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SONY, LONDON SUEDE LOOK TO WEAR DOWN U.S. RESISTANCE 
(Continued from page 16) 

fresh in everyone's minds." 
The band was not welcomed 

with the same rapture in the U.S., 
but Pearce is not disheartened 
about having a second go. "I have 
always had high expectations that 
they would successful, but not that 
they would be heroically welco- 
med," he says. 

Pearce acknowledges the les- 
sons learned from the first foray 
into the U.S. "We could have made 
better videos than we did last time. 
For the last album, Nude set about 
breaking the band here, which 
they did superbly. This time it's up 
to us break them internationally, 
and the quality of the videos will 
reflect that." 

Galpern says the band has "re- 
invented itself on `dog man star.' 
The last album was a little boys' al- 
bum. This is a big boys' album." 

Instead of opting to go the solo 
route, à la Morrissey when the 
Smiths' guitarist Johnny Marr left 
the band in 1987, Anderson has 
stuck with the London Suede. "I 
like being in a band and the power 
of being in the band," he says. "It's 
too pretentious to go solo. I've 
never wanted to be Morrissey, so 
why should I start now ?" 

The band has recruited a new 
guitarist, whose identity Anderson 
says he isn't able to reveal at the 
moment. "The Power," one track 
on "dog man star," was recorded 
following Butler's departure. "It's 
got a completely different feel," he 
says of the song. "It's quite spa- 
cious. The way in which we re- 
corded up until then, and the life of 
the band generally, had become 
quite stagnant. Him leaving has 
breathed complete new life into 
the whole thing." 

The fact that Butler was un- 
happy while working on the album 
may have also turned into a plus 

Elvis Lives. Elvis Costello headlines 
a concert in New York's Central Park. 
He took part in the city's summer 
series of performances at the park's 
Summer Stage. 

for the band. "I don't think you can 
make a good record without a bit of 
strife going on, and I think the rec- 
ord reflects that. It's quite varied," 
Anderson says. "When it's too har- 
monious, you get a bland record." 

Indeed, with "dog man star," the 
band has expanded its scope. Co- 
lumbia is optimistic that the new 
and improved London Suede will 
be accepted at radio, and that the 
album's near -simultaneous release 
on both sides of the Atlantic will 
help spread U.K. enthusiasm for 
the band to U.S. shores. 

Here, the track "The Wild Ones" 
will go to modern rock radio Oct. 4, 
while the entire album will be ship- 
ped to college radio. A video for the 
song will be serviced to all the usual 
outlets by the radio air date. 

In the U.K., the album is set for 
an Oct. 10 release, while the first 
single is "We Are The Pigs." 

"The last time, there were al- 
ready a couple of singles out in the 
U.K. by the time the album came 
out here," says Columbia product 
manager Leah Reid. "This time we 
will have the worldwide momen- 
tum." 

The choices of singles for the U.S. 
and U.K. appear logical, since "The 
Wild Ones" is a love song with uni- 
versal appeal while "We Are The 
Pigs" takes on the British middle 
class. 

The London Suede likely will tour 
the U.S. in late 1994 or early 1995. 
Anderson hopes that, by then, state- 
side fans will finally understand 
what the band is all about. "We 
probably have been misinter- 
preted," he says. "This album 
should put the record straight, be- 
cause there is a lot more main- 
stream stuff on it. This is how we al- 
ways wanted to corne across." 
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ARTIST(S) Venue Dates) 
Gross Attendance 
Ticket Price(s) Capacity Promoter 

EAGLES 

SHERYL CROW 

Giants Stadium Aug 23 -24 

East Rutherford, N.J. 

$5,115,545 115,181 
$75440 two 

Sellouts 

Delsener/Slater 

Enterprises 

LOLLAPALOOZA '94: 

SMASHING PUMPKINS 

BEASTIE BOYS 

GEORGE CLINTON & 

THE P -FUNK ALLSTARS 

THE BREEDERS, L7 

A TRIBE CALLED QUEST 

NICK CAVE & 

THE BAD SEEDS 

GREEN DAY 

Soccer Field Sept 4 -5 

California State Univ., 

Dominguez Hills 

Carson, Calif. 

$1,760,000 64,000 
$27.50 two 

sellouts 

Goldenvoice 

AEROSMITH 

COLLECTIVE SOUL 

Jones Beach Theatre Aug. 29 -30 

Wantagh. N.Y. 

$684.054 21,716 
$31.50 two 

sellouts 

Delsener/Slater 

Enterprises 

UB40 Sports Palace Aug. 28 

Mexico City 

$662.941 18,253 

(2,008,711 sellout 

Mexican pesos) 

$52.94/$38.29/ 
$20.59 

Ocesa Presents 

JAMES TAYLOR Garden State Arts Aug. 30 -31 

Center 

Holmdel, NJ. 

$580,238 21,604 

$37.50!$21.50 two 

sellouts 

In -house 

BEACH BOYS 

AMERICA 

(ones Beach Theatre Aug. 26 -27 

Wantagh, NY. 

$485,446 16,371 
$36426 21,571, 

two shows 

Delsener/Slater 

Enterprises 

H.O.R.D.E.: 

ALLMAN BROTHERS 

BLUES TRAVELER 

BIG HEAD TODD & THE 

MONSTERS 

Jones Beach Theatre Aug. 31- 
Wantagh. N.Y. Sept 1 

$414,068 13,145 

$3130 21,316, 

two shows 

Delsener/Slater 

Enterprises 

SOUNDGARDEN 

NINE INCH NAILS 

POP WILL EAT ITSELF 

REVEREND HORTON HEAT 

YOU AM I 

MARILYN MANSON 

Molson Park Aug 6 

Barrie, Ontario 

$411939 24,870 

($569,994 35.000 

Canadian) 

$25/$21.50 

MCA Concerts 

STEELY DAN Hardeé s Walnut Creek Aug. 30 

Amphitheatre 

Raleigh, N.C. 

$343,723 16,221 

$35419.75 20,000 
PACE Concerts 

Cellar Door 

STEELY DAN Polaris Amphitheatre Aug. 28 

Columbus, Ohio 

$331,536 13,756 

$43427.50/ 16,000 

$20.50 

In -house 
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