl 
2004 Jag -Hare -Meister 
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SERVE LOUD KEEP ON 

Johnson notes that the inspira- 
tion for a Hare Wear item has to 

be tied to a specific idea or some- 
thing the station wants to make 
fun of. "Generally, we're making 
fun of ourselves," he says. "Our 
latest shirt, Jag -Hare -Meister, is 

probably the only one we've ever 
done that didn't have a specific 
purpose. It was a cool idea, and we have a lot 
of hard-drinking listeners, so they went for it 
like a duck to water." 

The first time Aerosmith came to town 
KRZR debuted the Hareosmith shirt, but 
Johnson admits that some of the concepts 
skate very close to the line between parody 
and trademark infringement. "We have made 
a band or two rather upset with us," he says. 
"Metallica weren't really crazy about our 
Haretallica shirt, which we did in association 
with one of their shows, but it's a parody." 

Johnson has worked with one artist 
throughout the Wild Hare's history. "While 
these concepts are all my stupid ideas, one of 
my part -time guys, Dale Berry, is the artist," 
he says. Berry is a comic -book artist by day, 

and on the weekends he rocks Fresno as one 
of KRZR's air talents. 

When the Johnson and Berry team is ready 
to put out another Wild Hare shirt, they have 
to find creative ways to get it out to the KRZR 

listeners. "We used to have a budget for these 
shirts, but it's the year 2005," Johnson says. 

"There was a period where we were gener- 
ating good sales - four or five years when we 
were doing about $20,000 a year in shirt sales. 
It became a self -perpetuating fund. Whatev- 
er profit we made from shirt sales was stuck 
right back into our shirt budget." 

The Last Laugh 

No matter how clever or corny you might 
think the Wild Hare puns are, Johnson and 
KRZR are having the last laugh. "I've taken 
some flak on the design because people think 

The Wild Hare today 

that the whole station is 
about this character, and it's 
not," Johnson says. "It's just 
one marketing vehicle 
among many for the brand 
that is KRZR." 

Beyond the station's basic 
positioner as "Fresno's Rock 
Station," KRZR occasionally 

calls itself 'The Wild Hare" on the air. Johnson 
feels this is a distinct programming and mar- 
keting advantage for the station. "To your 
passive listener, all radio stations have the 
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"To your passive listener, 

all radio stations have the 

exact same name - 
three or four numbers 

and three or four letters. 

This is one little trick to 

stand out." 
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exact same name - three or four numbers and 
three or four letters," he says. "This is one lit- 
tle trick to stand out from some other station." 

All in all, Johnson says, KRZR's hare- 
brained idea has definitely worked. And you 
can count on one hand the other Rock stations 
around the country that have set the standard 
for using a mascot. The Frog at WEBN /Cin- 
cinnati and KSHE /St. Louis' Sweetmeat come 
to mind. 

"I wouldn't claim that the way we do it is 
the only way to do it," says Johnson. "This is 

simply what has come out of what is left of 
our gray matter." 


